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Abstract

Marketing through social media influencers has recently gained attention. Many studies have investigated the formation
of metasocial relationships between influencers and followers. Parasocial relationships are often under-examined in
contrast to other widely used relationship marketing constructs, despite numerous studies. This study developed a
research model based on persuasion theory to examine the relative weight of extrasocial relationships. This study
considered three personal characteristics (hemophilic attitude, physical attractiveness, and social attractiveness) and
three characteristics (trustworthiness, perceived expertise, and extrasocial relationships) as antecedents of purchase
intention. Data was collected through surveys of respondents who purchased products/services after viewing social
media ads created by influencers. This study showed that extrasocial relationships have a significant positive effect on
purchase intention compared to other characteristics, and extrasocial relationships are significantly related to three
personal characteristics. In addition, the formation of parasocial relationships was significantly influenced by the
types of influencers perceived by consumers. This survey showed that social media influencer marketing strategies
should be adjusted based on the personal characteristics, characteristics and types of these influential personalities in

social networks. This article discusses the theoretical and practical implications of these findings.
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