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Abstract

The purpose of this study was to investigate the consequences of fan participation for the
financial support of selected clubs (Estiglal, Persepolis and Traktorsazi) of Iranian Premier
League football. The statistical population of the football spectator research was three
professional and popular clubs from the teams of the Iranian Football Premier League.
ddddnn vrragsss rrr e usdd to drrrr mnre hte smnpees....  To oottttt t,,,, Kyeett ... s
(2003) questionnaire on sports fan participation with clubs and Cossss xxxxnndrsstt ... s
(2012) questionnaire on attitudes toward sponsor, sponsor image and purchase intention
were localized and used. The face validity of questionnaire was confirmed by 7 university
professors and the reliability of the participation questionnaire, purchase intention, attitude
towards the sponsor and the image of the sponsor calculated by Cronbach's alpha test
turned out to be 0.91, 0.85, 0.71 and 0.76, respectively. SPSS 20 software was used for
data analysis and Smart PLS 3 software was used for structural equation modeling. The
results showed that the participation of football club fans has a significant relationship
with the image of the sponsor (t-value = 11.17, R = 0.63) and the participation of football
club fans with the attitude towards the sponsor has a significant relationship (t-value =
4.67), R = 0.031). However, the participation of football club fans has no significant
relationship with the intention to buy from the sponsor (t-value = 0.03, R = 0.051) and the
image of the sponsor has a significant relationship with the attitude towards the sponsor
(46 / 7t-value =, R = 0.436) and the image of the sponsor has a significant relationship
with the intention to buy from the sponsor (t-value = 10.68, R = 0.644). As a result, the
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most important dimension of participation is attractiveness, and the participation of fans
leads to the purchase intention through the variables of attitude towards the sponsor and
the image of the sponsor.

Keyword: Sponsor image, Clubs” Sponsors, Purchase Intention, Fans' Involvement,
Attitude to Sponsors.

Extended Abstract

Background and Purpose

The purpose of this study was to investigate the consequences of fan participation
for the financial sponsors of selected clubs (Estiglal, Persepolis and Tractorsazi)
of the Iranian Premier League. In this regard, some relevant literature included:
Cuesta et al. (2022) in research nntitldd ssppprr tigg imeee nnd craatigg vll ue in
Il cctriii s soortss sttttt t hat 1l cctrnnis sprrta aamss aat tttt t  t s soorts iuuuttry
forward and financial support is the best way to engage consumers in the new
sport. Besides, if a sponsor wants to change its sponsorship image and influence
the sponsorship response, factors such as sport inclusiveness, sponsor integrity,
sponsorship attitudes and team identification are important factors and can also be
used to improve sponsorship responses used (2). In a study, Biscaia (2021) came
to the conclusion that fans can influence the strategies of sports teams. Since one
of the strategies and goals of all professional sports teams is to attract financial
resources, the managers of sports clubs try to involve the fans by using marketing
strategies and offering different products and services, encouraging financial
sponsors to inject financial resources, and achieving their external and internal
mtt iaatisss ()). oo rddioor rrarrrr)))) )) ) ))yyy ttt tttd. iivvssssstting the
cognitive and social behaviors of fans and the effect of these behaviors on their
sssire to tttnnd tee ttaii um” eeeee e taat ooiii tive and cccial baaavirrs heee nn
effect on the fans' desire to attend the stadium.

Materials and Methods

The statistical population of the study was football spectators of three professional
and popular clubs from the teams of the Premier Football League of Iran. Hidden
variables were used to determine the sample size. In order to collect data, the
questionnaires of Kyle et al. (2003) about the participation of sports fans with
ll'sss ddd Kttt ss Alxxdddris tt al’’s nn attitudes toward sponsor, sponsor image
and purchase intention were localized and used. The face validity of questionnaire
was confirmed by 7 university professors and the reliability of questionnaire of
participation, purchase intention, attitude towards the sponsor and image of the
sponsor calculated with Cronbach'’s alpha test turned out to be 0.91, 0.85, 0.71 and
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0.76, respectively. SPSS 20 software was used for data analysis and Smart PLS 3
software was used for structural equation modeling.

Findings
Table 1- Collinearity coefficients of indices

Collinearity Statistics

Model
VIF Tolerance

Participating in the activities of my favorite team (watching 2 697 371
games, following matches and news) is enjoyable. ' '
Participating in the activities of my favorite team is 1683 594
important to me. ' '
| am interested in participating in the activities of my
favorite team (watching games, following matches and 2.023 494
news).
I get really excited about participating in my favorite
team's activities (watching games, following matches and 2.180 459
news).
My favorite team plays an important role in my life. 2.860 .350
I think a lot of my life is interspersed with the activities of 2 458 407
my favorite team. ' '
| think most of my life is spent with my favorite team. 2.483 403
I can make a lot of comments about someone by watching 3512 285
them participate in the activities of their favorite team. ' '
When | participate in my favorite team's activities, others 1.941 515
see me as | like to be. ' :
| can actually be my true self when I'm living my life with 2 666 375
my favorite team. ' '
At the time of purchase, | prefer the products and services 2008 498
of my favorite team sponsor to other brands. ' '
I will probably buy new products sponsored by my 2 549 392
favorite team. ' '
| am trying to buy my team sponsor products. 2.017 496
Sponsorship is a valuable financial support for my team. 2.838 .352
Sponsor support is necessary for the survival of my 2341 427
beloved team. ' '
My team's sponsors provide valuable financial support 2.849 351
Sponsor support of my favorite team improves my 2 686 379

perception of the sponsor and its products.
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Table 1- Collinearity coefficients of indices

Collinearity Statistics

Model VIF Tolerance

Because of the sponsor's special support for my favorite
team, | like the products of my team sponsor more than 2.474 404
the products of other brands.

