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Abstract

Background: Urban branding is a new way of describing and implementing urban marketing. Just
as city identification is done through image perception, the use of urban marketing largely depends on
infrastructure, communications, and urban image management.

Obijective: The purpose of this study was to investigate the role and position of urban management
in branding in Isfahan City.

Research Method: This research was a survey-based document-field study, which used a
researcher's questionnaire as the research tool in the survey section. The statistical population included
all the citizens of Isfahan City and the statistical sample was equal to 384 people according to
Cochran's calculation, but 414 questionnaires were distributed and finally collected in order to obtain
more accurate information. Also, 50 questionnaires were distributed among the managers of Isfahan
City. SPSS and Smart PLS software were used for measurement and analysis.

Research Innovation: The managersiand citizens’ points of view in response to the roles of
municipalities, city council, chamber of commerce, and other bodies in the development of branding
in Isfahan City were separately examined, which showed that the aforementioned institutions played a
fundamental role in the development of the city branding. The managers believed that 77% percent of
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the urban management components had an impact on the development of urban branding. Also, the
citizens said that the components of urban management had influenced 94% of the development of
urban branding.

Findings: From the managers and citizens’ perspectives, the approvals of the municipality, city
council, chamber of commerce, and other related bodies had a key role in the development of the city
branding. The managers believed that 77% of the components of urban management had an impact on
the development of urban branding. The citizens said that the urban management components had
affected 94% of urban branding development.

Introduction

In recent years, cities have been looking for new ways to thrive. This issue has forced them to
compete with each other for attracting investors, tourists, residents, and labors. In this competitive
environment, governments have begun to strengthen their urban marketing activities and promote the
values of the products of their cities in order to attract visitors and tourists by enhancing their
competitiveness and productivities. Urban marketing and especially urban branding can be considered
as a tool to recognize the competitive advantage of cities and promote their histories, as well as the
qualities of their places, lifestyles, and cultures. Given the importance of the concept of urban
branding, the present study sought to analyze the roles of urban management components i.e.,
municipal component, city council component, chamber of commerce component, and other related
bodies, in creating urban branding in Isfahan City. The research questions were as follows: 1) Does the
municipality have an impact on creating urban branding ? 2) Does the city council have an impact on
creating urban branding? 3) Does the Chamber of Commerce have an impact on creating urban
branding? and 4) Are the related bodies effective in creating urban branding?

Methodology

This goal-based research was based on an applied method. In terms of data collection, this research
was a survey-based document-field study. SPSS and Smart PLS pieces of software were used to
measure the research data obtained from the questionnaire. The statistical population included all the
citizens of Isfahan City. According to the results of the general population and housing census, the
population of Isfahan City in 2016 was equal to 2,174,172 people, of which 1,978,168 people lived in
Isfahan City and 196,004 people lived in villages. There were several methods for sampling. Given
that the statistical population of the research was unlimited, a statistical sample of 384 citizens was
calculated by using Cochran's formula. Based on the available non-random sampling method, a
questionnaire was distributed among 414 members of the target community. The reason for the higher
distribution was that the research answers could be closer to reality and better attributed to the
statistical population. Another sample of the research consisted of 50 managers in Isfahan City.

Discussion

A 30-item questionnaire was used to collect the data. As mentioned in the above section, this study
included the two statistical communities of customers and managers of Isfahan City. In the first part,
Cronbach's alpha values were obtained for the components of municipality (0.94), city council (0.92),
chamber of commerce (0.83), other bodies (0.96), and urban branding (0.89) from the managers’
perspectives. In the second part, its values were obtained for the components of municipality (0.82),
city council (0.84), chamber of commerce (0.79), other bodies (0.87), and urban branding (0.81) from
the citizens’ perspectives. According to the questions raised in the introduction section, it could be
said that the approvals of municipality (6.126), city council (3.202), chamber of commerce (2.224),
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and other bodies (8.187) had significant impacts on urban branding development from the managers’
perspectives. The approvals of municipality, Islamic council, chamber of commerce, and other organs
of the city in total and in combination showed approximately 77% of the changes in the development
of urban branding in Isfahan City, while the rest of the changes were related to other factors. On the
other hand, the approvals of municipality (80.778), city council (166.168), chamber of commerce
(7.778), and other bodies (6.936) had significant impacts on the development of urban branding from
the citizens’ perspectives. It could be said that the approvals of municipality, Islamic council, chamber
of commerce, and other organs of the city in total and in combination showed approximately 94% of
the changes in the development of urban branding in Isfahan City, while the rest of the changes were
related to other factors.

