Journal of Green Management, VVol.2, No.4, March 2023, pp 157- 175 ISSN':2821-0050

Tee fffcct of geenn eeestyeeoc c oss umptoqy yyyyy yyy rggadd to tee mddaaggg ooee of ooss umrrs’ basdd
tendencies

Ramin Bagheri', Mehdi Naimi Nezamabad?, Abdolaziz Pagheh®

Received date: 2022/11/08 Acceptance date: 2022/12/28

Abstract

Today, the use of green products has become common and targeted by consumers who have a green lifestyle. Lifestyle is
an important factor that determines how consumers spend their time and money. This study addresses the areas to which
people tend to feel biased loyalty. Fanatics have similar characteristics and behaviors that influence their consumption
style. This research focuses on the part of the society which has a green lifestyle and tries to investigate its effect on
people's consumption styles. The purpose of this study is to provide suggestions on the impact of the lifestyle of this
particular consumer group for the benefit of businesses, and finally, to investigate the effect of such biased tendencies on
people's consumption style. Therefore, 392 consumers of the Refah department store in Gorgan who had a green lifestyle
were selected by non-probability and convenience sampling method. The data collection tool was a questionnaire, which
was analyzed using the structural equation method, conducted by PLS 4 software. The findings showed that green
lifestyle has a positive and significant effect on biased tendencies and biased tendency has a positive and significant
impact on consumption style.
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