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Introduction

Success in attracting the participation of donors through promotional activities is one of the important challenges of
charities, and advertising is one of the most important promotion tools used for this purpose. According to professional
principles, for an advertisement to be effective, it must be attractive to the audience and reflect common values
(Giddens, 2004, pp. 55-56). Previous research on charity advertising shows that the effectiveness of a charity
advertisement is influenced by the alignment between the values included in a charity advertisement and the values
that donors adhere to (Wymer and Gross, 2023, p. 23) and the congruence between the values included in the charity
advertisement and the values of the target society of the ad have an effect on the effectiveness of the ad and the
willingness of the audience to volunteer in charity activities (Bennett, 2013, p. 135); So, it is very important to
ensure that the published advertisement affirms highlights and reinforces the cultural values of the target society.
Therefore, the present study investigates the effect of using 14 cultural values, including collectivism, economy,
family, individualism, patriotism, respect for the elderly, security, tradition, nature, work, and kindness (taken from
Cheng's classification (1997)) and logical appeal, fear appeal, and reassuring appeal (taken from the research of
Masoodipoor and Kheiri (2013)) on the effectiveness of charity advertisements published by the Imam Khomeini
Relief foundation of Qom.

Research Methodology

In terms of purpose, the present research is of applied type, and in terms of method, it is descriptive research that
was conducted in two qualitative and quantitative stages. First, using interpretive content analysis, the cultural values
included in 18 advertisements published by the Imam Khomeini Relief Foundation of Qom during one season were
identified. For this purpose, the said advertisement in the form of a CD along with a questionnaire and a general
description of the cultural values that the researchers intended to examine were delivered to 5 experts active in the field
of marketing and advertising who were willing to cooperate with the researchers. They were asked to identify what
cultural values were included in each ad. Any ad that at least three experts believed used a cultural value was considered
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an ad containing that cultural value and each ad could contain several cultural values. In the second stage of the
research, by conducting a field study, the opinions of 100 Qommi audiences about the various aspects of the
effectiveness of each advertisement were measured, and the average rating of the effectiveness of each advertisement
and each cultural value was determined using Friedman's test. The reason for using the Friedman test is that the sample
is correlated because each person answered the same questions for all 18 ads. This test corresponds to the repeated
analysis of variance test in which a subject is measured several times (Ahmadi Kohanali and Chamani, 2012, p. 106).

Research Findings

The results of the first stage of the research showed that the most frequent value used in the reviewed advertisements
is kindness, which is present in 13 of the 18 reviewed advertisements; after that, religion (reassurance) in (6 ads), family
(5 ads), individualism, religion (logical) and economy (4 ads) and security (3 ads) are the most frequent values in the
investigated ads. However, according to the results of the research in the second stage, the most influential cultural
values on the effectiveness of advertisements, in order of effectiveness, were family, work, individualism, patriotism,
religious (logical) and collectivism, kindness, respect for the Elderly, religious (fear), nature, economic, security,
religious (reassuring) and tradition.

Discussion

Designing the advertisement message according to the beliefs, preferences, and desires of the audience has an
impact on the success of the advertisement. Accuracy in the ranking of advertisements and the ranking of cultural
values used in them can provide good evidence to confirm this hypothesis that the cultural values included in charity
advertisements affect the effectiveness of advertisements. The most frequent value used in the reviewed advertisements
is kindness, which is natural considering the context of the research. Charity advertisements often combine rational and
emotional content and attempt to evoke feelings of empathy among the audience for the people the charity is trying to
help, and research shows that this technique is effective (Wymer and Gross, 2023, p. 14). The reason for this rank is the
existence of this value in the majority of the ads that were investigated, which made it unable to create differentiation.
The results of the research showed that while the values of affection, religion (reassuring), family, individualism,
religion (logical), economy, and security are the most frequent in the investigated advertisements; Using the values of
family, work, individualism, patriotism, religion (logical), and collectivism in advertisements have led to more effective
advertisements. Considering the high costs of advertising and the limited resources of charities, charity marketers and
advertising companies that advertise for charities need to be more careful in using cultural values in advertising. The
time-consuming nature of completing the questionnaires and, as a result, the reduction of the respondents' participation
rate, as well as the comparison of the effectiveness of advertisements from different media, are limitations of this
research that should be taken into account when applying the research findings.
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Table 2: A summary of some studies related to the research topic

