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ABSTRACT

This article aims to investigate the methods of persuasion used in the

educational and culture-building advertisements of the police force on
Iranian television. In this regard, by investigating and qualitatively
analyzing the advertising messages of the police force on Iranian
television, the methods of persuasion that the producers of the police
force advertising teasers use to influence the audience and persuade the
audience in education and culture-building have been extracted. The
method of the present research is qualitative content analysis. The
advertising teasers aired in 2018 and 2019 are equivalent to 43 teasers.
The number of sample using random sampling is equal to 22 advertising
teasers. The method of measurement is the analysis of teasers as existing
documents and the data is obtained from the text, images, and sound of
advertisements. The results illustrate that 26 persuasive methods have
been used in the advertising messages of the police force. Fear, explicit
assertion, story, campaign, and animation are prominent methods.
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