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Abstract

The design of the store environment is one of the factor effecting in attracting and purchasing decision of
customers. The purpose of this study was to identify and level the factors affecting the promotion of the
attractiveness of store environment of sports brans. In terms of nature and purpose, the present study was
applied and in terms of analysis method, it was descriptive and exploratory which was implemented in the
field. The statistical population included university experts in the field of marketing, decoration specialists,
interior designers and architects of store environments and loyal customers of sports stores in Mashhad. This
study used the purposive sampling method. Fourteen interviews and matrix questionnaires were completed
until theoretical data saturation. Thematic analysis method was used to analyze the data and interpretive
structural modeling was used to leveling the identified factors. The findings of the research showed that there
are 49 items in 9 concepts and 3 general categories of environmental, social and aesthetic factors in the
attractiveness of sports brands’ store environment. Leveling the ptomotion of the attractiveness of store
environment of sports brans indicated that these aspects are in 5 levels. Therefore, it can be concluded that
sports stores should use durable competitive advantages in the stores' long-term plans, so that the possibility
of copying is reduced by competitors and they can promote the attractiveness of store envitonment of sports
brands.
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Extended Abstract

Background and Purpose

Attempts to study the subject of customer experience and store environment date back to the mid-80s
of the twentieth century. However, the importance of the issue has prompted important actions in the
last two decades. The reasons for this are that, on the one hand, positive customer experience is an
opportunity to create a long-term competitive advantage for companies, and on the other hand, it
creates satisfied and loyal customers through positive word of mouth advertising and reducing
complaints from them (Asadollahi et al., 2021, 182). Competition in the market through store
customers requires managers to effectively use the store brand to create added value for customers
(Gupta et al., 2020, 211). Store image is the understanding that customers have of the multi-
dimensional features of a store. These multi-dimensional characteristics affect the image of the store,
which includes product quality, store atmosphere, product design, services provided, product price
level, and product layout (Wu, Lin & Hsu, 2012, 86). Therefore, with regard to the background of the
research and considering the importance of the attractiveness of the store environment in brand
management and creating a favorable brand image in the minds of customers, and finally as a tool to
create a competitive advantage and also in the direction of the findings in this field, this research
seeks to answer to this question: What are the effective factors in improving the attractiveness of
sports brand store environment and how are they leveled?

Materials and Methods

In terms of nature and purpose, the present study was applied and in terms of analysis method, it was
descriptive and exploratory which was implemented in the field. As well, the type of data search was
qualitative (structural-interpretive). The statistical population of the research includes academic
experts in the field of marketing, decoration specialists, interior designers and architects of store
environments, managers of sports stores and loyal customers of sports stores (people who have been
loyal to a specific brand or a specific store for more than 5 years) in the Mashhad city. In this study,
loyal customers of Majid brand and Adidas brand were investigated. This study used the purposive
sampling method. A total of 14 interviews and ISM matrix questionnaires (interpretive structural
modeling) were completed until theoretical data saturation. In this research, a qualitative approach
(in-depth semi-structured interviews) was used to identify the structures related to the consumer's
reaction to the attractiveness of the store environment. The first step was to identify the structures
that may affect the relationship between the attractiveness of the store environment and sports brands,
and in this way, to identify certain types of thoughts and feelings that consumers experience when
viewing the store environment. In the second stage, these factors were leveled and categorized by
means of the interpretive structural method. Figure 1 shows the stages of the research. It should be
mentioned that the analyses were done in the Excel environment.

Findings

In the present study, the theme analysis method and Glazer's coding method were used to identify
the effective factors in improving the attractiveness of sports brands' store environment. The data
obtained from the interview was analyzed in 3 steps as follows. The effects of the central category
emerged after coding the eighth interview.
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Table 1- Theoretical coding
category Concept
Temperature and scent
Music
Location
Color and lighting
Store’s architecture
Design and layout
flexibility
Service and services
staff

Environmental factors

Aesthetic factors

social factors

Moreover, the stratification of factors affecting the attractiveness of sports brand store environment
showed that the dimensions are in 5 levels. At the first level (the highest level and the least influence)
is the place and position. Next, on the second level, there is temperature, aroma, and music, and
dimensions on this level affect each other two by two. On the third level is service and human
resources. At the fourth level, there are three indicators of store architecture, color and lighting, and
flexibility, and at the last level and the most important level in terms of the influence of the design
and layout index.