S SRl e

SRIG ey 9 Da

o Olge

Ll A atade ol L il
B L obls S I il g5V 2 KL
P Ao s G S e
A i S iy slases L
3 St GRS sl 5 it il L Sl
Rl R i
STl sl olsle w4 et 53 Ll o
il il g GSS 4 i (e

el 5 S5 e

b ) (sladle a5l eslinal aSCyl s -
(NPO) _elisl o slaolesle Slals 55 (i
b Sl (e i) (e A a4 o
R P AR PR DRI
el 5 S50 (01,
5eSES E MY L bl S el -
Wl K585 omae slagely 6 Sesll
i shos 5 (BEG) ol S ity ol s bl
i U1, NPO Slils LT &5 =5 «ET)
L3S oo Liles (Lo b ) Lbalaas ol
Slagaly s Sl el bl e dle
L g S el 55 (gl

Sandoval &
Garcia-Madariaga
(2024)

2 bl ol 3t
s ol e Sl
2 s s
S5 S5

Sk o 3 slae S e (ks
il (LSS 5 baadls Jold 4y
QL&“AS‘,;LWS)JMJ{}M}J@
5 oS s ol (s a2 LT
Sl S5 STl Sy b ala il
e Sege 5 Lledd aalllas nin bl
Sl Olble o as J Ol sea sddedaein
Sl g, 4 J s

Fror 03 3 o Dliied glawly 5 e -
O Ml ol ALk s 4 Sk
GlroliS Ldss 5 il sl paze dasoliy
et Dl
Wpei)s o e Y Soletw 5,0 -

@ Slds

Wymer & Gross
(2023)

o Sl
O s 5 olusl

Sl 5w Ba Sl gl Ll il
s Ly m eSS s iy Db g a5 L
Lot Glss daly oS S e 1S s
aly 8 SEASS pme b alis 53 Ao L
b SRl sba Al L L sE Sl
(bt G Glaply L S 0 S
OB S CS pme oS Il 55 5 o delite iy
SAomgoke ssbas L5 85L)s Ly analr seae
el at ilte ks slaply 5 s e S5
o b lE S ) S e el |
Gamaddaly = 5 pmaloMbl) (Sin 3 gla 25

Sabp Jedad DEAS S ne

Glaasler il o1l 4680 &Sl s -
Jlie 5o L b8 by, b ool Bl ks
W i Ll b ediSCh e
.a)l.ﬁ\fJa
OYY O Lok 50d b iome oo 2 andllas d —
S b 5l b satils 31 8 10Y
Sl s Sl

Bauer (2023)

Je\i«ﬁwib.b)
58S b me Cins
o G 1
5Ky amalr L,
Shds adr g5




VEY Ol 9 5le ) oyled Y c;}égqjg'-)}a\j;ﬁ}d)w\]axumj};

Yye

S SRl e

SRIG ey 9 Da

oy Olge

péj_fﬁ”gg;ﬁn.‘x?&‘@ﬂwyu
ﬂs@l&éﬁf);}gs;fﬂa&&b&ﬁ}w
A odalie il (gl sl

2t ey S Gy S e -
ol ladaly Colda s elarl glasils,
A oz Gl 1S o 5 i ) o slle
e 4l STl e ply e oy e
2 ede b olblbie 5,85 5 63 Shas Lol
WMl (58S il 4 asle o5l glatels
Jdalay Ll 5 bl (g s
Sl rply £3b) Y Sl 5T S -
59063160 Shas Jaled) X 2 (wsler| Llis s
(S Jlie 520k icde (559 X 2 (S bl
VLI 3 0SS L5 YAY L ST & g
Amazon Mechanical ;i s 12 bl sdoe
Colie (MTurk) K55 o1 Ozl Turk
Sl bS50 5 L s a5 ply

