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Abstract

Today, in the global economy, customers determine the survival of the company. Companies can no longer be
indifferent to the expectations and demands of customers. However, consumer pessimism is a growing phenomenon
that has negative consequences for both companies and consumers. Therefore, the current research seeks to find the
answer to this research question: What are the factors affecting consumer pessimism? For this purpose, the meta-
synthesis method was used. In this research, 540 authentic scientific texts in English were identified and extracted
between 2000-2022, and 60 research titles were used using the Critical Appraisal Skills (CAPS) method. To analyze
the research literature, a systematic review (meta-synthesis) method was used. After studying and extracting the text,
the key codes were extracted and clustered with Max QDI software and arranged in the form of concepts and
components. The findings of the research showed that the main components affecting consumer pessimism include 18
main factors and 117 core categories. The main factors affecting consumer cynicism are demographic factors,
personality factors, cultural factors, social concerns, bitter experiences with the company, risks affecting consumer
cynicism, perceived injustice, the negative burden of individual emotions, mental and psychological disorders,
deceptive company behaviors, unethical behaviors of the company, the incorrect performance of the company,
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advertising factors, pessimistic social attitude, negative view of the company, attention to the environment, customer's
behavioral characteristics, and customers’ bargaining power.

Introduction

Nowadays, the importance of consumer behavior in various economic, social, and cultural industries is
undeniable (Jafari Haftkhani & Mohseni, 2020). Understanding consumer behavior deeply seems unlikely
without knowing the factors that affect their behavior (Ghafourian Shagerdi et al., 2020). Therefore, identifying
the factors that influence the intensity of consumer behavior is essential (Karimi et al., 2022). Consumer
skepticism reflects the belief that companies have little honesty in dealing with their customers (Muncy & lyer,
2020). In marketing, research on skepticism focuses on related structures such as doubt in marketing causality
and distrust in advertising communications (Webb & Mohr, 1998; Boush et al., 1994). Skepticism is, in fact, a
powerful tool for skeptical individuals that helps consumers reveal hidden aspects and facts of marketing (Arli et
al., 2017) and see manipulations and abuses behind persuasive efforts. Thus, customers can behave in a way that
challenges marketing theories such as satisfaction and loyalty (Acikgoz & Vega, 2022).

Methodology

This research is qualitative in nature and applied in terms of its objectives, and falls under the category of
document-library studies based on the method of data collection. The aim of this study is to identify the factors
affecting consumer cynicism, using a meta-synthesis approach to examine articles in the field of consumer
behavior and attitudes and factors contributing to consumer cynicism, and extracting effective factors from
relevant articles. The statistical population of the research consists of credible and relevant articles on the subject
from 2000 to 2022. In this study, a seven-step meta-synthesis method by Sandelowski and Barroso (2006), which
is one of the most important and valid meta-synthesis methods, was used for analysis.

Findings

The research findings showed that the main components affecting consumer pessimism in the automotive
industry include 18 main factors and 117 core issues. The main factors affecting consumer pessimism are
demographic factors, personality factors, cultural factors, social distractions, bitter experiences with the
company, hazards affecting consumer pessimism, perceived injustice, negative emotional burden, mental and
psychological disorders, fraudulent company behaviors, unethical company behaviors, incorrect company
performance, advertising factors, social pessimism, negative attitude towards the company, attention to the
environment, customer behavioral characteristics, and customers’ bargaining power.

