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Abstract
With the onset of the Corona pandemic crisis, the supply of

public and private services in electronic form has become
more and more desired by government leaders, business
managers, and economic activists such as insurance industry
players. The increasing growth of the crisis in most countries
created the background for fundamental changes in the way of
economic activity in many industries such as the insurance
industry. Therefore, emphasis was placed on the growth and
development of electronic services. The purpose of this
research is to formulate and validate the model of customers'
trust in electronic services in the insurance industry during the
Corona pandemic period. And in terms of time domain, it is in
the field of cross-sectional research and in terms of data
collection, it is also field. A standard questionnaire was used
to collect data. The sample size was determined using G power
234 sample size software. Hypotheses were tested according to
variance-based structural equation modeling algorithm using
SPSS, 24 and Smart:PLS, 3 software. The results showed that
trust in the Internet, quality of information and quality of
services have a predictive role in trusting electronic services.
Also, information sharing, in addition to having a positive
effect on trust in electronic services, has a moderating role in
the relationship between trust in the Internet and trust in
electronic services..
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