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Abstract

Context and Purpose: Tourists are looking for memorable experiences while traveling, and their
decisions are often influenced by the same experiences they have gained from the destination.
Therefore, identifying the factors influencing the creation of these experiences is very important. For
this purpose, the main goal of the current research is to identify the factors influencing the creation of
memorable experiences for tourists from rural destinations.

Design/methodology/approach: The present research is applied in terms of purpose and descriptive
survey in data collection. Both the library method using documents and the field method through
questionnaires were used in data collection. A total of 384 questionnaires were completed by tourists
who had traveled to the tourist villages of Mashhad, Neyshabur, and Torghabeh-Shandiz counties.
Findings: In general, eight factors affecting the creation of positive memorable experiences and two
factors affecting the creation of negative memorable experiences were extracted. The most effective
factors in creating positive, memorable experiences were authenticity and credibility, while
inappropriate environmental management was diagnosed as the most effective factor in creating
negative, memorable experiences.

Conclusion: In general, these factors can significantly impact attracting tourists and creating memorable
experiences for them. Providing platforms for local residents’ culture and basic hospitality and
preserving rural identity and authenticity are among the suggestions that can be made.

Originality /value: The theoretical literature on factors influencing the creation of positive and negative
memorable experiences of rural destinations is very limited. Therefore, this study provides a new
understanding regarding the factors influencing the formation of memorable experiences in rural
destinations, which are used by managers of rural destinations to increase loyalty and attract more
tourists.
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Extended Abstract

1. Introduction

Tourism is considered a strategy for rural
development in many countries of the
world. Therefore, it has been increasingly
used as one of the most important tools for
the revival and reconstruction of villages,
in such a way that the effort to recreate
the villages has led to the use of tourism as
an alternative tool to achieve the renewal
of the economic and social situation. The
advantages of rural tourism as a stimulus
for rural economic development and its
effect on increasing residents’ quality of
life have caused planners to consider it
one of the types of tourism today. For this
reason, the market demand for rural
tourism is growing day by day. Many
people are looking for natural landscapes
and authentic local customs in the quiet
and peaceful outskirts of cities to escape
the harms of industrialization and
urbanization; this is one of the factors that
help to further develop tourism in rural
areas. Tourists are looking for memorable
experiences while traveling, and their
decisions are often influenced by the same
experiences they have gained from the
destination. Therefore, identifying the
factors influencing the creation of these
experiences is very important. For this
purpose, the main goal of the current
research is to identify the factors
influencing the creation of memorable
experiences for tourists from rural
destinations.

2. Research Methodology

The current research is applied in terms of
its purpose and descriptive survey in data
collection. Both the library method using
documents and the field method through
questionnaires were used to collect data.
To select the sample villages for
conducting the research, three counties of

Khorasan Razavi Province, including
Mashhad, Neyshabur, and Torghabeh
Shandiz, which have more tourists than
other counties in the province, were
selected. Then, 19 villages introduced as
tourist villages in the Khorasan Razavi
province tourism website were selected as
sample villages. Finally, 384 questionnaires
in a five-point Likert format were
completed by tourists who had traveled to
tourist villages in the studied counties. To
analyze the data, exploratory factor
analysis was used.

3. Research Findings

Through exploratory factor analysis, eight
factors affecting the creation of positive,
memorable experiences and two factors
affecting the creation of negative,
memorable experiences in the studied
rural tourism destinations were extracted.
Three factors of authenticity and
credibility, with a variance of 36.33; social
interaction and participation, with a
variance of 8.456; and enjoyment, with a
variance of 6.708, are more important than
other factors in terms of influencing the
creation  of  positive, = memorable
experiences among tourists. In addition to
these factors, two factors that influence
the creation of negative memorable
experiences have also been identified,
including inappropriate environmental
management and poor hospitality.
Suppose the rural tourism destinations are
not properly managed from the
environmental point of view; in that case,
it will not only negatively impact the
residents of the rural destinations, but
tourism in these destinations will also face
serious problems by influencing the
creation of negative  memorable
experiences for the tourists.
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4. Conclusion

The experiences that a person gains in
rural destinations are unique and specific
to that person and may be different from
the experiences of others. But making a
memorable experience depends on a
tourist  destination’s  characteristics,
tourist attractions, infrastructure, and
facilities. The research results show that
attractions such as local customs and
cultures, traditional architecture, local
foods, local clothes, and villagers' lifestyle
and hospitality are among the things that
express the authenticity and credibility of
rural tourism and are attractive to many
tourists. On the other hand, in rural
destinations, if tourists can interact and
participate with the villagers in doing
village activities and in matters related to
the village, such as helping to feed animals,
participating in fruit picking, participating
in local events, memorable experiences in
the tourist’s mind will be created about
rural destinations. Moreover, things like
walking in the water, camping in the open
air, hearing the sound of water, and seeing
the stars make a trip enjoyable for tourists
and are recorded in the minds of tourists
as a memorable trip from rural
destinations. On the other hand, if the
rural tourism destinations are not
managed properly from the environmental
point of view, it will not only have a
negative impact on the residents of the

rural destinations, but tourism in these
destinations will also face serious
problems by influencing the creation of
negative memorable experiences in the
tourists. Weakness in hosting by residents
is also one of the factors that directly
create a negative experience in the minds
of tourists and leads to tourists not
wanting to travel to these destinations
again. The results and findings of the
present research can significantly impact
the development and expansion of the
literature in the field of memorable
experiences of rural tourism destinations
by extracting and presenting the factors
affecting the creation of positive and
negative memorable experiences of
tourists specific to rural destinations.
Additionally, the research findings can be
used by rural tourism managers and
planners to know the factors influencing
the creation of tourist experiences from
rural destinations that can provide a
suitable environment for tourists to have
memorable and attractive experiences
when traveling to rural destinations.
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