Conclusions

By systematically reviewing research on consumer cynicism, it is evident that demographic factors play an
important role in shaping individual behavior (Goktas, 2019; Liu et al., 2022). On the other hand, personality
factors refer to those derived from an individual's personality (Liu et al., 2022). Other important factors in
consumer cynicism include cultural factors (Abraham, 2000; Liu et al., 2022), social concerns (Vahedi Moakhar
et al., 2018; Liu et al., 2022), bitter experiences with a company (Li et al., 2019; Sadiq et al., 2021), perceived
risks of consumer cynicism (Roux, 2007; Bashir, 2011; Liu et al., 2022), perceived injustice (Cetinkaya et al.,
2018; Swalwell, 2018), negative emotions (Abraham, 2000; Baumeister, 2002; Liu et al., 2022), mental disorders
(Holt, 2002; Helm, 2004; Cetinkaya et al., 2018; Liu et al., 2022), deceptive corporate behavior (Wanous et al.,
2004; Gillani et al., 2011; Goktas, 2019), unethical corporate behavior (Holt, 2002; Chylinski & Chu, 2010;
Vahedi Moakhar et al., 2018), incorrect company performance (Brown & Cregan, 2008; Lee et al., 2009; Li et
al., 2019), advertising factors (Chylinski & Chu, 2010; Swalwell, 2018), social pessimism (Guven, 2016; Vahedi
Moakhar et al., 2018; Sadiq et al., 2021), negative attitude towards the company (Gliven, 2016; Swalwell, 2018),
attention to the environment (Vahedi Moakhar et al., 2018; Sadiq et al., 2021), customer behavioral
characteristics (Vahedi Moakhar et al.,, 2018; Liu et al., 2022), and customers’ bargaining power (Vahedi
Moakhar et al., 2018). In general, the practical applications of this research can be discussed in three main axes.
Firstly, automobile companies can provide the necessary conditions for reducing consumer cynicism based on
the extracted factors. Secondly, consumers and customers can make appropriate decisions when purchasing and
consuming based on the identified factors related to cynicism. Thirdly, attention to the extracted factors in this
research leads to increased customer participation and interaction, not only leading to the development and
improvement of company activities but also increasing competitiveness.

Keywords: Consumer Behavior, Cynicism, Customer, Dissatisfaction, Meta-synthesis.



2 @bl Oladss

VEY Sl (FA) ol ool el o5et cn o JL

VXYY 1, e VEVANF Y 18l s b
\W-FF e

e R
S F1 A9k (Sl 9095 Camio 3O WS D g S p S50 Jolgs (5o b

£ 0813540 o ¢ o Loy g (I F T i3k 595 O3l 5ol e ¢ 03135 gw g0 4o guare Sk
Ol Ol g5 S o Ol g5 doml g ool 13T o883 0y e 50K € ko 03 8 (5575 (5 smmiils =)
Ol el ¢S o Ol g5 Aoty oDl 13T ol&tils 0y o 54SC813 ¢ ko 03,5 skl -
norbakhsh.k.2015@gmail.com
Ol el ¢S e Ol g5 Aoty oDl 13T ol&ils ey pite 84315 0 yke 05 5 HLils Y

Ol el g5 ¢S o Ol g5 Aoty oDl 13T ol 0y o 54851 ¢ ko 0 S skl —F

©
Ol e (slaaal o 5 DUl 0 Sl Al a3 LalS o et pm 08 15 S sl Ol e Glear bl s o7 0S|
313 QA O me 5 LacS 5 (gl e slacdely &7 ol Wiy Jlom 53 50 &K 0t (2 ez ¢ g ol 395 b AtiL Sl o
ol 0 R3S f Sl s 53 55 (nl 516350 el B e ok 4 e IS 0 (3L Jelse S3luss B Lo 55 o pas e
S 1A s 3 epshie ol (Sl Sl i 5e S5lag 3 5 Lo 3 0uiS S e sy Slalse a4 550 0305 ey Jl s pl 4 b
shaw 5 olulid 639 2000-2022 sladle 530 53 cdI OLS 40 inn ade 20 OF+ Sl Ll 2a % 55 .Sl ok 43 5 0 g0
5, s 3 s it o 6l m s 21 el (CAPS) Sl L5l o )les o) 5 68 o b (a3 Ol e 5
5 B g el (5163 S mSe 1Bl 5 b (6 lST (a2l rnal g andllan I e b e3linl (S 1 3) S letnn
J.al_:é,'ujﬁ}s-Wﬁawq,@ﬁ,\u;yle.;@u«ﬁy«f:bowuu,;?‘_;Lméti..\.:ﬁla:m_ﬁ;»”*oqu);
Jeol s ¢ i man ool g 3 ol S pls OB S U me o e ool ol ge sl (g5 gmen 520 VIV 5 Lol Jale VA
L oS5 e g 0SS D s 2 g Sl (IS5 51 & ezl la J prie s o (Soa b el ¢ aind
Jelss (S8 yal 5 Slas oIS 5 SV, gl oS G 3 slaslsy ¢ Slay 5 sy DM 0 h Oluluo| e

