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Abstract

Technology has always been growing and changing rapidly. Today we see
innovations that were previously unimaginable. Technological advances have
created equal opportunities and challenges for organizations and businesses.
Just as social media created equal opportunities to connect with target
audiences, by 2020 more than half of the advertising budget of organizations
and businesses was spent on online advertising. Therefore, the evolution of the
Internet is very important for public relations, and the advent of the Web3.
and subsequently, Metaverse has become an important category. If social
media has been an important means of communication, then Metaverse can be
the next generation of communication. Metaverse is a difficult subject that is
considered simple because it does not yet exist in a complete and practical
way. Employment in the virtual world will be one of the terms that will
become popular in the not too distant future with the development of
Metaverse and will provide an opportunity to establish public relations of
Metaverse, so organizations and businesses in addition to investing in the
development of Metaverse and foresight to produce products that can be
Having a supply in this world will face a bigger challenge and that is nothing
but having a professional team of Metaverse public relations experts to
communicate with the audience and customers and offer services and products
in a world where people are looking for creativity and innovation. And the
usual ways of interacting and marketing will no longer attract people's
attention.

Keywords: Public Relations, Metaverse, Web3.0, Communication,
Creativity
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