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Abstract

Today, in the international environment, “national brand” is a lever needed by
governments to improve and strengthen their position in the world arena. Leaders
who understand the value of the national brand can use cultural differences and
diversity to create competitive advantage and superiority. It is essential to be aware
of the attitudes and identify the different dimensions that affect the national brand of
a country. Therefore, the current research has an exploratory aspect and has used a
qualitative method. The statistical community of the research was formed by experts
in the field of national branding, and the number of these people is 57, and the mental
pattern of these people was identified and analyzed based on the “Q” research method.
The results show that eight components for the variable of ethnic groups and six
components for the variable of national brand have been discovered, among which,
there is a positive and significant relationship between the component of “ethnic
culture” and “international image” and “ethnic interests” and “economic capitals”.
There is a negative and meaningful.

Keywords: Brand, National Brand, Imagery, Ethnic Components, National Identity.

1. PhD student in Social Communication Sciences, Department of Communication Sciences & Knowledge
Studies, Faculty of Literature, Humanities and Social Sciences, Science and Research Branch, Islamic Azad
University, Tehran, Iran.

II. Assistant Professor, Department of Communication Sciences & Knowledge Studies, Faculty of
Literature, Humanities and Social Sciences, Science and Research Branch, Islamic Azad University,
Tehran, Iran (Corresponding Author).

Email: cyber.diplomacy@gmail.com

III. Associate Professor, Department of Communication Sciences & Knowledge Studies, Faculty of
Literature, Humanities and Social Sciences, Science and Research Branch, Islamic Azad University,
Tehran, Iran

Citations: Kordani, S.; Kharazi mohamadvandi Azar, Z. & Soltanifar, M., (2024). “Effective Ethnic Com-
ponents in National Branding of Iran”. Two Quarterly Journal of Contemporary Sociological Research,
12(23): 95-130. doi: 10.22084/csr.2023.26998.2165

Homepage of this Article: https://csr.basu.ac.ir/article 5346.html?lang=en



&
(

AE—=5 s

Kordani et al. ¢

Contemporary Socilogical Research

Effective Ethnic Components in National Branding ...

1. Introduction

The discourse of “national brand” in today’s world created a powerful link
between different scientific disciplines. In such a way that governments
use it to gain power and improve their image. Considering that the national
brand creates many benefits such as economic, political, social and cultural
opportunities, (Zeineddine, 2018: 1060) countries that do not benefit from
the national brand will face various challenges in the future such as the lack
of economic and political support. In Iran, there are various opportunities for
national branding, which can be mentioned in culture, tourist, ecosystem,
climatic conditions, Iranian peoples and human heritage. The results of the
national brand rankings show that Iran has not had a good position, which
indicates its weakness in national branding and negative mental image at the
international level. It should be said that in order to strengthen the national
brand and reduce the influence of its weakening factors, it is necessary to pay
attention to the effective ethnic components. But until now, due to incorrect
advertising, such a capacity remained unknown and was not reflected to the
world as it should be. In this article, it has been tried to evaluate the mental
model of people in relation to the influence of ethnic components on national
branding and provide the desired model. For this purpose, by using the Q
research method, the discourse related to the topic was measured and the items
of the questionnaire were selected. A total of 73 items were presented to the
participants to answer the main question of the article after sorting the data
and statistical analysis. The main question is which ethnic factors affect the
process of national branding? In fact, this question was asked with the aim of
ranking and discovering the ethnic factors influencing the national brand of
Iran.

2. Materials and Methods

This article has identified the mentality of national brand experts by using Q
research method, which is quantitative-qualitative. 57 people were selected
in a purposeful and non-probable way from among those who were present
in the discourse space and Q samples were provided to them. Of these, 14
were branding researchers, 13 were cultural studies, 22 were media, and 8
were international communications. After initial collection of answers, factor
analysis was done and components were identified. The reliability of the
research was also obtained through the Guttman half division coefficient of
0.672, which is acceptable.