I have a positive attitude towards the sponsor and its

products because of supporting my favorite team. 2.009 498

The collinearity results are shown in Table 1. As can be seen in the presented
results, the variables and data are not collinear and are suitable for the test.

The results showed that the participation of football club fans has a significant
relationship with the image of the sponsor (t-value = 11.17, R = 0.63) and the
participation of football club fans has a significant relationship with the attitude
towards the sponsor (t-value = 4.67, R = 0.319). However, the participation of
football club fans has no significant relationship with the intention to buy from
sponsors (t-value = 1.03, R = 0.051) as well as the image of the sponsor has a
significant relationship with the attitude towards the sponsor (46 t-value = 0.436,
R =0.436) and the sponsor's image has a significant relationship with the intention
to buy from the sponsor (t-value = 10.68, R = 0.644).

Conclusion

The results showed that the most important dimension of the conflict is attraction,
and the fans' conflict leads to purchase intention through the variables of attitude
towards the sponsor and the image of the sponsor, which can be considered by the
marketing managers of the clubs and sponsors.

Reference

1. Rui Biscaia (2021). Fan engagement: can fans influence the strategy of sports
organizations, The Magazine Johan Cruyff Institute.

2. Cuesta-Valifio, Pedro, Gutiérrez-Rodriguez, Pablo, & Loranca-Valle, Cristina.
(2022). Sponsorship image and value creation in E-sports. Journal of Business
Research, 145, 198-209.

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen


https://johancruyffinstitute.com/en/blog-en/sport-marketing/fan-engagement-fans-influence-sports-organizations/
https://johancruyffinstitute.com/en/blog-en/sport-marketing/fan-engagement-fans-influence-sports-organizations/
https://www.sciencedirect.com/science/article/pii/S0148296322002235
https://www.sciencedirect.com/science/article/pii/S0148296322002235
https://www.sciencedirect.com/science/article/pii/S0148296322002235

YVVeh o . VFe) (60 9 33T .¥D oloids VFo,90 339 oy 00 Sladlao

g, Ml
S oo solRil (Jlo (ol (sl 3 ol y1819d &5 Hlivo sbdvwly (ow s

ol JWg 5y
Y . ) VIS & . \ - PR
055 Lo yimea 15 SNo dlaan ¢ (i g 255 LD yiames
GM}&) u‘)—l‘ sw) ‘L))'Lj olKisls ‘LS“))B ﬁ}]& 9 @.\;w,‘ 0uSisle ‘G“))j w).m\c 05)5 )lJJL..w‘ A
(g

Q‘)"‘ 4w) ‘UM ali.mb ‘LS”“))S ‘551.9 9 LS“‘\"W)" 035LES L) ‘(5”))5 u..a‘).:_xa Lg).._fd S §7an L) Y
Q‘)"‘ sw) ‘QM olKisls “5..3))9 ‘551.9 9 LS“‘\"W)" ouSisls ‘LSM:))B W)JAA J.w) S.»Luu)ls Y

Ve BITD 1 by b Voo Ve[ ¥e el s &,

(Pliw) ot gollil (Jbo plel> glp glhlblep e )lin sbusly (owyp (gl Sus
ol aw JLigs o) SLaled (Gaini (g kol amoler 091 o)l pa! 32 Kod JLigd (3L )95 15 9 (e w5
Ol Gl puicto | Wigod px> adi S g2 Olpl JLigd ¥ S Glaes 5l Hlad,b g (slad >
olyloled 8 L 3580 50 (YooF) o)an g b sbaaclilow p 5 Wodls 5,910,5 5l 0 .ol colisw!
2 (o (ol dg S (2,55 9590 50 (VIY) 5508 g (g yailuas! (g8 9 olBl b (2559
alul 3158 Y by o 6y 2195wl 51 o 45 ab oolisl (53lu ooz w53 wad 5 Jbo ool>
SWT (9051 b ool g 9 (ol &1 Comnd (5,55 g 3 b (28 Lo dolidions yy (2l (2SN
SPSS 138105 3 oleMbl Judoxi g 4 3205 (511 oud dulno +/V5 g +/VY o/ AD [R) o i 4 FLig,S
as o1y lis gl . )5 eslisuwl Smart PLS 3 ,l381e 4 51 g bt e¥olze g3lw o g1y 9 20
=+ /8Y 2-value = WAY) 5,15 o e alaly Jbo oolo pguai b JLigs Goliisl o ylolgn < yLin
SIS Gylssre abuly ol A Comd BN L JLgd golil ol )llge e i izes 3 (R
—alyly Jlogybools 310y y5 auad b JLi g8 saolil o lolgn < Lin Jg (R =+/¥14 t-value = F/5Y)
TV/E8) Sl solo s Cammd 55555 b o Jlo (ool 3 gl cuizzon g (R =48 t-value = V/+¥) 5,1 o
ct-value = 1¢/8A) o4l akuly Jlo ol 3l a3 wad b Jbo ol> poai g (R =4/FYF (value =

