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Abstract

Today, commercial brands can introduce their brand and products to millions of viewers by
advertising around the playground, or at least encourage them to visit their website
(Kazemipour et al., 2020). In fact, companies try to communicate the positive emotions
resulting from sports competitions to their brand, and by advertising in sports events and
connecting the value and excitement of these games, a positive feeling towards their advertising
and as a result to their brand to create. This positive feeling strengthens the position of the
brand in the minds of consumers and increases the probability of purchase (Rashidzadeh et al.,
2014). Brand awareness is the first stage of familiarizing an audience with the brand. Brand
awareness is one of the points that perhaps most of the world's famous and popular brands are
well familiar with and new brands are trying to achieve. But brand awareness can be very useful
for brands that are still unknown or people are not very familiar with it (Asadollahi et al., 2021).
In many studies, the effect of advertising on brand awareness, brand value and customers'
purchase decisions has been discussed. In this regard, Asadollahi et al. (2021) found in a study
that there is a positive and significant relationship between advertising tools and brand identity
and the commitment of sports consumers in football. Now one of the main pillars of a football
match is the referee. It seems that referees can be an attractive option for various companies to
introduce their products, considering their decisive role in football matches. All the mentioned
cases indicate that the people and the media pay too much attention to the issue of arbitration.
So, as it is known, referees can advertise like sports teams and get financial support in this way.
According to the said content and the attention of the media and viewers to the referees and
their performance in the Premier League football matches, and also considering that there has
been no research on the commercial role of football referees, and in order to develop the
findings in this field, the researcher Looking for an answer to the question, does advertising on
the uniforms of Premier League football referees have a role in brand awareness among
television viewers? In terms of its nature and purpose, the current research is applied and in
terms of implementation, it is placed in the category of pre-test and post-test quasi-
experimental research. The statistical population of the research was the television viewers of
the premier football league in 2022. Sampling in this research was among the people who watch
Premier League soccer games on TV. That is, one of the criteria for entering the study is the
answer to the question of whether they watch Premier League games on television or not. If
the answer is positive, the sample was included in the research process. It should be noted that
the questionnaire was presented in two stages. One stage before the start of the Premier League
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and two weeks before the start of the Premier League from 1 June 2022 to 15 June 2022 and
the second stage 2 months after the start of the Premier League, the second stage questionnaire
was distributed and collected. The financial sponsor of the referees of the Premier League in
the season of 2021-2022 is Pars Oil Company, and the brand awareness of this company should
be investigated. The sampling method was available sampling, 30 people were selected and
placed in the research experimental group. The data collection tool required for the research is
a standard 16-question brand awareness questionnaire by Fereydoni and Kalate (2016) with 5
components (product type, product availability, mental associations, audience engagement and
understanding of brand value) on a five-point Likert scale (from totally disagree score 1 to
totally agree score 5). In this research, the opinion of the experts regarding the research
questionnaire was made and they confirmed the validity of the research tool. Also, in order to
check the reliability of the tool, Cronbach's alpha test was used and it was confirmed at a high
level (above 0.7). In this research, in order to describe the data, descriptive statistics and
frequency, frequency percentage, and central and dispersion indices were used, and at the level
of inferential statistics, dependent t-test was used with the help of SPSSv22 statistical software.
The descriptive findings of the research showed that the average age of the samples was 33.5
years with a standard deviation of 1.35. The highest frequency of education level was related
to bachelor's degree holders with 18 people. The awareness of the brand was 2.29 in the pre-
test and 3.59 in the post-test. Also, in the pre-test, the product type component with an average
of 2.63 is the highest and the lowest average is related to availability with an average of 2.24.
In the post-test, the component of mental associations with an average of 3.74 is the highest
and the lowest average is related to the type of product with an average of 3.51.

The results show that in the pre-test and post-test, the significance levels of the dependent t-
test are less than 0.05. Therefore, it can be said that the null hypothesis of the research is
rejected and the opposite hypothesis is accepted, that is, advertisements on the uniforms of
referees of the Premier League play a role in the awareness of the brand in television viewers.
The results of the research showed that there was a significant difference in the components
between the pre-test and the post-test, which shows the effect of advertising on the clothes of
the Premier League referees on brand awareness among television viewers. The results of the
conducted research indicate that some companies producing global products have also taken
advantage of the popularity of the football game and by paying huge sums of money, they ask
football players to use the products of these companies, whether in the field of sports life or to
use it outside, so that the fans of that particular player or his respective club will also be led to
use these products, which confirms the results of the present research,

According to the results of the present research as well as the research literature, it can be said
that football is one of the sports that has no end and the popularity of this sport is increasing
day by day. Considering that football is an important sport, as a result, referees of the Premier
League are also an important part of the football competition and their mistakes or sensitive
decisions can affect the match, so advertising on the clothes of the referees of the Premier
League can be Be effective in the eyes of the audience and viewers. According to the results of
the research, it is suggested that in order to improve the awareness of the brand of the
contracting parties with the football referees’ committee, these advertisements should also be
carried out at the level of the provincial games. Also, in order to improve the awareness of the
brand of the companies contracting with the football referee committee, advertising should be
done on the personal pages of the referees in the virtual space, and in order to improve the
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engagement of the audience, the selected products of the companies should also be included
on the clothes.