3. Data
Based on the method of analysis of the main indicators and the rotated
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factor matrix and the explained percentage of the total statements, eight
components with a total variance of 65.67% were identified for the variable
of ethnic groups. These components include “ethnic identity” with a variance
of 13.847%, “ethnic independence” with a variance of 11.762%, “behavioral
values” with a variance of 8.579%, “ethnic integration” with a variance of
7.133%, “culture”. “Ethnic” with a variance of 6.827%, “Ethnic Image” with
a variance of 6.724%, “Economic Development” with a variance of 5.980%
and “” with a variance of 4.818% where the first and second components
are 81.22%, the third 15.79%, 4th 12.28%, 5th 8.77%, 6th and 7th 5.26%
and 8th 7.02% of the participants. Also, for the “national brand” variable,
six components with a total variance of 68.86% were discovered, which
respectively include “integrated communications” with a variance of 22.816%,
“national identity” with a variance of 13.831%, “international image” with a
variance of 13.83%. 10.162% variance, “Economic Capitals” with 7.971%
variance, ‘“Value System” with 7.628% variance and “Comprehensive
Management” with 6.453% variance. After the score of the factors in the
rotated matrix is determined, the factor arrays of each statement are obtained,
and based on that, the Q options are arranged in the order of importance for
each factor. The findings of the research show that the variable of ethnic
groups with a regression coefficient of 0.682 has a strong effect on the
variable of the national brand. Also, the correlation coefficient between the
variable components of ethnic groups and national brand shows that ethnic
culture has a positive and significant relationship with international image
with a regression coefficient of 0.350 and ethnic interests have a negative and
significant relationship with economic capital with a regression coefficient
of -0.374. The findings show that ethnic interests have priority over national
interests, which tarnishes the international image of the country. Also, paying
attention to ethnic independence puts national brand indicators in their most
appropriate position. The findings indicate that the components of ethnic
interests and economic development have the most negative impact on the
components of the national brand.

4. Discussion

According to this article, the most important ethnic components influencing the
national brand are “ethnic culture” and “ethnic interests”. In fact, the country’s
cultural status and heritage is a powerful and effective factor in national
branding, which both consolidates national power and unifies the behavior of
Iranians. Also, whenever ethnic interests are preferred over national interests,
the national brand will be challenged. This issue indicates that the interests of
ethnic groups are not defined in line with national interests or vice versa. But
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in general, it should be said that a comprehensive and accurate strategy is not
available for Iran’s national brand. There was no national consensus regarding
the fact that the image of the country of Iran is ambiguous. It seems that the
national brand can establish common interests between ethnic groups with
each other and ethnic groups with the government and provide material and
non-material resources equally to ethnic groups. But the absence of a unified
mechanism has also damaged the national identity.

5. Conclusion

Based on the findings of the research, a model for Iran’s national branding
can be considered with an emphasis on ethnic components. In this model,
the current status of Iran’s national brand should be examined first. For this
purpose, it is suggested to use the opinions of people, tourists, ambassadors,
businessmen, scientific elites and exporters through international surveys and
interviews. Also, the current situation of ethnic groups in Iran should also
be evaluated. In the next step, the desired image of Iran should be compiled,
which includes drawing the national brand slogan, inserting the phrase “Made
in Iran” on the products, paying attention to differences and improving the
existing situation in this category. Compiling the fundamental transformation
document of the national brand and organizing the media diplomacy campaign
is placed in the next stage, which can be mentioned in such things as news
coverage in mainstream media, active presence in social networks, convergence
of media and diplomatic apparatus. Then, the executive regulations of the
transformation document should be drawn up, and monitoring, evaluation,
and continuous review should also be taken into consideration.
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Fig. 3: Q diagram and how to sort expressions.
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Table 1: Demographic characteristics of the respondents.
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Table 2: The total amount of variance explained for the variable of ethnic groups.
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Table 3: Q-items, ranking of factor presentations (variable of ethnic groups).
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Table 4: Important items and supporting the interpretation of the first factor.
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Table 5: Important items and supporting the interpretation of the second factor
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Table 6: Important items that support the interpretation of the third factor.
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Table 7: Important items and supporting the interpretation of the fourth factor.
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Table 8: Important items that support the interpretation of the fifth factor.
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Table 9: Important items and supporting the interpretation of the sixth factor.
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Table 10: Important items and supporting the interpretation of the seventh factor
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Table 11: Important items and supporting the interpretation of the eighth factor
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Table 12: The total amount of explained variance for the national brand variable.
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Table 13: Q-items, ranking of factor presentations (national brand variable).
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Table 14: Important items and supporting the interpretation of the first factor.