1. Email: goharrostami@gmail.com
2. Email: mostafa.molaeinejad@gmail.com
3 Email: Hamidreza.karimi95@yahoo.com

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



1$4) 6o 9 )Si VO o lols NP 0,90 ¢ 2)y9 o oo Olalllao AY

G055 5l yeiie 0y 31 5110180 8 jLie 5 Bl o Caplior 15 Like kg (5 yieten ety (R =+ /S FF

D o0 e Wy duad Ay (ool gl g (ol Ay o

OEaES Culos 4 55 ¢ ]yI0lgn &8 Hline iy y5 wuad (olRil luols (ool 5 guai 350l U 39

EPRVTY
Olez ol )3 Cel o359 )0 Glzrliled jpa ¢ 23555 Sy, So 25w (s S
Bl ol Lad (gl g wisS (oo a i (3559 sLiled sl ) 955 o 9 655 coley S35 oy selee
delpo 5l goby ise g (b |y ailae (55035 Jome b (GYsb glacdlue ol (355 4 255
Sl b wilgiion (9 G310 (Bl 5 (318 (S (o0 )8 bl p ogdle (o559 slashuy,
doard; olos b anglie )3 a5 Cunla )9 (3 )085b 0 5 (niml) dlex 5l 5 Olnl po JLss
AYAY () en 5 plgy) el ool olas! 095 4y |y ol FLiles o )], 1055 9 olaws o s
558 by e hyng S oS LS g wreaddle oS ol (lyed (23559 Olllea (VTP
Sy g By 50 cege i T VA Yo VA T gha> g e o (lg) digd oo iy y25 Al
5 (ol 0y 3 0ile) s O ygods Wilg5 co (6,105 51l ailazils Lol&al ol50el e 5 JLigh
5 Ligedle ool ) il (lad,b , slaollil caw @ Jlopluls Cis aile) i,
@ wlieddle 5 Sbue sla 5,55 a5 Canl S Gllgan S dgmg cpl L (YA WYY T U lab
o lolen U}Jl hls S cwl Oglaie 50 (Zliles b lolgn papae o)l o> L5450
09,5 aw 4 |y JLigs ol lolga (YY) T Shas) 5 jeu (A1 YA (bl § )Lo) s ol
QIS e guab it lolgas a5 SLaliled ¢ lolag ol jlolss ¢ jloldy alay ol lolsn cnes
b BaSGras plpear (o8)) ohlolse bl o255 Gl slaars; 4 adle 2ol L
Olbbee b aisS co (oM (glad > o559 soollil g bps .ol 428 ,5 Bul 55 Lol Ll

sloyion s 4 e |y 055 lalacly 5 SVpams ol ol 1 sl i 2

1. Kyle, G.T, Graefe, A.R, Manning R.E, Bacon, J.
2. Wann, Daniel L, James, Jeffrey D.

3. Pradhan, D, Malhotra, R, Moharana, T.R.

4. James & Ridinger

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



AY w Jb ool sl glylolgn o ;L gduoly (w) :gs“':""))"ﬁf

5 olZal )l lolsn 0gi oo el a8 ol Jalge ololids sou ;0 Wb (5,5 HbL,IL ool plo
g0 Jlso WelSdyg 50 s3> b g (osaiesli 5 9200, Gosb 511 gl b b pe slasluyg, daees
@ 035 Ol)Pler sloaiawl o8 (I 4 w3ls 955 aBMle 350 125 DY gaze (55l > &
Jolse Son azm 5o 9 Wbl Jole Ko 5l e GLE,L3, 9 L3 )S0 ) e e (S0l
Jlish laolfsly 5,lolsm (F- ) ¥ VF MLy 5 To55TL (0,08 dciny) dms oo & (silisho
Cel g blgn g Colem pl .l 00g0s Cdz 055 4y 1y 0,81 51 (6 by d> g8 ¢ oo (gloppud 05394y

