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Abstract

The present study aimed at presenting a model for the development of color psychology in sport production
companies. In this qualitative study, the statistical population consisted of all experts in the field of color
psychology. Through the snowball technique, 13 people were identified as the research sample. The data
collection tool was a semi-structured interview. Open, axial and selective coding was used to analyze the
research data. The results showed that among the identified strategies were the appointment of specialized
working groups in the field of color psychology in sports, design and determination of functional standards of
color psychology in sports, holding training courses on color psychology in sports, attracting psychologists, use
of color in the field of sports, creating technical knowledge in sports production companies of the society about
the color interests of different groups of society, and updating the knowledge of sports production companies
regarding color psychology in sports.
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Extended Abstract

Background and Purpose

Today, color psychology has been used in
various medical, economic, cultural and social
fields and has brought positive benefits.
Meanwhile, color psychology plays an
important role in customers' mental decisions
in the purchasing process (1). Currently,
clothing companies have made the most of
color psychology in developing their
performance. This has led to specialists in the
field of color psychology in various fields of
economics and have created new capacities for
psychology (2). Although the use of color
psychology has been considered in the
manufacturing and industrial fields, sports
production companies have not used the
capabilities of color psychology to improve
their  performance in a competitive
environment. Lack of deep attention to the
nature of colors in influencing athletes'
decisions in choosing sports products and
services can be stated as problems in this area.
The research gap resulting from the
presentation of the color psychology
development model in sports production
companies has led to the fact that today the
operational activities  regarding  the
improvement of color psychology in the field
of sports are not specified. On the other hand,
there is not enough evidence about the use of
color psychology in sports. It seems that the
key capacities of sports as well as the existence
of a wide audience in this field have caused the
psychology of color to be considered more and
more crucial. Utilizing the capabilities of color
psychology in sports can have desirable
motivational effects and while affecting the
performance  of  individuals  among
professional athletes, it can also attract other
groups to sports. Attention to the psychology
of color causes attention to be paid to the
attitudes and interests of people. Paying
attention to the psychology of color in sports
makes it possible to influence peopless
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decisions and interests from the capacities
created by different colors. Therefore,
improving the performance of industries in
sports, the psychology of color can properly
affect its audience. This has led to the
consideration of color psychology as an
important issue in sports. This causes the
perception of color psychology to be regarded
as a key issue in sports. Hence, the present
study aimed at presenting a model for the
development of color psychology in sports
production companies and tried to answer the
question: What is the model of color
psychology development in sports production
companies?

Material and Methods

The present study was qualitative research that
was conducted through field studies (in order
to collect data, the necessary information for
statistical analysis). The qualitative method in
the present study was the grounded theory
method which was designed according to
Strauss and Corbin method. In the grounded
theory method, using the approach of Strauss
and Corbin, information about the
phenomenon in question is collected. To
implement this method, open, axial and
selective coding were used and at the end of
this method, information about causal
conditions, background conditions,
intervening  conditions,  strategies and
consequences were collected.

The statistical population included all the
experts who were aware of the subject of the
research, i.e., color psychology and sports
psychology. The criteria for selecting
aristocratic research samples were in the field
of chromatology, sports psychology, relevant
education, as well as scientific and technical
background in this area. The research sample
was selected through the sampling snowball
technique. The sampling was continued until
theoretical saturation was reached. Finally, in
the 12th interview, theoretical saturation was
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created and to ensure the existence of
theoretical saturation, the 13th interview was
conducted. At the end, 13 people were
identified as the research sample. The
interview questions were in line with the
objectives of the research and sought to
identify the dimensions of the research model.
Therefore, the interview questions were an
attempt to examine the causal factors,
contextual, intervening, main phenomenon,
strategies and consequences. To check the
validity, reliability, transferability and
verifiability were used. For this purpose, the
researcher used the approval of the research
process by eight experts to check the reliability
and used two coders to codify several
interview samples to ensure the same point of
view of the coders. The statistical method used
in the present study included the method of
coding as open, axial and selective coding
according to the Strauss and Corbin model. To
analyze the data of the present study,
MaxQUE DE software version 10 was used.

Results

tt>>>” s findings showed that 77% of the
research samples were men and 23% were
women. The results also showed that 38.5% of
the research samples had a doctoral degree.
Further, 46.2% of the research samples had a
master's degree and 15.3% of the research
samples had a bachelor's degree and lower.
Accordingtot styyy’ finii sss, it was found
that the causal conditions in the present model
include athletic performance, mental capacity,
brilliant record, and responsiveness. The
results also showed that the underlying factors
for improving color psychology include
environmental awareness, managerial aspects,
psychological issues, and technological issues.
The findings revealed that the intervening
factors include technical issues and financial
issues. It was determined that the strategies
include determining specialized working
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groups in the field of color psychology in
sports, designing and determining functional
standards of color psychology in sports,
holding training courses on color psychology
in sports. Moreover, attracting color
psychologists in the field of sports, creating
technical knowledge about the color interests
of different groups of society in sports
production companies, and updating the
knowledge of color psychology in sports
production companies are mental capacities.
The results of the present study also showed
that the consequences of the development of
color psychology in sports production
companies include sports and corporate
consequences.

Conclusion

Color psychology as one of the applied fields
has been able to create desirable capacities in
different fields. Paying attention to the
psychology of color as a widely used field can
also be useful in sports and be effective in
attracting people to sports and sports-related
industries. Bellizzi and Hite (1992) and Huang
and Lu (2016) suggested that the use of color
psychology can influence customer behaviors
and mental decisions (3,4). Powers (2015) also
showed that attention to color psychology can
play an important and key role in the
development of industries (5). It seems that the
functions of color psychology in creating
diversity in the services and products of sports
production companies and making these
services and products attractive have played
an effective role in the development of sports
production companies. This has led to causal
factors in the development of color
psychology in sports production companies,
including  sports  performance, mental
capacity, brilliant  track record, and
accountability. In other words, sports
performance, mental capacities, brilliant
records and accountability due to their
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capacities have been able to provide the need
for the development of color psychology in
sports production companies. Elliott and
Meyer (2016) found that color psychology
plays an important role in improving sales
performance by improving  customer
satisfaction (6). It seems that sports
performance due to the optimal functions of
colors in the mental performance of athletes,
the role of color psychology in attracting
sports audiences, branding in sports using the
capacity of colors has been able to meet the
need for color psychology in sports more than
before.. On the other hand, mental capacity
due to the desirable functions of colors in the
mental performance of athletes, the role of
color psychology in attracting sports
audiences, branding in sports using the
capacity of colors may become a reason for the
development of color psychology in sports. On
the other hand, the brilliant international
record of color psychology as well as its
functions in responding to the needs and tastes
of individuals can play an important role in
improving the performance of sports
production companies.

Keywords: Psychology of color, Sport,
Environment.
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