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Abstract

Context and Purpose: E-business has branched off the important work models of the
twenty-first century that, in addition to building strong relationships with current
customers, seek to attract more and more customers in today's dynamic and complex
market environment. The purpose of this study is to provide a conceptual framework
for e-commerce businesses in the field of tourism. The indicators of this study are
combined using the meta-synthesis method.

Design /methodology /approach: The meta-synthesis method was used to collect the
required data. The study population was electronic databases. The research sample
population in the present research included scientific sources from 2000 to 2020. The
value of the Kappa index was equal to 0.712 and the articles extracted and analyzed
through the hyper-combined method had a considerable and good level of reliability.
The seven-step method of Sandlowski and Barroso was used to perform the meta-
synthesis method.

Findings: In this study, six criteria (customer relationship, hardware network, software
network, business efficiency, content (employee behavior), and business structure)
have been identified, among which 29 sub-criteria were introduced as well.
Conclusion: Real-world managers and users have been advised to develop e-commerce
businesses in the field of tourism; besides focusing on six main categories including
customer relationship, hardware network, software network, business performance,
employee behavior, business model, and variables, they should pay attention to related
sub-sections.

Originality /value: The extracted new components of tourism e-commerce businesses
in the northern region of the country and the categorization of codes for the final
analysis and interpretation in the meta-combination method and presenting a
conceptual model are innovations of this research.
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1. Introduction

In recent years, a revolution similar to the
Industrial Revolution has taken place,
which has brought the world into the
information age and has profoundly
advanced and developed many economic,
social, and cultural aspects of human life.
One aspect of this transformation is the
profound changes that have taken place in
the economic relationship between
individuals, companies, and governments.
Business exchanges between individuals,
between companies, and between
individuals, companies, and governments
are quickly out of their traditional state,

largely based on paper-based
transactions, and moving towards
transactions oriented to electronic

information systems. Nowadays, these
processes are developed using web-based
technologies. An e-commerce business
model means a business promotion
method so that e-commerce tools enable
businesses to maintain their livelihoods
and ensure their survival and thus
generate more revenue. However, in
developing countries such as Iran, the
growing businesses need e-commerce to
incorporate the knowledge of interacting
with e-commerce sites. The increasing
advancement of information and
communication technology and the
convergence between this technology and
the process of information development in
the field of tourism has created a
movement called the communication
revolution. On the other hand, the moves
made in the field of corporate
management to reduce cost and
operationalize the customer-oriented
perspective have made the application of
the achievements of the communication

revolution in business essential in the field
of tourism.

The structure of this research is as
follows: In the next section, the history of
previous research and the views of
different experts in the field of e-
commerce business models and their
evaluation are presented. Then the
research method and data analysis are
described. Finally, the research findings,

conclusion, research limitations, and
suggestions for future research are
provided.

2. Research Methodology

In this study, the meta-synthesis method
was used to collect the required data. The
aim of meta-synthesis is to integrate the
findings of various studies (Sandlowski and
Barroso 2007). Similar to the systematic
approach, the use of meta-synthesis
results in a conclusion that is larger than
the sum of its parts (Chenail & Weiss, 2007.
pp-416-447). Some advantages of the meta-
synthesis method compared to other
research methods include
comprehensiveness, creating  deep
understanding in the researcher, the
ability to compare and combine past
studies, and the discovery of new topics.
The reason for choosing this method for
conducting the present research has been
to collect and combine literature related
to the subject of business model
evaluation so far. Since the core of
evaluating business models is not still
superior to other related subjects of
business models, it needs a stronger
scientific base, especially in Iran, where
the term business model is still new and
there are often start-ups that are more
inclined to become familiar with the
concept. Therefore, to integrate, compare,
and combine the existing research and
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enrich the internal literature, the meta-
synthesis method was used.

3. Research Findings

In this section, all obtained results and
findings are presented. Fifty-four
categories were identified using a meta-
synthesis approach and content analysis
on the selected studies, which could be
considered by business owners as the
evaluation criteria for e-commerce
businesses.

4. Conclusion

As mentioned earlier, the purpose of this
research is to assess the current status of
businesses, identify e-commerce key
points, help make decisions, and reduce
the need for external evaluators. To this
end, this study identifies the criteria
affecting the e-commerce business
models in tourism service companies and
then recognizes their importance. A meta-
synthesis method was used to collect and
review relevant studies and select
reference research. The meta-synthesis
result shows that although the search
period had been planned since 2000, the
oldest research related to the subject of
study dates back to 2002. This suggests
that despite the prevalence of business
models in recent years, the subject of
evaluation has not received much
attention. In the next step, the codes were
extracted using content analysis of the
reference texts. These codes were
categorized according to each component

pertaining to each business model.
Internal indices of the e-commerce
business model, indices of technical
requirements in e-commerce, indices
within the e-commerce businesses,
outside indices of  e-commerce
businesses, and e-commerce performance
indices are the five concepts derived from
the codes found in the literature that are
the very constituents of every e-
commerce business model. Then, the
concepts that referred to the same
category were brought together and the
categories were obtained. The fifty-four
categories are the main criteria for
evaluating e-business models derived
from the literature.
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