Keywords: football referee, advertising, brand awareness, brand value, television viewers.



S99l Bt 30 Wiyt 31 AT 3 JWigh 3y Sud 3910 b (83 Sl i sy [ #F

QW 30 W g 31 BT » Jligd 9 S (4l 5918 il (59 Sl i oy
PPl

T 18 i wozo ¢F (Silo 368 cpmmo ¢! gt (ylua!

el Loy o e 51 S Ghan9 Gusb Sl Sl 5w 095 lawi <)l sl 2lahy) JLisa ojlpen oS 0
OBty ;o aip 5l (@1 5 JUisd 5y S olhgls b 55y Dlinks G gy polo (g 5l Ban L) onl jo
095 Se b (225 ded sla g g9 5] Geizred 5 08 g9 5l Bam g Cumle Slais 5l o) iy adlllae 09y (S ol
O s Jels (laghy ilel anelr 285 0o e eg B Laodls (55T aer 45 35 Gsalm 5 093l
laools (5 )9lgaz il diod QL] o yiaws ;5 &g oy diged ,a5 Yo a5 Gy JLigh yip S Glasil s 5sls
Sl oo eeyl 5leolaiwl b Il oL g laasie [ leslatal b ol Sls, 090 a5, 5 BT 5 lasbiw] aslidw
Slosls Jolox g 0l 5p51aez 5 @355 Gin Sl £,5 5l g ol 59 9 o) g 99 50 anbidiy ol 0l ¢lidy S
9 i ol B9 S 50l55 (15031) (bl Ll 5 ((FasSTy 5 635, slagasls (Sl aoys ( Slglh8) o Lol s,
P S g9, jlole g3 5l e iy ‘szlﬁ i lradlge alod jo ol lis gl Lol eolawl (aly 5 Qyﬂ
Ogewl a8 g ol plol BB 55 JLed lyels lawgy Suui bl an) ool 4y il oad Jols (gl pxe oS
B o g3l ladio dan o gl jaz p A STL )l Glas b 4 Sl glearn, slpiiny o Wl oo JLis

A les eolatwl g casB pl 5l ey 3ol

(Snpeb oBais win (bl wp il (BBTobuls (Jlsgd b gawls (83l

Ol el el sblis o isel dnsso (23555 oo Jlolinl )

Ol SlaelS lalS Ul Jle 55a] dugn o B505 Sat e 35 (oulid 5 (gl Y
Olnl edgtie cagiie (owgd® olKails (L3559 pole wuSails (o555 Cu e SlLul Y
ehs.asadollahi.spr@iauctb.ac.ir : Jgtuwe oo gs Juo! #



g H;DJ 1FeY slar o3 05k dp sle 0599 w339 UL Ol olks aolidad

4o ddo

5 00,5 By ot bagglis 4] 095 SVgazme 5 8 w53k ey SBlib1 o &l b alyi oo )15 Gl 4 0594l
OS o orw LS 0 adly o (Kazemipur et al., 2022) oS o ol 5 055 Colwog jlausjb a |y U1 Bl L
Gl ol Lo ye g o839 ool g, 5o &l b g aums Ll 593 & 4 1) (o8, Slislas 5| ol ot Slulus|
Wdis > (ol iyl B9y LGS 4y A0 9 093 DL 4 s i el dagiL ol 5l 50 Sl 4
s9>5 (Rashidzadeh et al., 2014) sas oo 2ol381 1) 0y 5 Jlaist 00,5 Cu g BauS B ae 03 0 ) &y oS>
oo o0y9 Dl L2503 Gl Wl oo (JLS93 0Tgd 122359 Sy ladlg) ) (el - Sy Gaee lagl >
63555 2 5 B b b eeifine L3I 65180 sl 0508 (il dopgrslinl jo Sl lisee slalad sggly .aily
34 Sl s (390 Sl o elal 2 g Sl pole g ool D3I (Sloged (S joboay 5035 o 50 Lo 5L 24
Oylolga 5 55 el eols yLis wlallas .(Fathian & Asgarian, 2014) as;ls s o ;K0S b culd, 4 iso il aile, opl 5o
ars 3l i | Ollsn S s arg U858 e 3 LSl ool 55, o ool Bl 136 o JLsss
JWist med S slr (#3555 G2 9y DUk el Cessay sgu (e p (53555 laaid; 5w Ollo Sl «,
(B e 4 el o )9 Slos S AT 09 o zyhae Slej e 4b)ys lp ks (Asadollahi et al., 2017) wis S kI35
SYgame (5,8 Cux Jligd ldy> ol S Slinds 4 lgiee JUe plpiear daleiee 993 Dleas 5 DY paxe
25530 Sl Ko Eunlinn (4 55 (8559 oo 31 S 3,5 0 LB olS3L (T b oo b 5 (B35 ool Dot
Rahimikelor ) ui ;.5 oo 545 Gloas g SV guase 453,85 995 A5 3,90 10 AT oloul sl Lioys 5l eoliiul 4 paouas
(etal, 2019

