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Tourism has become one of the world's largest and most diverse industry in recent
decades, And most countries in the world have chosen this dynamic industry as their
main source of income And compete closely in the use of this industry, In this jirga, in
order to achieve success and take advantage of more tourism benefits, the regions are
trying to implement various policies to become a tourist destination. Which itself
requires the loyalty of tourists. Accordingly, the present study has tried Examine the
possible situations of tourism loyalty in Zanjan province with a futuristic approach In
order to create a clear platform for decision-making for officials by defining the
perspective of loyalty And tourism to be on the desired path of loyalty. For this
purpose, 92 indicators in 16 dimensions have been used. For analysis, Micmac software
has been used to analyze the status, position and extract key factors. And
ScenarioWizard software is used to extract scenarios. It is necessary to explain that
since the research sample was expert-centered, for this purpose, the sample of experts
was selected using the (targeted) method of snowball -20 people. The results of the
research show that the tourism loyalty of Zanjan province has a fragile situation and
its pattern in the Mick Mac software environment is diagonal, which indicates an
unstable situation. Also, the results extracted from the Wizard scenario indicate 43
possible scenarios. That the possibility of unfavorable situations with characteristics
(due to the issue of tourism up to date has decreased and consequently the use of
specialized personnel has decreased, as a result of proper planning to diversify the
resorts and provide different services needed by tourists) Also, neglecting to hold

geywords:l . events and festivals has left the works and attractions, brands of the province
cenario planning, unknown, as well as hindering the exit of tourism and consequently the loyalty of
Tourist Loyalty,

tourism from its stagnation, which ultimately has created an anti-tourist atmosphere.

Futurism, Zanjan Has been.) Has been more than other situations.
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1. Introduction

The attractiveness and rapid growth of
tourism in the twentieth century has
caused, Some experts call this century the
century of tourism Therefore, the
importance of tourism in tourism-prone
countries can be several times more
valuable than oil exports. Therefore, in
close and intense competition, countries
seek to further increase their benefits and
revenues from this international activity.
In this regard, in order to be successful in
the field of tourism, tourists and their
behaviors must be studied. Because one of
the reasons for tourism development is
strategies based on tourist loyalty. . So the
cost of attracting a new customer is 6
times more than retaining the current
customer.

2. Theoretical Foundations

Over the past six decades; Tourism has
experienced continuous expansion and
diversity And it has become one of the
growing economic sectors of the world In
this regard, the effort to attract tourists
and gain benefits from them has created a
competitive environment. In this jirga,
success will come from those areas that
pay attention to the demands of tourists.
Therefore, the dynamic environment of
the tourism industry, as well as the
immediate changes in tourist demand,
have made the need to provide creative
and innovative services and products very
vital. So the key to success in the tourism
competition industry is to meet the
demand of tourists through innovation in
services. Therefore, customer loyalty is a
deep and internal commitment that leads
to the purchase or reuse of a particular

product or service. It is and is the main
marketing tool, the importance of which is
obvious to anyone who has a background
in business.

3. Research Methods

The present research is applied in terms of
purpose and descriptive-analytical in
terms of data collection. Data collection
has been done in two documents - library
and field. In this study, 92 indicators in 16
dimensions were evaluated using MicMac
and ScenarioWizard software. To identify
the key factor and possible scenarios of
loyalty in the province. It should be noted
that according to the method used to
analyze and present strategies, the sample
has been expert-centered research. For
this purpose, a sample of 20 experts has
been selected using the snowball method.
Also, to ensure the validity of the measure,
a questionnaire was sent to 5 expert
professors and after receiving the
corrective  opinions of experts, a
questionnaire was developed. And to
ensure the reliability of the research, 10
forms were completed by review method,
which were presented to 10 experts after
10 days. Finally, the evaluation results were
evaluated in two forms, so that its
coefficient is estimated to be 0.80.

4. Discussion

In Mick Mac methodology, two types of
distributions are defined in total These are
known as stable systems and unstable
systems. In stable systems, the
distribution of variables is L in English.
That is, some variables have a high impact
and some have a high impact. By looking at
the distribution page of the province's
loyalty indicators, it can be seen that most
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of the variables are diagonally in the
distribution page. Therefore, the system is
in an unstable state. In this regard, based
on the findings of how the indicators work,
their position and intensity, 13 key factors
have been extracted. Also, imaginable
scenarios for the future of tourism loyalty
in the province show 8 strong scenarios;
43 believable scenarios; 623 scenarios with
poor compatibility. In plausible scenarios,
out of a total of 559 situations on the
Possible Scenarios page, 208 were positive
(37.2%), 54 were semi-optimal (9.66%), 225
were static (40.2%), and 72 were critical
(12.88). Percent) have been The results
indicate that most of the modes on the
probabilistic scenarios page were in the
static state and then in the desired state.
While scenarios with unfavorable situation
were more likely to occur.

5. Conclusion

Due to the possibility of realization of
Sanai with unfavorable situation, tourism
loyalty in Zanjan province is necessary
Policies to change the situation towards
favorable scenarios, For this purpose, the
following items should be considered,
which are derived from the research.
Because Zanjan province is located
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