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Abstract

The present study investigates the effect of augmented reality marketing on the
behavior and experiences of tourists. This research is in the category of
descriptive survey research. The statistical population of the study is all people
(domestic tourists) who have installed and used the virtual tour application of the
National Museum of Iran. Using available sampling method, 384 people were
selected as a statistical sample. The data collection tool in this study was a
researcher-made questionnaire and statistical analysis of the research data was
performed using the structural equation method and SPSS and Amos software.
Cronbach's alpha coefficient, KMO and Bartlett tests were used to evaluate the
validity and reliability of the structures, and the structural equation model was
used to determine the appropriateness of the sample size and the accuracy of
factor separation, and to determine the relationship between the variables.
Findings show that website facilities for the user in augmented reality marketing
have a positive and significant effect on augmented reality marketing costs. Also,
augmented reality marketing costs have a positive and significant effect on the
embedded, visualized, shared augmented reality marketing experience and
comparative experience. In this regard, the experience of augmented and
visualized augmented reality marketing has a positive effect on the behavior of
tourists. Finally, the augmented reality marketing experience has a positive and
significant effect on the behavior of tourists.
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Extended abstract

1. Introduction

The tourism industry is a multifaceted
charter in which every aspect affects and
elevates aspects of life and the needs of
human societies (Barimani and
Ismailnejad,  2008).  Tourism-related
businesses are always trying to use the
latest technologies to attract tourists,
especially these days when a large
proportion of travelers are young people.
An example of this technology is
augmented reality, which in tourism has
great potential to enhance the
experiences of travelers. Augmented
reality, introduced by mobile technology,
is emerging as an empirical interface for
digital marketing technologies that
integrates interactive digital content with
a vision of the physical environment
(Azuma et al., 2001; Porter & Hoppelman,
2017). . Augmented reality marketing is
defined as a strategic concept that can
provide real-world information about the
user interactively and digitally, which is
the ability to express or show the benefits
of the consumer to achieve organizational
goals, so augmented reality It plays an
important role in the development of
marketing and sales (Rashanbel et al.,
2019). The use of a set of digital marketing
technologies through the website features
for the wuser in augmented reality
marketing not only conforms to a person-
centered way of thinking, but also puts the
customer experience beyond the realm of
normal perception (Chilinski et al., 2020).
In other words, by understanding how
augmented reality marketing can create
experiences that are valuable to
customers in a way that differs from other
marketing approaches, current research
offers limited guidance on this question.
Due to the conditions of the Corona era

and the increasing use of technology in
everyday life, tourists are looking for
alternative ways to visit places of interest
instead of physical presence in tourist
places instead of physical presence in
tourist places, and augmented reality with
its charms and capabilities. , Can meet this
need of tourists. In this regard, the
National Museum of Iran has managed to
show its collection of temporary
exhibitions at home by producing a virtual
tour. Accordingly, due to the problems of
visiting the National Museum of Iran in
person and since no research has been
done on the effect of augmented reality
marketing on the site of the National
Museum of Iran, in this research using
augmented reality program, visiting
experience and tourist behavior have been
studied. Is.

2. Materials and Methods

This research is a descriptive research and
applied in terms of purpose. The statistical
population of the study was all people
(domestic tourists) who installed and used
the virtual tour application of the National
Museum of Iran and 384 people were
available using the sampling method. The
data collection tool was a researcher-
made questionnaire and Cochran's
formula was used to determine the
number of samples. Cronbach's alpha,
KMO and Bartlett coefficient were used to
evaluate the validity and reliability of the
structures and the sample size and factor
separation were appropriate. Structural
equation model was used to determine the
relationship between variables. The
software of this research was SPSS and
Amos. In this study, the independent
variable including website features for the
user in augmented reality marketing,
social networks and adaptive algorithms
and the dependent variable including
embedded augmented reality marketing
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experience, visualized augmented reality
marketing experience, shared augmented
reality marketing experience And it is a
comparative experience. The significance
level of the whole test is less than 0.05.

3. Materials and Methods
Findings showed that website features for
the user in augmented reality marketing
have a positive effect on augmented reality
marketing costs. Also, augmented reality
marketing costs have a positive effect on
embedded augmented reality marketing
experience, visualized augmented reality
marketing experience, shared augmented
reality marketing experience and adaptive
experience. Also, the built-in augmented
reality —marketing experience, the
visualized augmented reality marketing
experience, the shared augmented reality
marketing  experience, and  the
comparative experience have a positive
effect on the tourists' actual behavior.
Among these, the augmented reality
marketing experience has the most impact
and the comparative experience has the
least impact.

4. Conclusion:

The results of this study showed that the
independent variable of website features
for the wuser in augmented reality
marketing was effective on augmented
reality marketing costs, but the variables
of social network and adaptive algorithm
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