Designing a Model for Integrated Marketing Communication Tools (IMC) for
Worestling of Iran

Ahmad Nasrolahi Ghadim'2' | Hamid Ghasemi?®: Abolfazl Farahani?

1. Department of Physical Education and Sports Sciences, Payam Noor University, Tehran, Iran. E-mail: Nasrollahi.ahmad@pnu.ac.ir
2. Corresponding Author, Department of Physical Education and Sports Science (Sports Management), Payam Noor University, Tehran,

Iran. E-mail: h_ghasemi@pnu.ac.ir

3. Department of Physical Education and Sports Science (Sports Management), Payam Noor University, Tehran, Iran.

E-mail: afarahani@pnu.ac.ir

Article Info

ABSTRACT

Avrticle type:

Research Article

Avrticle history:
Received:

14 May 2020
Received in revised form:

21 September 2020
Accepted:

28 September 2020
Published online:

1 January 2023

Keywords:

Integrated Marketing
Communications (IMC),
Relationship marketing,
wrestling,

Advertising

Introduction: The purpose of this research was to design a model of
Integrated Marketing Communication (IMC) tools for wrestling of Iran.

Methods: The statistical population of the qualitative part included 14 wrestling
experts, who were selected by snowball method and at the limit of theoretical
saturation, and in the quantitative part, the statistical population included 160
officials, athletes and coaches, sports experts and members of the media in the field
of wrestling. Convenience sampling was used. The factors extracted from the
combination of library sources and interviews with experts included 38 components.
Construct validity was done by confirmatory factor analysis. The reliability of the
questionnaire was calculated and verified using Cronbach's alpha coefficient. To
analyze the data confirmatory factor analysis was used.

Results: According to the research findings, a model with 5 dimensions consisting
of 38 items was designed, among which the highest factor loads were in order of
priority, advertising tools (0.72), public relations tools (0.71), sales promotion tools
(0.67) are direct marketing tools (0.59) and personal sales tools (0.56).

Conclusion: Therefore, the results of this study present a comprehensive and
comprehensive model that as a comprehensive framework to improve advertising
with the model of integrated marketing communication tools (IMC) in the sport of
wrestling puts Iran in front of sport and wrestling managers who can be up to a high
percentage. It promotes wrestling, attracts spectators, attracts the support of
sponsors, and ultimately increases revenue.

Cite this article: Nasrolahi Ghadim, A., Ghasemi, H., & Farahani, A. (2023). Designing a Model for Integrated Marketing
Communication Tools (IMC) for Wrestling of Iran. Sport Management Journal,14 (4), 5-20.

DOI:http//doi.org/10.22059/JSM.2020.302818.2482

© The Author(s).

Publisher: University of Tehran, Faculty of Sport Sciences and Health.



mailto:abcdef@ut.ac.ir
mailto:ghasemione@yahoo.com
mailto:abcdef@ut.ac.ir
doi:http//doi.org/10.22059/JSM.2020.302818.2482
https://orcid.org/0000-0003-3743-8164
https://orcid.org/0000-0001-5305-3331
https://orcid.org/0000-0002-0417-5858

Extended Abstract

Introduction

Given that marketing in sports has its own complexities and
problems compared to other products and industries and most
of these difficulties lie in the use of incorrect strategies in the
field of marketing and advertising, the present study strived to
provide a comprehensive model for applying integrated
marketing communications for the field of wrestling of Iran. To
this end, the researcher raised the following research questions:
What is the ideal model for integrated marketing
communications for wrestling of Iran? Which integrated
marketing communication tool is more favorable and effective
in wrestling? Can presenting a model in the field of integrated
marketing communications solve the problems of sports
marketing communications in wrestling to some extent?

Methods

The current study is developmental in terms of its purpose,
descriptive-survey in terms of implementation and field-based
regarding the data collection method. Furthermore, in terms of
the data gathering, it is a mixed study with a sequential
exploratory design. This study employed qualitative data and
qualitative content analysis. (resulting from interviews and
literature review) for preparing a quantitative tool
(questionnaire) and as a supplement to the quantitative part
(before starting the main part and to identify the variables and
questionnaire items). The quantitative part was given greater
weight. The sample for the qualitative section contained 14
wrestling experts who were selected by snowball method and at
the limit of theoretical saturation, and the statistical sample for
the quantitative section consisted of 160 officials, athletes,
coaches, experts, and members of the media in the field of
wrestling. The researcher-made questionnaire included 38
components, and construct validity was conducted by
confirmatory factor analysis. The reliability of the
questionnaire was calculated and verified via Cronbach’s alpha
test, and confirmatory factor analysis was used to analyze the
data.

Results

Based on the results, a model consisting of 38 items with five
dimensions was developed to design the model of Integrated
Marketing Communication (IMC) tools for the wrestling of
Iran. The results indicated that the highest factor load was
related to advertising tools (0.72), public relations tools (0.71),
sales promotion tools (0.67), direct marketing tools (0.59), and
personal selling tools (0.56), respectively. The findings also
revealed that advertising and information tools were more
important than the other tools.

Conclusion
Finally, according to the five integrated communication tools of
marketing in the field of wrestling and the importance of these

tools and related components, a general model was designed for
the wrestling sport which covers all aspects of the promotional
policy of the wrestling sport to communicate with its audience
in a constant, mutual, and effective way. This model consists of
five main tools of integrated marketing communication;
including advertising tools, public relations tools, sales
promotion tools, direct marketing tools, and personal selling
tools, with 38 auxiliary tools.
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