el 00l o ol Lt 5l o B39,
slaglp B85 e 5l )l S (oo S 1) slad > oL a5 985 JLigd 4o e ;0 0394l
e gloSd 4 Jleal (5 Ll Jlbo (i [l slaejs> ool 5l (5o taiins o
istsish i 3 el a8 s JUab (slaslSitl liaal,s sl 45 ey Lis JLsh
pas onl 5l o el b bl b Colox o wiugae G elSal Wy b Y gz by 8
el iz oo 45 45 Wloos: jgezme oSl o olsn 5 lezlils ol 5 laculs, Lz
355 a1y 9ok o)k &5 wits e Gz 50 5 Jlo Sl ATl aril T s
5 o8 sl ol Jsil 5 55l b 358 5 58 0ys0 s L o B,k Sl les S e
loelSil x> lolSsl ol i o)y @Blge 1o 45 el ol 3,15 525 s sloelfitly o )90
397 yen 4 QUL bghus (oonBlym )3 5 o0l 395 (Sln (PEAST (Sorlee Sl (Sl
Bl CaSl g (5595w Blae jo oyl slacl g o lociy a5 ol jol8 aS asil Lains o dslo]
ool ;008 CSlin by 5 (605,04 T ool Zagn eVl oS Zaga b ol ol Lo 5 L
po3) a5 93,5 oo Bl oSl b 5 o3 01 b (Slsy L3 )18 5 e S S (23559 050
g a3 o (L oRAL L g o (I L b e jgel po 1) 313 (ible o5 Lawe 5 (patd plill g s
OV AYAP e 5 0005 (5599 3jlaise 6l 5 pmcte | (BT (6588, 5 (S5 Ls g sloar
Tlolse o8 jlie (85 51 an T oo luc ay selyd S (61 09,5 (2 et ol (sl oy 1olse
S g O F AYAY (o) 05 aBlis ol oy 5 Jlad by Caio JLigs a5 sl el

29 e olblga Jd oS lie g jeax e By beslag, 5 S slaculis

1. Yoshida, M, Gordon, B, Nakazawa, M, Biscaia, R.
2. Sponsors

3. Team identity

4. Fan Involvement

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



1$4) 6o 9 )Si VO oylols NP 0,90 ¢ 2h)y9 o oo Olalllao A¥

Sype 5> Ao 58 g3y ol cliiome Jbl Gulul oS5 sbar 0l jpai LB Wlsi ool
Ly Goop9 delyo wlo doyo Ae jlolag ol jlolgn ao o Voo sy sl oS> JLigd jlolag o lolgn
5 3lml 5 Oylolgn Cuanl 4 az g (155 5o Slail A b )y & a2 b LS e sl
ol 00l 10555 5 (g 5 Zumotl 5l JLisd loolSils 1o (g)lblsn (S Sloolly o ois

QRN T TS 5 9t (555 o s
4 095 slaoanSolos 4 a5 o Joas solil 5k 4 olKal e laolil 51 (55l 5o
=l b @I R Bl ) Sleas (n i B0l (oo (rw 9 WS (o0 ol (st piir
5 ool 005 Jlg ey g 5ead (Sblagy Glo mag p 4 (oo yinsd gy &y (gus yTwd (lezLislel
ks gl a4 g wiaas cows 31 Sleldy sleoaScoles ool 511X was @il o g a

solys oanzr y Jligd aizo 5l Gl 5 5l Sl Bl g5 b o WS ol ) o)l Hlseas
aaly> pg e 5oy laoanSColex g lzliled jl sl (S el iou (b cnl yo 0l

OO YAV () 055 walsz ol o 8l L KJ slasib b, @awslys jo 9 Wb
(Floizl @dlio &y azgh) (loizl Sb,IL ool 5 (o (20559 Colem ol lgie a5 jsblen
SO Y PR IO V-SSPV P P W S IO SO P PO DT SR VR IO
Lo 18 4 Colom 500 Gyb 51V Vo)) Foyem g ,Kua, «SSB ygin) Cunl Liel
2 o )] Gaaz Bleas b Jgame a5 Sl ofgas |, &S50 pgai g p,l 45 am 0 ol
O%,59) Caws 4y wulos (ol Bua (V0 AYAY (1S ¢ ,Lo) aums )18 L yidie 30 o ,me 40
o 5l (GalSue sla by, 51 S8 0 gl e eizen 9 Sel Gl i 5515 ST lodes e
LessS coud plonil pla g Lul) (ron 50 Cosl (58,5 )18 ail) (B y2e 15 5 gy «Dlacs
S9SN slaghyyg 5o (o))l slml g (hle ngal plyie b (ciagh )3 (V-TT) ollSen 4
Solex g 2185 Gom gl> @) (059 Camio il oo (Sig SN ()9 slagsil 45 wo S Gl
ol S ST Gizmen Sl w55 onl QBAS B pae &S jlie sl ol) 0n e 1 I
sile e 51355 55 e oo ol s 5988 i |, 55l ol g S0l
ot 55T 5 kit e e 4y 5 e sl Sl 2 o 5L

2. Pareto principle
2. Schmidt, Siemen, Koenigstorfer, Joerg.
3. Beaton, A. A., Funk, D. C., Ridinger, L., Jordan, J.

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



AD e b bl sl Glylolgd e85 ) liw gonly (ow )y 1 o) 855

s 0,5 oolaiwl Jlo Colas slageuly dgugs sl 28\l 51 o)lg so (puizren g dilus
B 58555 Slaps SlagsFl sl p ablgiige 110lse 45 dw ) m ol 4 (gl o (VYY)
Sl b @i (b (55 slapd aes Slaal g il ul 5l (S a8 Sl 1 lisy
S byl el 655,54 Gk 5l aiiS o O 85 oKl ol et
o ool b ol 515 s ial33 1 by T a8 e« lolsn 4 calises loas 5 oY guama
bl o 5 gl G500 5 Som ool 4 aliws 5 Jbe wlbie G235 cuz )