Gy e slaas st Wl a8 ol SIS 51 (S i 5l a1l i b cbbiee S gLt alo o dol ' iy 5l a1
aS olods gl Wl co 35 5l BT Ll o (1 a0 yas, JLooas IS 036 slaas p g Ll TL o954 Lss Cgasme
S5 %l 28T (Asadollahi et al., 2021) sl sube o s Lsl oL (L3 po 0 b g oiiwn aslisl jem
i Lol Lot a5 b aBan dnsl> 5l 485 sz 09 oo adeiio o] wlal p a5 sl IS g sl asls 5l jasls
bl iy 5l (BT sliwly 55 ma s JUAS] s B w5 Lt 0 0098 so s W, 5 BT 590 40 a5 L)
200594 9 SS9 (sl )5 geunS (sl w5l & sl .(ESmaeilpor et al,, 2017) wil o5 po &5 p &Y gamms
Jyame g 0 p b 0oiiS B pas olid] e iy 5l 2T (Izadi et al., 2019) ol j5e Goias Jgame B5yme al> o
3,5 g samatws b cblbre olsl ol 4) Jpame g9 5l (BB Jols &6 5l 2T sloadlgo oS o (5 uSojlsl |,
4 Wlgi co xS y0 Wiy co i Ol Hauo b Clbbee aSil) Jgasme (509 (o yiewd 50 (9,0 o)Ll a5y SO Y guass
Eyoge ax Had oWy Slidd Haus b cbbe o)l (plas o lal) pd lelas o(abl atilsy pwiws &y Y game
W 0l Sy g (wp Slieks j3 cblbe L plas b g Gres Ll slml) cbliee (650550 doui oo A 32 990 5
Sleeas Lo a5 (Asadollahi etal., 2017) el (4 Ggo0 SV gama blie 10 a5 gyl Jpame 5l cbbe S0 ylhe)
aia B0 4 Greail o) (s b Cenl (See im yol L 4] (e S5 pl Huid b Sl (S 0SS s
A ) (g e Ul (6 pSejlail Jlisa a5 Tudp (et -\ sl agzg iy 5l (AT g4 g0 el (nl et
0AiiS B pae |y el Catl 3l Loy B panass SV guaze 40 X5 5l BT jlaw cpl el by 5l s Glee j0 aips

1. Brand Awareness
2. Brand Recognition



S99l it 30 Wiyt 31 AT 3 JWigh 59 Sud 3918 il (83 ik i iy p ] ##

5 690 ol =Y Lad e LT lee 5l Gl Ay s 45T Gl axlge S Loy ga b olKing 8 il (slans 5l s ddd
Day ) 5,5 8 55 hilie , Lapli 5l (s 4l (g0 ol i pU (5510 4 ) 50 (Ul (g Sojuil Jlioay o5
etal, 2019

Ll cnl 5o sl oads a3l y (o 0y 5 4 el 5 W ) i 5l (BT Sl ey oo olallas 4o
JLsg8 50 b)y9 HEOS B pan agad g % p Cagn g Slds sla, Il o 0Bl o slaallas o (2021) Asadollahi et al
o s e adaly 0 W5 0,55 6,5 el (B iagh 40 (2019) Rahimiet al .o jls 0439 (o)l cae 5 S alal,
2y 0,8kes iy (5,55 5 (BT wamd Bl ) rizres 39,5 05U ) Wy 0 Shes Lo Cpasd 5 (2
2 Obds 4 IS 5,5 g B9 6yblgr 35,5 Ly 845 iegh o (2019) Yusefiet al ol jlolae g cose 50
oo s ( sloix! glaaile, ad iegy o (2021) Almasi etal o)l 31 55,9 G,k 5l Gluds i 4l
o ol Sl wols yLes glasdlas 4o (2018) Le etal .o S o) wp 5l 2T j0 (egras Soo2 5 2L liL
Kim Logi go WYL B pae 5 0 5 el i (0,55 Dbk 4 Cond 5VL (5,50 4 2o (o5 55 5 (late Slids o
2,00 55 dalie 4y ywge 535 4 (5,0l Wiy gl 0dd 40 CudsS Wiyl BT 5 o es wasies (2018) et al
1545 sl ot a1 53 JLgh gl ol g9, Dbl sl oy &1 035h 0 so yLts Sl axpiny axlllas
ol ] iyt dad 5l allae

