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Abstract

The present study was conducted with the aim of investigating the effect of sports motivation
on the perception of fans' behavior in karate athletes of Alborz province. This research is
descriptive and correlational based on the structural equation model and applied in terms of
purpose. The statistical population of this research includes karate athletes of Alborz province.
A large number of athletes in this province are actively involved in karate. Due to the variety
of different styles of martial arts in karate, the number of athletes is infinite. For sampling in
this research, proportional sampling method was used based on the number of structural
equation model variables. Based on this, 5 to 10 participants were randomly selected for each
athlete. In addition, at least 200 participants were considered to cover all variables. To avoid
sample attrition, a total of 237 questionnaires were distributed among the respondents using
non-probability quota sampling. The questionnaire was used by Paek et al (2020) as a data
collection tool in this research. The validity and reliability of this questionnaire has already
been confirmed. SPSS and Lisrel software were used for data analysis.

The success of professional sports depends a lot on the relationship with its fans. The quality
of the relationship between fans and athletes creates a sense of empathy and strengthens team
and individual performance. Since every fan always wishes to see his team win and likes to
watch his team win, then the effect of the relationship between spectators and athletes should
be taken care of. In the research conducted by Paek et al (2021), it was found that "relationship
quality" mediates the relationship between emotional motivations and behavioral goals and has
five components of trust, commitment, intimacy, co-identity and mutual influence. Karate is
one of the most popular sports in Iran and the world, and the Iranian Karate Super League is
one of the top leagues in the world. This sport, like other sports, has many fans whose behavior
has a great impact on athletes and their performance. The role that sports motivations can have
on the perception of fans' behavior and also the quality of the relationship on the perception of
fans' behavior; It prompted the researcher to conduct a study on the effect of brother's sporting
motivations on fans' behavior through the mediation of relationship quality. Considering the
importance of each of the mentioned variables, to achieve the positive behavior of the fans and
the research gap that exists in the mentioned subject, especially in the sports field of karate.
According to the research findings, the results show that sports motivations have a positive and
significant effect on the quality of the relationship (t value = 16.7, B value = 0.57) and also on
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the perception of fans' behavior. = 37.5, B value = 0.47). The mediating role of relationship
quality in the relationship between sports motivations and the perception of fans' behavior has
also been confirmed, and also the mediating model of relationship quality in the effect of sports
motivations on the perception of fans' behavior in karate athletes of Alborz province has a good
fit, and also the amount of the direct effect of sports motivations on The perception of fans'
behavior is equal to 0.47, and the indirect effect of Bradarock's sports motives on the fans'
behavior is equal to 0.216, and the total effect of sports motives on the perception of fans'
behavior is estimated to be 0.686. Therefore, it is inferred that by increasing one standard
deviation in the scores of sports motivations, the scores of the perception of fans' behavior
directly by 0.47 standard deviation, indirectly and through the quality of the relationship by
0.216 and overall by 0.686 standard deviation will increase.

Currently, the sports environment needs innovation and new ideas more than ever. Spectators
and fans, like athletes, are the main customers of sports and their presence in sports
competitions is very important. However, little research has been conducted on the motivations
of sports fans. In order to attract acceptable behavior of fans, it is necessary to strengthen their
cognitive and emotional motivations. Communication with other compatriots is also an
important factor in the presence of fans in stadiums, and establishing this communication
depends on the motivation of people. No communication can be established without common
points, and in such communication, common sporting motives and the quality of
communication are very important.

In sports communication, the existence of common sports motives and the quality of
communication are very important. Improving the feeling of sports nostalgia and paying
attention to the quality of services and knowledge management can increase the desire of fans
to attend the stadium. Also, the presence of spectators in the stadium has a positive effect on
the performance of athletes. Creating a fit between the team brand and the charitable marketing
program can strengthen the positive attitude of the fans and increase their desire to buy products
and attend the stadium. Social media plays an important role in identifying and fostering
passion, hope, confidence and camaraderie among fans. Also, sports and participation in
physical activities for women lead to increased sense of power, belonging and feminist
reconstruction. By doing sports, women can increase their self-confidence and self-esteem and
improve their life control. By having sports motivation and strengthening its components in
people, the quality of relationship and communication with the people around them is
improved. Factors such as trust, commitment, sincerity and belief in one's own ability in people
strengthen their ability to advance sports goals and obtain desired knowledge. Also, today, due
to the existence of the Internet and various websites, access to sports information has become
easier. However, television is considered as a very effective media in attracting fans.

