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tourism marketing mixed in creating and enhancing tourists' desire to choose
Hormoz Island as a tourist destination. The present study is descriptive and
correlational in terms of purpose and method of research. The statistical
population includes all domestic and foreign tourists who have visited the
attractions of Hormoz Island at the time of the survey. Sampling method was
available and 384 subjects were selected. Data were collected using a closed-
ended questionnaire and data analysis was performed using Structural Equation
Modeling with the help of Smart PLS software. The findings of the study showed
that tourism marketing mix dimentions is generally effective on the behavioral
intentions of tourists, but the effect of the process element on the behavioral
intentions was not confirmed.
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Extended Abstract
1. Introduction

Iran is one of the top ten countries in the successful in the tourism industry, it is
in terms of natural tourism resources. essential to know and pay attention to the
While less than one-thousandth of the needs and wants of tourists. Therefore,
global income from tourism has been given the increasing global competition in
earned (Shakuri et al., 2017). Today, to be the tourism industry, efforts to increase
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tourists' behavioral intentions and their
intention to visit again has become a vital
goal for tourism managers, especially
through the marketing mix tool (Hajipour
Shoushtari & Aslani, 2016). Also, Hormoz
Island, which is one of the Persian Gulf
islands, has great potential for attracting
domestic and foreign tourists, which can
have a significant impact on the economy
of the region due to its natural tourist

2. Materials and Methods

The present study is descriptive and
correlational in terms of purpose and
method of research. The statistical
population includes all domestic and
foreign tourists who have visited the
attractions of Hormoz Island at the time of
the survey. Sampling method was available
and 384 subjects were selected. The
method of data analysis has been
structural equation modeling with the help
of Smart PLS software.

3. Discussion and Results

The results of our analyzes show that the
value of t-statistic is higher than 1.96 for all
relationships except process relation on
behavioral intentions, which is meaningful.
In fact, if the t-statistic value is less than

4. Conclusions

The purpose of this study was to
investigate the effect of marketing mix
dimensions on  tourist  behavioral
intentions in Hormoz Island. In this study,
seven hypotheses have been formulated
and the results are as follows:

The product with a path coefficient of
0.223 has a high impact on the behavioral
intention of tourists. This may be because
the choice of tourism destination by
individuals is largely influenced by the
products and services available at the
destination, and people choosing a
destination want to enjoy that destination
and gain new experience. As well as the

attractions. (Khandel and Najm al-Din,
2017), but so far it has not been able to
achieve its true position in the field of
tourism attraction. Accordingly, the main
purpose of this study is to investigate the
effect of tourism marketing mixed
components on the behavioral intentions
of visitors to tourism destination (Hormoz
Island).

1.96, it denotes the hypothesis and makes
no sense. Also the results of standard path
coefficients and coefficients of
significance show that product, price,
promotion, people and physical evidence
variables have positive and significant
effect on tourist behavioral intentions at
99% confidence level. It can also be said
that the distribution variable with 95%
confidence level has a positive and
significant effect on tourist behavioral
intentions. But  considering  the
coefficients of the path and the significant
numbers obtained between the process
variables and the behavioral intentions of
tourists, it can be said that the process has
no significant relationship with the
behavioral intentions of tourists.

positive effect of price on the behavioral
intentions of tourists means that higher
price indicates higher quality. The positive
impact of place on tourist behavioral
intentions indicates the importance of
ease of access to services and attractions
from the tourists' point of view.

Promotion with a coefficient of 0.223 after
physical evidence and product had the
greatest impact on tourists' behavioral
intentions. This means that as promotional
activities  increase, the behavioral
intentions of tourists to choose the
destination of tourism also increase.
Promoting attracts potential tourists and
positive word-of-mouth advertising. Also,
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the positive impact of the people on the
behavioral intentions of the tourists means
that the people as a means of delivering
customer service is a key element in
tourism purposes and the tourism
experience depends on the interaction of
the tourist with local communities and
people who work on these destinations.
The process of tourism services does not
have a positive and significant effect on
the behavioral intentions of tourists. In
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