(S 538l Sy (s e (55 (S S 5 s (s s lame 4 55 (IS 4y e oSS ¢ elain | By 2SS ¢ Slds

S 5l (o lo,l s rhn ¢ gy ST (3 eme Hls iB0 5190l

I3 o ok 5 3

2228-7744 © The Author(s). Pulished by University of Isfahan ®' BY NC

https://doi.org/10.22108/nmrj.2023.136162.2828



https://www.orcid.org/0000-0001-9146-4166

VEY g (FA) ol o )les sl oslod cons s Lo e 6 513k Sliimd / VA

ss=>9 L g (Helem et al., 2015) oo iy
o s ol e w5 5o HGT a5l
ool S Sl cplaais s 9 Olalllas iy 55wl
PNPEg SN P U S E Y
(s slal s il ols Les i win S
Suman et al., 2019; ) ,ls g lb, 5 able
L e mly ysba swds (Chylinski & Chu, 2010
i alazel oy 5 s 5 5 &8 (SLS W (s s L
(ol 5l STy 5 |sle gL acS e
D e Ly o U Cglie 5 (S 5
Shukor et al., 2019; Tran et al., ) cul jule

s S S 0L (2015) Helem et al. (2022
MM‘)}M&‘J—’&‘J—‘;’”J—‘SJM
A s aS Cul el S 8 ame (6 sl LAl inB g0
¢S L oS5 jme ool L(Dissanayake, 2022)
k) \A-\JJ.: LSL&C_,_;J L\_Ar\_g 4 )"‘\ﬁl'l ;,.B;}_w 9
FLos ol &S Ol pean Bl Ol i jhes , 5
a5 8 s b 5 SIS s (LB,
Helem et al., 2015; Mete, 2013; )55 s
Chylinski & Chu, 2010; Darke & Ritchie,
SLB0g 5 Sl S Ol sea swd g5 onl (2007
sslitul oLl GladSTiSS ol s e glie (ol
4 LS sl G e addle(Liu et al., 2022) 545 oo
Ozkan Pir, ) b}_&w S gdowe u.'b—‘....:tgb) DL?U\.i)
Sl s 13 S 58 151 iy Bl 3 (2022
&%}uwuwwwaudﬂﬁej
Arli et al., 2017) s 8T 1, SLoL oles
sla SO0 Ciy slacslaculs su g La g, SKws
S5 58 4 Al 5 n Ol ke e i |y (5
5 Salo) il oLk slag) 5 48 ST,

dodo W)
SU S olela )8 5 Olaase 4308 das g3 s
Alouis oS8T (g e 5o, g S 5 (6l y Sluluo|
Sy Canl 0y el LOFAY O L San 5 L2 b)
(g3l Calides lao) > 5 b o oS (5 s
§ ror) S oy (oS (S g oz
Sy e €55 (VWWAR (s 5 Sy Sutin
3018, » Fie Jolse (edls Oy 55 oS 5 e
53,8 L 0l 5a8) )y e 5 s s (5 ol
oL Gl g g e ol ((1Y4] O
Sdd a8 Gl ol pe Cmlid 4 5L 0 iS5 e
das a5 Sl 1y s, Oslsplail o les
by o 5 Jes 9y ol SO F s OLSs 5 o S)
b S ki e ST sbay fos oS5 015 o
Gl p At o B Jos 53 (6 e Sl |
RS { S IO I WU gl JUEPRPR
L s J by gl (5120 5Kl (6 g 5
o—! 9 (Chebab, 2010) c—ul 545 o an g
S ftn )3 (Gl Doy s Sl S Sl
Suman et al., 2019; )Ja_S |l o
o9 oL b e suus (Dissanayake, 2022
Ol iin Ly 3555 5 53 LalS (5 o Coal e )
(Muncy & lyer, 2020) 45,15 oS Cldo 3
ol LalS i L) 5t s BN 0L i
39 m 8= AW g3 sl gk Uy Lol
Lid a8 senS s LalsS i o5 Slulusd
Sladlas ¢ ooyl 53 . (0¥ LS 5 o d)
235 5 Sl dle bag e lasli e 1 Sy
s (Cause-related Marketing)  —fe Lo ,050
Webb) cul S jaze slads Oyl 5 gslazel o
9L (& Mohr, 1998; Boush et al., 1994