Conclusion

The findings of the qualitative section and open coding showed that there are 44 items as effective
factors on the attractiveness of the sports brand store environment. These items were also categorized
into 9 concepts and 3 general categories. The first concept identified was "temperature and scent". In
the previous research, it was found that the concept of scent is more important in retail stores such as
fancy bread and sweet shops, cigarette and tobacco sellers, nut shops, restaurants, coffee shops and
flower shops. However, in the current research, it was revealed that the scent can be attractive in the
environment of sports stores. According to the study’s findings, the following suggestions were made
to increase the attractiveness, increase the customers and maximize the use of the sports brand store
environment: According to the service component, it is suggested that sports stores have competitive
advantages with durability in programs. Stores should use it in the long term, so that the possibility
of copying it by competitors will decrease. For this purpose, they can provide welfare, motivational,
entertainment and game services for their customers.

Keywords: Store Environment, Sports Brands, Social Factors, Aesthetic Factors, Environmental
Factors.
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Table 1- Characteristics of the interviewees

asloo oy O aslw Caouw o
Interview duration Education Experience Job Code
35 minutes $A52 10 years Sl (sele st El
PhD University faculty
. | ki 5 G Silon 5 05l S et
30 minutes . 6 years Interior decoration and E2
Master's degree - L
architecture specialist
Bty 3 basmme (5 lone 5 (Hyb o Jlud
. ] ity |5 vl i
A0 TS -\w)fw ) 3 years Actlve_ln the design and E3
Master's degree architecture of store
environment
25 minutes < $A52 12 years Sl el E4
PhD University faculty
25 minutes $A52 8 years Sl (sele i E5
PhD University faculty
30 minutes 5 years Interior decoration and E6
PhD - L
architecture specialist
) wL.«.:)LT (;}‘») LS)LW5L)5"""‘)5S°UMM
30 minutes Bachelor's 4 years Interior decoration and E7
degree architecture specialist
. gl IS 55 olKisg 3
25 minutes e 10 years (5509 9% e ES
Master's degree Sports store’s manager
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Table 1- Characteristics of the interviewees

Yvs

Interview duration Education Experience Job Code
255
) e olEite b
20 minutes Bachelor's 9 years (5709 EBEa 7 e E9
q Sports store’s manager
egree
35 minutes < $A52 8 years Sl sele e E10
PhD University faculty
30 minutes , 6 years Interior decoration and Ell
Master's degree - .
architecture specialist
. & gl IS 15y o\ s
35 minutes I 7 years BB rre E12
Master's degree Loyal customers
oS lolgg ol
30 minutes Bachelor's 6 years IS OR E13
Loyal customers
degree
eln NEFRIRKS:
30 minutes Bachelor's 8 years Lo) " 50 3§g:ers E14
degree y

Sl » Foe Jelse lolid sl 55l8 NS0T 050l 9 Ggede Julod () 5 gl cnl 5o B 58 a5 5k len
Tro 4 aS ol Juldow a5 aw by aslas il Jols> slassls ol solasul 23355 slaaiy p804,8 lawe Coulds

)5S 5l Lol slaadl (g0 o e Jgaz ;o el dy piid dAlae (6,13505 51 ey (5 970 dgiie 31l 1
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Table 2- Findings of open coding

el 0 5155 5k

3 sloos o loud
Open codes Number

i el 5 gghae lagy nils 1

Having pleasant and soothing smells
5y9 oy B lazme 50 die) (g )

