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Introduction

Charity activities have long been a concern of all human societies. In the past, this was mostly done through face-to-
face acquaintances or the introduction of a trusted person. However, the tremendous development of the Internet has
revolutionized the way of marketing (Zarei et al., 2017). Social media marketing is one of the new dimensions of digital
marketing practice. Social media marketing is the process of communicating brand information through social
networking sites such as Facebook, LinkedIn, Instagram, YouTube, Twitter, MySpace, and WeChat to communicate
with various stakeholders. Social networks can play a very important role in helping the needy and vulnerable people.
In times of crisis and emergency, social networks can be used as a tool for information, communication, collecting
donations and food, as well as for exchanging information about the location and condition of people. In earthquakes,
floods, natural disasters, and other disasters, social networks can act as a bridge between those in need and those who
can help. The research hypotheses include the following: H1: Charitable activities in social networks have a significant
effect on the special value of charitable institutions. H2: Charitable activities in social networks have a significant effect
on brand experience. H3: Brand experience has a significant effect on the special value of charities. H4: Charitable
activities in social networks have a significant effect on the special value of charities through the mediating role of
brand experience. H5: Perceived uniqueness moderates the effect of charitable activities in social networks through
brand experience on the brand value of the charity organization.
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Methodology

In terms of purpose, this research is of applied type and its method is survey-analytical in terms of execution method
and it was done with SmartPLS4 software. The statistical population includes all philanthropists who have had the
experience of cooperating with the Golestan Ali charity and were also members of the social networks of this collection.
To measure the variables of social media activity, brand experience, perceived uniqueness, and brand value, the
questionnaires of Kim and Ko (2012) with 9 items, Brakus et al. (2009) with 7 items Netemeyer et al. (2004) with 4
items, and Yoo and Donthu (2001) with 8 items were used. The validity of the content of the questionnaire was
confirmed by professors and experts whose specialized fields were marketing management, strategic management, and
business management. Also, validity has been confirmed based on the data contained in the basic article and previous
studies. In addition, based on the results obtained in the validity and reliability section of the model and questionnaire,
the sample size is considered to be 5-10 times the number of items in the questionnaire (Amani et al., 2011). Due to the
dispersion of the statistical population, 280 people are selected using the available method. The factor loading of the
questions is more than 0.5 and they have good validity (Ramin-Mehr & Charstad, 2015). To confirm the construct
validity, in addition to confirmatory factor analysis, convergent and divergent validity were used.

Findings

Divergent validity is verified using the single-double validity index (Heterotrait-Monotrait Ratio or HTMT) (Habibi
& Adanvar, 2016). Based on the reported numbers, the divergent validity is confirmed due to the values being less than
0.9. In terms of demographics, the largest number of respondents are women, who constitute 58.9% of the population of
respondents. The percentage of men who participated in answering was also 41.1%. In terms of education, 23.9% had
an associate degree, 41.1% had a bachelor's degree, 24.3% had a master's degree, and 10.4% had a doctorate or higher.
In terms of age, 16.8% were between 20 and 30 years old, 31.4% were between 31 and 40 years old, 34.3% were
between 41 and 50 years old, and 17.5% were older than 50 years old. 21.4% have known the Golestan Ali brand for
less than 5 years, 35% have known it between 5 and 10 years and 43.6% have known it more than 10 years. 70% of the
sample members were members of the Instagram social network and 30% were members of the institution's Telegram.
To determine the fit of the model, three indices of shared values, coefficient of determination, and goodness of fit index
(GOF) are used. If the shared values are positive, the reflective model has the required quality (Mohsenin & Esfidani,
2016). The main indicator of the test of dependent latent variables of the model is the coefficient of determination,
which expresses the percentage of prediction of the dependent variable differences by the independent variable.
Comparison with the numbers 0.67, 0.33, and 0.19 respectively shows that this prediction is average and weak.

Discussion and Conclusion

The social media marketing campaign of Golestan Ali Institute makes philanthropists believe that it provides more
value and affects the special value of their institution's brand. The brand value of Golestan Ali Institute can be increased
with the success of charitable activities in social media. Therefore, charitable activities in social networks affect the
special value of charitable institutions. In this regard, it is recommended that the managers of the Golestan Ali Institute
publish reliable, informative, and accurate information about the institution's brand on their social media pages because
accurate information and gaining the trust of benefactors will increase the value of the charity's brand. Roud and other
users are also attracted to this institution. It is also suggested that the introduction of the charitable activities of the
Golestan Ali Institute in social networks should be attractive and artistic. Also, it is recommended that the content
presented on social networks should be interesting and effective for the audience of these media. To get more users to
join this page, Golestan Ali Institute's social media pages use rich media and promote interaction that leads to brand
experience. When customers are informed about how a brand can meet their needs and wants through philanthropic
activities on social media, a positive brand experience is reinforced. Therefore, charitable activities in social networks
have a significant impact on the brand experience. It is recommended that the managers of Golestan Ali Institute
emphasize quick interaction with benefactors online to create a positive experience. For example, a charity's social
media manager should respond quickly to people's questions on a social media page or chatbot to avoid negative
experiences. Also, in these networks, it is possible to share information with others, so that the philanthropists who have
had the experience of cooperating with the Golestan Ali Institute can express their experiences. The brand experience
affects the image and associations of the brand and improves a strong relationship between the philanthropists and the
Golestan Ali (AS) Institute. Also, positive brand experience is very important to maintain a strong brand image, brand
awareness, perceived quality, and brand loyalty that ensures their survival and profitability in this competitive market.
Therefore, brand experience has a significant effect on the special value of charitable institutions. It is recommended
that they continuously share updated content about the charity's offers and services; The reason for this is to inform
their current and potential benefactors, which acts as a catalyst for a positive brand experience and ultimately affects the
brand value of the charity. In addition, in the charity institution, it should be possible for benefactors to be able to tell
their benevolent motives by transferring feelings and emotions to other people and benefactors. In this regard, managers
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should arrange the possibility of holding programs and activities to create high enthusiasm among benefactors.
Philanthropists share their experiences in cooperation with the Golestan Ali Institute. Social networks allow
philanthropists to be storytellers, whereby they can share their positive or negative experiences on online platforms.
Retelling positive experiences in social networks affects various components of brand equity. Therefore, charitable
activities in social networks have a significant effect on the special value of charitable institutions through the mediating
role of brand experience. It is recommended to do their best to provide clear and timely information to users on social
networks and to take steps to improve the brand image of the charity in the minds of users. Social media brand
experience is a powerful tool for creating brand equity. When philanthropists who have cooperated with Golestan Ali
Institute are faced with tempting offers from other institutions, they are likely to choose the institution with which they
have had good experiences, even if the costs of cooperation with it are higher. Interestingly, this study found that
perceived uniqueness positively moderates the relationship between social media and brand equity through the
mediating role of brand experience. Therefore, it is recommended that the marketers of Golestan Ali Institute advertise
their point of difference on social media pages about the services of their institution so that existing and potential
consumers can have a reason to share, recommend, and purchase services from a particular institution.

