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Introduction: The main objective of this research was to study the outcomes of
brand globalization of the Iranian football pro-league.

Methods: In order to achieve the goal and according to the specialty of the subject,
qualitative study was used by conducting in-depth interviews with the experts of this
subject. The interviews were conducted using snowballing technique and ultimately
20 people (18 Iranian people and 2 foreigners) were interviewed. Finally, the data
obtained from the interviews were analyzed by grounded theory method through
three stages open, axial, and selective coding.

Results: The consequences identified according to the internal and external
conditions and the strategic globalization of the brand of Iran's premier football
league showed 5 main areas and 32 categories. These areas included: political,
economic, legal, structural and cultural-social development.

Conclusion: According to the research findings of the positive outcomes of brand
globalization of the Iranian football pro-league, it is necessary for the country’s
football managers as well as practitioners to provide the required conditions and
platforms to move on the path to globalization.
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Extended Abstract

Introduction

Globalization is one of the most important issues in today's
world, and many companies and organizations have used
global marketing approaches in their brand strategies. One of
the most important known advantages of globalization is the
fact that today's companies and organizations are looking to
profit from the image and reputation of global brands.
Considering the results obtained from the past researches,
which were sometimes contradictory, as well as the lack of
sufficient theoretical foundations and the existence of many
ambiguities in this field and the interest of the researcher and
colleagues, it was decided to conduct a research in this regard.
Also, since globalization is a new issue in Iran and currently,
many prestigious football leagues and clubs in the world have
revised their brand portfolios and applied global marketing
strategies, in future for our country also it will be inevitable to
accept and apply. Therefore, identifying and explaining the
expected consequences of this phenomenon can help to accept
it more by the country's football players and managers and
provide a suitable platform to move towards it. Based on this,
the main question of this research is: What and how is the
model of the consequences of the globalization of the Iranian
Premier League brand.

Methods
The research method was qualitative and based on grounded

theory with a systematic grounded theory approach. The
statistical population of this research includes specialists and
experts familiar with the topic of globalization and global
marketing in sports and related issues and those involved in
football. The interviews continued purposefully and in a
snowball manner, and finally, even though after conducting 12
interviews, the researchers concluded that the new information
is the repetition of the previous information, in order to
increase the diversity and conceptual concentration of the
theory, up to 20. We conducted interviews (18 Iranians and 2
foreigners). To confirm validity and reliability in this research
using the concept of reliability and its multiple elements,
several strategies were used such as review during coding,
verification of results by referring to subjects and verification
of research colleagues. Considering that the reliability rate is
more than 60%, the reliability of the coding was confirmed.
Finally, the data obtained from the interviews were analyzed
using the basic data method and through three stages of open,
central and selective coding.

Results

The consequences identified according to the internal and
external conditions and the strategic globalization of the brand
of Iran's premier football league showed 5 main areas and 32
categories. These areas included: political, economic, legal,
structural and cultural-social development, each of which had
some open source code. And finally, based on the final model
of the research, the relationship between the research
components has been shown in a circle, which indicates the
overlapping and mutual influence of the components on each

other. In other words, development in one sector can lead to
development in other sectors.

Conclusion

In general, in order to become global and gain competitive
advantages, managers of the country's premier football league
organization and affiliated clubs should focus enough on their
brand as the most important asset and manage it over time in
order to create value and promote it. Consider the brand. It
seems that according to the research evidence and the
consensus of the majority of the interviewees regarding the
positive consequences of the globalization of the Iranian
Premier League, it is necessary for the managers and players
of the country's football to provide the necessary foundation
for moving in the direction of globalization with attitudinal-
behavioral alignment. Therefore, based on the findings of the
research based on the positive consequences of the
globalization of the Iranian Premier League brand, it is
necessary for the country's football managers and players to
provide the necessary foundation for moving in the direction
of globalization with attitudinal-behavioral alignment.
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