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Abstract: This research aims to present a conceptual model of managers'
branding in a hybrid way. In this research, the qualitative method-interpretive
theme analysis has been used. Written sources related to the branding of
managers, such as books, dissertations, articles, etc.,, were selected as the
statistical population of the qualitative section; After examining and screening
more than eight thousand identified sources, 75 sources had related codes and
were used for analysis. Finally, as a result of qualitative data analysis; 207 codes,
68 basic themes, 29 organizing themes, and 7 comprehensive themes were
identified, presented, and explained in the form of a conceptual model.
Therefore, based on the research model, 7 overarching and determining themes
of managers' branding model were extracted, including; Social status, expertise,
development-oriented ideal, the dynamism of the organization's human
resources management system, individual and organizational intelligence, self-
branding and trust-building.

Keywords: Branding, Managers' Branding, Meta- Synthesis Method.

Extended Abstract

Introduction

In the organizations of the new millennium, a lot of emphasis is placed
on intangible assets such as brand, innovation, creativity,
entrepreneurship, and knowledge capital. These key sources are able to
present the organization as an ideal organization regardless of the
relevant industry. Such organizations are focused on people and only
after they put the right people in the right positions, do they take steps
to surpass their competitors (Brandt & Kull, 2007). On the other hand,
the concept of the brand is no longer exclusive to the product or
company, the brand has the capacity to expand to humans (Bendisch et
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al., 2012). Also, according to Clause C of Article 44 of the Constitution, one of the goals of which
is the development of human capital with basic and expert knowledge; Addressing the issue of
branding managers; can be an effective step in the development of the most effective human capital
of organizations and along it on others and finally the executive sphere of the country.

Therefore, by examining the background of domestic and foreign research on the subject of brand
and personal branding, what is noticeable is there has been a double focus on branding in the field
of marketing and business, which has occupied most of the theories and studies, but it has also
paved the way for personal and individual branding research and has advanced its expansion path
towards the attention of branding of employees, employers, and human resources. But what is
remarkable, The lack of studies in the field of branding in organizations and institutions, both
public and private. These people are the pillars of organizations in advancing organizational goals
and are effective in expanding the transformation-oriented and innovative organizational culture.
It is obvious, their growth and excellence can bring a collection to maturity, growth, evolution,
and transformation. Therefore, the researcher, with a strategic and program-oriented view of the
destination, has considered presenting a conceptual model of managers' branding by the method
of meta-synthesis. And since the intended research will be applied in the qualitative development
of human resources in public and private organizations of the country, it has an innovative aspect.

Case Study
This research has been done to provide a conceptual model of managers' branding by the method
of meta-synthesis.

Theoretical framework

Personal branding is one of the new topics in the field of branding, and every person can have a
sustainable personal brand by considering their goals and using appropriate strategies. Personal
branding is a process in which people and their jobs are known as a brand (Milovanovic et al.,
2016). Branding of human resources is a relatively new method taken from the field of "marketing"
and represents the spirit of human resources marketing (Esgandari et al., 2019). HR brand is
defined as a package of functional, economic, and psychological benefits provided by employment
and recognized by the company. Human resource brand management requires managing aspects
of the company's reputation and image and communicating it to current and future employees
(Tanwar & Prasad, 2016). Branding of human resources is a reflection of the characteristics and
values and behavioral principles of the managers and executives of each work department, in the
minds of the audience and customers (Ameli, 2014). Emphasizing the provision of infrastructural
conditions for the use of organizational human resources capabilities, the role of the human
resources brand in the use of this valuable organizational resource has been pointed out. This
ability is an important concept that organizations must do well and become so famous that this
characteristic becomes their brand.

Methodology

The current research is considered to be a developmental-applied type of study in terms of its
purpose and interpretation in terms of research philosophies. In terms of data collection, it is a
descriptive type and in terms of the certainty of data, it is an exploratory type, and it seeks to build
concepts, patterns, and frameworks, which most of the final findings are not known in advance.
The method of qualitative research and content analysis is interpretive. Data collection tools in the
qualitative part of the research; databases, research documents, and data collection. The analysis
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of information in the method of thematic analysis is based on the "coding" process. This procedure
has three stages, descriptive coding, interpretive coding, and integration through overarching
themes. The theme expresses something important in the data in relation to the research questions
and to some extent shows the meaning and concept of the pattern in a set of data (Braun & Clarke,
2006). The statistical population in the qualitative section; means that there are written sources,
texts, and documents related to personal branding and branding of managers that are accessible
and available. We studied related sources to extract indicators and themes. Also, the sampling
method in this research is purposeful.

Discussion and Results

At this research, the systematic search of books and articles published in reliable domestic and
foreign databases, as well as public sources and reliable foreign and domestic sites, is conducted
with the aim of determining reliable, reliable, and relevant documents at the appropriate time
frame. In this regard, first, the relevant keywords are selected. Then choosing suitable library
documents based on various parameters such as the title, abstract, content, access, and quality of
the research method was done. Therefore, the sentences and paragraphs related to the subject of
the study were identified and a total of 125 concepts were extracted and coded. In this way, for
the selected sentences, based on the researcher's reasoning, expressions were considered and
identified as codes. Then, the extracted codes were separated and categorized in the form of several
basic themes based on shared meanings, applications, and theoretical foundations. Finally, the
basic themes were introduced based on their common features in the form of organizing themes
and inclusive themes.

Conclusion

Based on the study and careful examination of sentences and paragraphs extracted from
library documents, articles, etc., 207 codes, 68 basic themes, 29 organizing themes, and 7
inclusive themes were obtained. Based on the research model, 7 overarching and
determining themes of managers' branding model were extracted including social position,
expertise, development-oriented ideal, dynamics of the organization's human resources
management system, individual and organizational intelligence, self-branding and trust-
building.
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