Keywords
Brand Equity, Charitable Activities in Social Networks, Brand Experience, Perceived Uniqueness.



Journal of Endowment & Charity Studies, Vol. 2, No. 1, Spring & Summer, 2024



Q}:"J}al‘guﬁj Sllas MW}};

\—\'/\ :u.o Ji"‘ QLLHU})L@ g\ A)L«.«"b gY 093

g i
O Julod (507 95) 4y Slawdn 5323 (B3 (Ll (SBATD 38 dlalgs p GBI 85 ST ry
(&) e Sluls™ 4y :dxllan 3590) N 3 4 285 (S 7 (Pko § OIS 1531 U3 S P4y yazmin (S F pod
Taible osl5,0 U FT La e dew o SLEL s sl (63 e
Ol g g slas Jlo 55 gal b g0 o e 05,5 okl )
drbehboodi@attar.ac.ir
Ol gt (@) Lo plel el o oS35 (sl pshe oSS (g e 03 8 Lslend Y
ghayoor@imamreza.ac.ir
Ol g (6) Loy plol JLdl s oS30 (sl ke 0dSLi3ls sl e = G50 Sy e A3 b2 )lS Y

Atefeh.na70@gmail.com
VEYAY sy VEY/RO A s sl

S

UMQK QL.M‘SA °}'.’.) &))lffl.&b\ 6[,&4.{«2)) ML&‘)}J:} 6[.‘!@?]&.9 @315,;‘15 or tﬁ}}[ U'i‘ rl}u\)‘ [ELEVY
chijM6)1_AT4_&AI>..Ca_w‘abﬁau\.\i;s\))l[)bﬁb}d{M&ﬁ&M}J}ﬁ@ﬁﬁhfﬁ&}j‘(@&
5 YA lasl sluss .ol o3 5 il &l slass a5 Wlazils |, (C)&Lo OledS dnjo b (6, aisles oS ol LIS,
el s Sl LS OBl e mes s olas e s a s (a8 i ol o Ve B0) oo 2SSl sy pelal
)\o)uw\j)&\fjugy.lﬁt)\w&\)))\&\))‘)bjﬁ)Té‘fASabfﬂ\iijALM&L&J&)})\wﬁJJJJLM\
.wuug_?.;\wvjnu:ﬁ)qf&ggjcu);éwipuu,:wﬁ&gg.wlamw;%bﬂ“l@@u&tﬂ
Slal g or glac s ),:SU 313 0L il ot ol ¥l JI ool b okl OVslee iy, 4 Waesls o gy 505
laasli s Olal s o slac b o dMeas Sl os gy Jlolas W a2 5 4 dn i L p 355 slanrl sbals s
ui)\)_f)\;l_;u}gAiﬁﬁ-w}a.,\}ﬁui)')lﬁo,\.id\):l O}ﬁ)}d{jméﬁdiv\x;j.l}ﬁ G ele S8 G bl el
s ol s e s el b sl LED Cpizmen (ol ol

oS sl 055 3 e yamie (L p 4 2 elaix] el s Slalr o gl (b ok sl el (slaoly

. . z . .o . . . e \
(’)‘J@“W\ bwkj}.al)bf‘.}ﬂ&;;b (C)JLF« ;_)LT«.JS Qﬁjdﬂ)dtﬂ‘f&wﬁ}eyb)lbl r):m &:j}:mﬁ)\\) ijgm.u\_,a\f

J o 0k 957

Sl o 835 51 ozl (Slaed 3 alal s ot Sl s 5 36 s (VF2F) g 05500 5 o GLEL sl 53 5t
(R OS5 aalllan 3550) L 4025 (5.8 il 5 00 bS53l 03 3 by piamin (6 8 JobeS 25 ooy H(50185500)
A=YA DY ot g0l g Cady Olafllo aoliing

2980-9444 © The Author(s). Pulished by University of Isfahan @ﬁ

This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)

d 10.22108/ecs.2023.138569.1061



https://creativecommons.org/licenses/by-nc/4.0)
https://doi.org/10.22108/ecs.2023.138569.1061
mailto:m.baghernejad@semnan.ac.ir
https://orcid.org/0000-0001-5345-1516

VPoY Ol 5 5le e)La..iu"a;}écqﬂ.’l)}a\};ﬁja\sj%um)}; 4

o Oy 9 dorio -
et 3 s & KeS el el Wil a5 4t sl bl 4 5l Sl Gl malir eles
3,0 e Lo g dn o, g Sl b g i el ol iS55 a8 Gl el a5 5 slidins (L8 K b
sl 03,8 Jgmeta |y o1k o g ezl O K iy Ll c(VYAY O 5 o503) S8 8 e &) g e
Sl T ploamt glawila; alsll el Jiams LU Joo it sl 51 (S slonr) lasilay L5150
G sz el St (S (S g ed b elazal glaaSis slacule Gkl L 4 by e SeSbT LLS |
Sl i el Coidge gl (Albana et al, 2022) el Calizes Ollelge b L1 6l S (65 5 el SLo
Sl g Dl Sl e s a0 . 5, s sl 5l Lo (B30 Co e s sl (S50 S5y
5 Ulaslye Slads 55U 53 Ol smsdee L1 5 Lol 5580 L Ladls g Sl o (Shaalan et al, 2022)
sl s La 2o ol sade ol il ol sl S50 5 55 e e Sl olasse cpl gl owlal sla 2l
33t 8 ainy 53 el e Ol Wl g B A e G sl L 6 e
bls Ol ials gl Sie olpl s i8S jsba ol b= s slaxl il (Muthukannan et al, 2021)
53 OB IS Gz (gl p dodor ) gmaenls (oS G Wyl L oa o Sl §o L 2550 G253l 5 L 5 aLos Slels
A4 2 (Sharma et al, 2022) 545 o 4 S i s ol &g gms 5 Sledbl Dol 5 () Kan ¢ ol
slaaloa, a8 o il d S ey Syl s wlal glaala, UL s adaly Ul el S
s S s S e 0 S 1 Wl s s e )3 0L e Sl s (6 S0l sl olend
S o el ul eloxrl ladila lalze 51 G b ol S eimman das o a Sl Ok il a0
S e s S e S OLLS S A S mte S a2 5 S a3 L
Solg) IS SH3 1 St 03— 00 St s e e a0 010w elel sladil S esli
A5l o O o ge d 48 L Saad U das s o3| SIS0 5 ot sl w elaxs] glawila, (Ve Ol San
oD (Kushwaha et al, 2022) L1081zl 4 01, sl b DT slap iy 53 1 355 e b Sote Sl
L an 2 Ol ¢l = sle ! slaila 6\.;&(;)2;1.; 3l o3 1S eslinal 4 ek 5o 6&&;;1 oslazal 3 28 opl
(Chatterjee et al, 2022) .l o353 oyl Jsans slaiile, lop il glra slarl Glale,; Slmin 55 0L
Sl 0 by e SNl Lasl gl elanrl slawily glap iy 51 eslinal s 15 (65b 3 Sl b5 oblse
e gl b e Sl e Ol e <Bl 50 (Grover et al, 2022) cl o5 S s QLSS Sy al Sl
o o Sl Wl i By LS I 4 W ke ol sl 2 ) e SIS oS
555 DS ILs a4 s puts sl i35, Jlis 4 5 5 108 o ST il 4 owr;ﬂ) sbezel LB (.e.,\.;)'j.aT &l g
0330 3 b pamin o hoay (Hafez, 2022) disuy o 550 OF & Somd 15 0diS LS L a0 An T3 ol das o ey
Dhar & ) 1S o Jas by slods 5l oS late SO Ol sioany 4 o a4 55053 Sledbl oSl
5 slite a8 (b an s wl VLS s 5 sddadlyl L3550 s iSOl edsS1yal 05 5 5 b4y ea=ie .(Sherman, 1996
153 e 4 Bl 43l 3 gl av o (3le sl Sy s L o oY Lol sl ol ASL L35 Sl s be s
Al L DL s o G pilome S pn Sline a4 o d3S 53l 0350 3 ey i 3L 5l S L cppsled ¢l