P il
-0 -f -y Y ¥ o
L 1 bs el e o
Pl g Sidyd Egis ke H.ﬁ.?‘“’ Sl Cagn bl Lt
4 solg ply Jls) Plo° ey
slyls) & dxg pas bl L cole oo e Sy 2 cleis )l pas
s : ole) Syl By &y d>g5 Sl s
iRy 3,50 pac Yaed bbb :
Pl NEPLI Al iy Ok - -
olsal Sy lel I 8y Sl eale, e cegn 2l
(e Sl sl s Cblge slaysS
FASEEY N - AVAASN KV D5 SF MABABIA AR AN AL AL FAY

ol BusSes) i 51 LFY/AS Jolis 09)S oyl 2 ) WSy L)) Jol dilge
Sl game § loas D)1l asle 058 glmog)S So)lSy pue spsb ol 1o 45
sl rlio yun Wl (oulalnd Sipaip guizes toul ol aaw 5
Saalon 5 5515 Sl siejls 095 a5 Wil (Sl duoye o (esd slacilad
(oo 05,8 oyl AiS oo L] oo i o gt 2l 43 plgBl Witne T .coons
laylidy 0 dn g5 pue 9 00105 dil  owliw cdled SO o Ko aS ol 1 e
ol b g D] pus o181 ol 085 )3 kS a3 lald g 5090 ol 51 (LB Ty (o098
D)5 olyal 5o (Sampd g cagd g 95 L (bl Mol oy Lo 4 as s

095 ol ypanil (sl 9 Capodl b (sogS 90 Jgs
Table 15: Important items that support the interpretation of the second factor

) -F ¥ ¥ 7 5
S yo sl
) 5)5)"»:;:-’&» L PR
b plgdl okt sk .-
5 ESREpINIR Pl Cogn y
I S daalr g o N Cagh g Ly uls .- 3 8y skl pae
plodl olsdl 9 0% elodl
$3baidl drngs sl sy (s L Sy ks pas .
plsdl ol 390 Slusdly e Sagn
ol e gladysS o CBlge glady S
WEVVF NV ST SADYFOXT Y FANFS SFSF VRNV FY A5

=L§..\..3)9L3 Lf"‘)" ugwuf)bm )l YARYAS L: °9)'§U'J‘ (u.l.o Coigd) @92 45\.6J§.o

298 sLoog)S 5l 5l oyt A o (B3 9 )15 (a2 grin 3 Shes (o wsy
S3lawgpgal )0 oo guolis 51 (S0 (Ao g (Bl cosr 9 dly (o copgr ol 5o
i3l ol oyl cosenl (o Wy a0l 30 (gpito Elyre du dngi 1 el oyl

MENIRCI VA IRNES

NA



L,, ) )
/ U’/L.-/if(‘?w/ﬁ' Ohles g 15

emporary Socilogical Research

M4

ol o g5l 33 50 098 S aidyo

g Jole prnd (ylski 9 Conod] b slo S VP Jgu
Table 16: Important items that support the interpretation of the third factor.
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Table 17: Important items that support the interpretation of the fourth factor.
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Table 18: Important items and supporting the interpretation of the fifth factor.
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Table 19: Important items that support the interpretation of the sixth factor.
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Figure 4: Graphical model of measuring the reliability of structures
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Table 20: Correlation coefficient between variable viewpoints of ethnic groups and
national brand.
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Figure 5: The final model of national branding with an emphasis on ethnic components.
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