4S (SloaiuS (el A 4y 4255 L Lo ol sy oo Slaiay il gl JLigh aliles S Lol (U1 (S S i Sl
35 ol aisy waly (lisYgame b cuz cilite oeS b gl hia 43T aly e )b JLis calas o
azej 9 Nsd GIILLS 5l 5 ke Slubua! 1ol el ailgi co oltdl peoal ;o L 1y aenl Jlels jlows dlbbue ()
ailns glacondoe dilue S B,k g0 laculs, o oyl Ldel .(Afroze & Shafiel, 2019) sl wal,8 1, (o, Kol
asla B )5 cnl S el adelsg 5 selonil oo pla o )les ar (5559 50 sl cal Gdél g asS (oo S po Sslite sl |,
Olgls gbad 5l (L6 slavely sldy> zolaw )3 o5 gas S (oo Ll JLSs8 Ll o (lowisS (el (285 Olygls o
Saals anzls ploicas o] 5l g 00,8 i 1y Gl Slalacdl Lb5)5 slaaslisy, o35yl .0)ls (5l a0 has ;b
gl Qlall Jie (55585 55 Jlio (sl w09 o0 005 (ool oo 5l Calom 5 (65055, oz 2 oligld 5l (i 4 0iS (o0
axg 5l Sl oal S30,lse aen (Izadi et al.,, 2019) oS o coilssl T Lodigr gult joss g sanb i o> o
s wiilen wiilgie 3 lyals Conl aseie a5 slilan lilsy ol (gyels E5i90 4 Wi, 5 a3 e a3l i
@ OB g bails) azgi g ool 4l e 4y azgi b oaisd Jbo Coles Gk cnl 5ls 0l ,m olils & 5355
Ol ol G e gy 09U Al 4 azxgi b eizmen g i S st Slisles o (LT o Slas 5 o)lgl
Sl bl el Jlgw cnl @ galy Jlisa Siaghy aie (nl )0 laallly anwgs S ;0 Grizod 9 438,50 & 90 JUod
So,0s (B (Sg ol it jo a5l a8 Jligh 5p S ol el s,

95 ol 09
W9 S el GBaiin o iy il BT 5 Jlisd 5 S gl el (g9, Slils 1d pwyp pol> Lagh 5l Bus
O33lom 9 sl (270 and slagiagh aiwd ;o [l L 5l g g0 )5 Slikiou g9 5l Bam g cuale Ll 511
PGS Ugei o VFoN Jlo o Jlish 5y S slail sl Baiis 45 (teghy )bl anale 555 o 18

1. Brand Recall
2. Bundesliga



7Y H;DJ 1FeY slar o3 05k dp sle 0599 w339 UL Ol olks aolidad

4 99,9 s 5l (S aiiS oo LS u ol Go sl Sy JLigs 5 S slagsil a5 09 (g0l o 5l gl 0
O3 Sute Sygo p ot b aiS (o evalie (5l Basb Sl e S el LT el g cnl a4 sl 4l
Eoris 3l Jud Al o S ol ) al o g0 0 dliiin el (S8 s Y L0l e ool S Ll Budo .)..1.3'—‘)5)04.394.3 ey
Fomole ¥ pgd gal> e g VF Y 0l = VO UNT-Y sloys Jol 5l 5 K £9,0 4y 0nile aian g0 alold 0 4 5 X
VE N FN Jad o 5 S ol Jbe (el o plnil pgs gl po dnlidin py Spslaex 5 @ Sn S £9d
39D ygods (6 S el Ghg,y 0 S8 sy 3y50 S 25l 8550 10 iy 3l AT il ge &S Sl o)l ci &S L8
9 @9 baigel o gl i Al e o delitinp a8 18 Buion 55 09,5 50 9 SL! HE T aS agy eyt
&J&ﬂ; 3lole Vol e dovdigas (ali o leds g Juesl iy s o b QL;T L bls,l baas b e g 090 S ‘_;)5166.?
O33lim 9 09931t £95 51 Guiows Al azgi b )8 )13 (BT LSl o anlidin p boazme (y903lim 50 9 JUSs8 5
Splias aloxil 09,8 S 08 a3l 5 geil i owyn b el g J S 09,5 (g gl (n! W g o mSand g9 5l g
adlg0 0 L (2017) Fereydoni & Kalate o, 5l 28T Jlow V7 o losliw! dolidin s o 3o 5L 0,550 slaosls (55l aex
S Gl 35 s el 10 (W h,l S50 g bl (6,05 0 s0d Slelad ¢ Jgame (104 (w yiwd ;0 ¢ Jgaze £53)
Jesds a5 iagh deliion pn pgas 10 Glaase 5l iagh ()0 .09 (O 6405 midlae MalS U ) 6 50 it o DlS” 1)
555 03ll 2lig)S ST sy ypal 5l ol (Sl oy ssbaiods reizran 00,8 9B L) Gioghy Il s, OUT 5 el
slosazls 5 Sl oo ,o ( Slglyd 5l g canogs Lol 5l eosls Chogs jskaieds cyizan.(+/Y 5l 5YL) o W YL mhaw
O3e3l 5 ools qjg o Jloyi gy Stz i pransl B3 S50lsS (g5l I bliil Lol o o 5 (SS9 655 5

s 0oliiwl SPSSy22 (5 kel l38le 5SS L izl s 8 oy G Aasly S

o9l sleasly

e Sleld o i 0 VYD Jlas Bl b JLo YYD b aiges cpw (0Kks ol lis iagh saogs slaaidl
‘SDK—‘)M 0)9.0 )o :La9.o.| )‘ ed.oi wé:b (5&...934 GLKDML ..bj..' ).m \A L| ‘SA.AJl-A-A.AJ)lS gS)A.A ulfa;)lo O .‘09.7).0 u)L..a?u

el oal ools (Las YV g 53 (yseslim 5 ogeil i 5o o leaddie 5 &5 5 )

