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Abstract

Today, the export of goods is one of the important indicators of
development in developed countries. Therefore, in today's world, a
country can not play an important role in the world economy and trade
only by relying on a single product economy and only oil. Coordinate
and adapt global developments. Considering the issues related to the
removal of energy and natural resources from the export list of
countries and the need for the country's economy to flourish in the non-
oil export sector and notConsidering the issues raised in connection
with the removal of energy and natural resources from the export list of
countries and the need for the country's economy to flourish in the non-
oil export sector and not dependence on a single product economy, it
seems that our country does not have a suitable position. Given that in
the near future, the country's competitive advantage in the oil industry
will be lost and the amount of oil production will not be enough for
domestic consumption, it will be necessary to make policies to increase
non-oil exports. The present study has a practical approach and aims to
investigate the pattern of mineral exports through special economic
zones. This research is a combination of qualitative and guantitative.
The researcher first conducted a qualitative research method and data
approach of the foundation and interviewed seventeen experts, customs
managers and managers of mineral export companies through the
analysis of interviews and using open, pivotal, selective and data
analysis coding. Manually, it has identified the effective factors and
presented the pattern of mineral exports and in the second study with a
quantitative method, while preparing a questionnaire, it has been
provided to 384 people. The researcher has presented the results of his
research in the form of a model, including six main dimensions
including structural factors, mineral exports, Iran's advantage in mineral
exports, updating customs laws, environmental conditions and
promoting mineral marketing and thirty-one sub-dimensions.
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