Background music in the environment of sports store
9559 Y game 09,5 (elul p lands 0S8 3
Shelves control based on sports products group
ooy 8 Lams ;0 I92 41945 s D975 4
The presence of an air -conditioning system in the store environment
eSS i s, oS 5 5 solil c
The use of combination of absorbing colors
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Table 2- Findings of open coding

b sbas o yloud
Open codes Number

S0 p)9 by oKy b ol Lame 4 Colia

Guidance to the specific environment of the store by lighting ®
SBap ol de b olfig 8 baoe S5 ks 7
Matching the color of the store environment with the target customers
509 lrollig B bzl Ul (aled ) (6 s (oo s s 8
Ease of customer access to all facilities and goods of sports stores
b Slao b (B g OldE 9
Play soft music
09 sleolKig B e 18 Laial, slaghl 92 10
The presence of guid boards in the environment of sports stores
29 Pl Loy b olfdy b nps slacuend ;o (s5l0 90 5l eolial 11
The use of lighting in important parts of the store or special sports brands
Byyre ()9 SlaAwge 5l esliisl 12
The Use of famous sports music

2359 LI el (ISl 13

The possibility of touching sports goods
b, line conls b oaisdil)) o) )5 Y game 4y dgs 14

Paying attention to the sports products presented with the semantic compatibility of colors

25)9 ey B laa 10 shw sl yg 5l eolainl 15

The use of white lights in the environment of sports stores

2509 o398 buze b (hmge Blla 5 el 16

Suitability and compatibility of music with the environment of the sports store
059 Sloollig 3 slagaly 4 (SIS slad pols olais]

Dedicating enough space to the aisles of the sports stores 1
09 Mgy (8555 oy 8 10 isllae S ol 18

Creating the desired color in the sports store by light
@bl g 0pslive sl ol 3525 19

The presence of people for consulting and guidance
S Sl #2555 hles 2 057 20

The presence of some sports equipments for testing
905 B85 8 Slosez g izl i Fee)l 5 Soales 21

Coordination and harmony between the goods and the layout of the sports store
29 Il lis 5 alb b LS 952 29
The presence of personnel with athletic appearance and fitness
59 D98 emlie (S 23
The right place for a sports store

Syl (eod il b ol (il 24

Having goods with different price ranges
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Table 2- Findings of open coding

b sbas o yloud
Open codes Number

iz glaws 5l el sls

25
Having goods from different brands
Sglae oS b bzl sls 2%
Having goods of different brands

The possibility of comparing sports goods with each other
6l STye 0 o898 4 Col) (o tnd 28
Easy access to stores in commercial centers
Ol y3e8 s 5o o8558 (58,5 1,8 wiile (gl (6 S, a8 5 Ll
The ability and power of commercial interception, such as placing the store in the path of 29
pedestrians
)9 oy b bazma (435 S )5

The size of the environment of sports store 30
o585 Cuand j2 3 595 L ELl 292 31
The presence of dressing rooms in every part of the store
SLbl slaoliitsp plu b (o855 olllg 8 Jore (09 conlite 32
suitability of the location of the sports store with other nearby stores
S8y 558 5 LSy sla g 5 eslind 33
The use of the same showcases and uniform decor
ol ol Bl s g col il gl sbo S 3929 34
The presence of places for elderly people to rest and sit
8l iales b YIS (ogee iales p oS 35
Emphasis on vertical display of goods rather than horizontal display
i Sl 7S ol gl S ) slas 51 eolail 36

The use of contrasting colors to create better contrast

(R 50 059 S o VS &l 37

Presentation of luxury sports goods in the showcase
bl ojlasl Golul s oy g lodus

. . 38
Showcase arrangement based on the size of objects
°l’<"”5)3 g5‘“))5 WL"' L}“L“" x Las G)Lw Lf'L"‘) 39
The architactural beauty of the space is based on the sports compatibility of the store
$98 oo Llyy b QLSS 51 610,95 5 40
Having employees with high public relations
Obyie b (25555 rollig 8 HLS I canlio 595 a1
The Appropriate treatment of sports store’s employees with customers
Jhad by cenlie olKig 3 calio gloo w

