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Abstract

The aim of this study was to investigate the role of cyberspace
on athletes' behavioral and emotional responses. Also, this
study is a case study on brand in sports. This study is an applied,
descriptive research. The statistical population of the present
study was all professional athletes of Shiraz (26387 people).
According to Cochran's formula, 379 people were identified as
the research sample. In this regard, this study used the cluster-
random sampling method. Moreover, in the present study, the
data collection tool was a questionnaire measuring the use of
Khaledi and Saghaei cyberspace (2018) and a questionnaire of
behavioral and emotional reactions of Zarei and Naseri Ashtrani
(2018). In order to analyze the data of the present study,
statistical method of structural equations was performed using
PLS software. The results of the present study showed that
cyberspace has a significant effect on learning history, selective
attention to the brand, and the motivation of athletes to brand.
In addition, the results revealed that cyberspace has some
significant effects on enjoyment, motivation, and mastery of
the process of buying athletes towards the brand. In addition,
the amount of T in all relationships was more than 2.58 in the
research model, so at the level of 0.99, cyberspace affects the
behavioral and emotional reactions of athletes to business
letters in sports. The results of this study can be effective on
understanding the psychological strategies affecting the
athletes’ behavior.

Extended Abstract
Background and Purpose and

In the sports industry, emotional
behavioral stimuli as

1. Email: eghbalikebrial7@gmail.com
2. Email: torkfar_a@yahoo.com

3. Email: mirhosseini24@yahoo.com

4. Email: gamshidian_|I@yahoo.com

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public License



Dastghib: The Role of Cyberspace in Athletes' Behavioral... 54

psychological factors can pave the
way for the fusion of sports

psychology and sports marketing in
the development of the sports
industry.  Principles of sports
psychology can have a tremendous
impact on marketing. With the help
of sports psychology, we learn how
to make a better and deeper impact
on athletes’ buying behavior and
help develop sports industries that
are related to athletes' buying
behavior. Therefore, this study
seeks to use the science of sports
psychology to help develop and
expand domestic sports brands that
are still unable to find their place in
the sports community and have not
been able to achieve significant
success. The results of this study can

help to domestic companies
recognize the behavioral and
emotional characteristics of

athletes and develop a suitable
strategy to improve the activities of
Iranian companies and producers in
cyberspace to help develop their
brand in the sports community.
However, in general, sports
psychology is one of the applied
sciences in the field of sports
marketing development, which has
been less used, and applied
research in this area is important
and noteworthy. Hence, the aim of
this study was to investigate the
role of cyberspace in athletes'
behavioral and emotional

responses: A case study of brand in
sports.

Materials and Mehods

This study is an applied, descriptive
research. The statistical population
of the present study was all
professional athletes of Shiraz
(26387 people). According to
Cochran's formula, 379 people were
identified as the research sample.
The sampling method is cluster-
random. The data collection tool in
the present study was a
guestionnaire measuring the use of
Khaledi and Saghaei cyberspace
(2018) and a questionnaire of
behavioral and emotional reactions
of Zarei and Naseri Ashtrani (2018).
In order to analyze the data of the
present study, statistical method of
structural equations was used using
PLS software.

Findings

The results of the present study
showed that cyberspace has a
significant effect on learning
history, selective attention to the
brand, as well as the motivation of
athletes to brand. The study’s
results also showed that cyberspace
has a significant effect on
enjoyment, motivation and mastery
of the process of buying athletes
towards the brand. In addition, the
amount of T in all relationships in
the research model is more than
2.58, so at the level of 0.99,
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cyberspace affects the behavioral
and emotional reactions of athletes
to business letters in sports. The
results of this study can be effective
in understanding the psychological
strategies that affect the behavior
of athletes.

Conclusion

In  general, understanding the
psychological effects of cyberspace,
especially in terms of behavioral
and emotional responses to

business letters, can increase
knowledge about the factors
affecting  consumer  behavior,
especially athletes, and
understanding their mental
dimensions. In the face of a

productive brand, it is useful to
provide the ground for the
successful presence of domestic
sports brands in cyberspace more
than before, and these brands have
special programs and suitable
investments to participate in this

field. The results of this study
showed that cyberspace has unique
psychological characteristics that
can change the mentality of
customers towards the brand and
promote the special value of the
brand in the mind of the customer,
and this potential should be
considered more than before. The
study’s findings can help domestic
manufacturers of sports products to
be able to compete properly with
foreign manufacturers. Among the
limitations of the present study
could be the limitations in the
research background in the field of
behavioral and emotional reactions
of athletes and also the lack of
proper activity of domestic players
in cyberspace in order to conduct a
case study on a specific brand.
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