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Abstract

Today, India has become an influential power in the international system. The industry and the
growing economy and diverse - big democracy, have made the image of India based on global objects.
Indian cinema (Bollywood) is one of the most important and influential factors in the structure of
Indian national identity, as well as the perception of India's global image and its branding in
international environment. The study aims to researching on role of Bollywood in the construction and
reconstruction of India's image and Indian nation branding. The paper methodology is descriptive-
analytical method based on library and media resources. Therefore, the main question of this paper is
what is the role of the Bollywood in India's making image and positive perception of India's nation
branding in international system? The paper first conceptualizes the meanings of nation branding and
then in response to the main question, this paper emphasizes that the Bollywood with the updated
tools, has played an important role in spreading the positive perception of India's nation branding and
increasing its popularity around the world by the construction of Indian national identity, the
expansion of the attractiveness of the foundations of national identity and the cultural-political
existence of India
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1. Introduction

Today, India is increasingly regarded as one of the fastest growing economies in the world with a
secular and pluralistic style of governance. Now India is one of the biggest economic and political
powers. In addition, the global image of India on the basis of different economic, cultural and political
components is moving towards positive perception and it becoming attractive. One of the main
components of the expansion of India's positive global branding is Bollywood cinema. Accordingly,
this study seeks to examine the role of Bollywood in rebuilding and expanding the positive image of
India and its brand in the international environment. Therefore, the main question of the present study
is what is the role of Bollywood in portraying and positively perceiving India's nation branding in the
international system? The purpose of the present study is to explore the historical conceptualisation of
Indian cinema (Bollywood) and its role in reconstructing the image and branding of creative, new and
incredible India.

The article firstly analysing the historical influence of Bollywood in the world through the concept
of nation branding and after that this paper emphasizes that Indian popular cinema plays an important
role in expanding the positive perceptions of Indian nation branding and increasing popularity and
Indian soft power in all over the world. Moreover, Indian cinema using up to date methods for shaping
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Indian national Identity and by doing so India’s attractiveness growing up and India identifying as a
cultural-political entity in all over India.

Bollywood has made India to expand its soft power, and bring a moderate image of India to the
world. Despite large population and widespread poverty in India, this country has been able to move
the foundations of development all over the country and bring attractiveness and global branding to
India while attracting international capital for process of development in India. Now India is a
pluralistic, secular and peaceful power.

2. Research Methodology

The present study investigates the role and impact of Bollywood in the internationalization of image of
India through a qualitative method based on a descriptive-analytical approach and through library and
media sources. On this basis, the paper first explains the theoretical frameworks of the research and
the concept of Bollywood cinema and its influences and then explores the history and explanation of
Bollywood as one of the foundations of India's soft power.

3. Discussion

Nowadays, the Indian cultural industry, especially Bollywood, has a major role in the India's nation
branding as a whole and as an entity. Bollywood is one of the key factors in globalizing India's image,
making it attractive and attracting international capital to India. Bollywood plays an important role in
India's national unity as well as rebuilding India's national image and branding in abroad. The term
which most widely used to describe India in Bollywood is “unity in diversity”. Some people have
acknowledged that there are two things that can be done to bring Indian together. These are two
things: Bollywood and cricket. Indian public cinema plays an important role in defining and designing
the feeling of nationality in people's minds. Bollywood plays an important role in India's foreign
policy and shaping regional and international thinking about India. Bollywood is spreading day by day
in many countries around the world including Europe and East of Asia. Indian cinema has gained
popularity in China, Pakistan, Middle East countries, Africa and so it has become part of the
modernity culture in various countries. The people of the Asia and Africa have a positive feeling about
Bollywood and they are culturally and socially close to Indian cinema, and they see the story of Indian
films as the story of their own lives. The importance of family values, romance and boundless emotion
in Bollywood cinema has created a special style of cinema in the world which is belongs to India.
Accordingly, this cinema has gained a lot of fans and has enhanced the positive image, fame and
popularity for India.

4. Conclusion
There has been a lot of criticism on Indian cinema. Domestic critics of Bollywood have acknowledged
that there are basically few Indians who can describe their lives to mainstream Bollywood and ask
them to make it a movie. They say Bollywood in its current form is not a true image of India and
Indian society. Because it causes the Indian poor people to ignore the structural-systemic factors of
poverty, discrimination and corruption in India and have a dreamy image of India. This benefits the
upper classes and international companies that invest in Bollywood and the Indian economy. Radical
political groups see Bollywood as part of the capitalist system which reproducing poverty, corruption,
and increasing class distances and discrimination in Indian society and naturalizing misery for Indian.
They believe that Bollywood causes the spread of influence of capitalism and its values in Indian
traditional- religious society and millions of Indians are accustomed to be extremely poor by
Bollywood, so they see their poverty as natural. Despite the overwhelming criticism, every day we are
witnessing the expansion of Bollywood's role in the political, religious, social, economic and cultural
life of the Indians. Fundamental criticism of Indian cinema has enhanced the creativity of this cinema.
Today, many of India's social, economic, cultural and political issues and crises are being screened
through Bollywood cinema. Domestic and international political conflicts and their various solutions
are provided through Bollywood. For example, today's Indian cinema industry plays an important role
in reducing the political and cultural tensions between ordinary people of Indian and Pakistani society.
Many cultural, social and religious problems arising from India's traditional structure and their
solutions are display through Bollywood. Today, it also plays a cultural and educational role. Despite
the enormous criticism on Bollywood, the commercial cinema’s role in maximizing profits on the
world market, positively portraying India, shaping the Indian national identity and creating a new job
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market for millions of Indians is undeniable. In addition, Bollywood cinema has expanded the positive
global image of India (despite its large population, corruption, poverty, and extreme inequality) and
attracting millions of tourists and bringing economic capital to India. Finally, Bollywood and the
Indian cultural industry today play an important role in portraying and positively expanding the India's
nation branding in the world and it is an essential part of India's soft power tools.

5. References:

1. Anholt, S. (2007). Competitive identity: the new brand management for nations, cities and regions.
Basingstoke: Palgrave Macmillan.

2. Bandyopadhyay, R. (2008). Nostalgia, Identity and Tourism: Bollywood in the Indian Diaspora,
Journal of Tourism and Cultural Change, 6(2), 79-100.

3. Beidollahkhani, Arash. (2017). The Nordic Council and international policy-making of National
Imagery and branding; happiness window to the contemporary world, Journal of strategic studies
of public policy, 7(22), 75-91.

4. Bidollahkhani, Arash. (2019). Nation branding and national image making: new interdisciplinary
perspective for political Science and international relation. Political quarterly, 49(4), 999-1020.

5. Bose, M. (2006). Bollywood: A history. London: Tempus.

6. Buhmann, Alexander. (2016). Measuring Country Image, Theory, Method, and Effects, Fribourg:
Springer.

7. Burke, J. (2010). WikiLeaks cables: US diplomats suggested Bollywood stars should tour
Afghanistan, The Guardian.

8. Dréze, J., Sen, A. (2013). An uncertain glory: India and its contradictions. Princeton, NJ:
Princeton University Press.

9. Dinnie, K. (2008). Nation Branding: Concepts, Issues, Practice. Oxford, UK: Butterworth
Heinemann.

10.Fan, Y. (2008). Soft power: The power of attraction or confusion. Place Branding and Public
Diplomacy, 4(2), 147-158.

11.FICCI-KPMG. (2015). Shooting for the stars — FICCI-KPMG Indian media and entertainment
industry report 2015. Mumbai: KPMG in association with Federation of Indian Chambers of
Commerce and Industry.

12.Ganti, T. (2002). And yet my heart is still Indian: The Bombay film industry and the (H)
Indianization of Bollywood. In F. Ginsburg, L. Abu-Laghood, & B. Larkin (Eds.), Media worlds:
Anthropology on new terrains (pp. 281-300). Berkeley: University of California Press.

13.Gehlawat, A. (2015). Twenty-first century Bollywood. London: Routledge.

14.Hassam, A., Paranjape, M. (2010). Bollywood in Australia: transnationalism and cultural
production, Crawley: UWA Publishing.