aS L;:lj..h (\Y"\‘\ édbl—{&ﬁ 9 6Mj:—‘:’) Sl J\Jﬁ Q.X_JM.Z;-L_J: C,_:.LB J:”i\}J‘ L.S‘ﬂ sl LSJ‘)"‘ 9 Jbl...:ﬁ)



\ OSn 5 (535 ool /vty Sl o 8315 1551 (olar] SdSt 3 lal o s (slacdleb 55 3T (o

Ll (6 Samiir by dip L T ol o S il 5 b i | i S5 Olaiiis b 0008 O LS me
S 3l s S s 5 Shes o 0 3lges o 4t aObesle 2 5b51(Zhou et al, 2021) sl sl >
Sl jo Sl o aadllas pplate s Lt 355 e de SlajlItr 5 Slal Gis (6l Slle L;,,I@,.\ 5 el
Sy e bl (goslid S iy s i az S LS OIC l i 5 Sy cpl 500 5 4
OYA0 ol i 5 Jlgb o8)
by ot 3 4 il a5 Sl il )3 s Slalgt ot b sl LSk 4 & Al gl gl 5l xS
oaliul (Gl 5 oot a4 2LOBL 5 Sl 5L el pls sl Dl Glodi s ol Sl (g luslazel Ll 3
oo Lalss S a5l 4 sl SLOBL (B sl e e a e e slezel (b S Bl s Sl |5 0 S
D s e 5 Bde Camexr im Olojle glaaale 5 a5 gla0bejle fp Janls G Ol gen sl o LG 0 5L
Ll dile s Sl i 2l oy ol S eadl Bk gs e il Jlis 4 5 b 5 el bl by s
Sl 2Ll s e ey 3 5 gilecslad O Kils5 s )l 13 6 SVL C)Ja“' Hadl S a2 eges
et Ol i il 0L (Suleys 5 delys S OIS culam L a5 il gl S 4 L ae s
Gl San Cblie |5 650 0 niola ) Sl Bl axlls BN L 50 azola 0010l s Shala Wb
Jds 4 (1997) (6515 5,1k T S w0 (3l [Kos 5 el os Sl IS 031000 4 Olasle b s o opl S S
Sl dm et Sl fo Sl s Al 4 5y L, o) S 0 Ol @ Sl o a8 glalaly L5150 Sl 6l
i e 45 ot el Cotled il e ss S Gl e L el ) .,\.ll..,«S&ASd)ﬂ@q-
o Dleds 0350 SakS L gl g Lo tp s 5 355 0 DL Slas 5 b 4t d e )lss (6 S el
Loy o Sl jdir o 15 60500 Sl olazrl glaaSid o baay ot Cdled 300 (0FAY 0L S0 5 o505) &
e el slaaslt 53 aay o Sl gl g sl i LT 5 sl slesel Ll g5 (6 ke g3 5
ol 615 a3l el ol a8 Stls dal e o cnl 51 LT Same 5 o3l Culem 5 OLIS S slazel Ll 3 (5550
Slaslaly 5 mls s 5d o corse 055 Gold pF e a0 bl Slos Al LS Sl g abse al D3
st 3 oo ek O8358 (OIAES S 0 2 55 (e OLnlS i w353 Jol ot 1 sl s 5
3 mbie ey 551 2315 ol S el Sdled Ll s S slaesl sl Sl colem alan sl SLIGH s 5 o
e d laanie ol baly ol 5 shls Oy b aenie ol Gl elarl (glaaSll Sl eslanad b 0L 5SK0 yas
LT oS ol cpl ol g s (ol oy 88 o olinal pl S5 5 FAY 0+ (gliael sl b ol Skl O gmen olor|
ol Syl Un g 3 pa pammie 5 L 2 (65 2wl L (L5500 Slaso ol o)) lg oo oozl sbasila,

