
ssffma@yahoo.com

Scientific Journal
ISLAMIC REVOLUTION STUDIES

Vol. 20, Summer 2023, No. 73
Scientific Research Article





1. Trustworthiness.
2. Expertise.
3. Yale Group.
4. Hovlad.



1. Source credibility.
2. Message credibility.
3. Media credibility.
4. Barry.
5. Frankele, Sundi and Limberg.
6. Stanbury.
7. Standler.



1. Accuracy, authority. Objectivity, currecy, and coverage or scope.
2. Tseg and Fogg.
3. Presumed, reputed, surface and experienced.

































khameni.ir

5. Flanagin, A. J.; Metzger, M. J, 2008, Digital media and youth: Unparalleled
opportunity and unprecedented responsibility, In M. J. Metzger, & A. J.

6. Hilligoss, B., & Rieh, S. Y, 2008, Developing a unifying framework of credibility
assessment, Construct, heuristics, and interaction in context, Information Processing
& Management, 44 (4), 1467 1484.

7. Liu, L.; Chi, L, 2002, Evolutional data quality: a theory - specific view, In



International Conference on Information Quality, (ICIQ - 02). Proceedings of the
Seventh International Conference on Information.

8. Standler, R. B, 2004, Evaluating credibility of information on the Internet. Retrieved
August 16, 2011, from: www.rbs0.com/credible.pdf.

9. Tseng, S. and Fogg, B, 1999, Credibility and Computing Technology.
Communication of the ACM, 42 (5), 39 44.

10.Wathen, C. N. and Burkell, J, 2002, Believe it or not: Factors influencing credibility
on the Web, Journal of the American Society for Information Science and
Technology, 53, 134 144.