It can be concluded that having sports motivation and strengthening related factors helps it. To
improve the quality of relationships and communicate more effectively with others. This shows
that sports motivations can be an important factor in social interactions and human relations in
the field of sports. By increasing sports motivation and strengthening its components, people
can get better results in their sports and daily life. This research shows that karate athletes can
improve the quality of their communication with fans and have more effective communication
with them by having strong sports motivations and strengthening its components. In general,
based on the findings of this research, paying attention to sports motivations and strengthening
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them in karate athletes and other athletes can lead to improving the quality of communication
with others and increasing social interactions.

Keywords: Sports Motivation, Karate, Relationship Quality, Perception of Fan Behavior,
Positive Stress.
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Table 3. The results of the fit indices of the research conceptual model
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Table 4. Results of model fit indices
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Figure 2. Research model in the case of standardized path coefficients

Sholl gllolea (5555 sleo Sl slaaddye LL3 )| (rns (uizred 9 )L Joo 2l 5l iy polaieas
adlgo oy ol LS gl s o0l (gus sy (Sinmad (3031 3l Bad 7y 400 B 4 (555wl Cuz olblse LS,
adlfe fyu Cpized (SI =20 o) = /YY) 00 0929 (5 lobe ¢ e LUl lolee L3, STl b caie g, jLid
ible (SIg =</« = /OYA) pased oyglwd (SIg = /e ) & = +/0F) o5y «(SIg=2/o o\ L= +/¥YF) I3
SJEYY) slis g (SIg=c /e o) I= )FY ) ssln olo) «(Sig=e/c o)X=+ /FVY) uils (Sig=+/+ -\ =+ /03F)
313 3929 (5 loline 5 caie LLS | ol lolga s, Sel b (SIg=+/++ ) =

kS g (509 oSSl laadlie (rn LIl el (S GBS pdid 4008 4 (0555l Sz e
Sl N T = o /YAA) 3 adle o pimren (SIg =0 /0 ) T = < VEY) e Sy, JLad dilfe oy 4 0B sunlin alal,
—efe o N = 2 JFYY) ble (SIg=c/e 0N 0= VYY) (masd 8 jgliws (SIg =0 /0 ) = < /FYY) )5 «(SIQ
LSIg=c/o-\ F=/FFe) slis g (SIg=-/c+) d= - /¥PY) 5lid olo; «Sig=+/c -\ = /F- 1) Lails «(Sig
D)l 392y (55loline 5 Lo Ll ollse alal, Cod S

Syl e alal; p alal;, CodeS it (mile 2 Aulne (S Gebod Lol b8 oy Cux
e g ably CoheS (8559 S0 Sl (635 b jaams 93 DLy Jguz b illae 5 olylolsa i, SThol 3
it poita 3B 51l Sjpon s (5598 0375 285 )18 9051 390 S lolga b, Sholy abal, S (I35
S |y ool 58l g 00t 0l (6 Kalen 5 09— jlolins (lojan dily (e peite 3B 5 (ls
el onal o5 Jgazr 5o Gl hol ano 8 4 bgyyo mlid 05 wenly>




_ 1P ¥ lusli cp g8 0 5boi ¢p sle2 09 w313 10 Gl dolikad

Ohlslga s, STl (5555 slae i Sl e alal; pabl) cudS it )5 (amboe Julow g (y90)] @l O Jguer
Table 5. Test results and mediating analysis of relationship quality variable on the causal

relationship between sports motivations and fans' behavior

ably cur

A o (t-value) ,luio B) yos 35 and 9
Result direction of t-value th coefficient () hypothesis
relationship P& Yo
b s (Ohlolsa 8, “5')3‘) 39 slwe Sl
) ) 37/5 0/47 ivati i -
confirmation Positive Sports motivations (perceptlon of fans
behavior)
3G Cede alal, CuaS) 5, slee Sl
= - 7116 0/57 () i) iy erl
confirmation Positive Sports motives (relationship quality)
" ) (o elen 3, S1hel) alal, cuas
N o 4/37 0/38 Relationship quality (perception of
confirmation Positive fans' behavior)
Jag 9031 Olylolga sy S1yolp by e sl iyl
Sobel test The effects of sports motivations on fans' behavior
loliao Ll ,lade " L "
‘SS_’ if b _I_;’ ; ; Js b friinnn ol il oo 36
'gnimcance € value o Total effect Indirect influence direct effect
lewel the statistic
0/001 0/368 0/686 0/216 0/47

o o b alaly CoiS (s (ool sla ke S3b 00,5 e 0aalin 98 Jgaz ;0 45 ysbjlen

s e =0 b s ol lge s, Shol p alaly CokeS 13U Gimren 0l @8ly J5u8 9550 YIVF (S olel lade g IOV

geitie 0,5 blaoul legh co Jae G QB o s 90 () yael A dzgi b auo )5 a3l FIYY S o,lel Jlade g /YA

aazg b (b jlale oo Wl gliblse 18, STl (8555 sbee 5] 6)‘5):?31" Pl glabuly 28 alaly CoiS