e bl anils 3G



VPoY Ol 5 5le e)Lo..i“'a;}écqjg'-)}a\};ﬁ}d)w%um)}; A

o9 Oleal Y
Aoy i1y

5l Jas e (LS 5SS slas 5 oL w45 ol s o L gla ol Sl (Slas peres i 05s 5]
S 3 CndS o o bl b 3 AT s bl L ek el sl S L5 L oS Sleds (35l il e
A il plese I Olgea 1y ey 250l 1993) IS 5 S (5l psphs polantl la ol plo 5 L ol
L S sl edden sl g ool e L ek ool (e a1 S w0 (ol ol LBl & ke sl
CmtS 5 0 s (s s as IS 5l AT L W ey Lol candllas ol s (Hafez, 2022) 51 oLl
d o K 8305 2551 .(JeON & Y00, 2021) wuS o eslial [l ol 5 ladlas in |55 0550 o ol oSS )5
b o ol (Sl L0l DL S0 a8 sk 4 ea)ls oplal ) s dn o L0 S 3 25 se a8 LB S50 4 4t
5 Ay o K B3 G 51 slite s Ll oS Olas b bk o &2 Cnd (5 2k S 5L 5 Ol
83ms SRl S o il e e 1) (Slinen 5 b 8330 oS AEL s ol jen 4y (5ol LIS S LS
g et Ao 4 85 el S 0 5 U G slael DL S0 L L e a5 aenlie 1 (slas sazms ay ot dns o
A a5 O &S el Jl s cpl 5 s e 1 Obszade (g5 (6t o Bl a0l 5 (gosls s LUl
(sl Iy 5 Sl Gl SO Baal Bisl 4y st anwie sig a5l LOTAY (G 5 el D) 5 Al S
Sl 1y ol slasbas L bl Olaasine 1 bt camains 38 6803100 1 0T 055 oo v @ Il e 3 L
33y gy i 33 S0 S el Sl sl 350 s & J ol bellesls an s e olils opl Joloss
Ll e S5k s b 35m0 &bl A5le (e gla 230 S5l a3lizal L 5 oS sladols L 1 O 05 o oJlin 51 82,10

(Avichai, 2016) 15, e s 31 a3 5 ble sladisy 5 Ly slael e 48 olie o Sy ol 3l sslinal L

S PEES P T IRPRP FCOW P
1l a1y T ke glacdlad ey ot Slade OF 53 65 ool Jlioms o pody S elez] slasila,
P s e OS85 g ol s o aner S OG5 0Lyl L 1 elansl Ll 5 5,18 e
(Huang et al, 2014) x_ib arsls (ol (5 55z 5 Jso slasS| il (s (5,58 sloply o bl B osle oo
Jie OLLS S0 a dadigs 5 SOl aal Jlioms Jaos SO 53 1) 255 352 50 sl lad S o s @ 5 Sl o
Sl 53 Ll LSl e 5 ot 31 S sloind slasily L slacles (S, 2016) s
Cmetl il udsdmme 208 L s e el o glid s (SO elaznt ekl oLoIL Lol (55
PAS Sld o s s Lol bl (Il G Sl e Gl 5 <) 5 S A, w5 b oLl
5 6 sladll Les Olgsan rax sbaalo 31 0165 o0 s (Sl glab suisl 5 elel glasils,
L obLs S5 L bl ol 8 0 sl sy 5 bolpl slaarl slaaila; 55eb b oS eolinad Olbbs gl Sl,pibl
L5 1) 2 e ey 3 eler glaailur; 5l oslinal (S sSn b 4 o coplplo sl 03 5 0k (53L 5 A
Cmdls Lol Al il 2 ae Lo s s elerrl gl 5508 534S ales 5 Ll oled 525 L 5,5

! Brand Equity
2 Social Marketing Activities



q OSn 5 (535 ool /vty Sl o 8315 1551 (olar] SdSt 3 lal o s (slacdleb 55 3T (o

S S e LS el glakil; LB 3 a8 plaelSl 5 s5lme eleas] slawile, SLoLL slaasr Sl sk
osleul Ol geas Ll o o3l Oy yoas slaixl sl oL I5L (Godey et al, 2016) cl oile o 58 5wl
Olsea Ll Shepd ) il OF Sled st 5 as ot i e SO s 6l olan! gladilen; sladUES
LS o JoeSS ) e 2 e i Slag Bl 4 il T L lac e ) gles a5
Sl o SKan (g5l diy 55,8 o IS0 slazl glacstle & (3lme slad L(0YAY OS5 mm3l5l050)
deel Jds s i et Sl o ool azils slite slaslls » 0SUS slarl Lol 53 0T 4 gy e il
OUT glaodn!l 31w o Lgl (gl o 1y 35 Slodst 5 SV gumms o pias LSlen B dizeas OIS0 L b1 6505

(Khan, 2022) sise giss 1 elal glasls 5 L, b gl 5l s eslizal

N x5 -T-Y
2ol s 2 JL&\)))JM}\M.MTM@: cﬁﬁuj‘;;suf}b‘wbw)'\ LS o ol
L Lol b bas e ol s Gla S s b i o 5500 STosl SUS S o slagaly Olseas cnl (sl 2
C)L._u_ﬁu"Lj_i_}la)'ldg,_ﬂla_gkw}al{h;fc;m)s\wblt,\?»,uﬁgﬂﬁ ol ol 4 Sl A o
s s sk sl s (SiNgh, 2019) ol a § IS Il b 4238 Sl s Ll ) e pgie
6)L>J {rbt_: .]G.JJ_A LSLA“S_)"" )\ e.l,&&:-::i.:b.a 6)b) 6@@«@)(@&}}@5} CJL»L...;—\) Q\)\S‘))/\_q L5"AJ 6LACWL“,
Lg)L}LwJ_:JJufJ“_,_g)S W\MMMJC)U&U)‘ (hodus LCA.l‘)AJ.b)J f‘)lo)‘wbuébj\z a)u\
.h.JJ_A QuMQunbauuﬂA g_))l?u‘b(&\.w}“}&\if ‘&\‘};\_,j, sy ;&Lﬁ) m@@ U‘“b} L;;“Jlg)\
S Ayl A (S5 A pa el B e Sleds 34L5s OIS 4SS 905 Dlulea! 5 Slben 4 ible & o0 ol
S sk ) S pads ol 4 (85 a2 3580 b e 050 o 4SSl a2 lan 5 oS OIS S s
LSLMUL.NJMJJ .J)‘J e)u‘J_:J.: éti_.:.ﬁ ‘-;{iﬁﬁ&bfﬁlic(.li)} L;..x&) du&‘lin()tlﬁ))::x;b@bbj;v\;)
Ql_w.dy}obljjiﬁ;wv_w}xg-Q&u)loljﬁ\éxﬁLf;@chﬂl&ijlﬁuw Ly ol o el
Q\)uﬁml?wgﬁawy‘.l_.juﬁ b)b))é)j;ﬁ‘é&\}))(Yang etal, 2019) J.\SL;G V'h\)ﬁb‘u..ﬂ.}
k_a_wl.‘ﬂk))J &LJJ»«SWQ\JQ.JLQJJ‘M‘J QKW}AL:J&LJ)‘Z‘)L)JSL;LJJJ?J b)k{)}j.bb;ﬁo‘)l{jﬁ
)bb‘j@(ﬂ@;@@{ﬁ@)bﬂ ufauuywuwg)mmy)ulfbbqﬂwy oyl

OYAY (g3 gamme 5 SLiz 2) Al S S 0L S (55l

oS [ Hdgs & B4 pasmin —£-Y
v\_«syﬂwﬂh__:.;) LSLQ'J‘—’j"J'.’.L'”)\ \) 4—.’.):;. w}au@éb\bo)l&\ é}Lﬂj‘U‘cMJ\)J\ QJ}J JJ.%L'JWGJM

Sl s By el ol sl 5o s dleil 4 (il o plete 1) 4t denjo S OLIS S S LK

1 Perceived unigueness



VPoY Ol 5 5le e)La..i“'a;}écqjg'-)}a\};ﬁ}d)w%um)}; .