Sy 5l (2T e slaailys nogs slopasls ) Joguxr

3051 m 03051 ey
Slexe Sl S slexe Sl (il
<1#A Y/0) Y Y/f4 Jyaxe goi
<[FA Yoz <70 YINY 0083 ey 5O
-17f YIVE Iy YIvs o Slelws
-7y Y0¥ 1OV Y/Y bl (6,50
<Y Y/ f 12y YIYY Ay oyl Sy
<IYY Y64 <Y Y/va Ny 5l 2T

g (59031 Gy 59 (e 09 IR (ygal Gy 50 9 VIV (g5l Gt 50 Wiy 5l (BT e ) gz bl dyazgi b



S99l it 30 Wiyt 31 AT 3 JWigh 3y Sud 3910 b (83 Sl i sy [ #A

by owyp Sz Cwl YIOY o b Jgame g55 45 by o (5uilis 0 a8 o yiiien YIVY (S0 b 23 Clelas
Y Jg93) 230,5 solitul (i pomb 9,5 50d 58 (yg05] 51 Lidgl slaosls yog

033l m 9 0ses] U 50 Wosls (509 Jle i oy 1 Sz el B 5 00dsS 531 Y Jgu

05057 05057 Sy
ols gregle KS g e KSS
Y AN Y YAkls o g 5
Y A Y Y 03 g1 o fim 33
Y VAT Y AL 23 Slels
o/ XYY Y VP bl 5,5 )5
VAV VAV /YO AAE Ly il S s
/0 XY YAl AT £, 50 AT

4 b o lads b 903l lp calpls ol Jloy @95 shlo 95 5l (BT piie slaadlge amd o L Y Jguz gulis
el Jlo i oools my 595 aSul s az gy L idvghy dnd 3 Qyo}T Gly 0,5 solatwl SO b Lgl.mdy)'_l Foleso s ol

(Y Jgaz) ol colaiul diusly (& cyge3! 5l

03 o 3 osed] i o Aty (S5 ogeyl Y Jgu

G0 xSl wgldd (goliT 4z t & Lo
oo Y- ¥ Ya YA/t RTINT
e VYO Ya YN ST
o VYA Y4 Y-IAY b 5,5 o
ofe VIYAA Y4 YAQ od olelw
oo V/EYY Ya YVNE g eyl o 5l a5

ofe e Ve ¥4 VFIAY Jgams g5




74 H;DJ 1FeY slar o3 05k dp sle 0599 w339 UL Ol olks aolidad

b ool 1005l S anly (5 sel ol sire st 3eil G 5 0ol Gl 0 w3 DL Y Jgir
28T Jlsgs 5 S gl Wl (59, Slds gm 05800 atdpdy hlie (58 93, Buiow jho (58 S (g oo
Sl i Se el B ;o aip

G5 a9 Cexy

S5 Dlankss 3B 51 i oS Catls 052y (5l crmn Dogli Loailga 1o (9a5T m 5 9031 G o S BLES g
Almasi et al sla zagh zlo b aws b ol ams ol Sg el GBaiis 0 Gy 5l BT 5 5, K olyghs wld
«(2018) Lee et al <(2019) Yousefi et al <(2019) Rahimi Kalor et al «(2021) Asadollahi et al «(2021)
el ganed (2014) Asadi & Rezai Sufi 4 (2016) Kashmiri et al

JWst 3k Cagems 315 Slez DY pame saiSady gloeS a5l (S el (15 (S a2 3 elnil la gy s
D9 SN a0 ax | LS b opl WY gams alss oo JLsd (LS L 5l ciSin (lle c3lop b g 03,5 oolinul
ol 5l ookl Caaway 5 1) ol gonte oS2L L ol 505k o phladib ci cpa b asS eslinl T 5l ) 4z
50 llaiadisn Caslow iz S ety LSl 00,105 ao ol> e gl aidl plaS wes Faw DY gaze
Uik 4 550 SO 5 a5 1iSan (sloaiy 5o 5 4l Gl Sbay DY gamo ol b sd S5 pe el 03 58 il
% 9005 Lasl ) (plasls 3 USo 5L cnl b (2559 B aSodsi 5 (& gl (nl 592005 Ol Wl oo ol
Wyl Sl egas 4 g bl JLigs Slblus (> 50 wialss oo (LT 5IYL jlew (plaojeius c2loy LS
iy Sl SlaS b |y St sloolo 8 gkl JLigh o 4y (g 5l dme Lo Jlio plsieds atiS oslisul I ol>
Sl o513 s 508 oo ol 5 Ll 3,8 Ll S0 o iz 58555 oS ¥ Sigubily T J3,nls T I, i
sy gl 4 VL ) Y0 seken ) il Gilee JLo 1) b Sl ol o bl 2 a5 035" S 555 oS L
o5y 3903 ol oolitul SleS nl e lapiS 5l 03 JLigd Sliluss (B 50 Blie j0 55 gl 5 0,5 aaly>
Oeben ¥ oo AVLs S ol (2855 Sa S iy JLE 5 a5 08,8 Lael Mgy LT SLaS L 1, (015,13 Y 55557
52539 SBGHS by sl 0T bl 45 03,5 Lael SHU GloS b 1y (9315, oo Jiged 3,5 aalys il Vo
2,5 b0 LYo guds YVF AVl ulasol Sl