15.IMF. (2015). World economic outlook: legacies, clouds, uncertainties. Washington, DC:
International Monetary Fund.

16.Karthikeya, Raja. (2018). Diplomacy in Indian cinema, in Pragati, available link at:
https://www.thinkpragati.com/opinion/3156/diplomacy-indian-cinema/

17.Khan, S. (2012). Soft power and pakistani viewers. In A. G. Roy (Ed.), The magic of bollywood:
At home and abroad (pp. 125-143). New Delhi: SAGE Publications.

18.Krishnan, A. (2012). Zee TV becomes first Indian channel to land in China, The Hindu.

19.Liu, X. (1988). Ancient India and ancient China: trade and religious exchanges, AD1-600. Delhi:
Oxford University Press.

20.Matusitz, J., Payano, P. (2012). Globalization Of Popular Culture: From Hollywood to Bollywood.
South Asia Research, 32(2), 123-138.

21.Mehta, M. (2005). Globalizing Bombay Cinema: Reproducing the Indian State and Family.
Cultural Dynamics, 17(2), 135-154.

22.0O'Neill, Patricia. (2013). Imagining global India: Bollywood's transnational appeal, Continuum,
Journal of Media & Cultural Studies, 27(2), 254-266.

23.Pillai M.T. (2012). Post-national b(h)ollywood and the national imaginary. In A. G. Roy (Ed.),
The magic of bollywood: At home and abroad (pp. 42-54). New Delhi: SAGE Publications.



Journal of Subcontinent Researches, Vol 14, Issue 43 216

24.Raghavendra, M.K. (2012). Mainstream hindi cinema and brand bollywood: the transformation of
a cultural artifact. In A. G. Roy (Ed.), the magic of bollywood: At home and abroad (pp. 27-41).
New Delhi: SAGE Publications.

25.Rajadhyaksha, A. (2009). Indian cinema in the time of celluloid: from Bollywood to the emergency.
Bloomington: Indiana University Press.

26.Rajadhyaksha, A. (2003). The ‘‘bollywoodization’’ of the Indian cinema: Cultural nationalism in a
global arena. Inter-Asian Cultural Studies, 4, 25-39.

27.Rao, Shakuntala. (2010). “I Need an Indian Touch’: Glocalization and Bollywood Films, Journal
of International and Intercultural Communication, 3(1), 1-19.

28.Rasul, A., Mukhtar, M. (2015). Bollywoodization of foreign policy: How film discourse portrays
tension between states, Journal of Media Critiques [JMC], 1(5), 11-27.

29.Roy, A.G. (2012). (Ed.) The magic of bollywood: At home and abroad, New Delhi: SAGE
Publications.

30.Schaefer, D.J., Karan, K. (2012). Bollywood and soft power: content trends and hybridity in
popular hindi cinema. In A. G. Roy (Ed.), The magic of bollywood: At home and abroad (pp. 57-
80). New Delhi: SAGE.

31.Sen, A. (2005). The argumentative Indian: writings on Indian history, culture and identity.
London: Allen Lane.

32.Sengupta, Anita. (2016). Symbols and the Image of the State in Eurasia, Singapore: Springer.

33.Tambunan, S.M. (2012). Bollywood film culture in indonesia's mediascapes. In A. G. Roy (Ed.),
The magic of bollywood: At home and abroad (pp. 144-160). New Delhi: SAGE Publications.

34.Tharoor, S. (2012). Pax Indica: India and the world of the twenty-first century. New Delhi:
Penguin.

35.Thussu, D.K. (2016). The soft power of popular cinema — the case of India, Journal of Political
Power, 9(3), 415-429.

36.Thussu, D.K. (2013). Cmmmiii ttt ill I iii s sff't wwwr. New York: Palgrave Macmillan.

37.UNDP. (2013). Human development report 2013: the rise of the south: human progress in a
diverse world. New York: United Nations Development Programme.

Cite this article Kahrazeh, Yaser., Beidollahkhani, Arash. (2022). The Role of the Popular Indian Cinema
(Bollywood) in Image Construction and Nation Branding of India: Global Perception of India's
Attraction. Journal of Subcontinent Researches, 14(43), 213-228. DOI: 10.22111/jsr.2021.27515.1859



3 Cdo I g g 99 (Gl 4O (9990L) Wb Wawaols (glodww i
Wl Gl Sl 1,01

Yoo PR =N
Sl T el b
kahrazeh@iauzah.ac.ir : Joesl Ol 5l cOldaly cOlualy a1y oSl ST o &l (ol psle 05,5 sbakal )

")‘J‘i\ w\.@,.fa ‘J“’ﬁ’)’é AK:»J‘J J.uL:w (}L& ej;)t.i:t.w‘ Al

oS>

$3)l3m 3 ¢SS 5 sl ol S gms 5 AEdl 5 sl 5 Gl Wl gl 3 508 ST 8 S 0 el e
5 gl adaz sl 50 (a5dL) Olwsbis Glatew .l o3 S gzl Sl plla slaosil (lus s |y Lin s 50ad &S o
Mbﬁjﬁ?“ﬁ@%-?“&ﬁxﬁjﬁj@&ﬁ‘WJMJﬁ%ﬁ)l}'u}@bﬁ)‘ﬁﬁt}w&‘ﬁ
L adlie ol dn Sl 5 s (3Ll 5 huiotlo 53 55l B s ol Srass Gl el (G55 0l
bl Il bl oot 3315 s on ol sl ot & Sl 5 SIS b Sl 5 = o 55 25,
oLl s> lisin o Sy ot STl 5 3l g 53 (28 e 35500 Yol & ol ) 2l 2asy
e la G bl st Sl pl b sasdl o &S e ST el nl e rags Jlge & sl 55 e S50 Ml
2 e S Ol pdin 555l Sn b S se s e Cogs Sl Sl 528 5 e Jo o pe

313 01 G gs (253l 5 s e Sy e Sysl 5 28

Cde c;i'\i.k.'oﬁ crf &:J)J:B ch):JL: La ZdA.:lS 6\.&45“9

dndie —
S e iy oS ol S5l slaedyl o3l Mol o 5 Slem DL s Odiclin 6l acde oo b
e 5 5538 K5l sllan st K (ol 5 e el ol Gl Ao 51 sl 0ds s olee Pl Lails,
s a3l a3 OS50 er e ol el Sl Jlims Glall  pae 53 535S 0T L adaly 53 e sl L
o 5SS Sl el 55 e o 5 e e S o bt 583 1y (s 8 OLSSL 5 el s
ool dotr ol ol oul 4B S st waslss 5 B S sl el LS Ol Jpame Sw
e Sy ol a8 8 IS el e st Ulate 5 e Sl ol o s 035,00 5 o3l Jlasl St
Lass 53 OF (goliaml 5 ol ((Kor b S 5 cle SO ol 5 05 S, gladl 2 40 3l oL (Nation branding)

TYASTIY as V60 Y 5yl V8 &y o sliat Silellls

LARSTARVAL SRR A BT ARSARACE-AP Py R WWAV/AN il s 506

Sler Shyslita cle Kok 5 psead glucatle 53 (550L) tis lmasle glawe 285 .(VENY) u‘j (S Al Gl ol S sl
XYA-NITEYNE o, b Slellls . Ol Olivs yin

