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Abstract

Context and Purpose: The current research aims to identify and prioritize the
effective criteria of experience-based tourism in creative cultural attractions.
Design/methodology/approach: The current research is a mixed one. The
statistical population was formed by experts knowledgeable about the study area
and the research subject. The qualitative inductive content analysis method with
semi-structured interviews with experts was used to identify experience-based
tourism criteria for creative cultural attractions. After that, to prioritize and
determine the importance of the identified criteria, the structural equation
modeling technique was implemented. The identified criteria were provided to
20 experts and were scored in the form of a matrix using the Delphi method.
Findings: The findings identified 17 effective criteria of experience-based tourism
in creative cultural attractions. Based on the research findings, the study's
criteria are placed in four positions regarding effectiveness: determinant, relay,
goal, and result.

Conclusion: In this regard, the criteria of furniture and physical design, access,
motivation, expectations, hospitality, image, and individual characteristics are
the most influential criteria of experience-based tourism in Tehran's creative
cultural attractions. The mentioned results help to develop creative cultural
attractions. These results can be operationalized by setting up a registration
system for creative cultural attractions. Furthermore, these attractions can be
ranked by awarding creative certificates to outstanding ones and providing the
ground for their progress and development.

Originality /value: The current research helps to develop the concept of
experience-based tourism and creative cultural attractions. Additionally, the
results provide the basis for the operational development of creative cultural
attractions.
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Extended Abstract

1. Introduction

Many areas are trying to meet the needs of
tourists by wusing creativity in their
attractions. Therefore, the creative
cultural attractions of Tehran were
selected as the case study of the present
study. It should be noted that creative
cultural attractions are a new concept and
the result of current research as well.
Creative  cultural  attractions  are
attractions that create a creative
experience, are new to the visitor, engage
the tourist and the tourist's participation
in the visit process, create a sense of
escape (free-minded), create a good
feeling, are meaningful, are creative in
design, engage the tourist's emotions, are
taken from culture and instructive, and
have the desired level of accessibility.
However, such attractions are not optimal
in terms of these features at present and
are weak in creating memorable
experiences for tourists. This is because
they do not have a plan and do not
understand the importance and impact of
different dimensions and categories in
creating memorable tourist experiences;
additionally, no research has been done in
this field. Therefore, the present study
seeks to fill the present gap.

2. Research Methodology

The present study seeks to identify and
prioritize  effective  variables  for
experience-based tourism in creative
cultural attractions. Thus, it is applied in
terms of purpose; it is descriptive-
analytical in terms of nature and mixed in
terms of method. The statistical
population of the research is composed of
experts aware of the study area and the
subject of the research. The sample was 20

experts who were selected in the form of
snowball and judgment methods. Since the
present study consists of two parts,
qualitative and quantitative, in the
qualitative part, the research variables
were identified through the method of
qualitative content analysis with an
inductive approach (moving from code to
indicator and sub-variable then variables),
in this case, MaxQda21 software was used.
In the quantitative part, the identified
variables were provided to 20 experts for
structural  analysis using MICMAC
software and were scored as matrix in the
form of the Delphi method.

3. Research Findings

In the qualitative section, the indicators
and variables of experience-based tourism
were identified by interviewing a sample of
20 people through inductive content
analysis, in which 17 variables with 55
indicators that identify the mentioned
variables were extracted. In the second
phase, 12 attractions in Tehran were
identified as creative cultural attractions
based on variables and indicators of
experience-based and interviews with 15
experts. In the third stage, the effect and
position of experience-based variables in
Tehran's creative cultural attractions were
analyzed using structural analysis using
Mick Mac software. At this stage, a sample
of 20 experts aware of the studied subject
and attractions evaluated the variables.
The results of the research, while
prioritizing the variables of experience-
based tourism in creative cultural
attractions, have dealt with the status of
the mentioned variables and the extent of
their influence and dependence. The
mentioned variables are in four situations
in terms of influence: influential or
determinant variables, relay variables,
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target variables, defendant variables, or
results. In this regard, the variables of
furniture and physical design,
accessibility, motivation, expectations,
hospitality, previous mental image, and
personal characteristics are the most
effective variables for experience-based
tourism in Tehran's creative cultural
attractions. These results help to develop
the concept of creative cultural
attractions.

4. Conclusion

Understanding the tourists’ experience is
an important structure in tourism
research as well as destination positioning.
Many researchers have tried to measure
this structure, but according to different
fields of research, the dimensions of the
tourist  experience  suggested by
researchers are different. The present
study shows its innovation and difference
with the research background with the
following achievements: first, it analyzes
the variables of experience-based tourism
in creative cultural attractions; second:
indexing has been done to identify
creative cultural attractions; third, a
holistic view of experience-based tourism
is seen as a new approach in the tourism
industry that can be the driving force
behind creative cultural attractions;
fourth: the present study is qualitative-
quantitative research that provides the

ability to generalize the results. Thus,
based on the results of the present study,
experience-based tourism is defined as
follows: experience-based tourism is a
dynamic process that begins before
planning and preparing the trip in line with
the expectations, motivations, and
individual characteristics of the tourist; an
experience that is meaningful, engages
emotions, taken from culture, instructive
and new to the tourist. This experience
becomes memorable when the
experience-escape are optimized in line
with the concept of creative experience.
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