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Abstract

Received: Objectives: The present study was designed and conducted to

22 Apr 2021 investigate the relationship between sports orientation,
personality, and popularity of athletes with sports brands in

Accepted: Iranian sports clubs.

02 Aug 2021 Methods & Materials: The method of the present study was
descriptive-analytical and was a causal method based on

Keywords: structural equation modeling. According to the study topic, the

Popularity, participants are the consumers of sports clubs, which includes

Personality, all customers of sports clubs in Tehran (athletes), both men and

Sport Club, women, who go to the club to perform sports activities and

Athlete obtain a sports insurance card. Data collection tools included a
researcher-made questionnaire. The statistical method used in
the present study was the structural equation method. SPSS
and AMOS softwares were applied to analyze the data.
Results: The results showed that the tendency to sports,
personality and popularity of athletes had a significant effect on
sports brands in Iranian sports clubs.
Conclusion: In other words, improving the attitude towards
sports, personality, and popularity of athletes can improve the
sports brand of sports clubs.

Extended Abstract According to researchers,
Background and Purpose personality is a set of behaviors and

ways of thinking in everyday life
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that are characterized by the
characteristics of  uniqueness,
stability (stability) and
predictability. Eisenhower seems to
have provided the best definition of
personality. According to
Eisenhower, personality is the
integrated whole of character,
temperament, intelligence, and
body. In this definition, four
dimensions of social, cognitive,
emotional and physical are
considered for personality (Rahmati
et al, 2004). The social and
cognitive dimension of personality
includes factors such as tendency to
a particular activity, identity,
popularity, psychological health
and variables affecting the positive
social outcomes of individuals (Vaez
Mousavi et al., 2015). In this regard,
the popularity of athletes as one of
the obvious issues in sports that has
been created along with the growth
and expansion of sports (Mitchell et
al., 2018). Attention to the
popularity of athletes as an
important strategy in advancing the
goals of sports has been considered
by various researchers (McPherson
and Kerr, 2021). Today, the
potential of athletes' popularity has
been used to promote sports.
However, this has not always been
in its positive forms, and it is
possible that the popularity of
athletes in their negative forms can
also cause harm in the social and
cultural spheres (Galili, 2019).

Foreman (2015) stated that sports
capabilities have enabled sports to
well address the social issues of
young people. In his research, he
pointed out that sport causes
people to be effectively attracted to
events in sports. These events can
affect the impact of sports on young
people. He stated that sport can
improve the culture in accordance
with the values of the society
among the youth by portraying
appropriate events. Fink (2015) in
his research, which aimed to
examine the role of women athletes
and the media at the community
level, after examining the views of
American youth and examining 250
of them, found that the view of
women's sports has changed and
used the potential of this Athletes
as well as the mass media can make
an impact at the community level.

Today, sport is a significant industry
and is growing as a billion-dollar
industry with a fifty percent growth
as one of the top ten industries in
the world (Ras et al., 2006). Sports
clubs have also come to realize that
their interests depend on the use of
customer relationship
management, because
consumption and shopping are
concepts impregnated with value,
and consumers are influenced by
their values in their daily lives, so
that consumption  Consumers
believe that the main reason for
consuming products is based on
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their values, and they buy many
products because they think that
these products will help them
achieve their value goal. Therefore,
values can be identified as one of
the strongest forces in the market
for consumer behavior and
perception (Afkar et al., 2018). Lack
of utilization of athletes' capacities
in order to advance the goals of
sports clubs has caused that today
the power and functions of athletes
to improve the performance of
sports clubs in various fields are not
necessary. This may be partly due to
the lack of studies in this area.
There is not enough evidence about
the effect of sportsmanship,
personality and popularity of the
athlete with the sports brand in Iran
Sports Club. This issue has made
operational solutions to improve
the sports brand in Iran Sports Club
is not available. Therefore, the
present study was designed and
conducted with the aim of the
relationship between sports
orientation, personality and
popularity of athletes with sports
brands in Iranian sports clubs.

Materials and Methods

The method of the present study
was descriptive-analytical, using the
causal method based on structural
equation modeling (a
comprehensive approach to test
hypotheses about the relationships

of observed and latent variables)
the field method was used (in order
to collect data and collect the
necessary information for statistical
analysis).