DOI: 10.22111/jsr.2021.27515.1859 Olter 5l 5 Ol Kls b

OBk 5 ©


mailto:kahrazeh@iauzah.ac.ir

F‘ﬂ s)LQ—«:‘ Q\F 3)}.3 LQ)GA.:.:': Q\&SUGA V\/\

.(Beidollahkhani, 2017; Anholt, 2007) ;25 of Cidses (glacad b 5l eslazul L o Okl Shsl s 5 >
535S i sl an SIsT SIS e L5 s 5 Ghse Slas53S Ol ol puslal jas g pal s
Olayar sba Ll o els Mallop o hgzrs &5 (5555 (onlposdle Lpd dprie S5 5 L8 4 505 glasisS
Buhmann, 2016; ) 5315 o 555 e Jlasl 5558 5 28w 5 b ool 5l S G |y Ml 5 sladaie slaale
S 5 Sl sl an Olss e glia 5538 S glag e T a Dle Logy ! .(Beidollahkhani, 2019
Sl Slbliue Slial 5 Lyl 5 bl 5 50 05580 bis s (slay 3 5l (ol 30 0 Sho S gl 5 S
L aS pladol b b5l oo bl b a1y Sl 5 o geas 51 gl bacpl fan s opl5 LT Al (6 gor ]
Lol u))_:soioum_@avwz_@ju)j;soifup)\;ﬂﬁb ey 5 Ol s aealie 54
slasl 2l A 5 S Olgean A 5 ! ((Fan, 2008; Sengupta, 2016) 1S .« Sl 5 slacy 5o 5 lael
SR a5 25 ol 5 SalaBl D)3 G Ulgea lodul b o sba St 5 NS GleSs S50 b 5 Oler e
OAiolr Carw an ol 5 Ko b goliatl Cilises slaad b0 s p dd Sl pgead ool posdle tonl ab S
Ao s s Ste el B AeS 5 s3lasl 3 sl B B S e O sy cnl elelines el 5
AS s Madl o Lame 5 O

Goaow Jljw 9 s Ol =V

S cul J 3l a5 Kl 51 de Olgr S sliaml s e ia Y00 Jle s A 2 S 35 bl
ol L .(Dreze and Sen, 2013: 45; IMF, 2015) il o3l sl 555 53 15 Ole 030 (2 F ks 3l Aoy b e L
S 35t s Cma Olge «Sler sl s plisl L V0 Jla bl oo 555 S (b s ool 4l o 555
PREVY SRR i Sl Shosl 5 AT s (galiaml o (21530 b olesen das 2als ds s YY @t e
et e S AYUIVEAR) 1355 521 5 8 g ¢ pade b 5 e Slsle 5 Ladlgid dlacpir e (51 ) OF dale Saa b
bl shols i p 5 oy eplpe et ail 5 a8 e glaaile; Go b Sl (Gl Lajpitin K b s Ko
S b lsa gy b 00ed 3,8 e s s bl a5 s sl 0T 5208 5 ool (S5 S
c@bd@jlgﬂwéue;y}:ASg;..ﬂlQL@_q-);u_(;ajédLAJﬁ.i djwjléwblwﬁ)»ﬁ&ﬁ Mo
el L5335 el s Sl oaul i din el ol B35 sy &l ol (Olsl OL (olere on caduds
NECH N R s 8 sl (ol pesdle s (Sikhism) S 3 (QAINISM) (i (s 32 ¢ 300
Sen, 2005: ) Llails oA L1y sl San 5 pelcalls s o cilisie 033 sk 53 5 pdLal 5 (Shintoism)
tg?j_.pw‘\d.id.&‘)uétfﬁ&i‘);mff S8 il e 353 Glodamy 9 SV b b L Sler 558 (24
Ay sl Olss b s ks Kea b 344 (Tharoor, 2012: 1; Dinnie, 2008) ol ol (5,8 g Ll o 40 45U
e e 835 eS|y g g e g (B8 5 Ay G b Sl Ll B s 5 B el e 53 s
5 S slal Ll bli ple 5 s G958 (glalal) buospmen 2 dile S J1aS in il oDl (sla0res
Sl 205 o odalin ssstan 55,0l Ol gdia LS5 55 el cpl il Jolas cp) LIS s 25 20l (558 el
Lon K Canino o5 el (LU, 19881 123) 5l 35y i OS5 s ST G 658 Skl DL s s
aBlan 5 s pe 5 el S Ol chin Sl (3lsb 5 S5l s 5555 3 g R 055l o4
e Ol pin ay Mallos Bylo e 5 OF 03 Sl i o 035 Sler omlid Jol g ala 3l 3550l 150

L"\—SL;"LSJL’)—:"')‘—’*AJL‘QJ}JJQWQ:"L‘)j“:‘SJ\C)b'JbJ"‘AdJ““{‘iJ"’f}J’j*‘SLSJL“")L’)LSJQJJ)"JL’



\AR) e Sl Sl Shisl e Cde Kol 5 gead ol 5o (L)t s aale loiw i

ke Koy e Ssl 5 3l psar 3 i 4 3550l Vgl & ol pl sl rasn bl e el pran

.g:,_.,alOJAJKJ)}Q}LB‘)&:’-‘J.i..\z-Qb}m&i,uﬂ&bjﬁrajéjbjbﬁduﬁ.}J.:Ja;?}«i}?d

oR 5 Slaal Y-

o il el i K 5 pad 3Ll s el 3 355l B ol s s
Sl 45 1S o A ST ol 4 e Koy olidip pade b 51 L3 bl puadl 3 35,0l 358 (S ,b o s 5
So Ol gean dow Colir 58 5 sl e g lua o bl s e glaslnl Gkl e e asle
53 0l g B 5 e SRl 5 s e S e ST 528 03 e SR (ol (S8 5 Zn g e
o plsne Lis o ) 255 Sl Jolate j pesd 352 (138l 5 osd 5 28 ens L b ok sl 555l ol L bl a3l
23S 3 wa g Glaanl o3 1S i 5 sl Camer 3525 b ol anly S| Sk 5 VS Se k8 S S
el glaale ;o Ol jan 5 das 4l i 51 Sl 5 i Kods 5 3,505 <8 > w1 Ol sdin sl
AS s d 5 slal G 1 (gles 28

PRI (e gy )

3o a5 SIS mle Slas 5 e o 55,555 5 R A4S A bl e
e sgie 5 5 ol e b el i el a2 3313 o i Malen (53l 5o 53 2550k 26
231 ki (gul5le s Sle 51 S Ol 2550l e 5 A b & Ghopdaw 5 e S

i, Rty 1)
o Sl i b B Ll 53 el s ol b 53 Pl Balss 5 b ke s g0 Sl s
e 6oL Q‘YL&;;,:S‘&:JVGDJJ Lol e3,10 5425 onuﬁ,d}&gxﬂj)ﬁsw b el 53 s
adoz oS oo (B me 1y WSSl Sl ases L 5 50 Dlazls i ol Ml = Kb a8 LaS 5l
J_'Zl«.x;d.i.sdaﬂ}ﬂaj4_3\)LAC,J)>&3;_ui;;.?La(..ltéQL«:.&.?djfe:-ffjuwpozﬁésjﬂp)>ﬁwcuﬂjkO_ll
Gl Wl 30 5 35 5dls Glonrm Cilisen (GLAOLES oy 0 45 ol Y010 Jlu 3 5lises ud o 5 Uy oaae
)dl})}})ﬁjl{é}}t}_”‘})‘}}ﬁjwj;ﬂ.‘).}456;{.} S Cnl atls  gladlaie Cilie gl RS 5 L
Uw;wf((J_iJ}JJJ:JL’QJJS.,L:)J))QU_J‘«L;JJ\JAMJJWJ\J‘asdﬂw)fuuzub-)b;&lbudubii%
W\bﬂuidﬂ‘ﬁ&LAJQQL&N}MCJJQ)Jﬁ&ﬁs)bb})&bﬂw)fM((an}“cjgb)ﬁub;)b}f
MIURJOJGMZ}.EAJJJJ*LSUJ‘J‘)AF&;&L:QTLSWJQMJMrfgy).l.;‘\sw‘eb;dbb‘éjk:»aﬂ‘
)"l—lL.’. le 9 JI.«_WJLa ut_?bb- )—.’“ ((bjj:ﬂ;. G b_});JLA )l (dale giuhj.‘) QJ..Z‘_;:L@;-)) Jlio LLQJ».A)}:" Ji’b 4.1&7-)‘ ol 0
5550l 5 a5l dislis o b 31 Los Csoee Slalaiw Oas Sl Gl b v s s cpl 53 OB s 55 .l
ol Sl b Sler i S e 50 gobsale s slanl 0ud Sler oS Kles S AST Ll opl s dlatls

