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Abstract

Introduction

Considering the role of entrepreneurship in the growth of society, every country
is expected to persuade its citizens regarding entrepreneurship. The main goal
of this research was to identify and analyze the psychological elements involved
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in the pattern of persuasion regarding entrepreneurial behaviors based on
cognitive and emotional approaches.

Method

This research was a qualitative and exploratory research based on grounded
theory. Data collection method included semi-structured interview, and
statistical population includes entrepreneurs of Mazandaran's agriculture and
transformation industries and entrepreneurship and management professors.
The sample included those who could give expert opinions in relation to the
objectives of the current research, and their sampling method was determined
in a purposeful and snowball manner. Considering the principle of theoretical
saturation, the sample number was 21 including 13 entrepreneurs (organizational
experts) and 8 university professors (theoretical experts).

Results

Findings of this research by conducting semi-structured interviews, 982 codes
related to the concept of persuasion were identified. Then, these codes were
analyzed in three stages by open, central, and selective coding methods, and
based on the qualitative method of category analysis, the codes were classified
into 27 subcategories, 12 main categories and in 5 axes, including motivational
factors (needs-oriented motivation, cognitive motivation, emotional motivation),
contextual factors (personality type, knowledge, skills, experience), intervening
factors (entrepreneurs' values), strategies (ways self-oriented coping, environmental
strategies) and consequences (material and organizational achievements and
spiritual and individual achievements), around the central category (behavior
persuasion).

Discussion

The research results were formed in the form of a paradigmatic model and a
conceptual model. The findings of this study can be effective for persuading
students and those interested in entrepreneurship.

Keywords: persuasion model, entrepreneurial behavior, cognitive approach,
emotional approach, grounded theory
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Table 1. Findings extracted from the process of open coding and axial coding

Axial

8
&
E
¢S]

Open coding

Main categories

Subcategories

Causal
conditions

1- Motivation of Need-Based
2- Motivation of Cognition-Based
3- Motivation of Emotional-Based

1-1- Financial and income-based needs
1-2- Psychological needs
2-1- cognitive-based motivation

3-1- Emotional-based motivations

The axial
category

1- Persuasion to entrepreneurial
behavior

1-1- Persuasion based on reasoning and paying attention to details
1-2- Persuasion based on emotion and attention to clues

1-3- Desire based on need, cognition and emotion

1-1- self- motivation and self-persuasion

g'b 1- Self-directed agents 1-2- Learning from the experiences of entrepreneurs
§ 2- Environmental factors 2-1- creating a favorable and excellent environment
- 2-2- Establishing a customer-oriented culture

1-1- Positive attitudes towards entrepreneurship
é 1-2.- Personality and entrepreneurial characteristics
‘§ 1- Personality type 2-1- Knowledge related to business
~  2-Knowledge and skills 3-1- Personal and business skills
?:: 3- Business experiences 3-2- Gradual experiences of work in childhood
§ 3-3- Business experiences in adulthood

3-4- Learned habits and lifestyle

Intervening
conditions

1- Personal values of entrepreneurs

1-1- Sublime and excellent beliefs
1-2- Moral and social belief values
1-3- Inspirational and influential people in life

1-4- Valuable and inspiring concepts, events and objects

Achievements

1- Material and organizational
achievements

2- Spiritual and personal
achievements

1-1- Providing financial and household needs

1-2- Gaining personal, social, organizational credit and branding

1-3- Gaining vitality, pleasure and satisfaction from personal performance
2-1- Establishing a company and producinga product useful to the society
2-2- The feeling of inner satisfaction from creating employment and

ensuring the welfare of employees and fulfilling the social mission
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Causal conditions

1. Financial and income-based needs; 2. Psychological need-based motivations; 3. Knowledge-oriented motivations for
entrepreneurship; 4. Emotional motivations for entrepreneurship

Contextual conditions Intervening conditions

1. Positive attitudes towards
entrepreneurship; 2. Personality
and entrepreneurial charactenstics;
3. Knowledge related to business;
4. Personal and business skills; 3.
Gradual experiences of work in
childhood; 6. Business experiences

1. Sublime and excellent
beliefs; 2. Moral and social
belief values; 3. Inspirational
and mfluential people in life; 4.
Valuable and nspiring
concepts, events and objects

The axial category

1. Destre based on need,
cognition and emotion; 2.
Persuasion based on

in adulthood: o habi reasoning and paying
o : ? Leam s attention to detatls; 3.
and lifestyle . .
/ Persuasion based on emotion

Strategies

1.self- motivation and self-persuasion; 2. Learning from the experiences of entrepreneurs. 3 creating
a favorable and excellent environment; 4. Establishing a customer-oriented culture

—

Achievements and Consequences

1. Providing financial and household needs; 2. Gaining personal, social, organizational credit and
branding; 3. Gaming vitality, pleasure and satisfaction from personal performance; 4. Establishing a
company and producing a product useful to the society; 5. The feeling of inner satisfaction from
creating employment and ensuring the welfare of employees and fulfilling the social mission

Figure 1. Model of persuasion to entrepreneurial behavior based on grounded
theory
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Figure 2. Conceptual model of psychological persuasion to entrepreneurial

behavior
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