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Abstract

Social marketing seeks to develop constructive approaches to support the improvement of
people's behavior. The purpose of this study was to present a social marketing model
designed to change the behavior related to physical activity among the elderly. This study
is practical and qualitative using a meta-synthesis approach. Using library studies method,
the researcher reviewed different documents (books, articles, thesis and web pages)
between 2000 and 2019. After screening stages, 44 sources were finally coded and the
main themes were identified. Internal reliability was obtained using Kapa index equal to
0.674 (p <0.001). The findings showed that the main categories included: marketing level,
behavioral goals, communication, process, competition, audience orientation and
sustainable behavior. The components of marketing level include micro, meso and macro
levels. Behavioral goals include the characteristics of behavioral purpose and the
consequences of goal behavior. Messaging, interpersonal communication, audience
persuasion and public relations are subsumed under the category of communications.
Besides, the process includes helping opportunities, overcoming barriers, and context. The
competition consists of incentives, customer orientation, competitor, and financial
incentives. Audiences' orientation includes awareness, target audience characteristics,
audience separation, and formative research. In terms of sustainable behavior,
commitment, behavioral tendency, successful ageing and change in values are considered
as components. According to the results, attention to the framework derived in the design
of interventions can have a significant role in the shift of behavior related to physical
activity in the elderly.
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Extended Abstract

Background and Purpose

To achieve interventions for social benefit, social marketing relies on commercial
marketing techniques (1). The most important responsibility of social marketer on
the health is to make sure what will be finally presented as intervention meets
needs and wants related to the health for consumers (2). Immobility among the
elderly is increasingly growing and has become a main concern on health- and
aging-centered research (3). According to the report by World Health
Organization (2015), population of people over 60 years old around the world will
reach to two milliards by 2050 (4). Hence, the research purpose is to present social
marketing model to change behavior related to physical activity among the
elderly.

Materials and Methods

This study was applied in terms of purpose and qualitative in terms of nature,
which used a meta-synthesis approach. Meta-synthesis method refers to the
process of doing qualitative research with purpose of systematically and formally
examining findings in study report (5). Using library study, various documents
review (books, articles, dissertation, Web pages) during 2000-2019 was
addressed. To find Persian resources, internet search was done on internal
databases: Elmnet, SID, Irandoc and Civilica. On external resources, these
databases were examined: Medline, Science Direct, Scholar Google, Web of
Science, ProQuest, and Emerald. The process of searching and examining
resources was done using flowchart “PRISMA?” (6). First, retrieved articles were
included on software “Endnote”. Repetitive and joint articles were removed, and
434 articles were included in second phase of screening. Screening criteria in this
phase was relevance to study subject (title, summary) and removing non-relevant
articles. 252 articles remained. With regard to screening criteria in the third phase
(i.e. removing article by examining articles’ complete text), due to inadequate and
unsuitable information and low quality of articles, at last, among these 252 articles
remained, 44 articles related to subject and purpose of the research were identified
and included in study phase. To confirm validity, the opinion of two experts
familiar to research area was used. Internal reliability was obtained by Kappa
index as 0.674 (p<0.001).

Findings

Findings showed that main items included marketing level, behavioral purposes,
communication, process, competition, audience research and consistent behavior.
Components on category of marketing level include micro, medium and macro
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levels; on category of behavioral purpose, they are characteristic of behavioral
purpose, and consequences of target behavior; on category of communication,
components are transferring messages, interpersonal communication, convincing
audience and public relations; on category of process, they are helping
opportunities, overcoming barriers and examining context; on category of
competition, components consist of motivators, audience-oriented, examining
competitors and monetary motivation; on category of audience-focused, they are
awareness, knowing characteristics of target audience, audience separation and
formative research; on category of consistent behavior, components involved
making a commitment, behavioral tendency, successful aging and change in
values.
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consistent behavior: making a commitment, behavioral tendency,
successful aging, change in values.

Figurel: Model of social marketing to change behavior related to physical activity
among the elderly

Conclusion

According to framework obtained on participation of the elderly in physical
activity, it is needed to have adequate knowledge from needs and wants of
audience group. Keep in mind that consumer behavior is the main subject in social
marketing. Target audience do something only while believing its benefit; hence,
encouragement strategies in social marketing always begin by understanding
needs and wants, values and attitudes of the audience. Social marketer should, by
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providing strategies, compete with competitor’s behaviors; or by presenting
attractive products, persuade the elderly to alternative behaviors. To remove
barriers and facilitate the elderly's participation in physical activity, all strategies
of social marketing mix should be exploited to make a valuable exchange for
behavior change. The ultimate purpose is to achieve healthy and active society in
which the elderly chooses consistent health-based behaviors. It seems that
acceptance of the claim that majority of the population are people whose need to
the education is met, and whose compulsion doesn’t applied for, justifies the
necessity of more serious attention to using this strategy to correct behaviors
related to the health.

Keywords: Behavior Change, Elderly, Physical Activity, Meta-synthesis, Social
Marketing
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