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Highlights
— Citizens, tourists, students, investors, and urban management as important beneficiaries of urban branding.
— Importance of establishing a destination management organization in Iran.
—Importance of creating an urban brand for the competitive advantage of the city.

— Identification of the various labels given to Yazd with respect to heritage and history, religion and spirituality, industry
and production, and the environment.

Extended abstract

Introduction

The choice of cities for life, tourism, education, and investment depends on their perceived images, and the process of
creating a positive image of a city is called urban branding. Urban branding is one of the most important factors in the
development of the tourism industry. In Iran, this issue has received less attention despite the high potentials of many
cities for branding (Dinnie, 2013, p. 16). Therefore, the purpose of this article was to examine the various aspects of this
issue in order to provide a model to facilitate urban branding in the development of tourism.

Theoretical Framework

A brand is a concept designed to develop a product (Chan et al., 2021, p. 331), and involves two definition categories. In
the first category, a brand is defined as a set of related assets and liabilities and a brand name (Gémez et al., 2018, p. 191).
In the second category, it is defined as a collection of perceptions that are there in people’s minds (Hildreth, 2012, p. 4).
The brand of a city, like that of a product, is an external signal that evokes emotions, increases awareness, and influences
behaviors (Gomez et al., 2018, p. 191), but it may be more complex because of ownership, stakeholder participation, and
brand development (Herget et al., 2015, p. 120; Yang et al., 2018, p. 1).

Methodology

Since official branding plans are not very common in Iran, and no official branding plan was developed in the city of
Yazd, a qualitative method has been used in the present study along with the grounded theory. For this purpose, the first
group was selected for in-depth semi-structured interviews, which included professionals in urban management, tourism,
and academics, based on criteria such as familiarity with the concepts of branding and tourism and with the city of Yazd
and availability and preparedness for cooperation. The next groups were introduced for interview by the same group.
Sampling continued until no more new idea was created, and the research achieved theoretical saturation and adequacy. It
should be noted that the twelfth sample achieved partial saturation, but the research process continued until the fourteenth.

Result and Discussion
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Many studies concerning urban branding and tourism indicate that urban branding has a positive effect on tourism
prosperity—including (Feyzi et al., 2020; Herget et al., 2015; Jojic, 2018; Mousavi et al., 2017; Shutaieva et al., 2020).
The present research was conducted to facilitate branding in Yazd based on the results of these studies and in line with
some others—including (Ghanbari et al., 2021; Hankinson, 2007; Menvariyan et al., 2013; Mohammadifar, 2018; Setiadi
etal., 2021)which have sought to provide strategies and present a model for further prosperity of tourism through creation
or enhancement of branding. Thus, it can be effective in the creation or enhancement of urban branding and monitoring
of its proper implementation besides formation of a special working group on branding or establishment of a destination
management organization to adopt strategies such as attracting the participation of public institutions in development
and implementation of branding plans, training managers and employees to better implement branding projects, holding
international celebrations and events for brand development, and developing the tourism infrastructure. This will also
have positive consequences from various economic, social, environmental, physical, and urban management aspects.

Conclusion

- The five groups of citizens, tourists, students, investors, and urban management are the stakeholders who benefit in
the short term and in the long term from urban branding if the city is properly branded. Therefore, different cities in the
world need to adopt appropriate branding and competition strategies to attract the above stakeholders for life, tourism,
education, and investment.

- Despite their high potentials for branding, many cities in Iran do not have urban branding administrators, and the
tourism sector is even spread in organizations such as municipalities, directorates for cultural heritage, and chambers of
commerce. A destination management organization must be established to enhance integrated urban management, and its
branches in different cities must undertake to create or enhance an urban brand and monitor its continuity.

- In urban branding, it is important to consider the distinctive, competitive identity of the city, so it is necessary to
manage several brands that are sometimes developed unofficially and unilaterally in different cities (as in Yazd), as brand
confusion in cities indicates a lack of coordination between different organizations, and creates challenges that outweigh
its benefits.

Key words:
Urban Branding, Tourism, Yazd

Citation: Nadi, M.B., Akbari, R., Rafieian, M., (2022) Conceptualization of the urban branding model in tour-
ism development (Case Study: Yazd), Motaleate Shahri, 11(43), 3—14. doi: 10.34785/J011.2022.452/Jms.2022.98.