SV gazme (e JLish ()5 Gl 1l aas oo L g 039 (A559 skl Slaks 5 (2L L Saeal 2 s Cdlas )
0P (i 3B aaas 13 Baa | SUSGL B oS (oo BN 0)lgen g aiias ()5 sk 5l Slls &b ) es
a5 039 Sl (gl wiid 425 (95l5 ;5 0)lgen a5 (3359 50 15,0 BB (SG wes (o (LS £9b9e (nl ol 4z
Olse (g Slosl Grizres g ol Slagh bl 4 argi b nlnle Wsd grhe SLls IRl G plsrear Wi
JL598 zrkae slapss sy -39 00 039331 (3359 (nl Camgemme  j9) 4 59y 5 3,05 (SLL &S Sl (pla g 5 JLigd oS

. Barcelona

. Red Bull

. Castrol

. Panasonic

. Volkswagen

. Nike

. Sergio Aguero
. Puma

. Lionel Messi
0. Adidas

— O 0 N N AW~



S99l it 39 Wiyt 31 AT 3 JWigh 3y Sud 3910 b (83 Sl il oy [ Ve

5o aS o) 0539 5 bl lp caslin oy il co Caws iKin Sl 4 VLl aS s Al sl
Rl 9y LIS 5 Wy g0 b bl Cuo B o Sl oSS Sl By pee slapes QUS3L ol 5y Sl W
o 590 SostST 5 B (JByma 5l i SlikiS 09ed (ol (i el JRS,80 5 008 Colem LBy, (JLSs LS5k
o @l el 55 JUSs olgls el (59, liaks Bk ) 1 cnl an B 5l plas Hole Giagh gl 4 sy JLiss
ol 85 2 4y Sl (BT Lad g 0wl Zu pe (Lol Bus aad o (LS pl> tagh slaadly b gues (sla gy
sloul IS gbar nlaige S5 S50 (o BI85 Sl wizmed 5 00T B pan (S peeal 4 2 5l AT 12
S L agrlye plSim o)l 0525 (5t Jlool STl ol sl S je p iz gl ol e 50 Vb b 50 W 5l alST]
R Ol azx g 850 0y 31 3529 (5ybe Jlin] rizmen S jslas Gl he 8 4 Wiy o] (Jgaze aiib 4
A5l S 655 )0 A GV gazme 3,50 ;0 @Syl ped 09l QLI W )l ey S e Sl nlply 00K
50 Sledbl (53005 5 2y 5l BT @Skl pga .ol anlys Jgamme GGl a5 5l T Wi ls 0 5 (68 sl
Ol yiie 2 3 Sloceal p iy slo Sy Casi g sbml » 6B, b iy 51 alST adly 53 038 o il oy 3 alaod
S a8 5 Ol 5 s ol anSlil ansl> o JLigd i Sl eanes LSas el aSula azgi b oI5 oo S
e ilgi o )3 S (lhgls eld (555 » Bl (lplis g oas alis 15wt JLigh e <o) 6)li5 0 )
JUs8 Ol (ol 5y 2 ip DLl b iy 5l (BT laadlie & azgi b pm 058 anelr mhaw o iy e lis 4

8,5 SaS Wiy S S game 3,18 5 gaaiws b cblbe olisl Gl a4 ol o

Ohgld ol 59y 2y Sl aus @l 8 WY gaze (et 4 Wl oo W Slpls G b cbbre (rizren
Caled 50 505 S Gblre L plss b g o Laily) sbml ar S sbml coste wliehs Cblie 03 50 Wilsi oo JLisd