The appropriate temperature of the store according to the season
ul5‘>95 t-;l)" °“\"‘5€)f)‘“’ )l]’l 43
Fun tool for kids
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Table 2- Findings of open coding
b glas ol
Open codes Number
Stead Sty Goles] 44
A sense of service support
iy s (paads (gandudd 5 Gan i 45
Sectioning and specialized shelving of the store environment
OB b Sy L 5 08
The uniform of the sellers
o958 wyd g5kl ol 47
The beauty of the sign on the door ’s store
Sy yme (LISE5,9 nsla 9 o35,9 nolas 3l ol
The use of sports and famous athletes’ images
59 S )ler sl g o los pglas 5l oslinul 49
The use of pictures of skills and performing sports skills

46

48

dsio ol Joor (5,180 al>po ol 50 058 g0 ST 5 (6,505 al>ye 50 (5970 alsho j5pl L ol (5,380
Oyge Gl 505 Al ye 3 sadgl Sl (5 9me dshe o (5)ISUS daaslas aslsl jo (nlpln 10,5 o0 D90
Josz pl o a8 0,5 538 Wb adleasS o JIST ) al> o () )0 sdlcnsdy pralio § AS aw ojleds Jgu> 08,5

Syl Sglay uSG b leas ol 1S5y Sllhd g el oals o)Ll laaS glie 4y add

Sl (6,1505 Ao o 50 osls fdaxi' 51 Juolo slaus digai g pudlio -Y Jous
Table 3- Concepts and examples of codes resulting from data analysis in the selective coding stage
adlio as
Concept Codes
eyl s erhae slogy (5l
Having pleasant and soothing smells
axl) g b o9 3 Lo ;5 I3 4905 s 3925
Temperature and scent The presence of an air- conditioning system in the store environment
s b conlizte o893 calin (gloo
The appropriate temperature of the store according to the season
3y g e ;0 Alie ey (g
Background music in the environment of the sports store
wdle (o by diiwge oy13l0S
Play soft music
By yre (5859 S hemge 3l ool
The Use of famous sports music
559 o898 anme b (irge Hillal 5 el
Suitability and compatibility of music with the environment of the sports
store

Music
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Table 3- Concepts and examples of codes resulting from data analysis in the selective coding stage

peplio bus
Concept Codes

2559 Solilg b Lz )0 Loial, slaghli S92
The presence of guid boards in the environment of the sports stores
09 ol B slagyal, 4 SIS slas ols olas]
Dedicating enough space to the aisles of the sports stores
559 o598 Lo (139 S
The size of the environment of the sports store
Bl o3 12 10 99 slagll 3529
The presence of dressing rooms in every part of the store
oRg% (o5559 conlis (bl LaS g lone (ol
The architactural beauty of the space is based on the sports compatibility
of the store
o398 )5y S5kl (2le)
The beauty of the sign on the door ’s store
0559 DY gaze 09,8 (elul p ands S
Shelves control based on sports products group
309 ooy bzl g SUlSl (alad 4 (g e (oo s g
Ease of customer access to all facilities and goods of sports stores
2309 SIS el (ISl
The possibility of touching sports goods
559 o8g,8 Sledez g bzl G (Seeyle 5 (Sales
Coordination and harmony between the goods and the layout of the
sports store
SF15Ss 555 5 LSy slagn yiug il eslil
The use of the same showcases and uniform decor
88l ales b YIS (soges iales p oS
Emphasis on vertical display of goods rather than horizontal display
O 5 s oS Y 4l
Presentation of luxury sports goods in the showcase
bl ojlail bl 0 g Glosaz
Showcase arrangement based on the size of objects
ol 3 Lo aads (guandd 5 an i
Sectioning and specialized shelving of the store environment
Sgyme OLIS559 polal 5 (059 pgbas 5l eslital
The use of sports and famous athletes’ images
29 sl sl g e lee pglas 5l eslil
The use of pictures of skills and performing sports skills
Syl (o b b ulix| il
Having goods with different price ranges
Gilisee slass 51 el sl