A 6, S eIl (63 Cds e S Ol gs s

Tao et al (2021)

4 o yes SRS
sbale, 6L“fl-:_f
O f il elenr]
Skl s ely sl Sis
S L

OLS (ol 1S o amaler S ka0
5 O3S sl gl L lad e [Sin b slas pos
Sabie fks sl bl 4 il el s
Slks o ade slaaasiie 0SS ioen
SRIB S sl bl s s ol

M)L;a

Lol 53 S (e sln (Jo axsi —
il Kb sbasled 5 b2l Sl ealiaa
g epde da i Ol da L)

s o O3B U ey i Sl -
C3lys 5 eSS L E Yl glaged 4 ol
53 oS (sla 550 4 el el ol s
Slks 5T bl 4 G 5 Slids

Sharma & Bumb
(2020)

S ol 5 Kb

L slasbl sl

2Ll e DS e Slmas gl o
L lat ladile, o sl 5l oS 5Lis
b el el s 3 L3t s 8 laolesle

b cte) Slola| plas S 4! s =
Sl alges e gladlesle Sl 5o (e
el SIS 56 iy DS STl Coles
gz QLS 55 S g b Gy o) 2 =
sl K b T 0838 5l 5 IS
Sl s S s g e lalen] o dal
LY 5 ool b slass

Jordan etal. (2019)

Ao S S Sl
S Sse eslazal sl o
sLobsle aug sl

Sesles elinl e

Q858

g 8P e ) e e sl &
oMl aad 5 o bl S8 5050 e
Sl sy GBS slal @ a5 kS
sl sl s Jeled OU5 S5 5be Jl-
Wsls ol s 5l SaS

R Dlds 03 st o b b -
Ml 51 3,8 s 5 a5
YO B A o585l ¥ sy alesl andllas —
3ot S olnsy ol Sl eslinad L Jle
il 23 A GRS L S sl S

Alonso Dos Santos
etal. (2017)

2 s Oh5 H

w e SbdS a g

Sl 5 oI Sl b 5l &S g3l
s e Al B il 6 5V
SAVL gt e sl &S (ol Bl ks
Sk 4 S gt sla STy Al

U108 e iles w351 ey S 68 s
038 w0 fks 53 3 e Sladie / Je Glas
Sl STy 5l oS a s aeks s bl

3 4 Sl 5 50) 35 4 o Ol
dad 5 Sl Sledbl S 4 SN 4y

A5 b adlas ol s (U gl

SS) fls B ST 5o A s -
2t Sk 53 (03,5 b S5 5 S
S 4 D e e 4 S S
A g s S Bl LS| DO
635 s i) SaS L 5 5 Js gl
ol S Bailsy p 50led Jbe el
¥ obslas Jiled 5 ool bl Gl -
22t 53 OBAESES b S 4 ses

AT e L (516 s

Dens, Pelsmacker,
& De Meulenaer
(2017)

S S ax
5SS o
2 Pl sl i)
slo by 4 muly
Sl g3 > Cilzsie

a)l;\fszj‘\:q),;‘-




YYv

S35 b 5 sl e/ Sin b (Sla i3l L)l 14y st Dol o il 230 31

S SRl e

SRIG ey 9 Da

o Olse

3Ll el S b sl S S
Ao SO Dl 3 edaalaOlis sk
o il g bsls glaysl g e 5550 5 a0
JRERTICERCRCH: RPN ACH PR K
5 eddS s Slls cuas I ol sls STl
s Sl s yls Dbl oS O3 ke
Sl e Kadir 38 e 5 oiis 30
el lasle Slls isw By al s

Sl 51 b gls SISTpal Olas | o
Olsba b o) olg e ol 5 o
Aad 5 e Ol 4y Gl 5158 el

Olaslo b (6, 5um 4 Oslsaals!