Participants

The study population includes all
customers of sports clubs in Tehran
(athletes), both men and women,
who refer to the club to perform
sports activities and prepare a
sports insurance card. Statistical
sample Due to the size of the
population, the number of variables
in the research questions and the
statistical method of structural
equations and attention to the
sample size in the questionnaire,
400 people were randomly
examined in the structural equation
method with at least 25 questions
for each component. Considering
thatin the present study there were
three variables with 14
components, so at least 350
samples were needed to implement
the structural equations, which the
researcher considered taking into
account the drop in participants of
400 people. These samples were
used through available sampling
method and by simple random
sampling among sports clubs in
Tehran. 356 non-distorted and
acceptable questionnaires were
received by the researcher and
distorted, incomplete and invalid
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guestionnaires were excluded from
the research.

Collection Tools and Methods
Data collection tools in the

present study included a
researcher-made  questionnaire.
This  questionnaire  has 38
guestions, the questions of which
are graded based on a five-point
Likert scale from one (strongly
disagree) to five (strongly agree).
The minimum score is 38 and the
maximum is 190. The questions of
this questionnaire examine the
variables of sports orientation
among athletes (seven questions),
athletes 'personality (20 questions),
athletes' popularity (five questions)
Results

and sports club brand (six
guestions). Formal validity
(content) of this questionnaire was
confirmed using expert opinion.
The construct validity of this
questionnaire using the structural
equation method indicated its
optimal fit. Also, its reliability was
determined to be 0.88 using
Cronbach's alpha method.

Data Processing Method

The statistical method used
included the structural equation
method. To analyze the data of the
present study, SPSS software
version 20 and Emus software were
used.

Table 1. Summary of research model

P t Effect Relationships
0.001 8.514 0.652 Tendency to exercise in athletes with the sports brand
0.001 6.625 0.452 Athletes' personality on sports brand with sports clubs
0001 7.147 0521 The popularity of athletes with the sports brand in

sports clubs

According to the results of the
study, it was found that the
tendency to exercise among
athletes on the sports brand in
sports clubs has an effect of 0.652,
which according to the rate of T,
which is 8.514, the tendency to
exercise among athletes on the
sports brand in sports clubs It is
effective. According to the results of
the study, the personality of
athletes on the sports brand in

sports clubs has an effect of
0.452652, which according to the
level of T, which is 6.625, which
affects the personality of athletes
on the sports brand in sports clubs.
According to the results of the
study, the popularity of athletes on
the sports brand in sports clubs has
an effect of 0.521, which is due to
the rate of T, which is 7.147, which
affects the popularity of athletes on
the sports brand in sports clubs.
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Table 2. results of Fit indexes

Interpretation Criterion Amount Fit indexes
Optimal fit 5< 2.41 DF/CMIN

unacceptable 0.05> 0.001 p-value x Absolute
acceptable 0.90> 0.86 GFI
acceptable 0.90> 0.88 TLI Comparative
Optimal fit 0.90> 0.93 CFI
Optimal fit 0.08< 0.061 RMSEA Parsimonious
Optimal fit 0.05> 0.81 PNFI

According to the above table, it was
found that the indicators of the
research model are in a good
condition, which indicates that the
research model fits appropriately.

Discussion

According to the results of the
study, it was found that the
tendency to exercise among
athletes affects the sports brand in
sports  clubs.  According to
researchers, positive personality
traits and psychological capital lead
to the formation of hope, self-
efficacy and commitment to
exercise in athletes. Therefore, the
combination of these factors can
provide the basis for improving the
tendency to exercise. Fink (2015)
also found that by changing the
view of women athletes, they have
a desirable level of influence in the
social and cultural spheres.
Undoubtedly, athletes can play an
important and influential role in the
process of improving the brand of
sports clubs due to their orientation
to sports, popularity and

personality. This issue has caused
that in the present study, the
tendency to sports, personality and
popularity of athletes have a
significant effect on sports brand in
Iranian sports clubs. Nowadays,
personality traits play an important
role in the decisions and behaviors
of athletes in sports settings. The
researchers said that personality
traits affect athletes' performance.
They found that the influence of
personality traits on athletes'
behaviors led to the formation of
this problem. Researchers believe
that personality factors can
influence the process of
commitment formation in
individual behaviors and attitudes.
Personality factors seem to
influence people's decisions and
behaviors by overshadowing their
popularity. Therefore, personality
issues are the basis of individual
attitudes and behaviors and can
cause some behavioral aspects
along with environmental issues,
including popularity among athletes
(Bagheri et al.,, 2021). Therefore,
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the function of personality factors
in promoting the popularity of
athletes has caused this variable to
play an important role in shaping
and improving the model presented
in the present study. Finally,
personality traits and popularity as
key variables in the process of
improving their attitudes and
behaviors lead to individual
differences and the formation of
behavioral attitudes among
athletes.
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Figure 1- Research model in the case of path coe
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Figure 2- Research model in t-mode
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