0oyd A0 il o 15 sl sl oo apesloee sty V/AF 55 OFEO b il Liges oylel 3llae a3 e oSz
2,5 086 550 5L 1) plilolga jls, STl g 20359 lee Sl (s adal) o 1 adasl) colS” (6,5 (ile b

55,59 Lo 5l s 8 )*-’l’ 5 IEY L nl hblea s, SThol (o555 Sloo 5ol ediinne )*-’lJ Sl

sl 00 35l IPAF L ply llolen LS, SThol 5 iy sbee SOl ST 556 g VNP L plp ol LS, STl

Ohlslga [, STisl &l el o i35 (sloo 5551 Dl e jo o laslul Bl ol G o 13381 b 0g— g0 Dol ol 4545 1 1A

S ygody g o IV F ojlail @y abaly oS 534k 5l g pulinn juf O jgody @ lasliwl Bl sl < /FY o5lasl 4 e & yg0ds

2,5 wlgs g iali8l o lasliul GBlyoul « /PAF ol 4y IS

G S Al g Cxy

Soleds il oo hawgie YU as o ol jlslga L8, STl slaadlie den Conbg ol ssnlin Gubow glaaidly 4 axgi L

i gl b 3o gl el i (o8 o b Sy I ko Wiged 50 o slaadlge 5 ol lsa i, STl Eonidy

1. Sobel




1 _ngsS 5 500 1 33 (530t o 39 SBOIEI By Ca 3o Slowt 50 130 slocubs 6 [IENNIRFRE

Sadeghi Dizj . Mahmoudian et al (2019) .Masoumi et al (2019). Keshgar et al (2014), Ghofrani (2014)
3 6oolg sl g Cusi b s sl (b sbradlie o ol olis Laslidos sloasdl .ail oo swen 2019) €, al
SLlols (Lis wgad pliee 9 69,8 Gl Ths o alal) () Gizred 591 3975 i o cae alal) Gl olse
s Iy 395 Cgaze o A Curnd W0y S b Sl e 9 2e
il oo bagie (Vb a0 (559 SNl laalie dan Condg 0g )] 5l (S i @l eizeen
loazily b aidly cpl .ol g (00,8 Cundg 3l Gaod diged y0 )] slaadlie 5 () slee Sl Condy Syl
Babaei et al .Parsamehr et al (v-1f) RamezaniNejad et al 2013) .Dehghan Qahfarkhi et al (2010)
(oS p iy eloizl (g lua « olu ) (@S e (e o 4 4B ol las (UT Slikios gl .l g wen (2018)
s 53 (ol 3031 S ALLES )y 9590 SLo0 RSl (o 1) Gl ip it CSF e (OS05k 4 aBe 5 5 S
g Sae abaly oty g lolins alal) jpa2 (e b (alaj 5 (B9 4 aBle LS oo pu STl s Shols (Lis +/0 (5)loline
s3pa dine § Cusl (DSl elge iz pa aws e LS (T LS saecols) 5 (2SSl slal (soled (e Jl3 (xe
RamezaniNejad ) s aalys> i (Ul same jea> oKl g 998 oo (el j U1 Culs, e wald iy ol Sliles
o)l Swl aldlas (iS5 JLgd (55,5 caedl vé e a5 Sl oa ploxil slo s, » (2013 et al
O 5 JUsd 5l s)blsm b Lo (slro Sl (w2 (BT gy Bae g ol 8.5 5 j90 (3359 0l s (sl Sl
e b oS L gy 5 ol syl 5l 2l slao il 3)ls on o B s (5 A 5 Loasdly Lo (s
3 o2l 0551 L3535 (6 lolge oS s iy (1 598 IS (5 folinn 5 e alaly (JLSoh 31 5 lolsa) 4y
Fas,0 VA sga ol lid als iy 13 som slbas, 1909,5 b tign 5 olo) ool 5l G aS el o il
P slapiio Koo b ojex (nl )0 (nlnlo 09800 00l mrdg (rm i jiie Sude S5 a4 JLSgb 5l (g lolga Dl s
98 i) g lee Jele aw cudjas ol lis dss ls (Parsamehr et al, 2014) o .5 )3 ) 8,90 j5
(Babaei et al., 2018) swn o3, sladsl p 9us slp G eee oo Sl b, SleMbl oS ¢ sla,
Soxmdy Fledr atlh oo hwgio (YL u> )0 abaly Sl Slaadlie don Cuadg ol (LA B A
Pidayei et al .Qamatazar et al (2018) z s L yol> ass .ol yigs (0,8 dig0i 5l )] sloadlge g alal, cuaS
Colos 08 o 0T ali e ol asdllae ol ol oo 3—on (1981) Spinard 4 1zadi et al (2015) (2016)
5l oKl o bl )| S dgupr cge Wl o (23 Cu ke 5 Sleas cuiS 6 0,50 5k 5l Slejl—w
(3555 §L03Sl yiie dus o G Ol (LS (Koo (5051 L illas 5 i gl hoo 4 b il 353 ol blse
o Dled 1o s olonl a5 geu 4y 10, 892 (6ol 5 el (ot Son ol )bblga (L8 STiol g abaly coa S
bl b piie plo )3 s Sl Carge Lo e |
Sl Qliml LIS L0559 50 llslsa )18, STHal b (855 (slao 250l i 4SSl (e o Lol slaasdly
w23 oo ol 5l Gliwl LIS (LIS 59 )9 llslea )l8; STl p (o859 Gleo STl Sl po (o) 20505 3929 Al
A (g5 oo il oyt V/AF 5l (-VAIUR) (g loline sae Jlade 4l @ 4z b g yas o i ol lde 4 dgi L
OhBS;59 58 phldlsa )18, STisly (o555 (slae Sl (gimy toesl loline + /00 gl mhaws )3 psns o b (nl 235
Sged 3y 1y Jgl yao ars 3 los oo 0adig 51,5 slaosls 4y azgi b plplo o)l (g lobine 5 codte 30 5,1 lul asl )l
48,5 p @l b azs (nl 00,5 o0 03U bl L8, SThol g (25559 slee sl (e ally 952y aliws (pl 4 azgi L g
Saatchian et al. (2012) .Dehghan Qahfarkhi et al. (2010) Parsamehr et al (2014) «li & =5