Copyrights:
Copyright for this article is retained by the author(s), with publication rights
granted to Motaleate Shahri. This is an open-access article distributed under the ®

terms of the Creative Commons Attribution License (http://creativecommons.
org/licenses/ by/4.0), which permits unrestricted use, distribution, and repro-
duction in any medium, provided the original work is properly cited.




WY Oliwls / V=T (FY) W e olalllas ole 4533

e —

i g Lo
d ) 10.34785/J011.2022.452 w9y

($3500,5 azwgi (SLiwl) 33 (St (S3lwdips Jho (s

O3t s :dxd o 8y g0 Aigod
2Ol €05 05 ol8isls ¢ (g5 laxe g i 00l ¢ (g5l 09,5 ¢ (50 (S30ydnly m)\wu)UwyT&Io—éoU}bM
Oyl 05 o5 o il ¢ (g5 lame 5y 00SCSlS (g3l 09,5 Lokl - (g ST Lo,
L0l e 05 ol8ils « gylanne g i 00SLeS1S ¢ (g5l o 09,5 Loliwl - lerady o

Voo cpae o¥ st )l VFoo g0 oF 18l ooy

RN
w2 gec plble (05 polas pish (po S b oS sl zrlae 0t 03 (23l sl (c29) Olgre & S0 3Ly
590 e ) (6,500,5 druwgs (slewl 10 (g (3l b el Jue &) ol allie Bun . 0gu oo o solas
Loyl 20 g 039 (S pol> gl (og) - el 48T )13 L5 we Slalllae 039000 Dlgas 4 3 e <R 2
Ol&ss 5 plalKasls (lanedd > b axsl,lixlodss sloaslao 5l oo axaS Jow colsesls spal, 5l eolawl b
b gk glassl cpp33lgs digad ;o g i bl (8 el (slopzesy el )l SO L o Buigtaslas . oS e
Lo g ol padn a5 S o sl gt ol .l aslsl paoylem alas U iagh agy Lol (i S IS (g090>
axwgs (5l 0 et (SYL Jaeilion 9 (5t (S3lssiyr 9 (5,500, 4y ax g5 p o3 g (solazBl Wi i Silg> doye 5o
Ol gy ol crizea s g0 Il £5200 a3l 5 0001 B e Ll (5 (5l 5 (6,505
30 o0 sales wSilive oy 5 e 50 (53Lwy o509 09,55 Sy alex 5l e, Sal) dcgase L das oo
G 3l Slagyb yig azm izl sl 01ase) 75 Olaoe 4 55eh cglusin ozl 2T g
drwgs lgs 5o (5 X3S L,;Laab-l,.,),i} A § (N draogd joliin & ol oy g Jo slaolang, g bopi (g iSn
Carrin deyana sl aabs ey (gt el 85 8 L5 3553 (b o3| b K505
B 5 e KT sanenls) Gl dyaloe (2ol 5 5 9,8 4 pasie Cogd Cugdin (O (50
@2 LS5 (65 Copmae o oliiwon g (golazdlos, 4 olorwon c eloizt dslo s dass gin (s Slozn (50 4

RORARNNYPE @)ol)

5 (B35« (S (Lol (50t (53l 1 SIS Sl

Aty SIS

GRS 3l miee Ol (63 Olgie & S e 9 OIS dlejs c Glgzeialy Gl K0S i s -
Oty dats Copae plelw sloul pgy -

e o) Cope sliwly j (et dipsbul Cuoal -

(e 9 (S5 (Siaio (Sgiae g (b e« (Pl (Samd olulyo o il QU plules -

R_Akbari@yazd.ac.ir :allis Jgius odicngs )



OhBes s 5oL

4 )3 9995 g0 0 L) gy 1S Sl (X5 oS
Nyt 5 350 ot 38 b 5 R85F S L5 sl el
Singh etal.,2021,) &S o sl caro oyl oanl 3y90 ,0 1) (o>
Ug)S 5l St 28 L 428y lio 5l 2,8 L ol imvgss . (p- |
O 0 e ¢ ez gy o 33g; JJo 0 (5 K005
750 syl a3 la (6 583)S dnngs Sl )3 (e Sl
| oé;).LiJ d)..o 6)1..:0;].: L:j;