oS5l laai s b ool o5 JLie ot st b _imghy 5o (V- ¥ o) YUl lals ¢ 15 sedlo ool
G ol lolgn Jelss Laid a5 wisls (ylas (s,low pb b lolea craseds Slgen il g o83, o
sy doolSil L (s Wgte 5 aRAL slassl Lol ks w3 Je ola)ls) Sl
S I WS o SaS (ol 5l ol Cod Cgllae 3,0 S USE 0 2P LB
9 Span g uored Cawd jebiepl il 2, llslge b feles a5T ol ol Hgleudss
Sladym (58555 el S eohladb el plgie b iy 5o (V) TS Ll
Ol iz sl (slad > (559 Sl Sl e (el O)lolga 25 Lae 4S5 S (6 S A
S)Ld, oy Olsre b (caghy ;0 (VF - 0) (La 5 55 ool Cunl (pord Cuidse 5 Jbo
Ol o855 59 9 spa (sl o GLES Gliee 2 1oyl cnl 236 5 ol olge elonal s L
ol 38,55 085,545y sl oylolsn GLdl  celainl 5 5l ola,ks, o5 wisls
g ge 0l )9 )3 (22359 Dliilas SLales sl Sl (nl Suzme jpa> 5 CdS5h cge
S p ke LBl U Glge b aaghy 50 (VYAY) ol es 5 (oblness jsboren
0By 2 e S (hlbse Dbl 45 Wols LS (g oKL 3590) JLS5 o o5
U598 oRal ool (5,13, (5)l0Bg 2 (2,50 5 Iy (rizran 3 )ls (I, (5,18, 5 (3,5
wile yp KJ Goolfil olpae a5 wols olas cplply oyls oo 13U Glpl Gedgwe
s9> slaglele sln ghlolsa 5l coles slaptunns gilwosly slp 1) LS p adgrms
o bl ) B oS soliiul slasle, lamsee § lolid )15 51 sl ol e (ol ogdle oS solo]
b gy 5o OTA9) 6 amain o etes Ooizad AitS o |y oMbl ail] 5 ol oo iy
SedeS g ol Jpame CodS 18 (lad e L 0 ol SLales &S lie (i Olye

1. Rui Biscaia
2. Pradhan, D, Malhotra, R, Moharana, T.R.
3. Yohan hedberg And Daniel Coskinen

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen


http://ntsmj.issma.ir/article-1-1631-fa.pdf
http://ntsmj.issma.ir/article-1-1631-fa.pdf

1Fe) 699 )ST VO oylols NF 0,90 ( )59 Sy oo Slallao AS

saiulss 5 bojls 4 gl ;o S Cudds o 55,5 slapbesle § ol pae a5 wisls lis «leas
(ol Jpame bS5 f5e Jalge LS )3 a5 098 ol 3 alpd ST ecnl pli sl ) SLales
CS e dalls S (490 0,5 ool GBS O jg0a 5 1) Sloas oS )0 se Jelse e
@l Ol b simghy 50 AT ) ool wbie 5 s (SWS jsbieon o9 mualss ol olga yiin
Syl wizdly o Glpl ye JLigs phladib (e oale Ly, 5 o055 Jlo Cole slaojle
ol GV 0 sad g eS8 pgar j cdls Wil (BT et 3T 005G pae
S aab ol 55 5 S b sy p et il Lasiiens Jlo Slas 51 alST il o
aals Jbo o> &Y game

Jldly 5 o FLiles jeim Laim 5 i olal dnwgs a5 aslllae (VWAF) slel 5 Ly 4555 pand
OIS Loled jpa> (so55 Coetl 4y dzgi b a8 Wy 4zl l @ Cosag o) gy 4 oln! Olsils
oo dolse 51olnl GB35 Jldly QLI silcass 5 olpae alolids 5 (2T (2555 ook, 5o
A el (5900 s g0 Slaal 4y ol cqz ISl jpax bi> g i Ol
ol g Jbo ol iz Coal 4 Ly (pl jo a5 Oygo slaiaghy yiden e o
Syt ol slsn 8 Lis slaosly 4y a8 Lol wilazals wST 55,5 sloolKsl ol olsn o i
S Gz bl ggdge (nl Coesl 4 axg bl (05555 slaolil Jbo oLl
SO o ats S 15wy Il oS sl T ol Sigly il g ael 45T sy g I 4 (5500
CS e Condy Caz o @b colEal 5 bS] S5 olae @l wlsh iz ol
o 3t Mo ol &y i S5 ST 5 i olal 53 Lol L Jlgh ol blsa
0 lie g o8 Lt Lial3dl 2B Connl a4y 5 ans alool SLLE SaS w5 aad cole o s Jbe
e @bl 500 g )l oen 4 55 0 Jlplel sl a5 pladaly 5 ollblse
2,5 &l)l o GYsb jo ol ¢l e

QIS ST (B9 (ol 2az bil) )3 Wl e LaolRIL ol pae Sln gk (nl Gigres
g n Shald Culom (sl canlis slEaL Ll g o ol sl sloal, B, 5l asly
e olEil o slals sl oyolgn o JLie ams HLiS Canl Saoys gl oyl el
S @laasly 4z lpl Jlsgd 5 S