1P ¥ lusli cp g8 0 5boi ¢p sle2 09 w313 10 Gl dolikad

o (2016) Salari and Maziari y Ghofrani (2014) Keshgar et al (2013) .RamzaniNejad et al (2013)
il e

Gl L5 o alaly oS b (=55 GloosSl (et 4l (S iy i 428 P8 903l
b5l Gl ashlS L5 50 adaly oS 5 (2555 sloo Sl 136 ol (Las gulis o)l S92y alasl, 51 Ll
wilioe VAP Gllas ;03 5l iy yoes alTojlol Jlaie sz ()ke & il oo jolino o)l Jlake 5 Ly o yo &y a2y
20 Jlaiz b 55l el ST LS55 5 alaly Sk 2 (559 S0l 3l 0525 » (i Cuod (nl 4y
OlBlh aS c8 3 doe lgi co el odl s 4y e baojlu (ol o Gl (o o Jlade e ol oo ol ws o
o lastewl Bl il < /OY o3laslay 5l Ll al,lS IS5 59 50 alasly CoanS (559 loo 3. SS1 jo o lastul Byl S
b (3559 Sloo Sl alal) alias (pl @ a2 g3 b g 09800 8, S Buiodd pod jho b8 (nlpl 128l walys ()
Pour Soltani Zarandi et al .Dosti et al (v-1#) @lidss jlas 3 ) 7l b axs ol 00,5 o 0l alal, coas

23l oo g Karimi and Karimian ( 2017) 5 Moradi et al (2017) (2016)

Syl QL 6l OLISS5 59 50 ohlblee JLd, STl abal) CodeS (o a8l 2 (G po— oo 45 8 s
O 5yl plwl sl G155 50 lblse L8, STal » abal) oS Sl b 0ls (LS gl )l v ala
oy ol 8,5 am g oo taiil oo yiin V/AF 5l aS (t-VAIUE) jlads 4 4z b g pas o o 4 495 L s o
J,.;L, ol ol s 1555 5o ollolea L8, SThol 5 alaly coaS oo sl jloloe o /20 Gl mhaw 1o s
ollelea (s, STl @l jo (iulislh aals wlyl, coas ol e o o skl Blsul SO ialB8I L oyl g blias 5 cuio
00—5,915,5 (glaosls 4y azgi b ol nly g pudles o lasliwl Bl ol /YA ojlasl a5 1 bl al)lS oI55 59 4o
35,8 (50 3530 Gllslga 1, STolb abaly CodS G by alis (pl s a2 g5 b g 10903 9, 1) pom fhoo 4l )3 Gl o0
2ok oo guen ANmadizadeh et al (2021) 5 Rasouli & Janani (2019) claéms 5l ais )3 mls b ass oyl