Do a5 e WY gaze hlie jo 1) 05y 53]
Sl o155 Aalyty sl b s o 3,5 ST 1, 595 (g K0 45 el Jlw oy ] ol L
e s gt 53 T Lo sy e 550 50,58 LV Fo) L s Yo YY e ol 3 g e sl
i slo,lSal, o JLiss golatl colo s Coanl 0t S paani § U lpke gl s SeiSE 5 15 Jiluwo
JLigs aglas pals 5 05 o ALt « JLSgd Cario? lgie i Kot a5 Cowl (Madlops Jlad,bo y ans, ol 10 sl o
@bl ol JLogs S8 0 Lol i o inie LoolKtl L (60,llin (glaols 8 )i sl aSis] 0g2g Ly il (gl >
15 Sglite gl b Sglitie oolomgy Lasl, (] 45 ailedile o o Woael, el 5l LoolKsly (s o2l 4 ¢ s il )
Sl )38 31 50 Ggrme sloogs Lidi owy Olyie L (2017) Esmaeilpor et al _zags o .l oo plx!
ds il 40l ks (sl 1S aleg i )5S ke yid 5 il pygms bl Loy i 0k i €yl o 55k
B pgal e Slds ol 0,Slee il ol po o ulf.:sb L do o 4 SYgame 5l ols ains Sl 31
by olils adgs Sl @dly o taghy (nl asd oo cawsd ) 095 (LIS Sl s 5 (a9 3,8 (o0 sgm Sl (gt
Sols 850 w4y Slipls 530 @bl atily (o538, asel 55 [l 3 90 53 45 (S50 13l e GLA ) Heee o3
ST Ohels 3550 5 cnlg bl dalgS cane STOULS am ;o il ALt (pewlio L3 apde 92 45 (Sy90 )3 9 092

el 33lo i sl 55 3 Wl e o S0 s a5 Jletol aols wlalsl b 3y



v H;DJ 1FeY slar o3 05k dp sle 0599 w339 UL Ol olks aolidad

g olalitdl y aitws JUgd ol Sl (ootn 32 508 5 S Glygls Az 0 039 (ootes B39 (JUS9E Sl a2 L >
05y Wlgise iy Kl il eld sg, 2 bk 11 il b ablae 5 wlgge b1 Lulus (slapass b
5 0 ol o pules Jlews o lSee Al 4 a2 gl JLSg8 5 S (lgls il axsls 56 GBanie 5 ol SLaks
5315 Iolg 008 5 laloms 153l 955 1,5 e e g, ¢ SNl il gy (sl Logas JLsb o (655 K sl
2585 53 grbe lgls S Gl oe @Bl 5ol adls & Sl AT pelhae S gl el (59; Dlks Wil (e )l
loygS Mollir Hgls (S8 Lo ele GBI pased axmio ay (2G L wload Joad GUSG 5L asle (o el G (i 055
obe 5l Bua 0.5 o g ju el S Gk cpl sl Ll 5 050 oo plol i Dlids o5 oS w0l co cualie
Ll 5 Wigd adndy dnalz ;5 By pme b 5 j50d0 S8 (lsie ay asils oo Lamy 5 U358 (Ll ol (nl (o8l (sloay s
P olsls Wl (59) &l 50 Wald a5 cogee 5SS aims ploxil ] 095 DLl B yb cnl sl WSl e 5 S5 laS 2
Obals ol 09 g0 00ud (e sl e 10 5l gl Dl3slS 5 0405 () 0 Culi sl ygls (97 Sl (Wl e
Oy sl aed o Lo jgls Lol ols Cusgaze ol ol slagsb slaws a5 1z o oo piizrar o )805559 (b 51 i
s 48wl (LSe3k (b S gl (b (595 DLl o e G Wl o (nl g Mg oo 00 dden g W)l 9
Ol wiind JLgd slacols; 6355 OBl (S a5 58 gl o plgoe (nlple Silees dtaz 1)yl g
o9 (31 B Gl whaw o g3l dllusiz cnl jo plnl JLS58 65 4l Logas w5 g (LT Slils od)b
50 Byl il ogd dsals mhaw (o wp o] Gl 4 e Kl e i ST sl Wl g, Sls ol ol
gy gl ol 83y s Elms Al co il ails ple blbe Y game a5 L lads 29 o)Ll 4155 ol 4 0yl
) Slg, Mo S il 295 JUIS s oy 1 il 4zl |, o gy olilinks sy Bl 4 0yl 1S g
10 Slinks tons Lo o 5l les Slinks sl uilol g 8, b asoge S5 s |y s Slislacs Ky puils]
S5 @Vl elyol 5 o)l L ols 5 Glmea cblre b aS glaadi 5 y5950 b (staled S5, 5 Sip 097 (Sl
Sl guisa 3l Galy ple cbbs «g)yshs (wld 950 30 Ll .aiS w5 5 aase cpl jo 1, (oog3 asuilys Jor 9 .S o0
Gl 5 by dr ool 5 S8 Lol S i o0 5 g s 1oy 51 6 lemms o] S il cmlie ol
25,5 dalgzs o5

s S 555 ool il slasi 5 g eyt 355 ety gy, el & 4L
Szleio)lil (Se 5ol sy G5k Su lodizs dnn o ()5l 392y 4 a4z L Gligl el (55, Slils (i 5 Coeal
Slacsib s > ik ool i Ol 45008 L 8135 b o (slaS 5 35 5 al5T syt s 5 s 5
5o Olads (Jlogd ol jgls aieS Loyl 3 )b slacS i wiy ) Galfi Sguty SLiwly jo yuioren 0gd plowil 58 Sl
2 565 S b cotie DY garms wablbe (656550 S5 yolite 41 5 09 plnil (s3lme (sl o (gl e slaamio
ez Dbl b syl (L b atin 5 (il 51 a6 51 @l 0 pslateds 05 oo Sloidiy 095 250 b (s
L LIS i sl ol sl i 1 8IS | i 53 5 395 Sl e ()5 ] Jac s SrsS
Bl anls glaiba) 3,555k 5 098 4185 a5 55 gl (sl (St