oS gy 1 5 0t Loy 355 o 4 065 g3ty ol o
iz 0, S ol 3l b L Lol consSTy L el
Syt Sl 5 Siloe (e Loyl B onds s (i
Sl Neyless Jga= . (Dinnie, 2013, p. 16) 3¢ axslus ol
L sl (608 3Ly (sl 928 SLojets (B0 VL il
Ol sages Hladl )0 a5 00gs (60,8 4 pastie sl Sy sl
FBaSS Ll s jgpuin ool slapl 45 0000 los ;0 g dis
@ S Silein oyl s (ol sl oS canlil 4z
o] oJ.&.S‘J?-‘j 4.4‘.:‘50.‘..:) Oyg2

dodio. )

OS5 @ el 5 00 & Gl dnogs o S35 (sl Lyt Sl
Gilboa & Jaffe, 2021, p.) o)l Koo w5l 00l Sy yguas @
e e 3l U & (gogpio b e Sl o0t )5 ppgeas - (4
gl el anld «8ls ;o . (Chan et al., 2021, p. 330) 34 oo
ol B log,T 03 1 wsllae (618850 o) 5l o oS o
>l sl JLs ;o . (Scholvin, 2021, p. 5) 3)ls ob (5,02 (g3l
oo Loy 25T gl ) g 5l (o250 & (508 3l
Iy ol Oly o 9 (Karagiannis & Andrinos, 2021, p. 2) Cewl oo
2 Sl SBolsgage by copae bl sl iy a0l Olgreas
s (slaogS )l 5 N5l G5 Ban o5 35 s 390
.Jojic, 2018, p. 152) &l

SXB3S Caio Sdpin )3 Jalse (et S et 3loin
o Cais o=l - (Fernandez & Meethan, 2014, p. 118) <!
slazdl 5 g0l o> U o slaclad a5 coul B golis |
N9 Slea (5ySaan andl. o) l8 e 150 alises (sl

Grsb & el 03,5 axlge slailos o Ly L) ol o

Ol Syt (B oLl oylouds Jga

i 5. 3 2
5 e ol ggll i el Ol i ol
S5 olse OZsy JlSodsyad s Slgal
o slydsls e Sl 9755 b Sz
by 5 J56 comaipms sl 5 0ol rasipms e olleps pllay
Wgelo ;52 4 o5k Oyl o2 0gliS ;0
Ly Lol g LolundS 0y lal> Grlid g 5 e Ol
oo o (pe) pao el Lo ydsl s o
Ol slayeis wsye eely Ol L2 S s linsgain by
e Mo 42 ) 53lgy0 S Olels
vy, B
ol sleos J J o » EERSI etz sl
Sis>le
s B dadar )y e Obb e sloy s Ol o oy
iz i e s o Oll iy o531 Olslw
Ol et OBl lazg] ogildle B> 0 Olbows
Ll st U s ol o ol e« oo s 5 00 Sl 5 sl Blid ey S
b e oy /55 cn Y oy )ﬂyi:.eilrief iy 55088 t;); Tu‘s J5S i 1 S
& S iy ol Oll Gliwgann lol oaaeS cotgo ol
4l cyloxs ey pid Olyel s dmzen 0 oo
Sz ol s W5 S5 e iegallyls olals’
Olrl sloyFeo Gueips 5 Ol )b oS
ol s o s ey S oS OlelsS oy ok
plslop (OLL ardye> 0 Pl S b 0 obs
2 OlgnsS sy Lol (s ol S oy ol
Olyel pozes cunly aglye Olyel gms « Ol 5k e Olwly)
olags slbol g Slsailes olylads &
S OlS9S e e d pp g Olel oy e sk
loola q e ObeS 5SS 05> oo
- gooluallls oL b « Glor Slymo et 352 el sl ejge Jsye

(http:/ /4barandeh.ir,2021)

A=Y C(FY) W A e oslalllae | r




OhBes s 5oL

3Gt 9310y (650, dmsgl (Sl 5 (S50 (3Lt St
sl b otagy pbulb SIRaagn ol fag plox]
laxsloy (,550)5 wolie )3 (64 (55l £ 9050 & il
ods 03,51 Yoyl Jgaz o Ll sla gy mls 5 loasil &5