V708 5 031505 g o 4a goane ook /S 513 3,055 b (5l 53355 o 93 kIS e s e Jelse S b

SLaiass 53 o liS D pae S p s Jolse

S 50 ey g bl bl ots b il
3L g nl sl m 4L ol G
S Sl b O WS O e sl 5 bl
oS o 935 LAs 3 05194 § 9 50 () el
aS b GL,\_A Ls_>-\j)odL:3:dt_3 SR el b
OLES 5,355 Caatn )3 1) 0liS (5 e ady LT 5

U Sl ok (258 l Bags 53 ¢ opl ply tdas

st e el e S ltaew g b

.Jﬁw)ﬁ&jb}))?@@)}b-ﬁfdfm

S G T
oS pan HlE, Y-

Y-SR TUN (R JIRE PR
SLedbl s yls 3,5l SL,sL glaais slai)s
L S o ST 0L L 4 08 S 5 eme 6L 5
2335 sladdg s lalow b s 1) L0
OF OS5 JLsh s slatis 1) L0
S o S S 8 4 0S5 eme Ly Al
=l S it s 1 255 LIk las el b
ol 5 S Ky S S prasy =
Calises Y guames 5 LSS e 6,053 O S s une
s, (Claiborne & Sirgy, 2015) 18" s ¢SS
Gl st U oS g0 <SS OLL 1L 4 0S5 e
Sokiente ) dias anw g 1 5 sddeslazal b I3
(Olads A8 Lol oS’ s me L, (et AL, 2019
3 L 2 e ke DY a5 Lre ]
dlas e 0l iS s ame i, L (VF e (O s
L g eslial el 5 ol an b g o sladyl 5
SIS clads (Y guaes (28I0E LS Il 5

5Ll 05,5 b sl a3 il a2 b

Acikgoz & Perez - ) a5l (2l 4o |y (g ,lsb
S slaas § 87 Sl oJle ol (Vega, 2022
s ol (Seon (2515 0l ke
5355 84S el 0L S Sloea 51 oty
.(Andersson, 1996; Choi et al., 2018) was ,u%

Lb)‘b Jﬁ-) )\)L L

g s e (5 B0 ol e Sl S (i
dgx ((Lutz et al., 2020) 5L 5 5 40 Lgbm;;_f
wla,lsen urﬂjé)l_a;c& in Slozel g
& 4z s ol 53 (Shukor et al., 2019) _elaz!
Bl 5 (=250 0L i (ol el p) ST (65
fjoA_&gL:;uJUaau,&Q)}_.pu)J_Sd»
bﬁédw%kﬁ)b@b)b@)ﬂ)ﬁ Qlif.&.a
A oml QYA OLSas 5 jaud) 4iS' o 42
b.. auwﬁum Q\)\j& :\"il‘h J:jbé\.o sl ug""‘
a0l i w):‘M:Lg))cﬁLgum;:}.J
M}&‘Mb&)blﬁ}}d&w\f&jgmwﬂu
s (S5 53 alamisn i o Ly e i a
Cl gl Cusdly (Chylinski & Chu, 2010) 430 5L
U)ucuw)u)u}&\ob dual_i..h
5AS (o i | (5 e Ll el 5 Sute
ol bbb slacdle 5 g,laloy ()55 camm s
Cwyy =) 5 (Helem et al., 2015) w5Lis” o il
jbngbifjjghdb-)gb wbé\.{
uJ.._> ;..a.ijhdg:,_w\ P J_ﬁufﬁ‘d“ ol Cﬂ:o.ﬁ‘

aley O i glaay 5 51 ie Hlews Aol (6 Ria

S0 el LS S DLl ¢5J-'”~ 9 ez

J_.:j:d_.:wwc—nﬂbbé

¢sls dal = Jlasl Ob i 31 (ool sldss as 1y 5 5
Sl s = Fie Jolge a5 cld ) L
S o) Sl (Gl s L5k Ol ke 5 bS5