References

Aooaizeh, H., & shaiiee, S. 22019.. Suvey o the eeeect 0 macooaactoss on couuption in aamss oootball
via individual management conciliators. Journal of Sport Management and Motor Behavior,
15(30): 257-273. [In Persian]

1. Rolex



S99l it 30 Wiyt 31 AT 3 JWigh 59 Sud 3918 il (83 ik i wyp ] ¥Y

Almasi, S., zamany dadaneh, K., Eydi, H., Fern, & aacute, ndez, J. (2020). The mediator role of brand-
awareness and brand image in the relationship between the advertisment-awareness and the
brand equity. Sports Marketing Studies, 1(3): 12-24. [In Persian]

Asadi, A; Rezai Sufi, M; (2014). The role of advertising in mass media on the purchase of sports goods
that have an effect on weight loss: examining the views of female physical education and non-
physical education students. Communication management in sports media, 7(2): 49-54. [In
Persian]

Asadollahi, E., Heydari, R., Esfahani, M., & Nazari, M. (2021). Ranking the effect of advertising media
on the country's Football Premier League fans (Case study: Shahre Khodro Football Club).
Journal of motor and behavioral sciences, 4(2): 181-188. [In Persian]

Asadollahi, E., Tojari, F., & Zarei, A. (2021). Path Analysis of Relationship of Promotional Tools with
Transferring Brand Identity and Sport Commitment in the Consumers of Premier League of
Football (case study: Padideh F.C). Journal of Sport Management and Motor Behavior,17(33):
1-18. [In Persian]

Asadollahi, E., Tojari, F., Zarei, A. (2017). Study of relationship and Comparison effect of promotional
and Advertising Medias on transfer of Brand Identity and Sports Commitment in Footbal.
Communication Management in Sport Media, 4(3): 15-25. [In Persian]

Day,y. L., kuo, A., Szu, w.y. (2019), "The incremental impact of intellectual capital on value creation”,
Journal of Intellectual Capital, 10(2): 260-276.

Esmaeilpour, M., Bahrainizad, M., & Zarei, K. (2017). Investigating the Effect of Celebrity
Endorsements in Advertising on Consumer Attitudes toward Advertising. New Marketing
Research Journal, 7(1): 1-22. [In Persian]

Fathian, R; Askarian, F; (2014). The relationship of advertisements by famous personalities on the
willingness to buy sports shoes. Journal of sports management, 25(1): 267-276. [In Persian]

Izadi, B., Ebrahimi, F., Mahmoudian, A. (2019). The Role of Cognitive Approaches in Coping with the
Stress of Football Referees. Sport Psychology Studies (ie, mutaleat ravanshenasi varzeshi),
8(29): 185-202. [In Persian]

Kashmiri, N; Elahi, A; Akbari Yazdi, H. (2016). The effectiveness of advertising through sports of
Irancell Company in the professional football league of Iran based on the AIDA model. Sports
management studies, 9(43): 39-60. [In Persian]

Kazemipour, A., Akbari Yazdi, H., Mohammadkazemi, R., Elahi, A. (2022). Internationalization of
aaa oootball 11 ubs aaand. Sport Management Studies, 14(71): 20-33. [In Persian]

Kim, S., Ja Young, J., ChoeJames, F., Petrick, A. (2018), The effect of celebrity on brand awareness,
perceived quality, brand image, brand loyalty, and destination attachment to a literary festival.
Journal of Destination Marketing & Management, 9(3): 320-329.

Lee, J., Park, S. Y., Baek, I., Lee, C.S., (2018). The impact of the brand management system on brand
performance in B-B and B—C environments. Industrial Marketing Management, 37(7): 848-
855.

Rahimi Kalor, H; Majkoh Ajirlu, M; Azizi Hamlabadi, F; (2019). The effect of personality, reputation
and brand awareness on brand performance with the mediation of brand attitude in the hotel
industry (case study: Sahrain city). New research approaches in management and accounting,
7(3): 17-36. [In Persian]

Rashidzadeh, H; Lotfinejad, F; Hojjati, A; Vahidi, H; (2014). Evaluating decision-making criteria of
financial sponsors of sports teams with a hierarchical analysis approach. Sports management
and development, 6(2): 103-118. [In Persian]

Yousefi, B; Henry, H; Ghobadi Yeganeh, A; Naseri Pelengard, V. (2019). Investigating the effect of
sports fandom and general attitude towards advertisements on the believability of
advertisements through sports. Communication management in sports media, 5(27): 33-42. [In
Persian]