JL8, SHall (55,9 leo sl alaly ) alal) codeS” 285 Slkos Jow aSl 2 (e p)lez S0 40,8 s
L ogo b5 Jlade gl Jow ;o ol odalin a5 sl led .o jloy05 1 0¥ (55l 515l bl GLISS554 50 ollolse
S5l padls s (RMSEA) (o a5 las il )y 051 j0 jlabe (piad 5 ool Cws a4y g0l ax 0 4 axgs
as (NFI) a8l s S05ln asls (IFD caslidl Sasjly el (G (o3l o8 el (CFl) il
Ol el 0l o590 g 03y Las 1) (295 (Ajln e S35 4 Ol (oo wiidls 3 Cgllas s v 3 (Sen
a5l oo gumed (2019) Madhvapaty & Rajesh wlidiss jl ais )5 muls b ams ] .00,5 0 8, p ez yho ans

AL LS55 5o Ghblsa JLs, SToll (25550 sloo 2SSl sloadlie (o aSal 2 (e ooy oo 428 s
55555 oSl slaailse dan 4y bgs so fses] (615 sime grhaws ol saalie 45 ol slen .3l Sy abul, 5,1 Ll
D8 3525 (55l s alayly ol lolga L8 ) STol b addlie cpl (o d20 oo Lt g o0g ;a0 b ply L sel 03,00l
b olblsn b, STool alal, o a8 5 oo ible ailge b ol lolsn s, STl alul, ylod b S Mo o i i
O abnly a3 50 058 0 0y B ity ho 4 yd Sledbl (6y5l0 5 4 Az g b il e Cute g, b adlhe
Babaei et al ) wlidss 5l a5 ) mls b ass pl.00,5 oo 0B o blsa s ) STl L i,9 slrvo 155! slaadlge
il e guon (2014) Stavers et al 3 Masoumi et al (2019) «2019) Sadeghi Dizj et al.(2018

LI OLIS5 5 50 aluly SoleS L (2855 Slao Sl loadd e (rn a0l (e G5 D Sho b8 s
lael 08) 93 B (22559 sloo Sl (slaadlie dod & Loy o (5031 (650 sne elaws el (Lis 00 s 3929 alasly 51 L
S o e i 3,1 Syzg (610 sime all) walal, CoiS b laadlge ul e 45 amo e LS g 00g sho bl




1 _nigsS 5 500 1 30 530k o 39 SBOIEI B y Ca 3o Slowt 50 130 slocubs 6 [IENNIRERE

G155 4 455 Al o St s, L85 a5 b alay Sk el S 003 (ble i b alal, oS
95l adal) Ced ST L (2559 Lol slaadie (rn alaly A )8 09D oe 3 Bt pmid Hio ad 8 Dl
il oo guon (2006) Palmatier 5 Paek et al 2021) i 5l ais )5 zls b asis ol 00,5 oo

OISy, 50 ollblea )ld) Sholl (2355 sleo Sl akal, o alal) CodsS aSl p (e ool ad b s
3 IOV oy by by oS 2 5 (sl (sl il ol (Lt s (5 Smilin 285 5,0l ol allS
5 VA e oo b s llolea 8, STl bl CoiS ST imen 0 @Bly J5d 390 VIV (5 o)l jlada
CaninS yuiin a5 0,5 blatul o)lgf oo Joo S CIB 40 e 98 0l 03l 40 axgi b .0uo, 5 oSl FIYY 5o lel jlae
S35 o &y 4z b Gy 5l lad g iyl ol lolge i, STyl (o5 (sleosSil (S 5l 5 1, slabauly s ala
Cawdds + [+ 0 glas mhaws 51 1S (/0 2 V) (yg05] (5 loline zelaw g sl 00l dles yiis V/AF 51aS Jogu ole] 3llae
Syl g 5,8 oSl adasly o | alaly coaS (6,5 il ).,.,L, oy 0 Glawebl mhaw o 4lgi oo wl W
2,5 95t s b 1) (bl 513,