0&9)5 LS)LW
store’s architecture

obdz 5 b
Design and layout

flexibility
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Table 3- Concepts and examples of codes resulting from data analysis in the selective coding stage

peplio Las
Concept Codes
Having goods of different brands
Syl glaceaS b bzl il
Having goods of different qualities
SesSe b (25559 ool anglie (G
The possibility of comparing sports goods with each other
s lp 5559 oy (F 2 2929
The presence of some sports equipments for testing
Oldiadle s g colinl gl sla e 592>
The presence of places for elderly people to rest and sit
5355 (s oS, I3
Fun tool for kids
Sbos Glaiiy s
A sense of service support
059 B398 cenlis (S
The right place for a sports store
Sl e ;o o8 a4y ol (s
Easy access to stores in commercial centers
Orple sgee e ;3 olR2g58 (58,515 il )l (6558 D ju3 5 Ul
The ability and power of commercial interception, such as placing the
store in the path of pedestrians
Skl sleollig 3 plo b (o859 o892 Jore 92 el
compatibility of the location of the sports store with other nearby stores
0diS Ll s Ss, oS 5 5l eolatul
The use of a combination of absorbing colors
G398 gl olBag,8 ol baoee 4y ulan
Guidance to the specific environment of the store by lighting
Saw ol e b olRdg b lagmme ) el
Matching the color of the store environment with the target customers
2359 Pl Grain b oig b nae locnd 1o (o510 5 oolanl
The use of lighting in important parts of the store or special sports
S35 9 ) brands
Color and lighting LSS, olme calis b oo l,l 35,9 &Y guame & dg5
Paying attention to the sports products presented with the semantic
compatibility of colors
59 ol b las ;o ddus sloygi 5 ool
The use of white lights in the environment of sports stores
29 Ay 4 (8559 oBLEg 2 50 llas S, olon]
Creating the desired color in the sports store by light
S Sl S 0l gl LSS slas )l eolanul
The use of contrasting colors to create better contrast

Sleds g gy
Service and services

Cdge 9 O
Location
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Table 3- Concepts and examples of codes resulting from data analysis in the selective coding stage
peplio Las
Concept Codes
ileal; 5 0pslive (sl ol 8l 9
The presence of people for consuling and guidance
559 el el g ol b SUS IS 35
The presence of personnel with athletic appearance and fitness
Sl 9, 855 (sogee buly, b LSS 516 )ls a5 5
Human power Having employees with high public relations
Ol b (589 olfas b (LS5 canlio 5,95
the appropriate treatment of sports store employees with customers
OB 9y 8 CewsSy ol 5 058
The uniform of the sellers

3k slaas (Y. - ‘\L;5J) A oo Gl I GL-)L,.:)‘ Gl G gty 4y pmdlae oS 5 (g ka0 (6,105 0S al> e o
Gl (6l 55elS (Ve 0 T g 50l8) WS oo B8l 4l Sy gz o 1) SV g oS Wigd oo ST el sla e
Sl ek 69 .S o (B s> sbAS ud 5 gl el e as ], (g ka8 slaS jleolgils VA« fa> glaaS
(b sloaS 5ol jo ailg o ] 51 STy 4T WS e o Ll aesly 5l (slde gemme 4« asuin SSled 5ol S
Gz doojly le Wi 0950 10,5 are s (5,l050S slredlgls 51 G e a6 Ll o (59,500 &le 4 all Lasal,
G Joe codel Cwd 4 DY ghe 5al b idgh cpl j0 ke gile Jow g loas gaals 4 pladl 855 5 0,105 oo sl3T,

