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Introduction: Psychological ownership plays a role in destination marketing and branding
activities and has led to an increase in the attractiveness of the destination. The purpose of
this article is identifying the effective factors on psychological ownership of tourists towards
tourist destinations.

Data and Method: A mixed method has been used in this research. In the first stage, the
effective factors on the psychological ownership of tourists towards the tourist destination
were identified through in-depth interviews with experts (including university professors and
managers and experts in the tourism industry). The qualitative sampling method was
purposive and snowhballs. Interviews were conducted with 10 experts. Theme analysis
method was used to analyze the data. Then, a quantitative survey was conducted using a
questionnaire among 384 tourists from major tourist cities in Iran (including Yazd, Tehran,
Isfahan, Mashhad and Shiraz). Quantitative sampling method due to the unlimitedness of the
statistical population, sampling was available. Confirmatory factor analysis and structural
equation modeling were used to investigate the validity of the model.

Results: The findings showed that the effective factors on the psychological ownership of
tourists include destination image, socio-cultural, environmental, human, economic,
managerial, contextual, physical factor, marketing and attraction. The validity of the
conceptual model was confirmed, based on the results of the quantitative part.

Conclusion: In this research, effective factors on psychological ownership of tourists' toward
the tourist destination have been identified. These findings will have many theoretical and
practical applications for policy makers and planners in the field of tourism.
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English Extended Abstract

Introduction

Destination psychological ownership has become a variable of great interest to marketers because the
feeling of psychological ownership towards the destination leads to the willingness to pay more to
maintain the destination, which is a form of citizenship behavior (Lee et al., 2013) and attitudes and
behaviors this type can be potentially useful for destinations. Psychological ownership plays a role in
destination marketing and branding activities and has led to an increase in the attractiveness of the
destination in the competition between different destinations (Souiden et al, 2017, Kumar & Nayak, 2019).
Therefore, the purpose of this article is to identify the factors affecting psychological ownership from the
point of view of urban tourists towards tourist destinations.

Data and Method

A mixed method has been used in this research. In the first stage, the effective factors on psychological
ownership of tourists towards the tourist destination were identified through in-depth interviews with
experts (including university professors and managers and experts in the tourism industry). The method of
sampling was purposive and snowballs. The interview continued until the obtained data reached
saturation, so the interview was conducted with 10 experts.Theme analysis method was used for analyzing
the data. In the second stage, a quantitative survey was conducted among tourists. At this stage, after
content analysis and interviews with experts, a questionnaire was developed to measure the effective
factors on the psychological ownership of tourists. Then this questionnaire was distributed among 384
tourists from major tourist cities of Iran (including Yazd, Tehran, Isfahan, Mashhad and Shiraz). Sampling
method was available due to the unlimitedness of the statistical population. At this stage, confirmatory
factor analysis was used to investigate the validity of each of the research constructs.

Results

The research findings showed that the factors affecting the psychological ownership of urban tourists
towards tourist destinations include destination image, socio-cultural factors, marketing, attraction,
environmental factors, economic factors, management factors, Contextual factors. The image of the
destination includes the mentality formed by the destination, mental images, perceptions, perceived
quality of the living environment in the destination and the image of the destination. Social factor is
culture which includes culture, food and social and cultural effects of tourism. It is marketing that includes
marketing, advertising and destination branding. Attraction includes attractiveness, visual effect,
entertainment and urban model. Environmental factors include natural issues, climatic conditions, and
environmental aspect of tourism destination, positive environmental effects and changes in the
environmental dimension of the host society. Economic factors include the investments of the local
community in tourism businesses and the planning of its tourism area, economic and financial resources,
the destination's cost-effectiveness, creating employment and income for the government and businesses,
and changes in the economic dimension of the host community. Management factors include management,
strategic plan, destination and motivation. The contextual factors include tourism and handicrafts. Also,
based on the results of the quantitative part of the research, the validity of the conceptual model was
confirmed.

Conclusions

This study is one of the few studies that has addressed the issue of psychological ownership in the
consumer field, especially from the tourist's point of view, and has identified the factors affecting the
psychological ownership of urban tourists toward to the tourist destination.
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