Keller & Swaminathan, ) b e il ol oF 6555 oosdbae cglas Jlazs| 5355 o atlid Conny 40 5 03 o
smzmee SLebl Sy 0 SslS Eulil a1 QLS 60 a8 Sl (65150 alea 3l el STHsl 03 50 5 s yamie (2020
(g =l o s A0 S lls OV e g Clld Col L5 e 05 by pasis alad 3 gy S
G5 Jole Ll el pl &5 LIS o G5 ol b aline Slods b ol i (glls Sl 3o Olio 011 40
B ge 5l e S bl slowl an ol 31 ol s .(O07AY O 5 ool ) Aol 4 o a jo Coddge o
Ly OLEn pn Sy Son 31 Olaabl Jods a3 aSly soas 355 Gl 51 o s 5 SRl L ol elazs |
O gl LS50 a8 ol 3 oy jemmin Sy 01 LU Slosl 53 5505 003150l 035 5 b pemmein 40 oLl 01,00
U155 e oSy sl sl 55l ool sla S 5o Lonm o o3V el Sl pl s BB a0 5 ool
a5l mhy 5 03 sl 4 el s a sl 8l palee (6l ol oSG Aile 3L 5l LS L sl ¢l
dos 53550 QLS S 5L 1 0o Slain 658 0nl 4o 5 s Kot Sleifo 2l S 03 520 54 i
s L) 5 sl (sl DS S el tialys 1S a e OT L DL 0 (6 sl ) sbay OLIS S s
ails ol 35 a8 bl S o5 e cpl 0BT a8 W51 e 5y Slawse L bLS 1w 0ls elazsl 5 ased
55 daly OF bl 5o Jole o 5 ool sdsSTysl 0351 3 s peamein clliliiy 5 alid L Jas s ) 5950 o AL

KAAR\RFRIBICOVIPRNINESy

DY H Ly —0-F
s ey Sl o plel gbdln,) glacld JE v Olge b lan (VF0Y) OLSes 5 (g5
A JAL_{I 2 el gladle, s Lol cdles wsls oL @L:j Aoals (aL?L}\ Wale glga bt OL 2ie 2S5y
wls gylsbae 5 ot 30 W ens Jis) slaad se Ol pieas sddS|ysl CakS 5 Ky ol i sy i O g
A ess il e AT s s il ol e 5 e G0 g ie STy elend slaaile, UL (pees
il slac ey Olse L ass (0F00) 0LSen 5 5y ool a2ils (55l one 5 e U (55200 2815
e Al Ol @Lﬁ osls fb'd (Gt Zuloy 5 0ddSHsl 255l il b6 2die Ay 5 Aad 5 eloi] glaaila,
ssban e ldShal 5l 5 6 die Cold) dbaulsa 5 s jsbas (e Al 5 elarl gladla; LU c b
3 ar p Jole sl gladlo; oLl glac b cpl sl o)ls 55 (Solo ore 5 Sude ) diens 8
A 3 Dlpe b sy (VF0 ) esliGioms 5 oyt L 35 o opmnime Ol it Ay (610850
sl (o s 28 5 taalllas 5550) OL i (glabs 5 ol 5 e e 2 8 5 o L pens 350
5 St Sald (s te e dgad G bl K a e s U L ens SRl U a e dsls 0L s sl
b S rie Sl 5 (St fhe dend 5 i o U 0L Johes 55ls 8l W ous (5550 1 550 5l
s (WWAA) OlKen 5ol s LS o s |y (g2t 6015 5 A o Ll LSS Jdes 5 S o oS
A0y sl LS s sl plil (i X g 5 018 S sdaSTysl 5551 e L e D Ol L
e 1 e bl els b el eas STl (2500 5 (65 SIS st STysl a5l e o sddSTysl a5l e
gl g slel sl aSTsl sl 5 (65 S, i STHsl a5l Jbe edaSTyslh 5550 sl ﬁlj 83,5 e daS|ysl 53

s il 5 SLES Ol sl als 8l o X g 958 eda STyl il eculgns sls L8l (g5 ead STl


https://www.sid.ir/search/paper/%D9%81%D8%B9%D8%A7%D9%84%DB%8C%D8%AA%20%D8%A8%D8%A7%D8%B2%D8%A7%D8%B1%DB%8C%D8%A7%D8%A8%DB%8C%20%D8%B1%D8%B3%D8%A7%D9%86%D9%87%20%D9%87%D8%A7%DB%8C%20%D8%A7%D8%AC%D8%AA%D9%85%D8%A7%D8%B9%DB%8C/fa?page=1&sort=1&ftyp=all&fgrp=all&fyrs=all
https://www.sid.ir/search/paper/%D9%82%D8%B5%D8%AF%20%D9%85%D8%B4%D8%AA%D8%B1%DB%8C/fa?page=1&sort=1&ftyp=all&fgrp=all&fyrs=all
https://www.sid.ir/search/paper/%D8%B1%D8%B6%D8%A7%DB%8C%D8%AA%20%D9%85%D8%B4%D8%AA%D8%B1%DB%8C/fa?page=1&sort=1&ftyp=all&fgrp=all&fyrs=all
https://www.sid.ir/search/paper/%D8%A7%D8%B1%D8%B2%D8%B4%20%D8%A7%D8%AF%D8%B1%D8%A7%DA%A9%20%D8%B4%D8%AF%D9%87/fa?page=1&sort=1&ftyp=all&fgrp=all&fyrs=all
https://www.sid.ir/search/paper/%D9%82%D8%B5%D8%AF%20%D9%85%D8%B4%D8%AA%D8%B1%DB%8C/fa?page=1&sort=1&ftyp=all&fgrp=all&fyrs=all