(B 0L 53 o3 ol O3 ddr 5 sz 33 Slaiash 4 a5 Lol aniliS oy pdle 53550l G b



F‘ﬂ s)LQ—«:‘ Q\F 3)}.3 LQ)GA.:.:': Q\&SUGA VV'

bl O Slllas b alasly 53 1y aiey opl 03 Glallas St o3 cpl S 3 LG el o3 S 205 Lol Jhass
25105 e odd 5 L Ay 4 (il s Sl 5 Sy o) Bas
0 b (5,0 Mg asle (glatew €350l o sds -V
S & ool el 55 Emln Sl el 2 oS 3550l DMaol s e 4l 55l Ol LA s (gl (o
s Sladd gl (T = ol glasiliy (g3l ot (g 550 ale 3 a3 Lakilay den oS 5505 o Ll Kia b
PR PPN WS PR Jr PR R SO HE T PRI Ep JER REIPIN S PO VPR, P P PRI PR 0 P
= Sl el soeal s dla s Ol (5l B8 0 5 28 5l S oS 5 Ul s G s 5 e
s Vo) s g O SLales sl Blad 115 il s slaile; o dis 6 pmn; o9 BLE Lt 555 o0l S0
ko3l (6 7555 SLa0L 4 Ol siin (3luald Coris slaghd plu (s Slaiw 2 ) Sl Lis s, 585 (L 3
Gl il Cos 4 05l (bl 5 s S 3 53 3550L alpedle (Wad e M s S G el
5 e 3 s sla syl 3 |y il a5 51 ks Ve LB dlasa 55yl 513 e e 53 oS S
P Sl a8 o 3y (BOMbAY) ey Slew 3550l (3 o Ln i 1y S o A5 0T sl 23l lale dikae
6J_>=:Aﬁj~a584,:;‘-\)'\@Juﬁﬁtﬁﬁ:m):r,\:év\:l}:w.w\djéduu{)‘_;bbm);w.wl@ﬁ
Jw s i 53 sl 3lo o s 5 Hdlom Sl k5 5555 L3S I @ STl 3 55 and Ol baw s
S olSen L (SIS 05 G ol sl 3 ol b Sl Sl ke slail; gla s sl 144)
L3S g A 3 |y leolsale iy OO e S poma 5 L (6 4SS

(Open skies policy) 5L Olewl pb L s ddor Sl (S5l oo a5 i 3 (Solt e S-Sol plnil 5l ay
i3l ol laaSs o S slaaal r a cslailaie Gla0l; s 5 sk LadUS LS 55 B sl o3l Olblbe 4
Slaasl ) s O3l dadpn i Eol el ) (RAO, 2010: 2) S Iy o s 55 $355lls (slapld
OBl b5 Gy 5 Ko b dadgn AAB o L (slos 2 BT 3550l iy ol pen A5 sl
GAAE lai &) S sba s lats 53 255l oz S5l a5 Lol g OB LS 5 OB p
WS el a5l Aol samsolis o= (Matusitz and Payano, 2012: 124) s 15 o Lal (K o1 (slaians) 355l 51 s
SS9 4 350 ¢ ulal e 5 Wles S Obl s glaiew ()5 15 3550 ¢l (ol S sl Sy g Ol3luedd
spden 1y 355 4 ol 3 5 S o 0Ll la IS ol 1 oo O3Laald 5l J1 ST 4 el ol 855 3,15 )Lil g
o 3 5lls Gla AU lasd] &S AS o Oledl sl cpl (IS5 sba 5 Lils e 355l o sara o8 Slets
Sddce 5SS L 4ol e 53 5550 .m&w¢}>t§;@1,uf\ ol el 03 Sl s 5l 8 iy s ege
5 A 3 S Ulsea 255l IS Gl ) agsdle Sseie Ll e s el e 0l £ 50 (255l Slates
3pdme 1 St el il Ol s 05 05 ol laslpl 5 SG Ol s (Soa b mlio pieds
Lo sl acils 52> (Mainstream cinema) Jol slocw Sler 500 5 col el o8 cul 8 08 ola,0iS
SLaceSS L e 5 B sbany 55555l ible Slls, 5 ol alas S ol 1K el ala sl 8 slay 28
350 4SS Sl o3 S as o |y Cgmee 5 Sler L G sead o el 2550l il sline a5 5dle glacaly, 5 Sler
.(Rasul and Mukhtar, 2015: 12) ol lal 5 Olblbie e

3NS5 s 2lisn) Sop el pimand a5 dls glay 28 Ole 55 guis Lol e LY abex
4 3550 sl (Rajadhyaksha, 2009: 43) cowl a3, Lol en dewge 5 4l 5 5 Solelynshe Colsy S (bl



YA e Sl Sl Shisl e Cde Kol 5 gead ol 5o (L)t s aale loiw i

03,55 A g el 2 83 1S Gl L oS ol edd (S i slates G Jols (LIS e G 3 Oles 50
(ha slaedd) 5550l Sl Sler S e S ool s LB bl 55 O sl 33 g 51 56 el ol
L oS e g slanlid 51 ol S ¢t Sloiew b silin diaals slagdid- sin Ll slais ey slatns
(- g it omdly Sl 5 4 ST lae gl Lol pes SVLs 0 63 208 (555 000 68 (6515 nbs) Slawls 3 B2
A5 5 g i 5550 Il s gde S gl ST o el ol s s FS o Vg0 3l Ll
ot S ;805 L e S loms plosl ol 5550 dbispad il 0 355l Glaims Lol (sls (gl

w\aMMWWJJMQme)@LcL;JJJJiJ} Q\)K;J‘LJD‘N gh@b)d@)})ﬂx}'w‘

Sl Ol gkin p guai (G5luki p lily 53 lraes haw§ g Lo (5lor 5 (F 55 (5,108l -\ Y
el g3k 835 4 O e 5 (INUSHTY SEALUS) (Coris Cond 5 Sl 325 L D AAA Il 3 s S5
e e Coo s bk 85 plalien (3Ll 855 5 sy slael LI b slacsles
L sy g ke SUL 5 oslasl ladsie 5 Olyslo (sl cilies lacadlas 5l aej s s Asle 4 55 S Iy
els LI oS sls o5l (Industrial Development Bank of India) L jxs dxw 5 L 4 J 55 .(Mehta, 2005:139)
Sl 5 855 oyl by ool SIss cnlposdhe &S Lgs ol 513 5m s1 0 1 ol OB WS 4 5 Olilaekd &
S ol ClS el et Sl i 5 5 5 e s slasll 5 2S5 W (gl sie w0 b sie (8 Sl ol
«(Schaefer and Karan, 2012: 61-62) 5,5 o oS 5528 (ol p 5 Spd5 (haldl 5 s ke el 5 28 4 L
| il slacdlbes (g3lunks Cano 53 OIS Wl sl (sl OISl s G g5 g s Sds3 cpl e sdle
5 FamelS Olle 3 (s 83 5 MS e g i oy Sty opl S 518 S s o (6l
a5l et SlasT Jle coilid 056l 5l U3 6 8 o s ek Cro 4 clile; sl i Koo
S (IS (sl pale a5 il (sl 505 b 31 355l (Slyme 003050 5 LS Ml ol ol e
5 S Jate Jler G e i3 w1y sapdle W5 5 s 8E il (oISl 35 s ol e il (5 Y
FICCI-) sls 2 28 oo 31 5 oll (gla) 328 w3 Lo sastas dos bli puadl 53 1) 555 Olblbies 35500 G bl
5 Sk s 5 liw il Tl 5 45 Olwsin WL Cxis 53 wolae Ui 4 e el ul (KPMG, 2015
Coxis Sl e e 45 Ldd 5o 35 skim O Slaims Lin ey 3ls (2alS 1 O (3l 5 ([Som b (slacys sdome
Sl L cd s ol cslae o OIS (55 5 ooladl (s lacalw LB aes' >l b Ol g oL