A G E Jgaz 50 59,5 o0 8 (e oI55 solgiler o

S ,lasas -F Jgu
Table 4- Theoretical coding

dgio PR
category Concept

Temperature and scent asl, 4 s

Environmental factors Location cssss 5 oo
Color and lighting ;ls 5 5 X,
obs ol Jalse Store’s architecture oXzg,% (s ,loss
Aesthetic factors Design and layout ;e 5 >,k

Flexibility (s 3, sl

bzl Jelse Service and Services wloss s sy
social factors

1. Locke
2. Hon
3. Type Family
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Figure 2- The model is based on the findings of the qualitative section

Folse @iz )lSle Jue o 2yg ladin (alR0s% Lazme Coliz ) S5 Jelse lolid 5l
1285 plodl 5 g pb 4 ead plulid

o ple Sy (259 Lo (2Eg 8 e Colia )] Hige Jelse (LS le Jolss e il JSUAT jglateds
B3 g 1) Jpol ololy aiges slacl o ools 13 baasges Ll 1o g LSas oad slolis Jolse Jols @ 5o 4
55,5 oS5 1 L e 5l

el S35 5T gt asls e asls V

ol S35 5T e el gt sasla A

%0080 b Jolss 5o gt 9 sl a3 la X

2l 000 b (bl )l ge gt g Jlaw a3Ls 0
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Table 5- Self-interaction matrix

55, ERESTYe 3>k
S &0 g sl Esloas 5 gl Gledus EES-TYCpryFET) hoige aseyly g lea
il FOwY | : .
L Color = 5“‘ Service flexibility Design S.tore Music Temperature
staff and Location and and architecture and scent
lighting services lavout
o) g Lo
o X o A o o A 0 Temperature
and scent
o] X 0 A 0 o] o] N
Music
Al b o jlama
(o] X A X o} v Store
architecture
abeser g b
X v X v AY Design and
layout
¢ v sl Land]
' 0 A X S
Flexibility
Slads g erg
X o A Service and
services
A v Cesla 5 ol
Location
il 3 8
o Color and
lighting
ol 59,25
staff

o oyleds Jgaz lice Cows 4 S5 g jho (255150 Gl Ko (elwiogs o le Lo 5 ole e sle
scwdle 3ol Y vas jlaw o 50 Wb (8L e Sle liEl Gl s e plad 1) (L55)le0 (leleisgs e yibe
2 D alulgs G5 S Sl )0 09l (g lSle Jelsiogs i ile 150 A glacdle (Sl jao sae 3V 9 X

S 5 a5l e 0l i3l 2315 LE5e 55Ty aus Lads, (s S oSS
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Table 6- Numerical transformation of self-interaction matrix

b
3y 3 gy 6 ane
H p 415 . 5
RO T ST Slss Sl agys VN UTL
ool Color S0 Service  govipiliey . St Music Lemperature
staff and Location and " Design rore B and scent
lighting services and architecture
layout
azul; g Les
0 1 0 0 0 0 0 0 1 Temperature and
scent
0 1 0 0 0 0 0 1 0 e
Music
o508 ¢ yloma
0 1 1 1 0 1 1 0 1 5 8
Store architecture
- La | L
1 1 1 1 1 1 0 0 0 o e 3
Design and layout
& duidllaeil
1 0 0 1 1 0 0 0 0 SR
flexibility
Slaas g
1 0 0 1 1 0 1 1 1 loaz g tp e
Service and services
Cexlga g 515
0 1 1 1 1 1 1 0 0 s e
Location
o e g S5
0 1 0 0 0 0 1 1 1 N
Color and lighting
Ldl (5g 45
1 0 1 1 1 1 0 0 0 e
staff

