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Abstract
The present study was designed and implemented with
the aim of sports motivation: the role of ethnic, national
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and global symbols of urbanism in brands (sportswear).
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The method of the present study was descriptive-
Accepted: analytical and was a causal method based on structural
13 Sep 2021 equation modeling. The statistical population of this
study included all students of Islamic Azad universities of
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Sorts physical education in the centers of the western
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Ethnicism Hamedan, llam and Lorestan). The instrument of the
Nationalis'm present study was standard questionnaires. According to
World ’ the results of the study, it was found that consumer
Urbanism nationalism has an effect on sports motivation of 0.622,

which according to the level of T, which is 6.106, it was
found that consumer nationalism has an effect on sports
motivation. According to the results of the study, it was
found that the world of consumer urbanism has an effect
on sports motivation of 0.219, which according to the
level of T, which is 2.582, it was found that the world of
consumer urbanism has an effect on sports motivation.
The results also showed that consumer ethnocentrism
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has an effect on sports motivation of 0.134, which
according to the T level which is 1.421, it was found that
consumer ethnocentrism has no significant effect on

sports motivation.

Extended Abstract

Background and purpose
Consumer ethnicity plays an
important role in people's choices in
the process of choosing services and
products. In other words, consumer
ethnocentrism can play an
important role in individual
decisions and can shape the
behaviors and  attitudes of
individuals in the face of different
situations (2). Consumer
ethnocentrism can play an
important  role in  people's
motivational indicators by
influencing people's behaviors (2).
However, research has not paid
attention to the role of ethnic,
national and global symbols of
urbanism in brands on the level of
sports motivation of athletes (3).
Lack of comprehensive research in
this area has created a research gap
in this regard. In a way, the
capacities of sports brands have not
been used to improve sports
motivation. Today, symbols have an
important role in creating some
individual characteristics among
individuals by influencing the
decision-making process and
attitudes of individuals and groups.

Symbols can play an important and
decisive role in changing the
attitudes of people and creating
some conditions for them and cause
people to have a desirable level of
arousal in their behavioral path.
Identifying the applications and
effects of ethnic, national and global
symbols of sports brand urbanism
can create desirable capacities to
create desirable procedures at
behavioral levels. This issue has led
to the design and implementation
of the present study with the aim of
sports motivation: the role of
ethnic, national and global symbols
of urbanism in brands (sportswear).

Material and Methods

The method of the present study
was descriptive-analytical and the
causal method was based on
structural equation modeling (a
comprehensive approach to test
hypotheses about the relationships
of observed and latent variables)
and the field method (in order to
collect data and necessary
information for statistical analysis)
was used. .

The statistical population of this
study included all students of
Islamic Azad universities of physical
education in the centers of the
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western provinces of the country
(Kermanshah, Kurdistan, Hamedan,
Ilam and Lorestan). These people
included students who in 1399 are

studying in three levels of
undergraduate, graduate and
doctoral. Given that structural

equation modeling experts suggest
that in such studies the sample size
should be at least 200 people as well
as considering the assumption of
missing data and the use of the
maximum likelihood method and
using the Multi-stage cluster
sampling, 300 people were
randomly selected. After collecting
the questionnaires by removing
incomplete  questionnaires  or
missing data, 237 questionnaires
were analyzed.

Data collection tools in the present
study included the following
guestionnaires

Sports Motivation Questionnaire
The Sports Motivation
Questionnaire (SMS-6) is a modified
version of the SMS Scale (Paul Litter
et al., 1995), which was modified by
the same researchers in 2007. The
qguestionnaire has 24 questions in 6
dimensions (motivation, intrinsic
motivation, external regulator,
mixed regulation, self-regulation,
internalized regulation) and each
subscale includes 4 questions; And
in Iran by Ismaili (2014), has been
measured on Iranian samples (elite
and non-elite athletes with an age
range of 18 to 30 vyears). The

