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Abstract

Considering the increasingly competitive nature of business environments, companies must look for
new ways to provide value to their customers and properly manage their experiences, and the effective
use of social media is one of the best ways to achieve this. The unique communication features of social
media significantly strengthen the active role of consumers in the value co-creation of offline and
online brands, which can lead to the creation of stronger brand equity and increase the online purchase
intention and, subsequently, more profitability of the organization. Therefore, considering the
undeniable importance of social media in strengthening the value co-creation and consumer based
brand equity, this study examines and reviews 30 cases of authentic researches that have been
conducted in this field in the last fourteen years. Owners and managers of online brands and marketers
can use the results of this study to grow, maintain and evaluate their brand equity, through their
marketing efforts on increasing consumers' motivation for brand value co-creation activities that create
purchase intention and continuous brand use.
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