1. NVivo

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



AY e b bl sl Glylolgd e85 ) liw gonly (ow )y 1 o) 855

GR9H N9

Py S Gleollal Jbo sluel> sl lilolgn o8 i sloasly swypm Ban b Lol iagh
60,8 Sliams 0503 10 Bun Ll g Conl  San = bogd Oladsd goi 5l o))l JLogs
adS Jolds ¢ 3uizs (6 )lol drals .o (6551 aen (Sloue O yg0 s ¢ ubizs ol slaools 0 5 o 1)
Sl 5 (535515 5 el oY) b o 5 51e o o514 Jiigh o] Sl
bl 6L®um9 L ul)‘dljb O ML..M): O« osls &5)5Té‘°‘> 6‘)) S TY U‘f‘ JL.)9.9 )JJJ h_iJJ
FYY Coles 0 a5 wo)S wse (A8 AV Jad o0 50 sl B0l g oles ol pgoliv!
FYY olaws 5laue 8 6)51@9- aole V' gloj o3l 0wl oo Julow g 4y LB a5 aslicn
ladalitnn 5l o359 Coles g (o0))9 &5 Lo dinej )3 985 Sl )lB ;0 485 plonil suste
g oyl 5o el 0ol 48 054 (il sosr 9 de il ey ALDAS Olaasd jo a8 (IS
OLylolse o8 jlie 850 40 (VoY) oL, Sen g b Lawgs a5 glaalicos 5l baosls 5,910 ,5 sl
6)‘...4‘595) S92 g0 .‘a.:‘;u u,uL.u‘ > ‘) UT ‘d.a}uy aS ool oolatul J.)JD' Juad 9 ‘SHA Gcl} ):5@
S| oo;

39S 359 Cardg g Sop,8 Lyl b aS (694l9e coud 00 el gladslicin p SYl5w ol
.109.:]4 Jj‘ ‘-)AA.ZJ aS el L)M}u 9o JAL.» Ml—h—hdwf w‘ Sl 00l oolazwl wilasls @‘M L
5 ol (5, 0len aile (ol Condy wdloazs (pw iaile S ld Cape sla Shg Y5 &
18,5 )18 oy S50 S A 4 az i b 0l Blen (60550 el S8 (85 0 wlide g5 5
S ol & s 5555 (5T 6,5t 995 (5T (555 505 (Ul B Jal) Euli
sobaie & iy ol 5 03 (S ) 555 ap,3 0 5 () o ol 95 (g 1)
s.JL:.bé‘ )R )| o= )5.'4.».4 R sl 00l oolazwl \‘9.».700 @‘5) )l L.\.».»‘ MLA-M.»-MJ)J ‘5»‘9) uéb uL».».’
IOV bawgs o5 g eelasd gl dsliin oo Yl g aaslpbl asllae 5 £559e

4ot 4 kol Sllai aladi Jloel b o o))5 o ppe (6550 gzl 5 (50555 Za ke 5L

1. Content validity

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



1F4) 699 )ST N oylols NF 0,90 ( )59 Sy oo Slallao AN

CY ool I s @il 138005 51 (bl o sl gy cnl 5o 35 pladl ol anliden
oS oleiseyl b dsliins y Sgp0 (Sales aculxe lp (g, opl a5 Canl onls oolaul
=5 5 bl 9 2lis,S W jlade aS 05, o0 )15 4 caisled g0 (5 pSejlail 1) aliSe slodaras
S iaosls Jelos g a3 sl () Jgoz) <85 5 anl 3 ,0e sl 5 Jalse 51 e sl
L il sloansd gy 5 (F (ol 1 g lea) (Y Gl Gl g D) s)lel sl 58l 53
o s ool Ll5le sl esliiul b (s Jlogul) (slabaz 55 903l 5 dly = JSss S 5051

0,8 oalazwl (Y- Ll

4 arg b osdion oonp bl dsel @i (SsSr bl delos 5 gl Gise al o
Ol 5 e ga 3 0o )3 YYIV () o5 Il jlolgn B oozl 5las 0 YYIE jiagh slaaidl
OB Meofuly urez oS 5 4 axgi bailosls plaisl sgs 4 1) (o5le ;55515 e as 0 YYIY
oilacd 398 VYIA (uilcd YV/A (ols 358 2o, 0 VEIY (olss ao jo YE/Y (ol 5 s 0 A/D
SIS Lled pw 5xlkes a5 ams oo lid gty sloaidl ¢ w mo o5 Hhal 3l aiogs (6 SSOFIY
Oeizeed il go Jlw 00 S Tas 5 JLo VY B aeozuly cpw J8la> ggeze 10 5 YFIA L VIYY
(oml L o0 VT S ciil O cpl 4 llolan (g lolsn a0 agh laaidl 4y axgi L
sob e Wi3g YU Lo ao )0 OY/Y g YU as )0 YA/ davgin a0 VYV (yuly asy0 V4
Koolgils» duo y0 VPV & liwgo? duo ) FIY Kpogs 2o )d VYA (y5is g olosal, b ol lols
Cate m olgn €l wo )0 </ 9 €yg el g g0l P Ao )3 VT & oro g el By <10
ol do 0 YN ddavgin doy 0 YYD (oS 0o )0 OIY oS (L o )0 VT pimen load 045
392 50098 Slgieds pliess oty 2 3B i bl ol lolsn i ol s auays FH/A
Jowe 5l s Glivgors o Olilass liled 4y a5 Wisg adiee Baiaszul 5l aw s FYIV 4
LB 005 Jlis lp alites sla ) 4 4z g5 L (eizran o3 00,0 OVIY 5 g oo (LisSs
a5 o OBl )L (55,5 JLis (s, YL plsred wo s AN L i ol ol a4 boga ye

