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Abstract: The advent of social media has contributed to the advancement
and development of word-of-mouth communication, and has led to the
emergence of a new phenomenon called electronic word-of-mouth (e-
WOM). This mixed-methods developmental research aimed to identify and
prioritize the dimensions of e-WOM in interpersonal Communications of
sporting goods customers on social networks. Therefore, the meta-synthesis
method and the Best-Worst Method (BWM) were used to identify and
prioritize the dimensions of e-WOM, respectively. In the qualitative section,
158 articles were analyzed and 28 articles related to the research topic were
finally selected, and in the quantitative section, 10 administrators of social
networks working in 5 online sporting goods stores were selected as the
experts using convenience sampling. In the qualitative section, the data were
analyzed using Sandlowski and Barroso’s Meta-Synthesis Method, and in the
quantitative section, the data were analyzed using BWM in MAXQDA and
LINGO. Based on the findings, the dimensions of e-WOM were classified
into 5 categories of communication elements, message platform,
effectiveness of message, information exchange and outcomes of e-WOM.
Moreover, 10 axial codes and 70 open codes were also identified. In
addition, the most important categories included effectiveness of message,
message platform, information exchange, communication elements and
outcomes of e-WOM, respectively. The results can help social network
managers effectively manage their e-WOM practices.

Keywords: Electronic Word of Mouth Communication, Mixed Methods,
Social Media, Word of Mouth Communication.
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Table 7- Agreement Size Values

& obias bl Gl oo

ooy ¥y - IR 3355 laie £LS

\a ize 3,190 dlaa

nazél, 01 cozin oI5
g baddie olul i 095 I Glads YV o

Segpsll lad Clids @ bape cldl jl &5 olagasls
3o bl 3 Gizmed g o3> (LS sl oad sl
Jsz > godie odd (5SS slaodls S 513 Jolye ploxl
oS Bl ey 4 gy g LS 9w gl ¥ Bl
2 Jetide (SogpsUl olad Sl sl o Jate Ve (ghgS
3 SKlads Sy 4 odal Cand w4 (5o oS ¢ lndgho
g Oy Oldllae ol cwl odalie B Y 8)les S
gia D > Suig Sl aliss Slinls slel 0n o)yl sloss

(bl 5 (2lg)) (2l sl cudsS J S ol o5
wid Jobs Iy 2lgy Bo)b 5l ol 698 g oS 2o,
S ookl gl Gt ol 45,5 oy dui g3 ) ol ol 45
oy 409 &S sl g 505 wl)l clagSl Lolos 4 slja]
SPE 09)5 duda ST pg> Atz 9 33,5 o0 e Sl g LaaS
dasiye leaxd digej syl (polol a5 (0555 5l 8 ¥ L
Yo jlasl 5 QLS dex 5 5 Al csbo )l 1 )39 52
2 Sy S Al g wload QL] (img}y 3)90 die 5> (le
oS 5 1S Ll Baimd ol oS s pie 45 auls oyl
oad (phb o5l Dbl Sloxiw jshaie 4l o ()b
de (g ySesS 4 dogl bl odd oolatwl LI s ls
oS izl o3 & Bled Joio o o[+ 5 csylobins
elie (Ll S gl (rmen S9de ) (2 Fl

Gl @iy

Soig Ul (A Gl S 1,8 Saeidly aods —A Jgan
Table 8- Summary of Electronic Word of Mouth Meta - Synthesis Findings
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Table 9- Results of Weights Determination and Calculating the
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