(SIS s O Sl suge L e s 53 (G 5

Aa g3 L slaclin los p dia e Kl 5 ppead Sl 5 g Cu s 3 e (S

Ol 4t Sl o 83 208 Sl sl G b 5 (6ol b ol an cdin Sloiw sl b (s3lu bl o5
/ .(Raghavendra, 2012: 32) 5,5 La o 5 gai 5 Kok 0 55 05 b crn 553

Cxio S e s 835 3005 ¢ g0 OIS wle s 5 Oslbelgms i (5 1Al 5 (53023 Gslesl3T b Ol sen
5 La s Col; ko (sl 5 bl SIS IS (as (e e sn S5 gla et s s (g5l ld
ssban e Ol e 3 1) Wb G L S sla e s il glalais opl 51 B L ST L0 Cilie slanks
5L 01, ST 5 Gl oo din Sy sla e ciliien (slalai (onlowr ol (5] S5l ey (i3 S o i oS 2k
s s Ls_?.kgi Cxmo ddy 5 Sy 6)‘-“(-19 sles o 5 uS L Olesen M40 das 5 5y Cilises LgLAV.L:.é
DSy S plein slapdd ige L G 5 glais Gl pa il (Sl 5 LLOLL sbeslecs



Y oled OF 50 coBas Slallas YYY

OBl b Sleshas slaaslas dd s Gloiw jawie &5 C3 S Ko s 55 s gbaaila ;) 5 Ole s las Olojan
Ol son .(BOSe, 2006: 32) 55 bailu, sl sawass HIS Ly sha sla o e &l55, S5 s Lol oLt S
lodulyd osba Ol ol 5l dm (93550l Glapksd o (285 I3 5550L S5 (i sbaaila, Sl g5 Lo 5l glo 1
Ao Sl s e o Sle G oS S ol sl Gk ol Sler sl bt ks J s iy cdnd Sas 0L
La gl 5l (o35 slias o Madlips (sl 50 51 s L Obosen 5 La 55 1440 das (gl b3l Ol 3l s
L st s s s (Saa b slacd i L s Al oLl ol sl (sl e s S e 5538 5l ol w
b dadr 75 Sas ctin 3 s oV sy a0l b 5 5528 o 02 sk losmls VL S 5l e sde
Glaggtin SLS 5o s dym sl 503 S frams J85 (San b5l (s 0 S5 5l 4B S 5 a3 S e glei 315
2y s Ko blE s e
A ol ol oy B S S s e 5 S i e Sl et B S sl el
DS s yan S0 S 3] (5ts el 8 5153 58 55 15 S 5 LaysS LSas s 55l 130
L BS s st S et B i S e (S5 ol 5 oS Shin sl o en 5 sika
;;\)_;.-J_.,;jbj&wﬁQ_A:L_oolm;:@k{@)}gp&ur\p)ur@); S SN S s bl 5 2lS
Lad3lS 5 Lol 3 OBy 5 05,45 (s Sop ki She cbdr gt 5 bl il alir (ol as gh
bogeiab glagha SUj 5 (’:1“' S aen s SOl S lanile 5 balaglsn (B0 S 25,5 sl
oSS e dmalar 55 50 G s 5 5 5 e Jesls Lol pes S5 S 0 Sl L Olejen 5 S sl
34 ngﬁ;ﬁrlbjwje:b sl g gka (_;Lavl?é Ole g s sy (8355 L;LA(.J.:é).s oSY Syl e sl
o SRl 5 Sler dmelr O S 3l b B S5 S oS 35 Do ks 0Ll G ales 5 el s S (g5 S
Coow g |y din Al 5 s Slacw co,8 5l ldion 5 oS 5 WD (olulpan 10 550 odd S 5 (gks &lia e

NG| 03 51 o Q.L.ZJL@}

Soms sbale; pae 55 (Kb Cold bis b padl 5o da e Ky 558 55550k —Y-Y
(o Sl 3T 5 o cdin e < o3 2 31 JSe (BRICS) (slatlaial b Slo3l) oS Oleslo (sUIS slzsl ) e
S3lmpksd S o s iy 1 elleen 1 5 el s IS A5 o ys Yo O lasl e [alltl A5 o o
Yo¥e Jle U as das o 0L YOO Jlo s e Olosle Sladl e s SV 30158 ol S0 Lo, 538 o o
=t Il 5 OLLT il b LIS il codomte SVLI SIS 5 6 gamma 3l oa (505 At 5 i3z ooy S5 Ll
S v gam o sa SVl gl Bl O pon gslaml SVale 1S e LSl 1S &S sboles (23 S sl
P GLadUlS G b 5l ann 5l (slay 538 03 50 XS o My 528 Sy dled SVl 5 SVala s S|
Glatleslu 5 aidss Gk 5l Slopen iy oSl Jlisa busppan 5 LIS oo STadl 1) 555 gloosl e
L bt Ol i 5 oolal L) 08 Jsb 5o Sl Sl o JS G Ol oy Lntpan s Ml
03 o o Wi pge sla 2 i8S Ol 51 Lasy Olseas L (UNDP, 20130 123) 5 5 0 o 0 Ol o O 504
s dal g g 5 Jled e 3 Olgr Sl adlate pl S dan

olman il 5 T Syl dey 53 ol SusT mlio 5 DL ks o da s ladd Slass > 51 ST
S ol il b Bl Sl OBl Sl e (S b SN pae w35 s A aees
e s (a pl el «(Thussu, 2016: 420) <ol Olgr 55 alijsy 5L o 5855 Lo den 6 b L s



YYY e Sl Sl Shisl e Cde Kol 5 gead ol 5o (L)t s aale loiw i

S ol an (Sl 5 e JUB Brr Ghls H5iS ulspls il laais 5o (905 polatl S5 5
el 5 (3l o 1 5855 s da e sdle (Y010 b D) ol Lyl 6 5 S sl gladUlS
m s S e S ol S LS e 6355 sl ) (Son 3 Y pes GL ol
Gl Ly ol Jlams Glaasls (i S 5 DSl jae G|l 4l 2l g 55 BB Oy s (8
ol oVl lee Oss YO alalccilins (glay 528 53 03,208 Olblis i 5 s (Slodms 5 (30 @
(Gl L3 55 g (ghopmbis S5 Cmar fmnsd L1351 A i) S o (S35 s ilss LG s oS
SLal s 55 055w i ys 5 Sl il ose OU o pas 5 SCsn del 3 G~ (Thussum, 2013: 87)
el 03l 8 e s Ao Ml Olblie Sl s 1 355l (sl (U S a5 bz slo | yale
S S el 1440 Eas 3 gyl sdete OV 5l s slasl5L s sl pale lap il b 5l assdl 528
55553 L adaly 3 a8 s)ls si s (o3l SaslST (slae s 5 Laejlsiiom o35 ol il oot sl 0 in (Slociw
r 3l s Sl 55 e a5 ol (Gehlawat, 2015: 54-55) 555 o 151 (0T 3 edddd 5 asle Kia 3
A0S ey 35 YA Jl 3 din )bt Sledst s 5 i85 OUS LIS (g1, (Manmohan Singh) S ols seile
PSS A s 1y saadl 5 i o Cais 5 (S b Ll il sl el g oyl 5SS e g s
St sy S opl pl e S e Comes (sin ok 55055 dem i BT 5 byl o patas s oS b e
Lon Sladys @ 51 el i s e Ko ool Ml James 55 0T i3l o, 3 dea g, 50
OISk 528 sl 3553l slankd a5 s el 3 sla il o) (slaans 53 (Thussu, 2013 134) (.ol s 55
5 ok el (sl NS e s e ol O, Sl ealinl ulul ppes s sl 4l 528 s g5 Sl SR
25500 53 a8 ol (3l g0 laz 3y ditens (5in 0L 4 &S ek (gl Cilisie (gl 25 5 SSos glasiS
o s glagdd Ly «(Melbourne- M. G) 0, ,—e el Sl 5 a5 ES A Y Y JLo 5l gd e dlos
.(Hassam and Paranjape, 2010: 38) <l o3 8 LT e 5 a5 Wl aaal (glay 538 ol glalerws