1 OSn 5 (535 ool /vty Sl o 8315 1551 (olar] SdSt 3 lal o s (slacdleb 55 3T (o

idza slayl ey L33 0L s sl il (a et slac sy slenrl el 36y Ol b 2ass (1Y40)
'l 5 ol STosls sy LUl 5 3 iy ( aUST g a4t sbadlo b el el
o sl g Olgea L o b iy 3500 el ] gladle, obsIL 5t Olpe U iass (2023)
L amile 2 bl elenl slaailay bl disls 0L s isls plnil (IS g Jmame 012 555
sbala, Lol 30 Olse b aass 023) 7 S1ilissS 515k )l bl 5 e L8l Ly ey 5500
ol (55500 53 o L sla el (S35 2 Ly a2 S s (6 Kmmilen 5 i 0 (503l o3y (550 » elenr!
Ao Ly L;KAU,«U_){ R I I TR VRT3 | L L PPN CU I uj‘)')\ﬁ jt&:.?.-‘ sasls, Q_.:LN)\)'L. Lsls oles @sz Lals
Al pmomen i 55158 Jsline 5 A0 (3500 5 (olsls b p a5l wesdleas 5yls (o bsbine LG
5T il oblane L8l W, e o sl S5 bl i i)l s by el slasila, LIk
IS me 1 e I e i) el ekl glac b 3l Olge U s (2022) Ol ea
‘u.}l_..wi)/\_.bl Jols elaasl gladlo,) glac s wsls 0L @ti Losls rl.q;]l L sgb I 5 slal 3l d)‘-'u‘ri’:
AU oo a8 J 53 00,018 o 30 L a6 Kt ssba (i SRS 5 Sl e (Sl e
Oyt Ly sy (2022) Iilo ol wndls (golsline 30 L ek 50 2 L 0 30l L e 2 5
S aaly Jodos 20K SSL Gio 5 ey Lol » slemrl sl SbobL glac e 36 5581,
ssban elanml slaaila; slaclad Wols OL s 31 plnil (0392 3 s a3 STysl 5 & a5 51 ol Jydas
Glac Il oy bLsl danly W5 4o copl podle 3,108 o 30 W a5 Wp iy LB p Solslae 5 ke
Glac e s g o gl boiw L3b 03 3 e pemmie 31 STosl il W 005 (3500 5 elers! slawila
L OBLS O pae Ll 5 L a2 Olse b i (2021) T gsiitn 5 BLa )l Ly a5 elax] sladile
J=bos 03 plarl b 5 e A 53 D5 3 B e 0dAS )3 Sl b g oliel SIE o 1l S
A e JKA das wol e sla a6l s wisls Olis b Lsls plil (IS ol en RrP IRy mbe slalis
Gl aS Il sl VL sl an ol o olsbme 5l (S5 5 e ¢ ol (g5 glawilis wle
5 dilss s on Ly slael a3 S8 5 e (ol 4 s (lsbias U (S5 slailis e dagys g
AU L 53 8 53 035 3 3a amie 5 0S5 CkS 5 Sae sba 35 (S8 5 e 4 3 55355 53 -
el 5l e 4 IS e 5l 555 O3 5 e amie 5 CkS e el ] GlakilES (opl p e sdle 5108
slsel o bele Sler a aleins 35108 e 355m 53 8 sl e 8B el sl Ss Sl aes (bl
Gy o=l STl Sty ay bl oSt U 5 elennl sl 5 edBS 55 035 3 e pamie 5 CukS o
O3 5m 3 ey i oS 53 LokS (5ol pb bl Gy b3l i 18 5 s jsbay S 4 Lled Ly 4 o
(2020) O1)Son 50155 5138 o Ll sy S lie Jlhe 53 oS 855 oo 53 a3 slemrl sl 5 ediS

S ialesl oS pme st Loty sl g e ddSTsl elal glakla, LU slac by Olse b Llass

1 Anggraheni & Haryanto
2 Syahputra & Kurniawati
8 Zia

4 Shafi & Siddiqui

® Koay



\f'rQLL‘u.U))Lee\ e)Lo..iAe“a;}é‘@‘jg'-)}a\};jﬁ}d)wwum)k \'Y

ot gl e 58Sl elom) glasils sl lacled Lols OLE il Lsls il (k3 kel 6 5 e Jols
bl slac Il o Bl danls & a5 ol osde 3503 e diSChmn Ly it L o3y Lol s (Sslsbine
S i 5ot by As aside (6 5S0ICuls ) sbas .l s iS G pae p sme Ly Sl s elel cbaala
ol e I iy a5 e elan) slasiley L slac e b el leiS fdes ) e
e G bl eS8 a1 e Lp ey ) ¢ sle] slaailes pLOBL laclad 1ol S it 2
) ol p b Olse b gy (2019) K5 5 Ky 3 el Jodes S i Gl 5l L g
el ramiS 5 el I s S S0l slacgl sy 5 50 asdlan <021 oy 2 Sl 5y 5 oL e
AT as e il de sl a2 (6,58 5 ol ble () W a o A Sl Ll 0L s sl
g Ky o 5 |y G atels andllas glaasly o,ls oo 3l (W (golsly colldS 55 CudS (i Lo i
A A S a3 Sal s 4 e i Sl s 53 e panie ol U5 s e UL S el 3 S
500 A e Ol b s 018) OLes 5 Y633 3108 o 3l W a5 L3 s cmitys 5 55 e O
(0ABS 55 05 5 3 pay e 5 (5ol o lel Slaaaly (8 iCwd aan G Sl OB SO pae sy 4y files
Wﬁpwjﬁm)jbu OBSG pme Cls a4 bl s gl el 4z disls LS s sl ol
38 o U edES 55 03 3 e peamie 5 Ay Slzel 5 bl
3 dsol Sleslinal 3 e abd elail oLk s, S Oledl Ll Glags laaiy 5 R Sle wax s L
Sl aids ol s Sl cul e elazrl ol g eyl ebaa Gty ke GLOLL LSS
Lros S ol il s 4y s, G plasil pte b planil (laaly 53 s Olblsee 3 358 (sl Lok 058 5 dpol (SIS
5008 sl 1y el oy Wl e bl d ol & i SO el e SOV P 0L 5 Sy ) ol amals S L
e 2Ll Sl ol Olsear el Gawlay U St ol 5 5k a3l o 5 (638wl 4 meor pils
Loy il Al elazzl Hsel 5o (5l LB la pate pla w50 5 558 00 sdis lerl Gladila,
Slres s 55 ite 33 o BLEIES (B8 ol 5o d) o S 4 o 3Y 0BT )0l 0o 5 B pamin 5 L 4 25
ol anlllae (o omen il 0 liS ¢L_>_u'l ao ot Olago w53 g Oledst w53 g odd ) M
S i 5 G Sl el Gl 43 S g S5l s asie Jie e i Coasl o a0
03550 acalsl 53 baas b gl ods ) ST 55 rasi esghe Jie (2022) Lasl axllae peled 5 5 ol S
Slac b sl ime old s bLil o8 ol Joe ol 53 e o8 ol 11 (2022) Ll Jute bl (lie  Lilouks
A4S Sl Ll Je 5 Sl ol ) K reing (a5l g oA STl Os g 3 b e (4 2 plai] sladila
i (2022) L3l aadlas 3l Jdcs «insim ol 55 ol ol andlas W aze ol e Bl et ot Sl o 3 058t
(olal amalr b clize i 1l ol odd aw (bl amslr Cole & a5 L Lol sl o bl os S5 LYo
o Laar s b el pvéugwiprﬁ o3lital (ls 4 ot Sl fo b (g i ol S b iash ol