gdin s Jale p2 sl Lo i degemme g (ol degazme dag)] Cudgl g Lo asLi mhan (s (5l da Al 50
Jols Sl degarme 5 pdyon 2l a3Ls (nl jl oS St laasls ol a3ls ja olis degasme
51 g elige e &y s e ilo 3l ooliciasl L a3l 5 15l ol 005,58l Las s ol 1 a8 555 oo laasls
D92 )3 9 99b o8 esS (AP 52 (Sl degeme 90 (pl S i polie (AP 8 L 9 (bt Aegeme (ot
Sy Az Nedoe i8S 5 )3 Vb mhw plgie 4 laasls ol (BR8] degerme b (olitws degeze (o9 (LSS
Gl s Joo jo &Sl 0,5 o J1 3 6 0mb mhw jo wal asl Slaal ple p g i ()NS5 Baa
il adls LSy olS1 il degemms 5 (oliuws dcgerme oS pla el (Joene jebdr Vb (b 51 (6,135

Do oo L |y b atls ganmhe 5 ooyl (in ojlad Joaz o IS jsbay 0 pS 0 JI)8 mla So po
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Table 7- Output of indicators/all levels

3 Gl degozxo i 4z g0 N
b EA LU (6%939) ) b sl
level Commonalities ici (92) Indi
Prerequisite set ndicators
access set (output)
(entry)
(R
= 6,7,8,9 6,7,8,9 1,2,3,4,5,6,7,8,9 FRoges
Second Temperature and scent
P9 67,9 6,7,8.9 1,2,3.4,5,6,7,9 s
Second Music
By 3 s lone
Flez 6,4 34,6 1,2,4,6,7 5% &)
Fourth Store architecture
. 23 1.2,3.4,56,7,8.9 2.3 olesrz s b
the fifth Design and layout
3 Blass!
Pz 25 1,2,5,6,7,8,9 2.3,4,5 L
Fourth flexibility
Slons
o 4,5,8,9 1,2,4,5,6,7,89 3,4,5,8,9 T s o
Third Service and services
[ 1,2,3,4,5,6,7,8,9 &l (S
L 45689 45689 492 5.0
First Location
‘ . &
il 2,4,58,9 2,456,789 1,234,589 852209 5 s
Fourth Color and lighting
fy= Sl g9
1 1,5,6,7,8,9 1,2,3,4
Third staff

At ¢ B9 S (884558 Le Sz W) 2 e Jelse suuphaw 9 Cin ojled Jou mls 4 az g L
gl 5o 10)l0 )18 Cuxdgo 5 S (3585 (p feS g hans (0 SVL) gl a3 il 18 e gty 50 sl a5 05 o0
9 Sledd 5 g oo gl )3 10350 00Ky 90 @ 95 gl (nl o bl aS S )ls B (Ewge g 4zl g Les g
339 L8 iy lllasl g g3l ,s 5 SOy 0y 8 silene (Ll A pylex gl )3 w3l 13 Sl (69

s 8 olasz 5 e oS 35 ) s (et 5 0]
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Figure 3- Interpretive structural model of factors affecting the promotion of the attractiveness
of store environment of sports brands

S5 o g

G Cnl O ($8))9 slaip (88558 Lse Coliar )1 » F5e else gonas; 5 plulid ol Gried S
el gloles S5e Jelse (6,5 5 5 57e b slaes, IS g alaae 5l oolinul b gl al po 45 1 alowil al> o ans o
e Coledye 5 wisd sa Coglyl 5 sanphe olulis Jelse NUISM) (6 pnii-s Li3le (s3looe bawg e
A3 il g sy g bl SYolre (g5l Joe lawgl aS s il atuls

)9 S oKy 6 Lasme Conldz  i5e Jalss olsicas asF FF aS ols oylis 5b g NS0 5 aS s sleasily
gr €asnl) g Loo? ol slulid pogie gl ol ataiws LS alsie duw 5 pogie 4,0 o AT pul o)l 359
ooy pcnmd o syl b wile (alaolsyos)s j0 fidn aml) poghe o5 0b asiie LS Glided o
Gipgsy 5o bl el 48,5 )13 Sliie b 29,85 5 Lol B a5 o s3 8 ezl cogis 5 S (S0 3

1. Interpretive Structural Modeling
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