63 Bldas 5 a5l 34y i dale Ka b Oleaddle S LSA; S oS Qb Brho s bl s
o 53 et s slapks 51 (il S 1y 328 Sl Sl a2l 355l S o (S5 bl s 1 gl
Sl 538 (sl sloss LS ZEE alaxl siin iliien 5550 slaaSis opl e sdle g g atlos Ll 3,2
L_Avl::} yls gles 28 @)U) oo D54 (g K p &S b a5 Ll (g5 ekl 5 Ll A 5 adlate
(Tambunan, 2012: 150) wlaxiliS b (6 5ol Jowe drsge 5 5 Liteed o pmo b (3550l rn s

Glaasl 5 Laphd Coppome (o8 6505 Glanw b alie 53 slaxxl 5 Salgls gl 250 At 5
SLassiS 53 Gk rles (9o sl j sl a am B bl 0l (151 50 Olelens (la ) 528 Olblbs (5o 1) (ki
FS e Olpean s Cmalodd B 2556 6l ol (ol L 4wtk pl e bmds 5 il sl ddlae e
elmedle el 3550 b s e 5555l Slagd 5 sl dagdd Sl (6ol Sl Ol 055 0l cailio s sl (6513
A ol a3 o ae O s Sl (ol sl aiid w355l sl s ol SUL S g cnl 3
35530 slapks Slslo S pamcS VA Bas b dilesls JS25 S5 5 6l 3 s LOT 22y 5 dls el sdy
ss>3 L al=dl-,s (Thussu, 2016: 422) 5 5 ol e Sl AS 5o s Sha Syl Comer Sl
e 5 SIS ) ol 3 S5 sdis Slacks Olgx sl 51 S1E (e S e Slaaal 005 e s
S s=bse 3l S (B4U movies _ bollywood for you) 5 5J Slapkd iy JUES wla sl o Jle 6l cbins



B 5l OF 595 co it Slalllas YYe

W‘U\)JPLﬁ_;j.ﬁu;)ugJ_..ALS\d\.:L.N‘)LSLAJL:AS)lLQ‘)L:,WJJlJJb‘}m‘W\de‘uydﬁﬂjl:éudbg
el a3l s bl i (65 Ml S sl AKS 4 Glate (Zee Aflam) (aw'aikg)'JUISJL'uLglﬂ.Jd\mJS
(Thussu, 2013: 67) LS o iy <& Olgzr 3 5 AS o der 5 02 0Ly & ) dn Glapkd S cnl Slaesls

4_§(_;J}_.':S.¢MlM\Jomgg@l)).adéjbﬁydj.,\;AL;.-)\:'-Q,ML,,:): Slos 7S i 5550l ioeen
el 4 zlIS i S ol L S K Jlemr 5 ol il a b laleas [l Laly, ans Sl e @
slapkd Jhlad 5 a8 Olst s als SleSh 3 350l B ady 53 e 28 (S s55 lewe alidpes
LSty s eaSTyy ) sbas La(.l.:é ol (638583 5w S s Loy mJSC):M sl Sl | g
Ol Ol Sl el s b SLuSL STl sk slapdsd sLiled glo sl ale Glaasls oS Las e Jis
Aol YL Cgee 5 Lgd e enls Hiled QLS s 5894y (glia (_QLAV.L:; FooA Jl s e sas

53 aiyde 3l ol S KL (g L;Larl?é)swdﬂlﬁj;ﬂjju b ool sl Gk sl
Sd gpodalin oga QlaSL dmslr Jle gbaaY 5 huge Olib 3 o gastay el cpl ol Gliash oads Aol
Sy gm0 C,._C«L: CJJJL:}QJJJA{ASJ)\J S Jj}:jb.)J ‘5\.&.,\.« L;LAC”:E\)\ g:,..iL«;-)L'S)J 69&:‘"#&”}&‘
S i Sl S Jalis (ol Glac LBl &y 5 oS (Glamelr ol 0ds OliuSL dxsl> > (sia Kea b
s QL:MSL;}MC;JA ﬂl&}ﬁ}%b))wﬁJ}_xjk.:dul.wle.f..})l}b sl sbasy o Soab sl

il 3 55500 G e O0Lde (53U L (Y4)0) (Bajrangi Bhaijaan) Sl =L 5 5e 5ol ok WJle gl
..,\.Sdarf.,\;;a)g Iy ss pole &S 5p SlaSh IV saial ots G olials 5 able cl)\sjl.agiirl:é(ﬂl 23938l sy
ol gl :Pjomgg\)éj;rmf&wdj&l,\_ﬁ L s oplas Sl 4(..\:} ol Ll O Oleda
Cmosl (63 0 ‘r.l:.é shol S as o e Olst 4 Y s ol Lol e QBQMM}JJ?}:JVQQL@\; Ll S5L
slaci i oly ol 5o 5 a0l S50 slesl il an |y Olalis Jlust s G S o 5 oS sia (548 slaciw b
QL_QJ\J_A\ u.i‘))dbu)g)‘ 6)@)2}4 ehw‘é‘)ﬁdemL:)Jrl:}J\)‘ JL\.ZL.N\ J}‘;JMLSJI’JU\)}
Soslales slaslgs 5 oz 30 51 miy jles 0S5 dis dnale Lalsy s 50g 2 o ol iuled b S s 8
j—’)ﬁ g:,....u\ u‘)m)k.\m; JJ}JL L&;M‘JMML)}A;SU{“ QG)J}.:«SQL:MSL“ :(.E‘LMMJJAS LQL:M.JLL%‘)J g:,u.ﬂ‘ biﬁ

sldas Yoo ) Jle s 0UL bgin 5 e LIS 5l a5 s sl ;s Jaswant Singh) S il sl cdin &35 4 )t

e SIYNY Jle 55 S (slale e 5158 (Slue s 35 03,31 e Ol ioar L0l () s sl 5 ohd (3L
Slodas (2 3550l 45 Widgs 03,5 OLe3l ol pl Ly Qldlidl s IS5 jel SLedbl s i iz oS S ulos
4S 35038 ASE 1Sl elilipen 315 Dkl s b 5 ol SBIS (slas Shas 5 ety kil (o 28 5
S ledeags Lo S (93l Oleaslidl 5o IS BIA L esle 5 mhoo boadaly 53 1) lodes (28 4515 0 55500 OLSG5L
L oS open slin sede OS50 5 oy i 51 il o ol ply s e Sl Oliaslidl )3 (52550 slapls
(Burke, 2010) (45 i Slilidl & b sladyl b 5 elomnl Jilos 4 a5 (21580 (sl
s 3550l 6586 lanks sl Sl Sl 20l 5 A5 6355L Sl (i 508 O ss Gy 2
(o SRS St e slass QAL 3 A L S e SaS 0T 2l UL sl e S geS 53
o o> (Lagaan) ey Sl (63550l (s oS Sl U s b L8 555 5l e 3 s slankd S

S 5 ke 3555 gl 4 (Y004 JL 5> (@ Idiots) ol aw o b o 3 s ladew Sobse A esls ole



YYO e Sl Sl Shisl e Cde Kol 5 gead ol 5o (L)t s aale loiw i

$3:55:83 Ge b 3 phd iln (slaasiad (3L 5 28 Sl i Ol e 03 OB el o nl ol 28 S50
Oy dsnd 5,8 355 loro ol 1 Sz 35585 S e 53 OF 00T SLaled clpesdle 5 s ioy o )3
(Roy, 2012: 50) del;s iles 4 Lot 5 515 (slacdlo 55 o ol 53 Y00 Dl s 33 ks ol o

il 038 o5l (b ol i 0o 3 e Dlelie STy a3 IS s Sy 55 e s Bl LK
e ke glaaslni,lis 5 Slalie Olie 53 o i cpl ol ok s badaly 53 1 b b S Al
Spos S 53 w93l S rie glagna 45 5 S delize | OT 5385 5555 5 gums | 030 b ol A o sdalie
{(Krishnan, 2012: 3) 5 S 5L o 63 208 5150 5o 1y B oy ckia oS o Cams 45 555 bl ped 5 5 510

