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Extended Abstract

1. Introduction

Acquiring fast knowledge and reliable
information to perform better has quickly
become one of the main competitive
advantages for any organization. Because
this information can be an opportunity for
collections that have a good knowledge of
this knowledge and manage it, it can be a
serious threat to organizations that do not
have the necessary knowledge about this
information (Farahani, 2010). One of these

information resources is User Generated
Content (UGCs), an organic and up-to-
date collection of users' and customers'
experiences, opinions, and feelings, and
lacks any institutional and organizational
affiliation (Marine-Roig & Clavé, 2015;
Dedeoglu et al., 2020).

But the important thing is that,
according to available statistics, the
volume of UGC produced per day is
reported to be 2.5 quintillion bytes
(Balamurgan et al., 2021). However, 75% of
Google homepage reviews by users
(Kagan, 2017), 35% click-through share of
the first three links (Bansal et al, 2018) and
ambiguity in the search terms have caused
websites and virtual networks to lose their
ability as a good source of information
(Marine-Roig & Clavé, 2015; Bansal et al
2018).

One of the economic activities whose
stakeholders are strongly affected by this
issue is the tourism industry. Since
accurate identification of effective
information sources is essential in
marketing tourism destinations (Lin &
Vlachos, 2018; Chatterjee & Mandal, 2020).

Therefore, in this study, we used
modern methods in a systematic way to
extract and identify effective information
sources related to Isfahan.

2. Research Methodology
First, the default keywords were extracted
by three methods: experimental, tourism-
related words, and technical analysis.
Then the final keywords were identified
using the PSI method. After that, using
these words, the related websites were
identified and scored based on
webometric factors. Finally, the total score
of the websites was calculated and ranked
using a combination of two methods, PSI
and Borda Count.

3. Research Findings

After reviewing the default keywords, the
top 15 keywords were extracted. In the
next step, reviewing these 15 keywords
and achieving samples of host websites of
Isfahan tourism information were carried
out. There were almost all known social
networks in the list of obtained websites
and only one Iranian website.

The next step was to rate these
websites based on webometric
components. The results of this section
showed that YouTube ranks were first in
most webometric factors, followed by
Facebook, LinkedIn and Instagram. Also,
Trip Advisor and LonelyPlanet sites were
in the middle of this list. In addition, most
of the visitors to these sites came from the
United States.

4. Conclusion

In the present study, we tried to identify
the leading and most important websites
providing information resources related to
Isfahan as one of the most well-known
tourism destinations in the country. A
noteworthy point in the results of this
study was the difference in information
obtained compared to previous studies.

In the present study, in addition to this
method, methods related to the field of
study and technology have also been used.
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One of the theoretical achievements of
this study is that unlike the studies of
Marine-Roig (2014), and Marine-Roig &
Clavée (2015), who wused only the
experimental method to select keywords
and used only the two words Travel Blog
and Travel Review. Also, components were
defined and scored by considering how to
rank content related to keywords in
Google. This important factor is effective
in the final ranking of sites that provide
content related to Isfahan. In addition, the
use of the PSI method allowed keywords to
be ranked in a completely systematic way,
unlike previous studies, without being
influenced by individual interests and
views.

This study's other theoretical findings
emphasize the increasing importance of
social networks and platforms such as
YouTube, Facebook, Twitter, and
Instagram that allow users to interact and
share opinions. This dramatic change and
growth of social networks and becoming
the most important sources of information
shows the importance of these websites
from the perspective of tourism
marketing. It is important to note that
most of these websites, including
YouTube, Facebook and Twitter, are
filtered in Iran and have virtually no place

in the marketing activities of tourism
businesses in Isfahan and other parts of
the country. This study showed that
marketers, managers, and tourism
operators of Isfahan should pay special
attention to the presence of social
networks in the development of marketing
strategies. Particularly, providing
appropriate content in text, photos, and
videos to present on YouTube, Facebook,
Reddit, Twitter, and Instagram is of great
importance. In addition, it is necessary for
the Isfahan Cultural Heritage, Tourism and
Handicrafts Organization to fulfill its role
as a destination management organization
by identifying international target markets
and launching a multilingual tourism
services reference website.
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