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ARTICLE INFO ABSTRACT
The purpose of this study was to orient
Received: 2021/09/11 shopping habits: a model for consumers of Iranian sports goods.
Reviewed: 2021/10/02 The present study is descriptive-correlative in terms of
Revised: 2021/10/18 applied purpose. The statistical population of the study was all managers

Accepted: 2021/10/18 and experts of sports production companies and sports stores that the

statistical sample was selected as available. A researcher-made
questionnaire was used to collect data and the face validity of the
questionnaire was confirmed by experts (13 people). Its reliability was

Keyword: also calculated using Cronbach's alpha test (0.92) and combined
Shopping Behavior reliability. Structural equation modeling in PLS3-SPSS24 software has
Sports Products been used to analyze the data and evaluate the model fit.

Sports Consumers The results showed that except for the effect of environment

on shopping habit which was not confirmed (P> 0.05), all coefficients
of significance t are greater than 1.96, which means that all questions
and relationships between variables are significant at the level. 95%
Confirmation.

In general, according to the results of the research, it can
be said that in order to institutionalize the habit of buying domestic
sports goods, the factors used in this research should be considered as
a model for their decision making.
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8. consumer purchasing behavior, consumer buying behavior
9. Durra & Akram

10. consumer’s buying awareness

11. external motivators

12. Sale promotions

13. Advertisement
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