Y98 (s 5 uzin



VEY g (FA) ol o )les sl osbo s s Il 5 o513k Slidimi / Y-

OVRF G 5 o) ol i Cotle 4 S
3 e Slabaa! s | oty (2000) Abraham

(it i 5 el ASle (| ol
WS o ) s Gl (e (ilaas
SO, pgr Slo b g adexr I s n 2Ly
M 510 s me 5 akidg b ol 5 oS o
23 Sk psgds s .(Helemet al., 2015) !
sUizel ol 50 iLis oS s ae L, L b3 |
ST sl p3Y (Sl Al s b 8 ol
ACIKgOZ) Lo S5 slrode s L 5 Blio o

.(& Perez - Vega, 2022

ENTE

AU olge b a5 (VFr ) 0K 5 i
O AS 8 e Ay il  adlal s L
0L (05, b &S5 OB S Cs -z taallaes ) 4e)
oy Sl o aslal s o oL Ik as ussls
AU S e AU 5 b S Slulas|
e diS s e sl Jg eyl Hlslae 5 ke
3 I Slwlua| (pimman 5515 Hlsline 4 uﬁl"g&é
AU A sl p 5 CS AL oS 5 e Sy s
A yls Hlslae 5 ke

Olye U iy (VFA0) 0L 5 5 g )3
Sl O e dy 5 sl 5 2S5 50 )
oA &S )3 35 5 (ke alazel o (g jBes 5
QL:_MJ.@.&):LQ\ Slo i oLi&jJé 183 30 axdllas)
L 5 s aS sl ol @l:i sy (abu\ (s,
3 by gy 5 038 3 5 by 5SS S
Q:L&pljs)lsj\sl_;&aj@ﬁ?bé&c.wdfjs
Syl Hlsbiae ,Jl: oS 55 3 gu

Olye b agh (Yya¥) Qb\&uﬁ}.ﬂ}@%

565 S L OFNY OS5 ) Sl L
Sladsl g dialllas |y ol (o, wme 4lib, 0L es
S e sl ot T 5 el 5
(Sledz (LY e lal 95 5 O ez (oS
Agnihotri et al., ) Lles S Cay o5 (lass| 5 oyl
.(2017; Cheng & Shiu, 2018; Pan et al., 2019
s 53303 sl b glas I8 oS s me b
Lo slassl Jolt oiS 5 e sla 5 S0 K0
5o 0T an by e Slaleot L8151 o 5y g
Lol ey Lsl 51 (5 2100 6T sl
.(Xiao & Porto, 2019) &l

ol A8 oz 5Ly sloas )8 51 S
NI (0333, ol UL e slas
b3 S g Dl (2 e SlAT il
FLo G s 0 glaran S Sl elez L 1L
(Zeeshan, 2019) Coul 38 S s puas 4 0| Ll

VAL
Bl glaaiy il Ol gea |y (fads Ol
jbP&‘ﬁﬂ}@UQ\)M‘)O@TZJQ)JJ}
el 38 OUT sdide 4 S e L 01,505
ol 353 55 i ls gl SO e 01 K05 4T Likizes
L BB )IsLy 5 slazel gl o (a5l 5 s
s slizel y gl 4o il S (Ketron, 2016)
ails ARJOJ\Hﬂ@)UJAc;J}j LS‘:’))‘G
55l sl Sl b e Jalge o a .l
S s e | Al g5 515l 5 3 55 slowl  slez]
5 G ) Al (o IS s (e T
) oo (1992) Wrightsman .(\¥49 (g
£ 5l SEDLESE 5 Lay b 5 aaaie (las gazee
3,5 (A Gl oo Sl (du oS AS o iy ¥



YN/ O1Sn 5 03135 o go o gramn oo /S 5155 S5 ) b (S5l 53355 Lo 53 oS 3 e S 1 F5e Jolse 5 S (b

