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ABSTRACT

1. INTRODUCTION

Nowadays, the emergence of new businesses and the need to be
recognized and influenced in the public mind, as well as brand design, is
a fundamental and strategic requirement for businesses. Because it
directs them toward creating more value and developing differentiation
against competitors and producers (Rahimi, 2016). In this regard, a
strong brand can promote the trust of buyers and consumers when
purchasing (goods/services) (Chan et al. 2018). Besides, one of the
effective factors in marketing is brand\business identity. By emerging
loyalty among customers and consumers, brand equity expands the
probability of choosing the brand and attracts numerous loyal
customers (Raj, 2005). One of the ways to absorb customers is to
utilize the gamification process, in which the features and items
related to the game are implemented in a non-game circumstance in
order to fascinate more people's attention (Bachball, 2010).

2. MATERIALS AND METHODS

The current research is based on the objective of Applied
research and was carried out as a Semi-experimental method.

1. M.S. Sport Management, Faculity of Farabi, University of Tehran, Email:
hossein.faridniya@ut.ac.ir

2. Corresponding Author: Assistant Professor, Faculty of Farabi, University
of Tehran, Email: ali_saberil364@ut.ac.ir

3. Associate professor, Faculty of Farabi, Research Institute of Physical
Education and Sports Sciences, Email: ghorbanimh@ut.ac.ir

How to Cite: Faridniya, H., saberi, A., & ghorbani, M. H. (2024). The impact of
applying Gamification on brand equity of emerging sport brands. Quarterly Journal
of Brand Management, 10(4), 161-192. doi: 10.22051/bmr.2024.42892.2431


http://bmr.alzahra.ac.ir/

The statistical population includes emerging sports brands and
businesses that have recently been registered and started producing
and selling goods and services. These brands are struggling to
introduce themselves to the target community and customers and
ascend popularity and fame in the environment. Due to the
difficulty of accessing the samples, two emerging sports brands
named Hamid and Lara were selected for sampling. The number of
samples in both the control and test groups included 40 customers
of emerging brands. The measurement tool was the brand equity
guestionnaire designed by Kim et al. (2003) and improved by
Yoganakan et al. (2015). The questionnaire was approved by
University Professors. Then the collected data was analyzed with the
support SPSS 17 using the covariance method.

3. RESULTS AND DISCUSSION

The results display that there is no significant difference between
the adjusted averages of brand equity scores according to the
membership of the "proof and test" group in the post-test stage
(P>0.05). Hence, the main hypothesis of the research is rejected and
the use of Gamification does not affect the brand identity of
emerging sports businesses. The significancy level of this effect was
equal to 0.30 and other research hypotheses have also been
rejected after checking their significancy level.

4. CONCLUSION

The results of the first hypothesis test reveals that the applying
gamification has no effect on the equity value of emerging sports
brands, and the main hypothesis of the study entitled "The use of
gamification has an effect on the equity value of emerging sports
brands" was rejected; Because the results obtained from the total
scores of two group (Proof and Test) showed the absence of a
positive impact and its significance level is less than 0.05. The first
Sub-hypothesis of the research is "The use of gamification has an
impact on the brand loyalty of emerging sports companies", which
was checked after the distribution of the brand identity
guestionnaire between the proof and test groups, the evaluation of



the obtained scores and the comparison of the groups showed that
the first sub-hypothesis is not approved. The other sub-hypothesis is
"The effect of using gamification on the perceived quality of
emerging sports brands" and also "The effect of using gamification
on the brand image of emerging sports businesses" due to the
significance level of less than 0.05 shows the lack of effect of
gamification, Therefore, It has been rejected and it displays that
gamification has no effect on the 4 proposed hypotheses.
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