ol ol as ;0 VIV g90l) 9 e )0 VIO pls cao )0 VYO alijg, cduo ;0 QOO (a0 joeli el

1. Smart PIs3
2. SPSS20
3. binominal test

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



A_ w Jb ool sl glylolgn o ;L gduoly (w) :gsu"“))"ﬁf

onl g a8 ea 00,9l ooy 5l o5l lales g pgalinl jo ollolen jpax Slaxd G jge fued 4
g ols 1) yeam VO-VA o ae,0 e VoV F as o VY D-9 asyof e oo -F ss 00 bl
@S 09 )5aS i S Jad o o jpax Foolasl Bl v dw ol Olyblse jga> (S0l
A gole e w3 gl asliion 1o wolal den aS sl lis Bgig el - 89,5 00lS g0
Sz 1 0gh oo oy Losls g sole sleal cunl +/+ 0 3l aS jloline pdaw a0l 4y 4z g5 L

2 solatwl sl o g a5 (sl Smart PIS3 13316 5 51 s el slvars 5 o)

Lol he wo culps Vg
Table 1- Collinearity coefficients of indices
Collinearity ) s bl
(Statistics Model
Tolerance VIF

g Slilee 625 (il GLiledpgne of locudlad o o558

el i A (LS

594 1.683 el on (o (sl plaBMles 5o o slacellad jo o5 Lie
m OBy Olile (6,50 5k glala)glboudls jo oS lie

371 2.697

494 2.023

ROWH UIE P HNTIE S

S5 53k SLaled) plaNes 30 oo slaillad yo o8 1 51 Tadly

459 2180 R4S £ )5"0-*-" P )T*’) ..Bu*‘
Pybss 000l (L3 g Sliles
350 2.860 18 pl S5 30 cot LR (po dBMeS 90 o
lagYe o 5 clbedled Lol Saiy 3l coby  idu o 5 -

407 2 458 f’ ol Y = 2 pl S ))6..)w-’°.rv-‘5gs")53u~i
w00 A |

6 p sgu "N L;S S | /J.;‘ “‘soli. & “ . a -

403 2 483 e gt v HUS )8 el S35 )Mm-‘sgs";&'uﬂ
it

WS 0 S8 G foge S sbedls o4 yao b
285 3512 T T oo
o 9l 3590 53 il o 1) soly; i

o K0 e S W eladdle o S slbeddlad o e I8
P 1.041 oo ORS S o0 S50 )90 25 BENCTRD

Al o ‘mlo Cawgd as )9JGQT |)

b esls s o2 ol s - Jous &ldl
Table 1- Collinearity coefficients of indices

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



1Fe) 699 )ST VO oylols NF 0,98 ( )59 u pio Olalllae q.

Collinearity ) s Lol
(Statistics Model
Tolerance VIF

375 2 666 w19 oe &y 53 @i, 35 oo pladdles g0 0 L 1) 293 (S5 &5 Sl
el pl oaBly 09>
ez LAy plo &) g b piliwl Gloss g SV gama iy 5

.498 2.008 o
.392 2.549 S 6,5 1) mrgemne o peilon] was @Y gase Yoo
496 2.017 155 S |y et pill DY gaze 035 o (oa e
352 2.838 el il o iy wass (sl eyl
A27 2.341 el (63972 pgeee o s (Sl puilinl Colos
351 2.849 Sslesm a1y ity Jlo oo ot ilond
379 2 686 9 bl 4 S 50 908 (agas o ) bl Cole>
Sdy g0 S Y paze
404 2474 o bl SYgaze imageze o 5l pilinl 09 oo bl 4
il Cngs laai  ple SYgame 5l i |,
5yl 4 e S e o 5l Coles BB 4 e
498 2.009 g i g

Mt Aot (L0093 (o Jis (6lapuiiie &S (alln allaiz 9w 55 Jelod g 4320 )0
B g il s on s 0525 Sz s on b (515 (Fhasas ] i oesF oo
@ Sl 0pdie Wi (g ) S 50 (JRe) osimdgadgl e 90 5l i b g9 45 Wil oo
S9rge Hgm Sy Gade ded 55 SileS (ot ma andly Jo )03 5 (VL (Sion 5l K0S,
oxbylg ey Jele Lol /Y 51 5SS (Tolerance) (uilysl assliz Lol by 4 b .ol
ool Hlis V Jsaz j0 had e mls ol Jaize o on Oyso ol o )l 555 (VIF)
5 0yl s e ools g b i 135,5 co alimdlo sids il muls o a5 a3sS los ol o