ST Ol O e o oy S

Slabuly 23 Olge b aays (2021) Utkutug
O iy 55 e s (sl S g
ChS 50l SO0 pme i o3le a5 )
aS sl Olis Laasl Lols sl Cad s/ J sz
5 Flerl S s (il 2B L g3l sla )
CdS e Sla byl S 5 (Jaoe s
S e G 5 |y 0SS 53 Sled s/ J g
CmkS s gl 5ol am omie Gy 45T Jl> o
Cd s (il o D5l Sk s/ J s
Pah e (el 5 (o

Olyie U —zays (2021) Akcay & Ozdemir
S I 8 La s, L
e G S s B o B 5 0S5 e
2 el Lol plosil Sladst 2o (55 p aalllas
SN e g b s,k 4T Us jaseine andlls
A s oS 3 e sy (Sl3lime 5 ke ST
€315 3131 S o 03 5 sy 5 Dledst e
AT )5 5 e ¢ Jal Cand g i bl o Ll
S (g lalae O slis

sl Oly e L aays (2016) Ketron
i 1y 8 30 55 0dBEST 3l b 5 0liS D ume
OLss s ols plosl (DIS) g pos 5 il ks
IS o e s YU slo b 5o aS Aas o
P tline 5T iy B slae s 51 A3 AETT
Cdldeo 4S7 o5 6515 (6 e (6 g 3l 0SS s
03,575 gedams 4 (6 8 0 MUl ke g go b Ol g 03 5
2l iS5 o pipl egdle AS e ¢SS 3 5E ol
Lol 5555 o0 oS pre s LAl 4 e
LS o Aol iy 4o LS

dead s o kiS s e s 5 SO Sl 3T
S5 s el s Ik VST
s sl ploil (K5 sla 5 8 5 oo
L g by S Slalaat &S 505 OLES tags
ollins 5 oote U wlal o b1 YIS
GV o el ol iS O3 e sy 5 30
05 glalme 5 e 5T wlal g s SLI5L

s (W) L daw 5 (63U Toluss o3l Slans
LS S e 55 (et s ST Olge b
Cadiee o gla 5 0L e (SO Glaysl 5 Cls
of 51 S Tl Lsls el L 5l ol 5 s
Ol fte Sl S5 (Femied Sk 45T ol
9 s e Lgl_acla_.» J s—aea 5l ol
3,13 s AU b4 g

Gl Ol b (a5, (VWAF) 0 LSCan g 031506
aallansy go) DL g Bos 5 (BN 8 LS ) a4 (6 e
osls rl_-m\ (Ol ¢ g5 cb): s po3 & Ol =
pe jr (BN (slags 12U S5 o g s bl
i 534S Sl os g JIE 1 S (gl ylonia o
S n o |y Ol o3 5 0L e b pde oyl
AU (B (5l Sloim g sUizel K05 (g 5§l
G it ol JLisan a8 5505 0l s s 5 e
2,8 o0 Dy Oy pos g o i

r—mé&ﬂ Olye U aays (2022) Dissanayake
AU e 53 0 diS O e (B (sla sk il
LS sl el oy B dad  (Joen 5 S
oS 3 e b ¢ Lok 5 Jdes &S s e QLIS
L e OV s 0dts 8 5 odiies b 2 60 )
andllas (opl pogdhe S o gt SV (sla sl
Lol glag sl mwl B uS o ¢SS Ol ps 4



VEY g (FA) (ol o)les sl oslot ons s Dl i 5 ol l3l Slidond / YY

eSS G e A gl ameipn €255 s
oo b LT DLl el 5 Coute S Slallas
O OLLSan 5 Olasla) 55 o S5 2ags
Sl el 8 80 05,8 ol 5 L S 13
e (AS Glaiasiy S L Ol Siess,
P I [ S P EP FE S A PSP L ¢
L oler (I8 018 o oo cpl b cpl 2l 6350 5 o0
gyt Pl a1y los 28 gl s 5 ol Wl
O oS 5155 eSS 53 (WA OIS 5 (83) 55T
L Laodalive 1 56 Jglcaws (glaosls 3| sdowe sslinal
Fo s oS 515 Sl 00 5 ol 0Ll claaslas
e ad gl Slallas 1 ool Olaoes OT 53 45 Aas 0
Alesls (al_w.-l Laosls 3 5 s 58S 5L polaelys
Jisaas 0T Olaions 457 sy (Slb o) 2 malis b
Lol jo cid g A S5 e sgie plamadl Sl
sl Dlalllas g o o 53 Ol 0 1y S 515
(Hoon, 2013) <6 § ki) (s, 55 sbul (sl

