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Extended Abstract

1. Introduction

Due to numerous changes in the forms of
tourism, models and theories of planning
in the field of creative tourism have
logically changed. The purpose of this
study is to identify effective planning
theories in the process of creative tourism
study, planning and management. Based
on this goal, using Prisma model, 117
articles published in journals in the field of
creative tourism were selected for
systematic review. In this article, theories
of tourism planning including
stakeholders, partnership, sustainability,
co-creation and network are identified as
potential theories in the field of creative
tourism and are reviewed and analyzed.

2. Research Methodology

In order to achieve the objectives of the
research, the articles on creative tourism
have been reviewed based on the Prisma
model. In order to identify related articles,
first related keywords were identified. In
the next step, Web of Science and Scopus
were selected as the main databases and
the initial review was performed using
keywords and similar articles were
deleted. At the end, 117 articles published
in journals were selected for systematic
review after reviewing them one by one. In
order to identify common areas in studies
related to creative tourism, keyword
analysis was used. In the next step, the
results were visualized using Vos viewer
software.

3. Research Findings

In order to identify the main planning
theories involved in creative tourism, title,
abstract and keyword analysis method
were applied. The results show that the
main  theories  planning  include:
sustainability, participatory, co-creation,

stakeholder and network. Then, in order to
investigate the frequency of theories
involved in creative tourism planning,
quantitative content analysis technique
was used by MXQDA software. For this
purpose, the abstracts of all the articles
were reviewed and the words related to
planning theories in creative tourism were
coded to obtain their frequency. The most
frequently keyword based on the results
are: stakeholder theory (61), participatory
theory (50), sustainability (45), co-creation
(36) and network theory (36)..

4. Conclusion

The most important and effective theories
in this field are the participatory,
sustainability, stakeholder and network
theory .Of course applying the proposed

planning theories to creative tourism in
practice will certainly not be without
challenges. Because there will be many
problems in the implementation of these
theories in creative tourism planning.
Problems related to the way of stakeholder
participation, potential tensions resulting
from stakeholder involvement,
identification of all stakeholders, complex
and evolving interpretation of stakeholder
social relationships in terms of space and
time, their resistance to cooperation,
time-consuming, costly forming the
participation process, ignoring sustainable
development principles, industrialization
of culture and creativity, replacement of
economic value with cultural values, the
importance of the economic dimension of
development and its dominance over
other dimensions of sustainability, serial
production of culture and bringing the
views, attitudes and goals of creative
tourism stakeholders into networks are
the most important challenges.

In general,
participation,

sustainability requires
and the need for
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participation is the presence of different
stakeholders and the order of the effect of
their views in planning. In creative
tourism, in addition to the possibility of
active presence of residents as a teacher,
the context of active tourist participation
is provided as a dimension of demand in
the form of a special type of participation
called co-creation. With the presence of
multiple stakeholders, the need for
managing communication between them,
determining how to communicate,
examine the extent of power and influence
of each stakeholder, and balancing the
interactions, highlight the need for
network planning.

Knowing the effective approaches in
planning and developing creative tourism,
as well as understanding its operational
challenges, will improve the decision-
making process and decision-making by
those in charge of this type of tourism. It
seems to create a deeper view by planners
and wider attention to sustainability,
multiple stakeholders, their participation
as well as networks and clusters that play

a key role in creative tourism planning in
urban or rural areas. In addition to
optimizing development decisions and the
development process, planners and
development managers will significantly
improve the implementation and
evaluation of programs. It should not be
forgotten that not paying attention to the
constructive approaches of creative
tourism will disrupt its nature and its
planning, consequently.
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