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ABSTRACT

1-INTRPDUCTION

Social media is essential in marketing strategies (Weibo et al.,
2020). The expectation of consumers in the era of communication is
that social media create conditions for dialogue and interaction (Kim
and Koo, 2012; Zulu et al., 2020). It plays a role in providing information
and long-term relationships through this interaction with brands.

Social networks, as a part of social media, can be used by
companies to improve the possibility of online interaction and instant
sharing of different types of content, including photos, text, and video
among brands and also among consumers (Verhagen et al.,, 2015;
Wibow et al.,, 2020). Instagram is one of the most popular social
networks among users, with more than 1.130 billion active users in
2022 (Statista, 2022). Many social network users believe that Instagram
helps them share information and learn (Zubaidi et al., 2022). The
popularity of Instagram in Iran is such that 27% of people prefer this
social network to other social networks such as Facebook, YouTube and
Telegram (Zubaidi et al., 2022).
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Therefore, more brands are developing their activities on social
networks such as Instagram to communicate with consumers and
increase the particular value of the brand.

The main goal of this article is to expand knowledge related to social
media marketing activities and brand equity in the food industry and
provide solutions to increase brand equity through marketing activities on
the Instagram social network. Also, the current research seeks to answer
whether marketing managers can create a positive experience for the
brand and brand equity by using marketing strategies in social media.

2-MATERIALS AND METHODS

The primary paradigm of this research is positivist, the aim is
descriptive, and a statistical sample of social media customer research
is a company active in the food industry. This study is placed in the
applied axis with a comparative approach. The sampling method used
in this research was simple random sampling and the sample size was
determined using Morgan's table.

The statistical sample of Instagram audience research is a
company active in the food industry, which was determined as the
sample size from Morgan's table of 389 people.

The questionnaire prepared for this research included 23
questions and was distributed to the audience of a company active in
the food industry that produces hot drinks, tea, and coffee for data
collection. The structural equation modeling method was used to
analyze the data.

3-RESULTS AND DISCUSSION
Findings

Our findings in this research reveal the importance and
effectiveness of social media activities and provide up-to-date
information related to digital marketing concepts in the context of the
Instagram social network to create a positive brand experience and
increase brand equity. The findings of this research showed that social
media marketing with brand experience, brand equity, and social media
benefits; Also, the brand experience has a direct and meaningful
relationship with the social media benefits and brand equity, and
finally, the social media benefits with the brand equity.



Results

The results showed that social media marketing activities affect
brand equity, and paying attention to the dimensions of entertainment,
novelty, customer interaction with media, and personalization of orders
effectively improves brand equity. Managers can use these findings to
improve their marketing strategies on social media.

This study was done with a focus on the food industry and in the
context of Iran. Since the obtained results may not be generalizable due
to the competitive environment and the structure of different
industries and countries. So, it is suggested that each of the scales be
examined in other industries, such as the automotive industry or
household appliances. This work leads to a more accurate
understanding of the situation of each factor in the organization,
company, and industry in question. Since this study is focused on the
Instagram network because of its popularity among Iranian people
compared to other networks, it is suggested that future researchers
examine other platforms such as Facebook, Twitter, LinkedIn, or other
similar Iranian networks and compare their results with the results
obtained from this research. In this research, the effect of brand
experience and the benefits of social media on brand equity has been
measured. Those interested are suggested to measure the impact of
these factors on the company's non-financial performance intentions.
Also, the present study was conducted based on a survey, and for
future research suggests using other methods, such as qualitative or
combined, to increase the validity of the results.

Limitation

The filtering of networks such as Facebook and Twitter in Iran has
caused the company studied in this research to operate only on the
Instagram network. Therefore, the data collection of this research was
done only from the Instagram social network, which was one of the
limitations of this research.

Keywords: Social Media Marketing, Brand Equity, Social Media
Benefits, Brand Experience.
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