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Abstract

The purpose of this research is to investigate the
impact of SMS marketing (personalized
messages, interactive messages and general
messages) on consumer perception of brand
value (brand awareness, brand associations,
perceived quality and brand loyalty). The current
research is practical in terms of purpose and
quantitative-experimental in terms of
methodology. The statistical population of the
present study is made up of mobile phone users,
and among them 400 people who were selected
by simple random sampling form the research
sample. In data analysis, descriptive statistics
techniques have been used to describe the
demographic characteristics of the sample and
inferential statistics including structural equation
models have been used to test the hypotheses.
The software used for data analysis are "SPSS"
and "Amos" software packages. Based on the
results of the research hypothesis test, SMS
marketing has a coefficient of 0.98 on brand
awareness, with a coefficient of 0.65 on brand
associations, with a coefficient of 0.45 on
perceived quality, and with a coefficient of 0.75
on brand loyalty. , has a direct effect. SMS
marketing has a greater effect on brand
awareness with a coefficient of 0.47, a greater
effect on brand associations with a coefficient of
0.54, a greater effect on perceived quality with a
coefficient of 0.52, a greater effect on brand
loyalty with a coefficient of 0.56. When SMS is
not allowed (in the mode of sending messages
with the customer's permission).
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