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Accepted: Context and Purpose: The commercial market in Bushehr province, as the commercial

November 12, 2023 gateway of Iran to the Persian Gulf countries and the neighboring cities, has always had a
Available online: significant role and importance. The expansion of commercial relations in Iran and the high
January 21, 2024 volume of goods exchanged with other cities have made the commercial market in Bushehr
one of the most active commercial markets in the south of the country. The main purpose
of this study is to discuss the role of the commercial market and stores in attracting
commercial tourism in Bushehr province.

Methodology: This research is descriptive and practical in terms of its implementation
method and purpose, with an emphasis on the correlation method. The study focuses on
Bushehr, whose population is 1,275,678 people (1,402 population statistics system). The
sample size in this research was 381 people, who were selected through the random
sampling method.

Findings: The results of this research showed that since the significance level of the
relevant test was equal to 0.000, it can be claimed that the above test is significant with an
) error of 0.05 or a confidence level of 0.95. The standardized regression of the effect of
Market, tourism, commercial markets and stores on sustainable tourism in Bushehr province as a dependent
business, shop, Bushehr variable equals 0.576. The coefficient of determination (R"2) for the influence variable of
commercial markets and stores on sustainable tourism in Bushehr province was equal to
0.422.

Conclusion: The results of the path analysis showed that the discussion of attracting
tourism in the effectiveness of the commercial market and stores component on various
aspects of sustainable tourism, including the cultural dimension, the economic dimension,
the social dimension, and the environmental dimension in Bushehrbe province, is an
effective and productive emphasis factor.

Originality /value: Considering that few studies have been done in the field of commercial
tourism in Iran, this research can be a good model for researchers in this field.
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Extended Abstract

1. Introduction

The commercial market in Bushehr and
Ganaveh provinces, as the commercial
gateway of Iran to the Persian Gulf
countries and the neighboring cities, has
always had a great role and importance.
The expansion of trade relations in Iran
and the high volume of exchange of goods
with other cities have caused the Ganaveh
market to become one of the most active
commercial markets in the south of the
country. The presence of this feature,
along with other characteristics of
Bushehr province, such as commercial
area, proximity to the sea coast, proximity
to coastal cities of the Persian Gulf, as well
as having an ancient civilization, rich
historical and religious monuments, and
numerous cultural and natural attractions
as one of the important poles, has caused
this area to have a lot of potential in
utilizing the tourism industry. Shopping
tourism is one of the tourism that is very
important in attracting customers from
the global market in this era. Shopping
tourism is one of the types of tourism that
plays an important role in the
development of destinations and the
tourism economy. Shopping centers and
markets are the main attractions of
shopping tourism. According to the issues
raised, the design and construction of
entertainment and commercial centers,
which all, if considering the dimensions of
the needs in them, in the form of a
collection of  shopping  centers,
restaurants, and entertainment centers, is
a suitable solution to attract domestic and
foreign tourists. However, various factors
affect the presence of tourists in tourism
and commercial areas. Among these
factors, the attractiveness of the region
and security, health and financial

restrictions, knowledge, prestige,
increasing people's relations, peace,
newness, and interestingness can be
mentioned as the most important factors
affecting the discussion of tourism and the
development of this industry. It is possible
to point out the market factors that were
tried to be brought up in this research
according to the necessity. The general
purpose of this study is the role of the
commercial market and stores in the
attraction of commercial tourism in
Bushehr province. Also, the sub-objectives
of this research are identifying and
explaining the effectiveness of the
commercial market and stores in
attracting commercial tourism in Bushehr
province, identifying and explaining the
effectiveness of tourism infrastructures on
the attraction of commercial tourism in
Bushehr province, and identifying and
explaining the effectiveness of tourism
economic power on the attraction of
commercial tourism in Bushehr province.

2. Research Methodology

This research is applied and descriptive in
terms of purpose and implementation
method. The current study is also
correlational research in terms of its
method and nature. The statistical
community related to this research
included all citizens in Bushehr province
whose ages ranged from 18 to 60 years old,
as well as organizations active in the field
of tourism in May 2023. According to the
latest housing census of Bushehr City, the
number of citizens is 1275678 (Housing
Population  Statistics System, 1402).
Through random sampling, 381 people
were selected as the statistical sample.

3. Research Findings

The results related to the above
hypothesis showed that since the
significance level of the relevant test was
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equal to 0.000, it can be claimed that the
above test is significant with an error of
0.05 or a confidence level of 0.95. The
detection coefficient R2, which is the ratio
of the changes explained by the
commercial market and stores variable to
the total changes, is 0.385. It can be stated
that about 38.5% of the changes in the
dependent variable of sustainable tourism
in Bushehr province are explained by the
changes in the independent variable of the
commercial market and stores. According
to the positive sign of the slope of the line,
one unit increase in variable X
(commercial market and stores) causes a
decrease of 0.518 units in the sustainable
tourism variable. So, it can be concluded
that the regression model of this test is
statistically significant. In the following,
according to the model fitted above, the
standardized regression coefficient of the
effect of the factor of commercial market
and stores on sustainable tourism in
Bushehr province as a dependent variable
is equal to 0.576. The coefficient of
determination (R™2) for the influence
variable of the factor of commercial
market and stores on sustainable tourism
in Bushehr province was equal to 0.422.
Also, according to the obtained t values,
the factor load related to the questions, as
well as the t values associated with the
commercial market and stores factor, is
more than the basic and standard value of
1.96. The results of the path analysis
showed that the discussion of attracting
tourism in the effectiveness of the
commercial market and stores component
on various aspects of sustainable tourism,
including the cultural dimension, the
economic dimension, the social
dimension, and the environmental
dimension in Bushehr province, is an
effective and constructive emphasizing
factor, which generally showed that the
hypothesis that the commercial market

and stores have a significant effect on
sustainable tourism with an emphasis on
the attraction of commercial tourism in
Bushehr province.

4. Conclusion

In the analysis of the results of this study,
it can be stated that today, with the
advancement of transportation methods
and the increase in the speed of travel,
tourism has grown a lot, sometimes and
the type of travel causes irreparable
damage to the surrounding environment.
The concept of sustainable tourism is to
reduce the damage caused by travel to the
environment, people, and their activities.
Today's global community has realized
that tourism is rapidly developing and
spreading. As a result, increasing people's
awareness of tourism’s environmental,
cultural, and economic effects on
destinations has created a sustainable
perspective in the form of theory and
practice in tourism management. Urban
spaces are one of the most important
spaces visited by tourists and have created
many opportunities for tourists. What
makes the spaces of a city dynamic and
attractive, creates satisfaction among
citizens, and attracts tourists are history,
rich culture, visual beauty, and urban
landscape. Bushehr province has natural,
cultural, and commercial attractions that
are of interest to tourists. Ganaveh
commercial market and stores, which are
the largest commercial markets in
Bushehr province, are one of these
historical and commercial places in
Bushehr province and southern Iran
which, with their own special attractions,
have many capabilities to become a place
for tourism at the national and provincial
levels. One of these tourist attractions is
the urban and coastal market complex. Old
markets are one of the service centers
that, in addition to the importance of
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providing services as a place with
historical  attractions, can  attract
wandering tourism funds. The type of
arrangement of the devices available in the
market can attract tourists and encourage
them to stay in this place and use the
facilities at a cost. The attractiveness of
the market makes the thought of seeing
the place again fixed in tourists’ minds.
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