.M\.(.;ﬁ)jiL&SCJA.NLSLEJJC&J@\)qlieuJUm@b;ﬁ-&b{)lﬂ&ibwd%u.:ﬂ%

1 Beig & Nika
2 Dwivedi



W OSn 5 (535 ool /vty Sl o 8315 1551 (olar] SdSt 3 lal o s (slacdleb 55 3T (o

alalys o glacJles Sl 059 S50

6)5}§.4

sl glaals s

(Hafez, 2022) jiassy oseis Jdo =\ o
Figure 1- Conceptual model of research (Hafez, 2022)

(B dss B drwgi—1-¥
s e DU OLLLIL a1 plaze 21l BLIISGSE G (p) e b8 w4 px dfo slazrl slaaile
A Jl_a_;j(al_jc\_gdg;.ﬂ\ (C)d\; OldS W sla a5 e slhls Sl (slas sames chunio L o3y S5l (iian
(P)He OleadS i s e U 05y 53] LS L3 L S Sl b SV e 5551 5 e 5 Sl LS e
Syd s ngk_.ﬂ{x}_@.é.a ebal gl olsls sle 5 el S 5o CodS (b 4 (5 )lsl g by JA@T Gl
Syl Gl sl e $olnl Olgsa o3 28 psba ol b s (P le OhdS 4 ot a o slozal gladile,
5 S ol 3 LIS S0 (sl dod S gmmeesls (S G WL L L a0 il 5 sl bl 5 bls
53 aslalt o slac e 5,8 Ol Olss e ool pls 008 o 4 § b s T &) sy |yims 5 SleMbl Jsls
i ol Sl a5 540 (glslime 50 4t d e Ky ons 350 bl slasila,
e el a JLs a5 3,108 e STl a |y ediSe S 5 slezel BB ol gal (5l yea (§) e olds
35 0k Ol or eopl by iy oo 3 g O s Connd 1) OIS 5SG0  aro Aul b ol s o genly 5550 DS S LSS
ool slaml 53 W a e s Lg)lal;;uﬁjsl: Wt dense L a o slal gladile, s alalesr s glac e
a8 3 S e S W e Ga bl L b 0L S ible aaly el rgn sl () Jo OdS @ K03
S ot 5 pedin 56 () e QLS W o35 S350 )08 o b () e OledS a st aerio L as 55
315 (eI 53 Sk 5 A0 el AT (sl U a (5l3ls e Olyoar) Loy 5 ik slaadlie
(£) e 0Ll 5 5 0L St o Somine alasly G 5 3,108 oo G0 55 0y Gla oI5 5 gy e 33
L A a5 il OLLS S al S8 30 (9) e 0dS 6y a0 (2l 4 el s S5 o 3 00 )
goslaul ¢ g glaail, <C)dl'° OledS W s Slmis (ol jsbas . dias o anw g L b (gadae slaailil 3 bl
P S Sl sl oy )03 OIS S o8 alfin 353 s L 2 @ e 45 S e s 5 1 OIS S L el
y Cmie A 05y Sl S lanl sbaailay 3kl LT laanal = 5 ajls (5 s B (gl ()l
Gl ek sl L e sl B 5okl slerl gkl o Bl ot el ol plo (S e o 5
3L m 53 5L dleast Al o et 1y a e b GO 580 oS ol ol IS 3 4 o a3



\F'YQMU})L@{‘\ e)Lo..'Z“‘a;}é‘%k)f\}wf}@wwum)}; \¥

ool b e 2l OF 65053 ogllas cosliad Jlazs 5358 o 4l Gy 40 5 03 e b 4 by Slal
G b3l S LS 5SG W Sl o o S el s e e be U G D3 mplene 1 OIS S
05 Iy A e o Calgi e S S e bl 1y Sledst U555 4 peee (Lpd e CUa.a Lo 5l ele! slaaila,
5ol (K58 s el Sl g (5l w3153 3sd o Kp oy B3 g e 5 2,18 e PR HSER
3 54 yammin copl ol sl g Dl K05 @ Gt o 4 s B, e sl (61 L 03y B30 o ke
kg s b 2 3 b3l Wpeins 3ol p elens] slasilug s ailaly o glacles 3l s STyl 03

B3 9T
\‘w\dlv_;Q)u_w\)\j-zlpsgjuﬁ\ﬁnex.:zwgduz;-&guﬁoiu@”@ﬂ)s‘ﬂj;id\QM
jL|M\>\)(C)HpQM§HKw5AQ6)KQAQﬁJ45.);:,,&&'()[5;234?&56)&]4&»[3-.@\ R Cl;;_'s\
H&¢#Mwle-up)&)>umb)b]>ﬁ@&jjl.:..lemﬁﬁjd.:«}w ) lerl (lald sle (oman
e:Lé.:_.»\Méuﬂjkjlw;ﬁg\xt&\umﬁjluﬁhﬁui?whglﬁ.w\ sl Gisee gl bl axal=
.,\_}J{Liﬁdut_.i_wﬁ‘gjf‘\p(ZOlZ)\ﬁjéuwﬁ)lgwléudb)@wwwdlﬁ.m
wolin s 5408 ¥ L (2004) 01,Lan 57 e sl 034 5 by s S V L (2009) 0K 57 ST

el 02l OLES b u:"’“J}i)‘fH J}J}_.C,M\oﬁosmm\ 4.;;/\[4(2001)\‘}2.’}:)%.&.’)4 °5€Ju’.:’).)‘

sk oyl =Y ol
Table 1- Research Tools

& b S e
Lol e olaza) (glaaSld 55 () e OledS o as o Slal ot o lad b 2 SMAL
el e s O gody 5 Cglde
2 bl ot glac b o st ) () e OllS an o s fo 0l e (5l sims SMA2
Ll G s Ll e gl el glaasis
Lol K b oledlbl i8S il ol (P)be DaadS w o avnio olor] slaasl
5 oal SMA3
SoeS (O)He DS ay o a o olarl sladld o b3l 0, Ks b s Jals 5SS SMA4 sbails; gladle
(2012) el OIS oler|
3 e (Ple DhadS st s se lenl GaaSs G b3l ) 1 5 e i lie o0 SMAS
oS iz
350 bl el () e Ol 4y ot s 3o laz| laasls 55 sdiadlyl Clas SMAG