2 5959 S80Sl ptiana i 56 SRV L ply llolga sy SThol 05555 (sloo Sl maime 3B ladie
U sl 00y 855150 < IFAF L plys ol lolea b, STool 1 55,9 sloo Sl S b g « NV L pl ol lolea s, STl
O ygeods lhlolen L8, SThol il o )55 (sloe 5SSl Slpad jo o bl Bzl S o581 b 0gd so bl digF oyl
G LS Oygods 5+ IVVE ol @ adal) coldS 5 )b il el O g0y o lasliwl Bzl < FY ol 4 i
gon (2021) Paek et al cla s 5l 48,5y ol b aseis opl 0,5 aales log ial38l o lslwl GBIzl + PAF o5l
s Sloo Sl el 3 alaly Sk 5 Kemlin 5 ool s L b i 59 45 j5b e il o
59> Ul 4 sliiel g Cooros wgns wlaiel &5 Sloj 358 00 00 S reflins o 5 (AR Ojgods (liblsa 18, STl
Sewddy WMo 5| 525 0B 05 w9 0 O ez (Folite JYo b 3)8 adly 4Bl 092y 3131 )3 ((Shga v0)
Doing el e S b g (ohyg el akee) p k0550 (RIS (10,5 ey e b pased (glasgliws 0 ]
5 Do Hailes b L g 00l 5 s sl Gl yo eaigit b saiin plseas b g Lol )5 g oSty o ¢ —og—as
aipej po Sledlblay pw s alie lacalvry 5 ol a2y bojgpel LIS o | 055 C8g (3555 slaaslis,
238y o0 el @ g E2l) Sl (58559

Slrdy s 6sly wieslas 6550 Olas 5 5l Gl Ghg damme 050l S Olsioe IS S aami S 0
53 BT jgam 05Kl aS axtes (59 (Ghol Ol it 1 LSS5 59 wile pllga 5 1S Lakes L adl o oz laon
ST Obdlas (556 ()5 Caenl 08 e damdso (yLis 0ad planl Gl oy il e Sl (355 SlalB,
sl )0 a8 gl e od et b 5l (6518, Sloj peild e a5 jsbslen Ll 48,5 Bj5 0 8555 (lge slae 2SSl e by
Wb gl oays lylolea 5l Jeud LB (6,lid, aSol gl s st alins pl o2 (5559 9 50 40 .0l 0l 055 sl |
3 ke w5 ller Ho—am 58 mee Jelse 3 lbbgen Koo b bLsjlo S sl (LT o ) able 5 g5ls lao Sl
blas il e (bl gd .ol 8181 10 0S5l i ils 4 bgie 095 LS|l ol 0429 ar .0il o oS g
Pl BL3 )| CodS job e 5 S e (855 (Slao Sl S92y bl )| asS inl 55 13 pdy (o8 O 9o S e
3loges @hdlolRs)9 50 Hoam Suz lblea hles Gl 4 lgi oo (o859 Plwg laal 3o b oCal Coroal
O Bl CadeS Sgete ge ‘)‘3‘9:6‘ O o e 5 Dlesd CudeS ()NS50 &b ) cjl‘)l“" olox ‘Jii‘) Sg
S Slej (B jlasloe Cudo g jloline OS50 (3359 9 Mes 5 (I TLALS jga> o alal, 353 Gllolga g LaalSaly
4 S g o 4 Sl (S 0,50 Ol oSl 4Bl 092y il ilalys S LSl Aslip g e W Ole




1P ¥ lusli cp g8 0 5boi ¢p sle2 09 w313 10 Gl dolikad

20l H—a> 5 e (D) )ys DY gazme B 6yt hled Al )0 5w el (05,5 wilale > TG
ol Oleeay aST 1y hlad b o (Bl 5 s 4y dleiel il ¢j9) (G lS 05551 iz elaiz] Glaails, as s oS 4
PSS by B9 koS Jd Jele ez cnl Cagd Gk 5l e b pllle bl g olslit ead axsls

o9 b L) 03,5 (o0 (Fmied (5Ll 5 395 40 BlaS e 1 D)a8 e sl 4 i (U Gl (S slac Il
Sl —wat ol o € 35,97 b b5 el 5 ogdle aims iulidlogs o1y uaidie g il 4 sleiel ailel co 0,5

Oleisnly ol 9 s Bolo Glgls o et alivcs oyl sl (S8 a5 o3Y s o lidl 1) 095 Sas) JyuS ¢ &b ( aased
YU b ol cloadlge coghl g o), 05u50] cyidle b cd )8 amil g5 o (o -0l puotd CiliBre (puicaw 40 pO 10 pgas 4
wlezel a5 Sley auidy dguge |y L3lLbLIL bLT g 1385 g abaly oS gy o ylsl Comas i o g8 bla o 5