Ol sls (sl DT el s S S Lol -
Oleys dn s Jlad 4y ot S s e
MY oSS 5 OSSN g st 3 (S,
aslil

Bennett (2013)

e Obdbsls 2l
S ey e ol S
J‘f<4 5 Sl olbls )
Lo g Sl @ o

4, Olase

S s 5 Sl (sl
S )l Sl 53 oS Jognd (slas pal,

Ll 0350

Slr 20 GES e il s (o) 2 -
S el
S S5 e s s 5 J VP L alae -
Cele i o0 S )l Sl 0 5o
b laesls Jebows 5 L3 g0 513 slacJlad )
slivesls a5 S ko b S iz

OFeY) s

cds Jde &l
03 30 slacs Ll
S8 glac s

3 sbazel 4t Sle 5 sledaly
slazel 3l (g lsbinn 5 e B o g
A s T dged 4t Slase s o
Sl io @y e dgnd Sl Sollae 5 e
A SaS wll  olasaolas Slils a4,

Glalaly Slobl 2 el Sl -
o Sl B ESTs Sl
3 4 gad Gl el o 5 (555l mer -
Sl 40 ol 5 Lt YAY s s
a3l eslizd b ¢S] Ol g

NN
(\yav)

ol A s 2
0 Sl ie kel
ok, gl sty
tandllas 5 50) R
oo plel slel aeS

ol eade slaysl o)l (s blas 5 ke (3] Ol e
G T (S 3 SKaS gl 5 o e
5l )fJ..xs..
b 53 S B Sk b, Sos - Sr™ 3 IS s Sl bl

1S 13 03 Bl g5 bl ¢ 5 e
il o5 o plel (il 3L alz

Al ol

Sl
5 S U3 ST (et Mo g5 -
e el 4 4l e

(QAR\D)

bbb o ol
oy Gl sl

OJTJ_E.U‘)J

Ll s La 23l b 2l 5o edd oallS i pat 4 slasl 5 La 5501 ol s oo DA 55 50 Dlsl g 0

L;L_ﬁu:d‘))\ dl—;ﬁ 4-&4\) ;_A.:.A))) waQ)M C)L’JLE.A [N Lc‘ ‘w\ )\ﬁjajij C)Lﬂ.;.luj (_5“"“’”_)5‘_)'7‘@1‘3 s v.bl?r.ﬂ

30lS padse s Sl B 8 Oy po Sledst 5 DY e wl s (S A5 Sl 5 Al 0 eddedileS Soa b

ﬁpl;- g:"“}}—l ¢L>ul ‘ﬁ)uﬂ‘)\ ] oS JU";: 4}}3 cu‘ﬁl B o}ijﬂ\..: 444“)..9- C)\&:_.LJ u“:"”}.;\ B &Jﬁ éuu}))‘

AL anils Slades BIKS cpl s 53 S8 Ll o

SR ey =¥

d}f}b}béw‘d&&jw&c&})b@)‘)wlébf)lSQ@bﬁs.f&JM.bbJ)‘ﬂb-u.bﬁ)}i

coJﬁ_..»:r.h il L;?LAJ~_>- el 6LACJ19 s rLal >l kel 4;‘:.»5 ‘U':"Aﬁ}i Ls\f\ Ol s Sl 0 fL’U‘ ;;"S 9 JL:S

B} QLAJ}- U'L\ Lﬁ-’L\A)Cw‘ lej.v 45 élJLfd 4\:\)‘ b e 9 U)U...A B} Ls‘)lS).\.A QLAJ}- ‘g}'lf-é'\" Cj.b 4c‘j5)‘ 4.‘.’1}& B ‘U..J.‘.'G}