Slal g Jolge 51 S5 50 bl b (At S (oS 5 2Ll 5 ELdg,S SWIT o -Y Jgur
Table 1- Cronbach's alpha value and combined reliability to determine the
reliability of each factor and dimensions

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



N e b bl sl Glylolgd e85 ) liw gonly (ow )y 1 o) 855
ot
. : 5 Lils . [
T P , “ gt IR e
. Number Lo Jals 115 5 F Number .
Combined Cronbach's of sub factors i Cronbach's of main
reliability alpha . Combined alpha . factors
? questions reliability questions
LI
0/88 0/82 =
Charm =
S5y g
e ;
0/91 e = Centralism  0/92 0/91 10 % E
o
6,5k 295 g
0/85 0/74 3 Self- ‘
expression
dyys dal
0/90 0/85 4 Intention to
buy
o ed 45
ES
0/84 071 3 Attitude
towards the
sponsor
ol agead
0/86 0176 3 ol
Sponsor
image

ssnlive oS jsboles ¥ Jguz ;0 0ad (35 oS5 bl s, GWT polie & azgi b
aslige Ve Y oS5 2l 5 2lis,S Gl Hlade sl (losy slojine salod 25 o0
(o5 5 bl BL jlaz 5 2lis s W, jlaz) (bl hls Joe & el al ool oS

(AVE) 1)8%0n (o35 sleze 5o 135 -Y Jgax
Table 2. Average Variance Extracted Rrort (AVE)

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



1Fe) 699 )ST N oylols NF 0,90 ( )59 Sy oo Slallao ay

AVE ol 53 AVE sbo! Jolgs
0/65 el
Charm
21,555yl e
0/78 & oS Lia
Centralism 0/55 o
_ i involvement
SS ke 09>
0/66 Self-
expression
o 4 S 55
0/63 Attitude towards the
sponsor
lo o s
Sponsor image
0/69 7 s
Intention to buy

ol i 1D 5 ke 5aedS (gl sy D LSan ol Jlre Lby55 45 ams o olis gl
‘LS)"‘f")L)"‘ JJ.A 6‘;‘5 ‘51‘9) o MQ‘} ! ‘)ia.(b ‘5»13) )L.M u..)y WL\A )i)L»LQ.) u}‘))LJ
el 03,5 wolil S,V Lig 3 Ly slo |

15515 19y polio —F Jgux
Table 3- Divergent validity values

ol ar G B85 pelr s el 50550 g Sluess Colha e Ll el pgas
R
0/82 LJL“\:“ _)—J
Sponsor image
5 e
0/88 0/53 i
Centralism
. ol
0/80 0/70 0/55 =
Charm
st
0/81 0/67 0/75 0/61 8 0% )
Self-expression
; & e
0/91 0/88 0/89 0/73 0/63
Involvement
et i
0/83 0/58 0/55 0/50 0/52 0/81 S e
Intention to buy
P ER IO S <}
0/79 0/65 0/59 0/47 0/66 0/43 0/63 st
Attitude towards the sponsor

1. Average Variance Extracted (AVE)

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



¥ w Jb ool sl glylolgn o ;L gduoly (w) :gs“':""))"ﬁf

0als J18 F Jgax ,hd 55, » 4T (Ll .65 ) iz 5 o Suawn jl onn] caws @ s ulul 5
lom 285 amt SY - B9 e il JHGH o3le gl jo Jae 15Ty 2y Olg oo o
3550 H3Se Gl iy ailyy @5k 1 g LSl Jaw g pSolail Jaw bl 5 (25, Gl
oo B3ln sl il (npon )8 5l ol Ghagh oSGl ped 355 0SB o)
5 '(",D Ot o g o399 — ) el oy Jolis b ylas ol ool ouls oolaznl (g,lisLos

kg3 Je 5130390 s e R SQUArE culps -0 Jgux
Table 4. R Square coefficients in the research model

R Square W o
0/830 Charm) culis
0/830 (Centralism) 1,555 o5
0/783 (Self-expression) s Sils o5
0/699 (Intention to buy) o ;5 was
0/397 (SpONSOr iMage) sl yguas
0/467 (Attitude towards the Sponsor) _ob> 4 cowi (i,

oy sl (G e b olen doayss 5 boyeie ol slayl calpo B gz 4 azgi
YY) YL LS5 adlie (ol slp (7,1) eoiylo polie 4y dxgi bl ooy Laseie 150590
sl Limgh g 3l Jaw a5 ol pae pay (pl aitee o1 51 55,5 L <[PV sogame 10 g
b adliee (AT Ll (81 sl () Joo (IS (5ln jlake (rizmos ol 558 5l

855 o 518 9l 30 (598 Sl 9> 5 S LIS 1)

1. T-values
2.R2
3.Q2

4. GOF

Creative Commons Attribution-NonCommercial-NoDerivatives 4.0 International Public Licen



1Fe) 699 )ST VO oylols NF 0,90 ( )59 Sy oo Slallao

t-value yolie ywlwl g Gidgh g lisle Jow - JSs
Figure 1. The structural model of research based on T-value values

hole Hb polio (wbwl p Glagly 6 bsbe Joo -Y JSb
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