9 o0 DM e Jglate LYo L oyd il a il 0g>g ol 8l o (Sugp o) 095 oUley 4 sliiel 5 Coan VY
o e 40 4 0550 (IS 40)0] Cemsas cleas b pased glas jgliws )8 ,5] Cansds (M 3l 32,5 (o o5y
90n Rl b 50 0xigid b oty Glyiedr b g Lol )9 9 Loolily )0 (pogasy h))g olu) Sdedr (G2 b g (o559

Sloaile; (18 g sai o bl jlicaled 55 0 ndyon il @ 5 Sy Sl (23555 e 53 Sl &y (g
c—ai 0y ool wl colgd allw, o 3 l08 31 laie b g 106l 50l e <8,5 0uol Jbolan L o ) claxl

izt 39 anlys Sel IS ol ol )0 petie g0t (g Slblass S g (eges slag e 0 S5 o ol
g aals iy 3l 359 Sy 33 O3 gl Sl slas,gls 552

&b

Ahmadizadeh, Z; Tojari, F; NickAin, Z; Amirtash, A. (2021), The role of sports nostalgia in the desire
of national football team fans to attend the stadium, Journal of Sports Psychology Studies, Y
(YV),Y€+-YYe [In Persian]

Anderson, E., & Weitz, B. (1989). Determinants of continuity in conventional industrial channel dyads.
Marketing Science, 8(4), 310-323.

Babaei M. M; Kohandel, M; Khodayari, A; Noorbakhsh, M; Zarei, A. (2018), Analysis of Motivation
of Viewers of Sports Programs through Traditional and Emerging Media, Applied Research in
Sports Management, 8 (1) (29). [In Persian]

Dehghan Ghahfarkhi Amin, Khezri Abdolrahman, Ali Doust Ghahfarkhi Ebrahim (2010), Investigating
the motivations of the fans in the games of the Iranian national football team, Sports Management
(Movement), 2 (6), 320-153. [In Persian]

Derbaix, C., Decrop, A. and Cabossart, O. (2002). Colors and scarves: The symbolic consumption of
material possessions by soccer fans, Advances in Consumer Research, VVol.29, pp.511-518.

Dosti, M; Darwish, A; Khalilifar, A. A. (2016), A Study of the Nationalism of the Fans of the Iranian
National Football Team, Journal of Sports Management and Development, 5 (2), Azar 1395,
page 178-192 .[In Persian]

Ghofrani, M. (2014), The role of sports media in the formation of team identity and its relationship with
loyalty in football fans, 8th International Conference on Physical Education and Sports, 7 (2),
100-89. [In Persian]

Hennig-Thurau, T., & Klee, A. (Y 23V). The impact of customer satisfaction and relationship quality
on customer retention: A critical reassessment and model development. Psychology &
Marketing, ) €(A), YYV-VY1¢,



1 _ngsS 5 5000 L1 33 (530t o 39 SBOIEI By Ca 3o Slowt 50 130 slocubs 6 [IENNIRRIEE

Izadi, B; Ehsani, M; Koozehchian, H; Tojari , F. (2015), A Study of the Role of Management in
Improving the Quality of Communication with Fans in the Iranian Football Premier League,
Sports Management and Development, 7 (14), 70-57. [In Persian]

James, J. D., Kolbe, R. H., & Trail, G. T. (2002). Psychological connection to a new sport team:
Building or maintaining the consumer base? Sport Marketing Quarterly, 11(4), 215-225.
Karimi, S; Karimian, J. (2017), A Study of the Relationship between Sports Participation and the
Quality of Life of Women in Isfahan, Health System Research. 13 (1): 84-79. [In Persian]
Kashgar S; Ghasemi; H, Nazari A. (2014), A Study of the Loyalty of Football Fans and the Role of
Television in Strengthening It, Journal of Sports Management and Motor Behavior, 10 (19),124-

111. [In Persian]

Kim ¢« E. Fredline ¢« L. Cuskelly <G (Y+YA) Heterogeneity of sport event volunteer motivations: A
segmentation approach « Tourism Management. AA, Y77.Y00

Kim, Y. K., & Trail, G. (2011). A conceptual framework for understanding relationships between sport
consumers and sport organizations: A relationship quality approach. Journal of Sport
Management, 25(1), 57-69.

Lee, M. A, Kunkel, T., Funk, D. C., Karg, A., & McDonald, H. (2019). Built to last: relationship quality
management for season ticket holders. European Sport Management Quarterly, 20(3), 364-334.

Madhvapaty, H., & Rajesh, A. (2019). Experiential marketing as a tool for emotional brand building.
Brand culture and identity: Concepts, methodologies, tools, and applications. Hershey, PA: IGI
Global, 602—625.

