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Abstract

The change in the composition of the household consumption basket is one of
the effects of decreased purchasing power. Tourism sector is one of the sectors
that will be most affected by this change. But the different nature of the “tourism
product” from other economic goods, as well as regional differences in the type
of tourist spending, overshadows how household spending in the tourism sector
is affected. This study aimed to investigate the change in household behavior in
tourism expenditures that are affected by various factors such as changes in
household purchasing power, and for this purpose has used the spatial data panel
model during the period 2011-2019 for 31 provinces of Iran. The results of the
spatial autoregressive (SAR) model has shown that household purchasing power
has a negative effect on the share of tourism expenditures in the household
budget. Based on the obtained results and also examining the effects of some of
the most important variables of household budget, it can be analyzed that the
change in household purchasing power does not directly reduce the number of
trips or the tourists’ length of stay, but it affects the type of travel and the change
in the household travel pattern. The change in travel pattern is such as a change
in the composition of household tourism expenditures (including
accommodation, food, transportation, and leisure and entertainment costs in trip
plus the cost of using Services of tour operator). It also leads to changes in choice
of destinations (choosing destinations with shorter distances from the origin
when reducing household purchasing power). Check the results by provinces also
confirms shorter trips (selecting cities and provinces closer as travel
destinations) while reducing household purchasing power.
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Extended Abstract

1. Introduction

Changing household purchasing power as
a factor influencing the change in tourists'
behavior in the form of changes in travel
patterns is an issue that has not received
much attention at the national level. This
relationship  becomes even  more
important when the trend toward changes
in household purchasing power, as well as
other income-related factors (including
income inequality and household income
type), reverses, rather than increasing
over time. The change in the composition
of the household consumption basket is
one of the effects of decreased purchasing
power, and the tourism sector is one of the
sectors that is most affected by this
change. But the different nature of the
tourism product from other economic
goods, as well as regional differences in
the type of tourist spending, overshadows
how household spending is affected in the
tourism sector.

2. Research Methodology

The present study aimed to investigate the
change in household behavior in tourism
expenditures that are affected by various
factors such as changes in household
purchasing power, has used the spatial
data panel model during the period 2011-
2019 for 31 provinces. For this purpose, it
uses autoregressive (SAR) model. Two
important innovations of this research go
back to the analysis of the origin of travel
and inter-provincial differences. The first
is the type of demand analysis approach,
which is data-driven analysis. Another
innovation that distinguishes this study
from other studies is the regional analysis
and the study of inter-provincial
differences. In the present study, due to
the use of source-based data, it is possible
to conduct comprehensive inter-

provincial analysis for all provinces.
Therefore, it is the first study that analyzes
the impact of tourism on household
income for all provinces of Iran in a
comprehensive inter-provincial study.

3. Research Findings

The results of the spatial autoregressive
(SAR) model has shown that household
purchasing power has a negative effect on
the share of tourism expenditures in the
household budget. Based on the obtained
results and also examining the effects of
some of the most important variables of
household budget, it can be analyzed that
the change in household purchasing
power does not directly reduce the
number of trips or the tourists’ length of
stay, but it affects the type of travel and
the change in the household travel
pattern. The change in travel pattern is
such as a change in the composition of

household tourism expenditures
(including accommodation, food,
transportation, and leisure and

entertainment costs in trip plus the cost of
using Services of tour operator). It also
leads to changes in choice of destinations
(choosing destinations with shorter
distances from the origin when reducing
household purchasing power). Check the
results by provinces also confirms shorter
trips (selecting cities and provinces closer
as travel destinations) while reducing
household purchasing power.

4. Conclusion

The change in travel pattern is such as a
change in the composition of household
tourism expenditures (including
accommodation, food, transportation, and
leisure and entertainment costs in trip
plus the cost of using Services of tour
operator). It also leads to changes in
choice  of destinations (choosing
destinations with shorter distances from
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the origin when reducing household
purchasing power). Check the results by
provinces also confirms shorter trips
(selecting cities and provinces closer as
travel destinations) while reducing
household purchasing power.

In general, for tourism industry
planners as well as macroeconomic
planners of the country, it can be
suggested that in order to boost and
develop domestic tourism, they should
take the necessary measures to increase
household purchasing power. Also,
increasing the share of stable incomes in
total household incomes should be
considered by economic planners. More
detailed implementation proposals require
in-depth studies on how to stabilize the
economy and increase household
purchasing power, but certainly the
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