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| This research aims to investigate the trust of independent travelers to online
| content during the pre-trip decision making. The statistical population was
| travelers who had a completely independent trip with personal planning during
| the past year. Adopting snowball sampling, an online questionnaire was designed
i and the link was published through social networks. Findings indicated that men
| are more likely to make pre-trip decisions based on User-generated Content
i compared to women and this decision is mainly based on other travelers'
Online content, | comments and their opinions regarding their previous experiences. The results
Independent travelers, { also show that the more people use social networks in their daily lives, the more
Pre-trip decision making, they tend to trust other users' experience in making the pre-trip decision and
Trust | plan their trip accordingly.
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content they mostly rely on at this stage.
This research aims to investigate the trust of
independent travelers to online content in a

Extended Abstract

The advent of web 2 and social media has

changed the behavior of tourists in travel
planning. Independent travelers, who are
highly skilled in information retrieval have
accustomed to this way of traveling,
particularly, during the decision-making
phase before the trip. They make decisions
based on search engines and online content
and obtain the necessary information about
tourism destinations and accommodation.
Therefore, it is crucial what type of online

pre-trip decision-making process. Dividing
the online content based on the released
source, User Generated Content (UGC) and
Marketing Generated Content (MGC), this
research compares the two and delves into
independent travelers’ perspective to shed
light on the most trusted source for
decision-making process. This way, the
authors aim to provide an overview of the
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perspectives and behaviors of this market
segment considering their trust.

The statistical population was travelers
who had a completely independent trip with
personal planning during the past year.
Adopting snowball sampling, an online
questionnaire was designed and the link was
published  through social networks,
including twitter, Facebook and Instagram, it
was also directly sent to travel bloggers.
During the survey, the respondents were
asked to send the questionnaire to travelers
of the same type, in case they knew one. The
questionnaire was mainly based on previous
researches, particularly Rochton and
Connell (2015), and the questions were
modified according to previous studies on
tourists’ decisions and the objectives of the

present study.

During 45 days, from mid-December to
February 2017, 415 questionnaires were
collected, out of which 345 were valid for
analysis. 158 males and 187 females
participated in the survey, from eight
different countries including Iran, Germany,
Turkey, China, Ireland, France, Italy and
Russia.

Data was analyzed applying comparison
of means and also correlation coefficient
test. Findings indicated that men tend to
trust user generated content (UGC) to plan
their trip more than women, however,
regarding the level of trust toward
marketing generated content (MGC), there
seems to be no difference between male and
female travelers. Therefore, as men and
women pay equal attention to this type of
content, various tourism sectors must
publish content that is trustworthy and
complementary to the users' content.

According to the results, independent
travelers make their pre-trip decisions

through searching the Internet and they
tend to trust other travelers’ comments,
videos, and photos respectively. This finding
can be a complete guide for digital
marketing of different tourism sectors,
particularly sustainable tourism resorts such
as Eco-lodges, so that they can effectively
attract independent travelers by simply
encourage their guests to write reviewers’
appropriately published content at the
lowest cost.

And finally, the last finding of the
research highlights that there is a strong
positive relationship between daily use of
social networks and trusting online content.
The more people use social media in their
daily lives, the more they tend to trust other
users' experiences in making pre-trip
decisions and plan their trip accordingly.
The significance level of this test for several
social networks separately, indicates the
popularity of tourism blogs, YouTube,
Instagram, Facebook, and Trip Advisor, and
the only social network, which does not
show a significant relationship, is Twitter.

The findings in the present study can be a
guide for digital marketing activists in
various sectors of tourism, especially
destination management and
accommodation. Tourism businesses can
gain a larger share of the independent
tourism market by anticipating the needs of
the digital market and better understanding
these independent travelers as a growing
market in tourism.
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