Mahmoudian, A; Sadeghi Boroujerdi, S; Daryanvard, A; Delshab, V. (2019), The effect of the
dimensions of the atmosphere of the sports stadium on the behavioral intentions of football
spectators mediated by satisfaction, Scientific-Research Journal, Contemporary Research in
Sports Management, 9 (17), 68-53. [In Persian]

Masoumi, S; Shir Khodaei, M; Ahmadi, R. (2019). Benevolent sports marketing: Explaining the role
of sports fans' attitudes. Research in Sports Management and Motor Behavior. 10 (19): 91-72.
[In Persian]

Maziari, M & Salari, M. M. (2016). The effect of autonomy and control motivational orientation on
team loyalty in television viewers of soccer competitions. Sports Management Studies (Research
in Sports Sciences), 9(43), 125-140 [In Persian].

Moradi, V; Hatami, Kh; Moradi, J. (2017) .The Relationship between Sports Participation Motivation
and Satisfaction of Athletes in Selected Sports, Sports Psychology Studies, No. 19. [In Persian]

Paek, B., Morse, A. L., Hutchinson, S., & Lim, C. H. (2021). Examining the relationship for sport
motives, relationship quality, and sport consumption intention. Sport Management Review, 24(2),
322-344. https://doi.org/10.1016/j.smr.2020.04.003

Palmatier, R. W. Dant, R. P. Grewal, D. & Evans, K. R. (2006). Factors influencing the effectiveness
of relationship marketing: A meta-analysis. Journal of Marketing, 70(4), 136-153.

Parsamehr M; Niknejad, M; RasouliNejad, S. (2014), A Survey of Motivations Related to Youth
Support for Football (Case Study: Yazd University Students), Journal of Sport Management and
Motor Behavior, 10 (19), 196-187. [In Persian]

Pidayei, M.M; Amini, O; Koohijani Kochi, A and Safdari, Kh. (2016). The effect of social media on
oral advertising with the mediating role of emotions and brand relationship quality (Case study:
Customers of Sepah Bank branches in Tehran), Fourth International Conference on Applied
Research in Management and Accounting, Tehran. [In Persian]

Poor Soltani Zarandi, H; Ahmadi, f (2016). The relationship between participation in sports activities
and quality of life in middle-aged active people, the first national conference on sports science
and health achievements Abadan University of Medical Sciences, Ahvaz. [In Persian]


http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180
http://refhub.elsevier.com/S1441-3523(20)30124-8/sbref0180

_ 1P ¥ lusli cp g8 0 5boi ¢p sle2 09 w313 10 Gl dolikad

RamezaniNejad, R; Zamordi, D; Asadi, H; Hejbari, K (2013), The study of attendance motivation and
spectator satisfaction of freestyle and western wrestling competitions of the Iranian Premier
League, Journal of Human Resources Management in Sports, 1 (1), 59-49. [In Persian]

Rasooli H .M. Janani, H. (2019), Comparison of motivations of support of volleyball teams of Tabriz
Municipality and Urmia Municipality, Quarterly Journal of Strategic Studies of Sports and
Youth, 49. [In Persian]

Ross, S. D. (2007). Segmenting sport fans using brand associations: A cluster analysis. Sport
Marketing Quarterly, Y1(Y), Ye—11,

Saatchian, V; Elahi, A. R; Nazemi, M; Alizadeh, A (2012). Priorities of fan support factors and its
relationship with their presence and support in the Iranian Professional Football League, Sports
Management Studies, 14, 154-137. [In Persian]

Sadeghi Dizaj, E; Barghi, M, J; Askarian, F (2019). Investigating the role of spectator presence and
competitive anxiety on athletes' sports performance with meta-analysis approach. Journal of
Exercise Psychology, 5 (3), 65-47. [In Persian]

Spinrad, W. Lischen, G. R. F. Sage, G. H. & Sfeir, L. (1981). The function of spectator sports.
Handbook of Social Science of Sport, 355°365.

Stavros, C. Meng, M. D. Westberg, K. & Farrelly, F. (2014). Understanding fan motivation for
interacting on social media. Sport Management Review, 17(4), 455-469.

Trail, G. T., Robinson, M. J., Dick, R. J., & Gillentine, A.J. (Y++Y). Motives and points of
attachment: Fans versus spectators in intercollegiate athletics. Sport Marketing Quarterly,
YY(£), YIV=YYY,

Wann, D. L. (Y 44°). Preliminary validation of the sport fan motivation scale. Journal of Sport & Social
Issues, Y4(¢), Yvv-ya1,