\f'rQLL‘u.U))Lee\ e)Lo..iAe“a;}é‘@‘jg'-)}a\};jﬁ}d)wwum)k YYA

5 o8l Glisam (b A8le (63 i slabs) nle Sleslinad osdle o b ol 5 oS Lk 4 Ol 56 ok 5
2 Ll Gl s plaal shical glacdles )l)s dlie 5 2018 Lt Ll o Slho ool o555 il Sl
sl 03 dads LS 5 ang Sl s sl slaaSil 5 e ladluely 3 i sl GLISNIES oL 0
38 oslinl 5 e Dl el (izmen 5313 ol pen sla il 4 Sk lacsaly Jll 5 Sl 5 O s
b b eslal Ly sl ad e o3 ol WLl Gy bl eS il Clr 5 Sl bl () pol sy S a0 &S
ol Sl Lpd gLl 03 e oLl slbel waS S 53 oo dilenS (Sin b a5l A A (g ks (51 g2
A 5 Ly Sl e B els oS s a8 S b Ol ol 1 Jhad G Slesle cnl Sl ples LS
e oo ot 53 Slspdlbl Bias [Saly Sliks e oS il 513 gl 5 Goo ) Fpo | S
G VA B 5 s ey Sk ey S cpl o Olel a4 ol Gl S5 L s ol ol o3l
S R e 5 5 S o Lol e s sl eles 0 (930 S5 B s dadil ol o sl iz
b olKan o ol a5 s osls s Slagks 5 Lol dadss Jled aass 0 a4 dzils | gl o) Al Ol
ilodd e lmS Al a3 (San b sla b3l e S jasiie A and el 515 g Oliiome

53 el slite e (glgtms Jdou b (S CuiS ol s 5 (S US s 53 (G e (Sl gme el
AS h (S5 O SIS US (6l (S US il 5l s 5 sba elS SIEUS e s Gl g Sl
S Ol ged s 5 355 g0l SISUS 018 8 55 GISUS (6 s (gl gis Ll 53 Ll (Ahuvia, 2001: 145)
= o=l s (Ahuvia, 2001: 144) o bins s0S 155 5 S ¢ oS 5 S5 8dasOLES 5 das oo 5y SIS ks
Ll am 5 adl Sl st oo g 0% C3lyo b 5 2y S sl 2V amass 51l SIS e ko
31 30 O 51 LT nd gla s o (a5sal cal 35 33 Lol 303 anls (610808 IS Jltli 55ls ol i sel
NSl 0 5 fadsn )bss paass Mok QSIS B US o oal 31, G ) ST (.l (Ahuvia, 2001: 164)
L oliSus pleal ass (g i858 1) olgy (gl smoms «Sb QKT (gl g gsas 3L 536 SUl5 5 ciad Sl glas o
b ST S sdalin b 5 ol Glackis 5 5 o Sllas (Sin 3 sla 25l dnosls aepama (ha 55 Gla i
Glsmee Jd>s 3 (O’ Driscoll, 2022: 25) 5,8 slawl S LSS (6 S0 sl b 53 055 0 45 Sl ma ]
VL S 51 e 8 Yl |5 el 0l a5 SIISUS i 5 eslinad Ll s S IS g s
(h e S i 5 g e ealiul JUSUS do 5l &S a5 eoees (ADUViA, 20010 145) ol s,
St b 035 SV 5SS ST Lk S a0 e o e Gl @ 358 0 LT 0 2L sl
bl 48 630 Olas any Hites (5 iS5 555 o3l (IS US CodS 28 ool lpl Olsieas ol Jis
asi 5o (AhUVia, 2001: 147) dns o ek el (5 Slime o 45 ol 0 e 31 Ol
B s s Olgean as Ol el 0 sl mls 3 (SKa b 25 G Ly imme HISUS Y Bl ST sl
el Soap sl OF sl S a4 S

