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Abstract

Purpose: Nowadays, the fierce competition of markets, the development of social networks and
the power of wide choice of consumers and customers have made customer orientation using new
marketing methods and brand creation and development to become the most important
competitive advantage for companies.The purpose of this research is the effect of network
marketing on brand loyalty of Technik consumers in Bushehr city.

Method: According to the practical purpose, according to the method of field data collection, the
current research is descriptive-correlation type of research. The population studied in this research
included all sports consumers of the Iranian brand Teknik in Bushehr city, with an unknown
number. The statistical sample was selected using Cochran's formula and according to the size of
the statistical population of 385 people. The non-random sampling method was available and the
data collection tool was network marketing questionnaires (Zarafshan, 2013) and Randall Till
brand loyalty (2005). To analyze the data at an inferential level, Pearson's correlation test and
regression coefficient were used with the help of SPSS26 statistical software.

Result: The results of the tests showed that there is a relationship between the variables of network
marketing and loyalty to the Iranian brand Technik among the consumers of Bushehr city, and
network marketing and its components have played a role in predicting the loyalty to the Iranian
brand Teknik among the consumers of Bushehr city.

Conclusion: The results of the survey showed that the relationship between network marketing
and loyalty to the Iranian brand Teknik in the consumers of Bushehr showed a positive and
significant relationship and according to the results of regression analysis, it was explained that
network marketing and its components have the ability to predict brand loyalty. As a manufacturer
of sports products, Technik brand is accepted by consumers and network marketing components
perform well in introducing this product. But it should be kept in mind that sports brands and
organizations must be dynamic and always adapt to changes in society and people's needs so that
they can benefit from the advantages of network marketing. so that they can benefit from the
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advantages of network marketing. According to the obtained results, it is suggested to employ
expert human resources to strengthen the components of network marketing (attractive site design,
gaining position in search engines, activity in social networks, publishing news on blogs) Fixing
the shortcomings and weaknesses, turning these components into the strengths of the company
for marketing.
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