S 30555 YN0 Jl s (a3l b Sl it () PR ob L oot o pms 2y 8 (O il sk o3
PP PR 3 G ok pl oS b e J1L 3 5V Osdee WV Sl e 5SS 5 ke slaeld
J=lse “—L"-?)"Jfﬂ PR @Uﬁ SIS Olpear 5550l 4 5l 0L ol pl a g 5550 )l laslsl s éMrLﬁ
LS 3L e b b 5 SOl Sl a1y pege S8 Lls5 o ckia  gat L

et Qb 4 Ol 5 o ol il Sl gl 318 5L 1 35 ol ol anedl 5 5 5ma 550 58 Y UK el o
kel el cndls Yeed Jle ys &S 5 S 6Ll (India, A Love Story) wlisle Olals &G sy gdin = L5
i O35 53 il Aoy AV s0Ss Hlel 4 il 5 Jb e ol 355k Olie )l 4 OF (g1 |, (Emmy Award) sl
5wy Wl ol (650l ¢ oy 5 S a5l Lis il LLE 3 1 (65L5 Olble ol sl megDle 5 S oy s
A a b g Kb Slals fue i SO L bl 4o gazme opl 5l Caend TS ol JS
(g slaeds ol il 55 DL 52l ol B8 5 ) 0l (ol ppld i s as sezes 5l eael i
3l a8 a9 (S el 1 din il 0d 3550l 3 IS0 el (Slapkd slacS 85 1S (gl e sy
Ol 31 domy LS ol a d (Sl 53 (s il o 5638 sl a1y Sl 3 5m 5 ol Sler Siulew &5 ol
5 Ay e 0 S ol Ul el Sl o3l Il 58 slaml B xS gl s w0 1K 6T SGS 5w S
3L 505 355dla 5555 (olan cdom any YooY Jle 1S S s w4 O Dl 5 ok 5 255l b S
(O'Neill, 2013: 257) ol ol (sl

S8 53 Sy il sl b e Cugr s Koy sileer 5 s O gl 235k Y-Y
oS Gl L cpl s al ol il okl wles bastin S5 slel as s «(Bollywoodization) & sewl 5555 5L o3 5 0!
2ali8 b e elarl 5 633 S5 slal dan oS ol o5l 3 pm e [ Opde (S5 51 st S 3554
Glod fnS (Kon 3 o pme 5 55 e SIS Oganl 523 550L « olulan  (Rajadhyaksha, 2003: 25) <ol
Xa o g o e pesdle 34 e IS (bl ($3laslil 5 (la o e OAE Sl Slag s iy oS ol
Al 5 s Camer  laes 5 (6l 0SSl b cmlite ol (5 pdianal sl 1 e 5 Sle 0T Ko
(03,5 oms cd Amalr 5o Sl sla sl il 5 bl 6l (62550 Oblupdd (5 mul (ol 03 S
03 S Al b 3550l lapks G b 5 Ladl s (53550l slaeksd G b3l Lol 03 S olantl 5 03 S Jidss
S 5 Gkl Ol (b Cais (Ganti, 2002: 281) Lles S esly s dxelr s 1 Sl e 25,1 (Indianizing)
Sl 350 U5 A8 S 5 0e Kan 3 L (ot Ol s el w5 Gl sla Il 5 6 s
Pl o iS ed L cilses glaKa b5 Slid 5 glos 28 LS 5 (gdis Olblis Sl sl L as b anslr il

S pdanals L;)'l_wvl;éwl__zw\ wdly g 25l Aol Sl sla Bl s Jlew chl;.o)'\ solie Syl



Y oled OF 50 coBas Slallas YY$

G bl s s el sy 5 S 0l s S (s il Olbls b adaly )3 1) (gles 1S
ol S e Glaes e hen s Olistin o SI] il Olejen 5 Sl slasila,

Unity in )«QJ':S—C}:J 23 Sl g0 3,8 e sl 8 sl 3550 3550l 53 A Cho 5 gl Sles S Hsba S S ole
el Sl e Lol 3ok 5l Ol5 oo 48 ol o 55 S Wiles S Oledl Ll opl 4 o5 & .ol (Diversity
o s ade bl (SLb sl 18 s e A8l Bale latn (ESG S 5 0l Dl Klele e s pl s S
a5 el ails s g5 e (S ol el el ala g (LS 5l as VAT JL .(Karthikeya, 2018) »,I» g3
a3l elams S s 1y Sslize (gl g a0l ol enls Jilad |y e (gl 23085 55 51 5 Gl iw iy
e Gl e aws 053 5 Wl U abea 5l B Sl 5505 K 5 ol DIl ool sl ke
e s calie ol 5 S st 5 O gk 4 Ll dapld opl Lol g3ose s S rUé; 4 LA g
Ssd bl st gl S daslr 53 g e ppte U ol ol Coly ol e

YL aslezel ghls SIS 5 e300 45 i Ll 0dd GO i 31 g iy 5 el 55l
4S ol gemls S Ty Ol sin 51 didr S53 G55 S ol a4 n (sl gz Ols U3 3550l 228 dten
03 S Sl 53 s Gl 1 A3l 1S0a 3 5 i b e Ll s i bl o3se Lol 5l ekel i
33 e g Dy oty ilie (Lo IS 3 el el 355l Sl Gk S OT i |y ol e Sl 355l
O Gbate (s leaw (95515 5 5l okl zso (Bandyopadhyay, 2008: 85) 1,8 | 3 ks Kos b gl i oKl
b OISl 55 50L OLeasl 5 Okl e gl ol ol 5 OLdSSl 55 5528l (sl gemlis L1k
s o S5 1 55l e el ey Ll L e S Sler ekl 5 e Ol g 00 g3 S,

o=l Il 51y Ol g o o pa (o0l il 5 pbostle Cudbse Jalse o Sage dhax sl s glatn
313 3y g Olc s din sl 53 055 0l S 1y (63LasBl ( ade ¢ o 53 SO dos 345 L el 035 il 51538
i S i 5550 sl 25l pls olt S 5L 0L o B 4 (Saly 05 Sl il o g5
caliie 5 LacKin b a0l diacanss 51 515 o e <o pa Yol 45 il Lins Ol ol ool 0315 (sulin oy 5a
5l eslia) Ll s 51,0505 Olv gt daslr o S 40 Saisly o 55 oy oSl Ol siin 5415 0508
by ol g i il 5 ol Csled SO rsnbs el ol Koa b Ll (e sd Sl 1S e sgde
Olgean LT pbosle 5o glos 28 28 355JL 45 sl il J gl a1 s conds o0 o5y cpo g3 515
Lass Sl g o Kon b o otle oo s posgio & Oliwsdin 3 e ol andls Oliwsiin o msm glaal 51 isu
U1 53 55 g0 DS 5 osphe J§ G Olsiots Ln b aSome gy o S gn elalinran 5 Sl bl 51 515 (5
S g e Cga O S 5 as e O O s La S pagde Als b s s (Pilla, 2012: 46) 5l
S sl 3550L ol 3550 Glot O ke psgie cl w5l il o il dalps ol sy s
Sk b b 550 s w0 as &5 b 5o s ol ik sla s 5 s Gl prelis i S a3l 11 Lo 4 s
3 i 5 Lol (ghs S n Coda Il s w35 Jlal gl (6 Kos e (IS s b Al s Sk
s o Sxe Ol s in 3l ool 1y 3555 34
S oS Y
Sl STl 5 G5l 3mas 53 oge S50 (Lhas 5 ool (ol (55 (slis 2) 255dL 055 ol e oalie &S5 b 0les
Oledl el sl a5 dl Jls Oldne .l ol s glotw 0 Sl 3 slaslil .S e W) Jhadlopy <=Ué_3 0> ks e