Jeles sl 5 (sl bl a slazel 5 axm dr 55 ks a GUls ol adllae oG pll b Godos pss a5

Lgswﬂ&_l;.JG).szgL;.stﬁrjr:fub‘kfédiégﬁ&:bdLg)L»Twlg-.Jmiawq,S)LiﬁgrUéldlﬂ

interpretive content analysis



) 6395 aab 5 gl doeda/ Kin 5 Gl 3551 S ) 1oy 5t Dl o Sy 2 1

by e L2 (Ser 4 Jlo 5 28 513 (ol B et 5o (s 53 sy gl asliiy Lol e
Ll od Chbie oS (g3lms slaaSid 55 alaes 8 55 01 S 5 A iy (S, o Y o Sl o
JooSS 50 8 o Ui S g bl 3 5 Laesls (65l aasr 4l a5 Lol ol b o axl IS STl
25 0T e VIS JoaSS 5 il 51 3500 ks 5 (S 501wl y oSS 5 050 0L sl
oo G 51 i T i il g s b s g ol Sl 55 e 0L SRl S5l e B ae el oS
sken p0ley &S Slides 53 DL Sl Sl e cpl andl sl (sl e iy aslitn Ve sl Ll g U
ctlr G Y o 03 (THYY) fols 5 Losls (e (gl s dgltie b 5 S e 0L Sl 1 a5 Ol 5 s
AN il 5 Sl o s Ol Sl 4l g Bl 3 S (sl | Sl VTP ol
(VPO NVAQ (Ldsls) ol ol asiiie

G s L bz 5 L gl sl sy Slosl 51 Gaiss gbaesle 51 S e (sl 5L 5550 SIS
45@1.,7Lg)ﬂfbb'-QW?@.MeJL&AQMQ\J&}\MWﬁ =l .,\.ib“ L;|ﬂj.,\.ia>\>L@j)> e
Yo om3l odss oS oo OLS = 1) 35 sl 35w 0T 4 ol 5 o st (Sain g o 5 sl U3 LD Ul L
Ll o gl s o 1 (0= 5l e )= oS A D) (slabai 0 0 S i 5 SV b (=4l
SYL Dyome sty ol 51 S a1 5 VAT aeliin s IS (6l oS A eslinad £35S SWT o 5l sl
el las 5 03N gL Sl s Sl SaS Olp e aS 3 /Y

é&;&j)l&_&)’lﬁzﬁmQk_fﬁ}jlj_éug}é\béﬁl;ﬁd)\ > o glaesls o g 4 s
G Ao sl Sl e s e s a4 S ks (Sa b 550 O sl s Olsea cd 035 eslind
DS gl (Som b Sl 35,0 s e sl Gl a4y a5 L (Gl oS i s Bl (S b
lss S,te g ol 5 5T bt @ olexel 5 em s s B U5 @ b Glamal og 4 Ol s
daa gy nd Gl e LIS Lsrfwiyk_mj@;—@d); sldolileS ui...aj.e ool e sl i Slads
2 O 8l 40 0 U5 et ooy 3 O ge 3] Sl eslizad s LA (g e b Ol Sl eslinad b e Sl
Slassls (gl 05,5 53 51 s gl sl o 3 Osa5T el 0303 ey A sl 1 Ol SV et
ke Sasesl S oS il 5K by 5IUT 05a3T b Blie 05050l 355 go ealizal anls slaes S 55 5 e,

(Veg oYy (T ) LSJ‘*"\) bj..i:& olowiw

1 Sharma & Bumb



VEY Ol 9 5le ) oyled Y U};‘@,;'-)f\,;ﬁ}c)w\luum)'};

YE.

i glaaly -F

0k gy 2 S L 53 gds s Shes 5 LT s 0dde kil (K o b3l codd s p Slidks 1T s
Table 3: The reviewed advertisements, the cultural values included in them and the performance of each
advertisement in the reviewed indicators
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Table 4: The average effectiveness of the ad, along with the standard deviation and the output of the ratings based

on Friedman's test
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Table 5: Ranking of the role of cultural values included in the advertisement on the effectiveness of the
advertisement, based on the output of the Friedman test
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