reliability of this questionnaire was
0.87. The reliability of this
guestionnaire was determined to
be 0.82.
Consumer
Questionnaire
This questionnaire was designed by
Shimp and Sharma (1987) and in
2015 it was reported to be 0.88 by
Abraha et al. This questionnaire has
6 questions. The questions of this
guestionnaire are in the 5 Likert
scale. The reliability of this
qguestionnaire was determined to
be 0.84. The Persian version of this
guestionnaire was used in Larijani,
Goli and Goli (2018) research and
while confirming its validity, its
reliability was determined to be
0.94.
Consumer
Questionnaire
This questionnaire was designed by
Ant et al. (1992). This questionnaire
has 17 questions. The questions of
this questionnaire are in the 5 Likert
scale. The reliability of this
questionnaire was 0.81. The
reliability of this questionnaire was
determined to be 0.92. The Persian
version of this questionnaire was
used in Hosseinzadeh’s (2007)
research and while confirming its

Ethnicity

Nationalism

validity, its reliability = was
determined to be 0.00.
Consumer Globalism

Questionnaire
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This questionnaire was designed by
Eun et al. (1996). This questionnaire
has 4 questions. The questions of
this questionnaire are in the 5 Likert
scale. The reliability of this
guestionnaire was 0.79. The
reliability of this questionnaire was
determined to be 0.77. The Persian
version of this questionnaire was
used in the research of Annette,
Sajjadi and Khabiri (2017) and while
confirming its validity, its reliability
was determined to be 0.84.

The statistical method used in the
present study included the
structural equation method. SPSS
and PLS software were used to
analyze the data of the present
study.

Results

According to the results of the
study, it was found that consumer
nationalism has an effect on sports
motivation of 0.622, which
according to the level of T, which is
6.106, it was found that consumer
nationalism has an effect on sports
motivation. According to the results
of the study, it was found that the
world of consumer urbanism has an
effect on sports motivation of
0.219, which according to the T-
value, which is 2.582, it was found
that the world of consumer
urbanism has an effect on sports
motivation. The results also showed
that consumer ethnocentrism has

an effect on sports motivation of
0.134, which according to the T level
which is 1.421, it was found that
consumer ethnocentrism has no
significant  effect on  sports
motivation. According to the
results, it was revealed that the
indicators of the research model are
in good condition, which indicates
the appropriateness of the research
model fit.

Conclusion

Physical education and exercise as a
source of positive change during
different periods such as childhood,
adolescence and puberty can
improve the general condition of
individuals and cause a learning
process of the mother. People
participating in sports are at a good
level in terms of health and well-
being and have good mental and
emotional conditions. Improving
people's sports motivation in order
to use the physical and mental
capacities of sports has always been
discussed. Increasing the levels of
activity and participation in public
sports is one of the important topics
in sports science (4). Participation in
sports activities can improve the
physical and mental condition of
individuals (5). Also, increasing
people's participation in sports
activities can have an impact on
governments and develop the
sports industry. The importance of
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sports motivation and the need to
understand the variables affecting it
has caused the present study to be
designed and implemented with the
aim of investigating  sports
motivation and the role of ethnic,
national and global symbols of
urbanism in brands (sportswear).
This can provide new capacities to
improve conditions to enhance
athletic motivation.

There are important  social
characteristics in Iran, but this issue
has not been effective in the field of
sports goods. In other words, this
issue can be due to the weakness of
sports products and services in Iran,
which is not in line with ethnic
differences. Therefore, in practice,
ethnicity in sports goods and
clothing is a minor issue, which is
due to the lack of clear differences
in sportswear in terms of ethnicity.
Ethnic symbols are the source of
ethnic attitudes and norms that
originate from the history of
individuals. Ethnic symbols can play
an important role in people's
decisions to participate in an activity
and a situation. In other words,
ethnic symbols can affect people's
behaviors and attitudes. This could
indicate that ethnic symbols could

provide the basis for sporting
motivation.
Keywords: Sports Motivation,
Ethnicism, Nationalism, World
urbanism.
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Figure 2- Research model in t-rate mode
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