\A8% e Sl Sl Shisl e Cde Kol 5 gead ol 5o (L)t s aale loiw i

L0l 515 A o 355l Shol SOl 6l 15 OLES IS5 155 oo o s Sn oS alutss Vol &5 iles S
3y ol |3 a3l Aid s (B 5SS 3 5550l S e OT S LS Wb a1 O cteal sy
adls o 5l oLy (S psal 5 LSS am g s o slid 5 e i Soletes — ol b Julge 4 (g (g 8
Slaos S AS o ol b din slal 53550 55 oS ol Ml sbes i s VU Slab s 4 el ol il
23 e 5 Slb Aol Ll 5 sls i 55l L aS b e golaale s pllad 51 lse 1) sl (ISl el
An e s pades Al 3 0T (Sla 550 5 (sobsale 35k OdBe3 28 Lol O Oslse sl b b 5 s dasl
sy L dsS o slals a1 Olas i i a0l S (g sb s o osle b e i w ) s WO seks 5 353 00
Lo Soa b o3l el pade (ol S5 53 5550l 28 5 28 dald 655,08 Oled o laslas
5 olesbse 5l gl 030l il sl law ul Sl B Ul 5 s g Cel s Sl 4 bl sl (B
5l Gl iSais anT ess Jhled 355l slei Giob 5l b el 5 (Kaa b sslasl elazrl gladl
e L (o s o5l elie (g 5 e 1 35l G b 51 OT il gl ool 5 ol Sl
(o IS e Sl (ol S e (55 OLuS s A Srel (gole rafw;mjéjwﬂp sla s el
i el Lo ) 5 e 03l Jialad 55l bl OT (sla Jomely 5 din s litla Sledal a3 5 elaz
S 3 5ol Slatma ol G 5l ) Sl Laslil spem s b AS e (3L 58 1 (S b s sl Ll S
Sl Ao JB 5L sl 5 s e o sa gho sl Ol S Cule (G5l sl Sler LU D (ST 5 s
3B el Canar a5 s L) 1) s Sl e Gl pseal 055l lotew ol e Do il 5 LU (a5l
el o A iy (3Ll e o O3l 5 K00 5 0 sikes ol sl 5 eals B a8 (b e 5000 5 5L
s 53 di e Sy e 5 28 5 (3l 5l 3 oo A o3l da Sa b s 5 3550l elulren
Nl Dl i 6138l 5 58 sl )l i 5 S e

cl.:.o -¢

1. Anholt, S. (2007). Competitive identity: the new brand management for nations, cities and regions.
Basingstoke: Palgrave Macmillan.

2. Bandyopadhyay, R. (2008). Nostalgia, Identity and Tourism: Bollywood in the Indian Diaspora,
Journal of Tourism and Cultural Change, 6(2), 79-100.

3. Beidollahkhani, Arash. (2017). The Nordic Council and international policy-making of National
Imagery and branding; happiness window to the contemporary world, Journal of strategic studies
of public policy, 7(22), 75-91.

4. Bidollahkhani, Arash. (2019). Nation branding and national image making: new interdisciplinary

perspective for political Science and international relation. Political quarterly, 49(4), 999-1020.

Bose, M. (2006). Bollywood: A history. London: Tempus.

Buhmann, Alexander. (2016). Measuring Country Image, Theory, Method, and Effects, Fribourg:

Springer.

7. Burke, J. (2010). WikiLeaks cables: US diplomats suggested Bollywood stars should tour
Afghanistan, The Guardian.

8. Dréze, J., Sen, A. (2013). An uncertain glory: India and its contradictions. Princeton, NJ:
Princeton University Press.

9. Dinnie, K. (2008). Nation Branding: Concepts, Issues, Practice. Oxford, UK: Butterworth
Heinemann.

10.Fan, Y. (2008). Soft power: The power of attraction or confusion. Place Branding and Public
Diplomacy, 4(2), 147-158.

SRl



F‘ﬂ ZJLQ.:# Q\F 3)}.3 LQJGA.:.:H QNU@ YY/\

11.FICCI-KPMG. (2015). Shooting for the stars — FICCI-KPMG Indian media and entertainment
industry report 2015. Mumbai: KPMG in association with Federation of Indian Chambers of
Commerce and Industry.

12.Ganti, T. (2002). And yet my heart is still Indian: The Bombay film industry and the (H)
Indianization of Bollywood. In F. Ginsburg, L. Abu-Laghood, & B. Larkin (Eds.), Media worlds:
Anthropology on new terrains (pp. 281-300). Berkeley: University of California Press.

13.Gehlawat, A. (2015). Twenty-first century Bollywood. London: Routledge.

14.Hassam, A., Paranjape, M. (2010). Bollywood in Australia: transnhationalism and cultural
production, Crawley: UWA Publishing.

15.IMF. (2015). World economic outlook: legacies, clouds, uncertainties. Washington, DC:
International Monetary Fund.

16.Karthikeya, Raja. (2018). Diplomacy in Indian cinema, in Pragati, available link at:
https://www.thinkpragati.com/opinion/3156/diplomacy-indian-cinema/

17.Khan, S. (2012). Soft power and pakistani viewers. In A. G. Roy (Ed.), The magic of bollywood:
At home and abroad (pp. 125-143). New Delhi: SAGE Publications.

18.Krishnan, A. (2012). Zee TV becomes first Indian channel to land in China, The Hindu.

19.Liu, X. (1988). Ancient India and ancient China: trade and religious exchanges, AD1-600. Delhi:
Oxford University Press.

20.Matusitz, J., Payano, P. (2012). Globalization Of Popular Culture: From Hollywood to Bollywood.
South Asia Research, 32(2), 123-138.

21.Mehta, M. (2005). Globalizing Bombay Cinema: Reproducing the Indian State and Family.
Cultural Dynamics, 17(2), 135-154.

22.0'Neill, Patricia. (2013). Imagining global India: Bollywood's transnational appeal, Continuum,
Journal of Media & Cultural Studies, 27(2), 254-266.

23.Pillai M.T. (2012). Post-national b(h)ollywood and the national imaginary. In A. G. Roy (Ed.),
The magic of bollywood: At home and abroad (pp. 42-54). New Delhi: SAGE Publications.

24.Raghavendra, M.K. (2012). Mainstream hindi cinema and brand bollywood: the transformation of
a cultural artifact. In A. G. Roy (Ed.), the magic of bollywood: At home and abroad (pp. 27-41).
New Delhi: SAGE Publications.

25.Rajadhyaksha, A. (2009). Indian cinema in the time of celluloid: from Bollywood to the emergency.
Bloomington: Indiana University Press.

26.Rajadhyaksha, A. (2003). The ‘‘bollywoodization’’ of the Indian cinema: Cultural nationalism in a
global arena. Inter-Asian Cultural Studies, 4, 25-39.

27.Rao, Shakuntala. (2010). “I Need an Indian Touch”: Glocalization and Bollywood Films, Journal
of International and Intercultural Communication, 3(1), 1-19.

28.Rasul, A., Mukhtar, M. (2015). Bollywoodization of foreign policy: How film discourse portrays
tension between states, Journal of Media Critiques [JMC], 1(5), 11-27.

29.Roy, A.G. (2012). (Ed.) The magic of bollywood: At home and abroad, New Delhi: SAGE
Publications.

30.Schaefer, D.J., Karan, K. (2012). Bollywood and soft power: content trends and hybridity in
popular hindi cinema. In A. G. Roy (Ed.), The magic of bollywood: At home and abroad (pp. 57-
80). New Delhi: SAGE.

31.Sen, A. (2005). The argumentative Indian: writings on Indian history, culture and identity.
London: Allen Lane.

32.Sengupta, Anita. (2016). Symbols and the Image of the State in Eurasia, Singapore: Springer.

33.Tambunan, S.M. (2012). Bollywood film culture in indonesia's mediascapes. In A. G. Roy (Ed.),
The magic of bollywood: At home and abroad (pp. 144-160). New Delhi: SAGE Publications.

34.Tharoor, S. (2012). Pax Indica: India and the world of the twenty-first century. New Delhi:
Penguin.

35.Thussu, D.K. (2016). The soft power of popular cinema — the case of India, Journal of Political
Power, 9(3), 415-429.

36.Thussu, D.K. (2013). Cmmmiii ttt ill I iii s sff't wwwr. New York: Palgrave Macmillan.

37.UNDP. (2013). Human development report 2013: the rise of the south: human progress in a
diverse world. New York: United Nations Development Programme.



