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Context and Purpose: The main objective of this study is to extract, identify, and
prioritize the most important factors and components for planning and developing
Islamic destinations by examining and reviewing research conducted in this area
using a qualitative meta-analysis approach. The secondary objective of this study is
to provide a conceptual model for the process of Islamic destination planning and
development.

Design/methodology /approach: This study is a documentary research and
follows the qualitative approach due to its methodology and the nature of the data.
The statistical population included all available articles published in Persian and
English journals until the end of 2022 and 1401 AH. The relevant scientific databases
were used for sampling in this research.

Findings: The findings revealed that the most important factors that affect the

Keywords: planning and developing Islamic destinations and their prioritization include the
Islamic Tourism, four factors of services, access, environment, and communication and 16
Tourism Destination, components related to these factors.

Planning, Development, | Conclusion: It is possible to generalize the proposed process for planning and
Factors and developing Islamic destinations, including the formation of an inclusive planning
Components task force, the collection of evidence and recognition of the existing situation, the

determination of the direction of movement for the destination, the identification
of the necessary actions and their implementation, and finally the measurement of
the progress of the work and further achievement of the planning goal.

Originality /value: Compared to previous studies, applying a meta-analytical
approach while forming new ideas for optimal planning can help managers,
researchers, etc. to have a proper vision of this growing market as a practical guide.
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Extended Abstract

1. Introduction

The  existence of some  basic
characteristics makes a destination
developed as an Islamic destination and
introduced to the international tourism
market with such a title. In other words, it
is the presence or absence of specific
factors and components in Islamic
destinations that distinguish them from
non-Islamic destinations. These effective
factors and components can be crucial
steps for any planning towards marketing
and developing these destinations to
diversify the sources of economic growth
and foreign exchange earnings and create
new job opportunities in them.

On the other hand, the lack of sufficient
knowledge and application of the
aforementioned factors and components
in the process of planning and developing
Islamic destinations by those responsible
leads to the failure, or at best, to the delay
of the process. the planning process for
marketing and development of tourism
destinations includes many components
and elements, each of which affects it
directly and indirectly. = Tourism
destinations include elements that are
combined and interact with each other to
provide conditions for attracting tourists.
Therefore, the results of the investigation
and identification of these components
and influencing factors and their
prioritization, in addition to the possibility
of forming new scientific and operational
ideas can help experts, managers,
researchers, investors, business owners,
and policymakers of Islamic tourism
destinations to have a clearer vision of this
growing market as a suitable practical
guide; and undoubtedly, knowledge of the
current state of destinations and a realistic
vision, together with an understanding of

the influencing factors and components,
form the basis for optimal policy and
planning in this direction.

Therefore, the main questions of this
study are as follows: What are the most
important factors and components that
influence the planning and development of
Islamic destinations? And what is the
prioritization of the factors influencing the
planning and development of Islamic
destinations? Indeed, this study seeks to
extract, identify, and prioritize these
factors and components by examining and
reviewing research conducted in this area
using the qualitative meta-analysis
approach. The secondary objective of this
study is to provide a conceptual model for
the process of planning and developing
Islamic tourism destinations.

2. Research Methodology

This research is a documentary study and
follows the qualitative approach due to its
methodology and the nature of the data.
The statistical population of the study
included all available articles published in
valid Persian and English journals until the
end of 2022 and 1401 AH. The researcher's
theoretical saturation principle in
qualitative research was used to
determine the sample size and relevant
Persian and English scientific databases
were used for sampling. The qualitative
meta-analysis method was also used in
this research to systematically review and
analyse the studies on the factors and
components that influence the planning
and development of Islamic tourism
destinations.

3. Research Findings

The results show that the most frequent
and effective components for planning and
developing Islamic tourism destinations
include 16 components that can be
categorized into 4 key factors. Among the
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total 4 factors, the infrastructure and
service factor and the environmental
factor have the largest number of effective
components. The infrastructure and
service factor includes Halal F&B, suitable
and accessible places for prayer and other
religious duties in the destinations, Islamic
airport services in the destinations, unique
Islamic heritage and attractions for
Muslim tourists in the destinations, and
Islamic services in hotels and residences.
The environmental factor also includes
components such as climate and
environmental efficiency in Islamic
destinations, the quality of public safety in
destinations, religious considerations in
destinations, the sustainability of Islamic
destinations in social, economic, and
environmental aspects, and the crowding
and popularity of the destination based on
the number of incoming Muslim tourists in
destinations.

Moreover, the communication and
access factors each include three related
effective components,  with  the
communication  quality, destination
marketing, and awareness and knowledge
of tourism stakeholders in destinations
components belonging to the
communication factor and the ease of
travel to the destination, ease of obtaining
a visa for the destination, and appropriate
transportation  facilities = components
belonging to the access factor. The details
of the repetition frequency of the
mentioned components in the studied
articles show the highest and lowest
repetition frequency for the ‘Halal F&B’
component and the ‘awareness and
knowledge of tourism stakeholders in
destinations’ component, respectively.

4. Conclusion

The findings of this study revealed that the
most important factors and components
that influence the planning and developing
Islamic destinations and their
prioritization are the factors of
infrastructure and service, access,
environment, and communication.
Considering the need to propose and
present a conceptual model for the
process of planning and development of
Islamic tourism destinations, based on the
research results, it is possible to generalize
the proposed process, including the
formation of an inclusive planning task
force, the collection of evidence and
recognition of the existing situation, the
determination of the direction of
movement for the destination, the
identification of the necessary actions and
their implementation, and finally the
measurement of the progress of the work
and further achievement of the planning
goal.
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