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Abstract

Today, the purpose of tourists from travelling to destinations isn't accessing to
tourism products and services, but they want to experience things which directly
acquire tourism products and services. present research is done based on the
inductive approach to identify and prioritize factors affecting the experience of
foreign cultural tourists who visited Tehran.It is done in qualitative and
quantitative by thematic analysis method. The research sample in the qualitative
section, are documents which derived from the comments of tourists in
TripAdvisor website, in 2015-2018, it is related to visiting attractions included
Tabiat Bridge, Milad Tower, Azadi Tower, Darband, Tehran Bazaar, Golestan
Palace, National Museum of Iran and National Jewelry Treasury in Tehran.The

researcher in addition to identifying the content after studying theoretical
foundations, research backgrounds and various sources and confirming and
selecting them, to measure the validity of the research in the qualitative section
used the views of the supervisor, advisor and experts. . Doing this research lasted
from June 2018 to February 2019. The results of the study indicate that the factors
affecting the experience of foreign cultural tourists who visited Tehran includes
11 main categories and 33 key indicators.
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Extended Abstract

1. Introduction

Today, the purpose of tourists from
travelling to destinations isn't accessing to
tourism products and services, but they
want to experience things which directly
acquire tourism products and services.
Tourism experience is defined as an event
related to the last trip which is enough
remarkable and memorable to save in long
memory.The tourist experience is defined
as the interaction between tourists and
the destination; Destinations that are the
place of this experience and tourists who
are the actors of this experience (Culter,
2015). Larsen (2007) argues that the tourist
experience should be defined as an event
related to past travel that is significant
enough to be stored in long-term memory.
Tourism  experiences are  mental,
retrospective, and personal phenomena
that can only be interpreted through the
perceptions of those involved (Chiu and
Chi, 2020).Research in the field of tourist
experience has provided only a incomplete
understanding of this field and requires
further research in this field due to its
multidimensional nature (Doran,)gaard,
Larsen & Wolff, 2019). Kolho, Gosling and
Almida (2018) state that little research has
been done to identify the dimensions of
the tourist experience; Therefore, other
undiscovered  dimensions in  the
experience of tourists should be
identified.On the other hand, user-
generated content is the most extensive
and fastest online information channel for
sharing tourism experience (Wang, Chan,
& Pan, 2015). Tourists generate, share, and
consume experiences and perspectives
information through these social media,
and share their past experiences and
personal opinions (Lu & Stepchenkova,
2015) Hence, reviewing content produced

on online platforms have recently been
emphasized to better understand the
tourist experience (Chiu & Cho, 2020).

2. Methods

The present research is done based on the
inductive approach to identify and
prioritize factors affecting the experience
of foreign cultural tourists who visited
Tehran. This research, in terms of
purpose, is descriptive; in terms of
orientation is applied and in terms of time
is longitudinal study. It is done in
qualitative and quantitative parts. In the
qualitative section of research, factors
affecting the experience of tourists were
identified by thematic analysis method.
Then, identified factors according to
expert opinion, by using a questionnaire
based on the results of the qualitative
section, are prioritized by the TOPSIS
method in the quantitative research
section. The research sample in the
qualitative section, are documents which
derived from the comments of tourists in
TripAdvisor website, in 2015-2018, it is
related to visiting attractions included
Tabiat Bridge, Milad Tower, Azadi Tower,
Darband, Tehran Bazaar, Golestan Palace,
National Museum of Iran and National
Jewelry Treasury in Tehran.The research
sample in the quantitative section is 30
expert of the tourism industry who
prioritized factors affecting tourists
experience. The researcher in addition to
identifying the content after studying
theoretical foundations, research
backgrounds and various sources and
confirming and selecting them, to measure
the wvalidity of the research in the
qualitative section used the views of the
supervisor, advisor and experts. Also, to
measure the reliability of the qualitative
section, the Holsti coefficient was used. In
the quantitative section of this research, to
measure the validity the views of
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supervisor, advisor and expert of tourism
were used to design questionnaire. Also to
measure  the  reliability of  the
questionnaire, Cronbach's alpha has been
used. We used MAXQDA software to
analyze the information of the qualitative
section, Excel to analysis qualitative
information and SPSS software to
calculate Cronbach's alpha. Doing this
research lasted from June 2018 to February
2019.

3. Results

The results of the study indicate that the
factors affecting the experience of foreign
cultural tourists who visited Tehran
includes 11 main categories and 33 key
subcategories. The 11 main categories are
in order of priority: physical environment,
facilities for welfare and entertainment,
infrastructure, souvenirs and crafts,
information, staff and human resources,
the possibility to record moments (taking
picture or recording movie), Sense of
social security, service delivery process,
costs and host-guest relationships

4. Conclusion
The main category of "physical
environment” has the first priority,

including seven subcategories:
"landscape”, ‘“tranquility and peace",
"indoor lighting" and "outdoor
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Nice walking

We went by metro it was pretty easy getting there.
There is a nice view from the bridge and the parks
are really nice to go for a walking. There are a lot of
places to eat and to drink there.

TB561 35 53, colm

TB562 5,70 4 clin = om
TBS63La; jlul poow

S s ol ceots ssmaw
TBS564

TB57

Beautiful bridge between 2 parks

Visited this bridge 2 times on my trip to Teheran.
It's a very beautifully designed bridge, giving a nice
wview of the surroundings. At night it is fully lit by
different colors of light, best visible from the
highway running under the bridge. In the evening a
lot of Iranian people are having picknicks in the
parks, children are running around playing games
etc. There are also some restaurants at this
location.
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Stunning piece of architecture and nice experience
too.

The Tabiat bridge is called the nature bridge
because of its design. It is built like a steel tree.
Great story about the young female architect who
won the prize to design the bridge. There are lovely
parks either side, great views and nice restaurants,
tea places and an ice cream parlour inside. My
guide took me there a little before dusk as it lights
up at night but it's also great to be there in daylight
to wonder in the parks.
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