e Sl S 1 Sy Sl ol e 5o
b oslanul Calides slajlae LS 5 5 der
Sandelowski  (slal> ois g, 3l ¢ pioman .ol
eslitwl oS 513 gl ! sl - (2006) & barroso
Sl oy o po S s s =l L) st o0
= oULs s @Lﬁ.&}\; Sla iags s oS 5l
Cal iV S 55 gy opl Jol e oSl 03 5
:(Sandelowski & barroso, 2006)

5035t Jdsa ol iS5 pme sl f 5 S
ol 4> ol & 615 Sl Aasn )3 0 pglazd )y e
2 S (S LSS 5 plonsl sy ol )3 7 ol
&suf;)),_pdud.x_gm.s,;,\x;ﬁ,@u
LU e Bl s 59 A Sl IS
50U e s el (63,5055 5 B3 s
L e 4355 2 OT 5 f5e Jalge gy
O e G 2 pe el e 5 Ll

b3 S oy S 1B sy Sl oS

SDIH 9y £

Lol g S cmale Ll Sl iagi
s bl o GBS e 4 .Sl (63 515 (Coa
— o3l wl Sl allae sy Loaesls g,4T5 S
St Bl insiy 5305, 8 e ol B SIS
S e ey 1 F e Jelee U ol el
55503 35 e SV S 1S Jas b plels
e ol Jalse 5 5SS oS s e 5l
L e Vs I S Jelse 5 g p OB S s s
5 wima SYLs ¢ Eags olel dmal Lo 5l ) Al
350 2000 62022 gladle o p 5850 b L5 o
PRI WCH N || K < PP o J S SRR
s L0l Ly i sdme (sl gzl 0T 3
2P s 3 (o Dy e LS
S 1P s e Sl A e Sl e
NS sl s Sndgpkin (sl o i g
(S 513 Sl iy (2 5 e 5 S e
B e R L
Ll 0daT OT ol 0 5 S 513

Bl 0T )2 & Cul i8S Al o5 S 510
S 5 il KaSS U S e Sl



YY1 On 5 03155 s gm o gramn oo /S 5155 S5 5 b (S5l 53355 Lo 53 oS 3 e Sy 1 S5e Jolse 55U (b

03 o Olallle Zagh ol )3 s 4h e jeteie
Dy e oy 630 2022 J12000 L 5L
Sl sy SOl o el 148500 ey T e
b on o3l jEags glaesls 5155 &l &S
L 4 Sy s slaia s Sl baesls 5,515 5 &l
oLy 65055 (aeal 5 (457 (S ale sla s,
a,\_:uc:u:_w\auuf;bf.méuuijijjawdrm
Sl s Jls (358 35l g0 S5 4 e 5L
1l 25 b oS 1B o slap

pIS oS o e s o M 1 el go -
Sl

e S Lald fe ol e 015 o 6555 -
€38 oy 8 1) 08 WS 5 s

depllss g e e SIS gy Sl ade e e
..\_;.a(a\_ﬁi G 9 4o ad o cpl s ol ainy
Calisee (Laol L 5 Laddoes 53 0l ite Slalllas
SAIS OIS s Ll ol 5 558 o atls
o S oo Sl R L b e 5 e
laefl ot S L Lo o DY (late 5 335 plulid
Scince Direct, -k ale slaolll 53 oksiz o

Emerald, Springer, IEEE, Taylor & Francis,
s L kas e S DldS s 50s e Wiley,

.C,.w‘ au\.AT \ J)u\> )J

Sandelowski & ) ™ 518 hgy Sty 1) JCh
(barroso, 2006
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