Conclusion

The purpose of this study was to investigate the effects of urban management components on urban
branding. The first question of the research was whether the approval of municipality played a role in
creating urban branding development. Confirmation of this question meant that municipal managers
were able to establish a desirable and purposeful cooperation with other organizations to develop
branding in Isfahan, which was one of the most important and long-standing cities in Iran. Isfahan
municipal managers could help introduce and develop branding in Isfahan city by establishing
bilateral relations with tourism and Tourism Organization. This two-way communication, was very
effective in introducing the principles and foundations of the city although it was time-consuming and
sometimes costly. The second research question was if the city council approval played a role in
creating urban branding development. The reason for confirming this question was that appropriate
education and culture-building among the people of Isfahan City with regard to the concept of urban
branding and core values had been already planned and implemented by the managers active in the
field of city council. On the other hand, it could be noted that the more the managers and members of
the city council put appropriate strategies and policies in their agenda for branding the city of Isfahan,
the better and faster they could develop this city in terms of branding and bring it to a proper and
worthy place. The third question of the research was whether the approval of the Chamber of
Commerce played a role in creating the development of urbaning brand. The managers of the Chamber
of Commerce had tried to develop and introduce the city of Isfahan through a booklet or storytelling
and holding meetings and conferences. It could be noted that one of the most important programs of
the city council was to strengthen and develop tourism in Isfahan. They were also trying to get the
Tourism Commission of the Islamic Council of the city to interact with the Tourism Commission of
the Chamber of Commerce so that transferring of experiences and ideas could be done in a desirable
way. The fourth question of the research was if the approvals of the other bodies played a role in
creating the development of urban branding. The city of Isfahan is one of the metropolises of Iran that
has faced an increase in population due to people’s migration from all over Iran every year; therefore,
attention to environmental issues should be on the agenda. In addition to environmental factors, paying
attention to cultural and religious factors can help in the development and promotion of branding in
Isfahan City in order to attract tourists and investors.
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Table (1) Reliability of research variables
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Figure (1) map of Isfahan

SR Ll o g4 ou
(01 pde) LSl 535 sl Sy

‘)‘J\_.p‘).)/\JMI_M.AJJJ(MJJ(V-\)J_L:YAJQ)(J\_&)JYi)JL'\Y c&.ﬁjﬁd‘fﬁMul}&\ﬁJﬂo' dhf))‘
0 c/._,u.Sj V"\“"J Q|ﬂ,\_,a)'l.)_¢);\‘ Ao ls Jleve L;’Ykg Aoy T s JLe YO BYY oy V1 Jl ¥ B Y Ol e

ISV m;pobiw)sij&u Ol e Lo )3 AT 515 | S5 Aoy ¥ oy il B58 do s £ il ds s



VN b 8 gl) e o )led el Jlu o alb s paili 3

(O pde) b S ey (633 (sl S5 (V) Jyutr
Table (2) Demographic characteristics of managers
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Table (3) Demographic characteristics of citizens
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Figure (2) Research model in estimating significant t-values among the statistical population of
citizens
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Table (5) Direct effects, t-statistic and results of research Questions among the statistical population
of citizens
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Table (6) Direct effects, t-statistic and the result of the first Questions of the citizen group research
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Table (7) Direct effects, t-statistic and the result of the second Questions of the citizen group
research
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Table (8) Direct effects, t-statistic and the result of the third Questions of the citizen group research
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Table (9) Direct effects, t-statistic and the result of the fourth Questions of the citizen group research
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Figure (3) Research model in estimating the values of path coefficients among the statistical
population of citizens
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Figure (4) Research model in estimating significant t-values among the statistical population of
managers

b o e S 255 Al e e il ol DLy g 00 S pledlie g e s L
V10 5l i olsbine sde 6 550 53 Al Slslins ced 3 8,bT Olon oS 55 0T (glsbine 3o 5 A3 ke
W3l YIOA Ly 5 VAT Sl iy OF 5lde 45 5550 55 5 354 on Al Oluabl doys 40 mlaw 3 55050 Al
o sbay rags sladi g &S il (V0) Jsdr )3 353 0 dnl 4,3 44 520 Olabl mhavs 53 3 5ay
el 0 esls oLz

e 55l Mol g5 SVl s 5 T 5)b] peiions IOV I gt
Table (10) Direct effects, t-statistic and results of research Questions among the statistical
population of managers
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Table (11) Direct effects, t-statistic and the result of the first Questions of the research of the group
of managers
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Table (12) Direct effects, t-statistic and the result of the second Questions of the research of the
group of managers
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Table (13) Direct effects, t-statistic and the result of the third Questions of the research of the group
of managers
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Table (14) Direct effects, t-statistic and the result of the fourth Questions of the research of the group
of managers
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Figure (5) Research model in estimating the values of path coefficients among the statistical
population of managers
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