sl At

el gt Sl () o DS o i o olazn) glaaSld 5l olizel SMAT

4_1}::‘-A_Mw:j»J:-\_A;a-ldu&f_ijbwL;.ljlajl):);'-)'l:;w}n@l;y\blv_}l):jy SMAS

1 Kim & Ko

2 Brakus

3 Netemeyer
4Yo0o0 & Donthu



0 OSn 5 (535 ool /vty Sl o 8315 1551 (olar] SdSt 3 lal o s (slacdleb 55 3T (o
o sy 58 P
.wT ez 4 (§) e Ol
L oolas <C>~«A'; ObadS @t tn o slazrl sbaal 55 sddail )l Sleds 5 Lol ¢S
SMA9
o 3131 sl 5 a2
o = 3l U L) e OdS g  ai b e e slaslad 5 0L iy b
> BEX1
.>)1JSJA
e 1 55 e () Jo OdS a t tfo b Jas o glasled 5 0L iy e 5
BEX2
AS e
ciblye 5 olalal Jlasl Eol (9) e OhadS o aango b Jas e slasled 5 OLES
7 BEX3
R
Ol 5 esSL slac b o3 1 Jisl o e (C)dl"’ OldS 4 ot a3 b a5 e slasleld 5 OLES o
77 BEx4 Xy
(2009) g e alal g
3o S e \:asJ\Li.A(@‘;—c OludS o o s ld 5 baasl 55 &S 5L
BEX5
S e Sl L B
slre il (S o oS, LA (QJL; ObdS @t o glacdle 5 baael 5 3 S e BEX6
2l o Sl 5 5 Wbl
I BoBL &L:_f‘}ﬁ.iﬁjéﬁfw> ;J',:iil ‘<C)bft; Rty 4 A 30 Lgug;,.,]l,-.é}uubﬂ
7 BEX7
A e ;LﬂSJl
RN P Ny (t,)fl'p OLdS ot b dLACJ.]a} el daael 4l P25 O
. BEQL
A(.Jl:d,s
el e Sl 51 () e ObdS w o aw o cpl 55 Cled 5 S Lie 2> BEQ2
VUl O OldS 4 st d 3o Sleds 5 baasl s obeltl da et i S BEQ3
Rl b (t)ufl'; QLS o avnjo Sledst 5 Laasl 5 Dbl dacled plas 5l e
B BEQ4
'(’)" AT e gome
S — >
2001) S Y <t)dl; OladS 4 ot s fo Dlodst 5 Lol (Olelal e Jlas 51 ST sbas BEQ5 Loy ol
Hélﬂuuwﬁbﬁwuﬁ)s(ay‘;\wqﬁé A 3o wﬂdudfﬁj
~ BEQ6
RGN N
i 5 Jsine SlS () e OldS it o ol 53 Slad 5 i (2S5l (B
. BEQ?
3o ol Slnael 5 5 Olomen alie la S5s b a0t laas sazs C)l; Jles
BEQ8
el il w8l () s ObdS @ Q
553 slaas ez 3l () e 0l 4t fo pl Dl 5 Laaal (Ll e Jles
PU1
Sl pplaze
OLea 5 e e wl?ck.«JA (C)dl.c OedS a s s so ol Sl 5 sl (LIS L e Shsl Os 5 5,8 amis
PU2
(2004) G ol
.:;1:LB,%J\?Jf\i:‘5mewl{(8‘;\.pgb~l§4iﬂ>‘w}a(ﬁl)l?;pl)ﬁ PU3
el 3 34 pamin SlS () e DLdS 4 o ol Lzl 5l PUM

J._:s.‘to LFL; L;Laﬂj}i 9 ladlas 9 4.“:@. Jlas BEl C)J&.A LSLhale sl “ Lﬁb) oot ol 03 4 )15_5;.,...\5 CA.:J.:.LA

Sl ol o b 13 Slidlae ol ety 5 Jie L 5 2lss S 53 el mls el ol o



VPoY Ol 5 5le e)Lo..i“'c;}éch)y\jgﬁ}QNUaxum}}: \7

S OLgebl (gl (Ve YASYAY) 558 oo s i YAY 4 ged > sl YA Lmudf sldss oS ks ol Sheml by (174
sdee YA sluces (ol s 5 (sae Vo) ceul sl IS5 Wye sl 51 i p‘\) shad 4 laslbiion - JulS AN
g_)L_>JJ‘ g“’):—“’;,)':u:"},)d—'jb\‘/\. ‘§)biwk>ubfowlﬁw4>jbw‘eMu&Q\J?lﬁé‘jwuwﬂ
S5 5 1, Sen olss 3t ol Jodow o osdle wsle olos Aol gl acanl oals 0L 1 Lo 55 (g lsbins
W.bu)‘wﬂ)jd\ﬂ(‘f g‘ld‘wQ)L"—“‘)‘ﬂ(’j)@FQY)L’“C’;‘J‘b)“ﬂL"MJEJJ LS esleul
ﬁ‘@l_bC,—w‘OJ\_&ebw‘wwtd};)djsuyji)‘ub)bQJ_}JJLGJJw)fé‘fCM‘OMOJLLZ‘M\LSLQW
e b bosls coal zaS +/00 3l s e wle 5l 2 Sig \16)\3\&@@45[?&1)'\ ledd &SI Y Jador 53 O a3l
LM:\:J._\bJL;lﬁ)\}élpj Sl sl oles Waesls 05 Juj;ﬁ'ounduj;@.pls )l)é\rjj Solwarg Lol oy
Qﬁlﬁajo;ﬁ;&.x_dj_g.u;ﬁ}}g_}um\b 054 JLaJJﬂ.&«)lJ'_é\pj ol bl s opl ply sl sl eslixal
)b—é‘ff.’).‘ ol b 5o fassn LS Conesr la e Ji:«o_}S)LAT¢W el ey B C,‘.‘).@.wﬂt.:)b,‘.)‘(aj..:

S TY- PR PP QPR
Table 2- Kolmogorov smirnov test

Sig z P

e VYA olerrl glaass 5o dlal i ot slac Il
e Y Ly o

e VY 4 Sleie Loy (2500

Ve /XYY oA s S|yl O350 5 B4y juan

/ey /TN bl IS

S bl s LS ST Ken ol sl Jule ot Y Ui
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Table 4- Divergent validity (HTMT method)
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Figure 2- Test statistic values and path coefficients
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Figure 3- Showing the interaction effect for the moderating effect of perceived uniqueness in hypothesis 5
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