O b ol Srag o Glalins eif Glgise <33 Obe 3 o
she Ol slad YL Jomily 3925 b & sl (ol ey g,
Ao G g (el Noylas Jgar 55 45 55k slam) (50 (gl
sk oS ol s Joe 50 (X035 dnng 3 ilusn
el il ol alliie B (pallss . ansl o0 [>T g g 55Leonty
lp e dhla g g0 (ol dliso slul g loasi (o) (o2

ol kgt £ 9090 badiye iy S i g5 (o2 Vo)l Jau

el ol aa G5 - 55
gy Blanl iy pas -V:09.8 0850 a8 b (il (sla 1pisdS yo (g5lwas ploxsl jslaie 4
aoled =008 i (6,503 - F ot 955 geat olulis =Y g3lwas s olow (5,5 S -Y )
) B _ - £98 dwd sbvesls (Menvariyan etal.,2013)
O S S sl (el (29 -V cogllae Cuge (el -7 (silusiy ailS 000
ool shrl A g et ollas cogp g (S5S ugas
S olFass (S caln gl (phXesS pals 4 ) Lol pgzmes (Llus ilonip b
5 b il par ;0 oS wlils g Sle,edblg olj.o).&,@rz S8 el | Jolarws | Wlawg g3 Juds |  Mousavietal.,2017) %‘
03,5 0 diye e (2l (Pl -
Ol Ol wlgs go 99,18 5055 10 3NS )0 (6, K80,5 dnwgi (5ylab g S lie g colos o | Jgl aws lJ (Feyzietal.,2020)
N A
Ao ol ol dewgi sl 6 Ko S leis 63 Coles coas STholasled g ¢
ccawlin Hlslo sloul ( gloKim s ccalise Hlais 63 @ axgi 5l (giludsp glaspal
) ’ S 7 NN o W o 90 dwd sluesls (Ghanbari etal.,2021)
295 9 Pl soasly g (G5l g5le (90
Salos -Y 1505, Slole Kin)d -V (548 -\ tiuabie W p Copdw (g0ulS Lol s
Pn S 7 S S 2 e o3 Jo Cju £98 diwd lgzzee Judos (Hankinson,2007)
)lf)'Luj ©9° sl eS)lie -0 g alise lads 3 O e ol -f ‘La;_\.;:J)é
9 SRl Gt N )l 392 (tte alaly by i oS 2ll5 (6508 (silein Ol .
. Jolazws OgayS) (Hergetetal.,2015)
s cote il 6 K53 sl daie coolis
olamBl ool 5 00,5 eS¢ s ygs duadio Glgre 4 K6 oSl zolislas (5,08 (g3lwas
9935 S s g aie Ol 4 0 PR R T | e s Jojic,2018)
an3m 2Rl
13 (bl et il md (Bl 150 cnlin Gl sl oY (slas 0 S’V
5 2By Wdl> Bre g ololis (Sl sloane deugd (pdepe Ban soog)S rusi | pod atud slasesls (Mohammadifar,2018)
S p sleolsiia o)l
6‘. 5 A5 A4S ditwd 60'4_),.09@ cdlal sauss ,...Sg...e ‘_g/“.)/‘.\..ouiak_gl.m..xj‘
b e .)ﬁ i) g )i Jolazws lgn Judos (Shutaievaetal.,2020)
W03 eges lalad sloslinul g (b (sl 4L 5 g S 5 35 Olago 155805
Sode Ol e 058 melai celin sl s 0 Ol (63 9 Aneler (hflen oy, 4 Sl 9055 .
] ) ) | pesanws (Setiadi etal.,2021)
3 gl g Jetend | e il Cogn g (55805 dolidinsyy

olols (Fojlass Jgaz) calsrs w55 V4 05 et sl Jloo (sl
e A A 4.9L~4‘5 \Yag JL..:)O 6’L€’> w.u‘ O (S g oD
Gt it 33 )0 (5,580,5 ( ol sl p 4 Sl e
CoypST 33155 0y90 Ay ol 5l plaSze andl . coul anslas
943l (G5luaip camy sz b o5 b g 48 S5 )13 lads 63
g SO0 bplo ol ol p3¥ calises ol colo Hlas 5l
GOmezetal.,) 5gd Ciyad 80 4 (53l p 3 punl) g 0o Coysde
olee blyy ololis o0 pol> iagn a5 bl 1. 2018, p. 191
g slwly 55 Glosin Joe Al sl ilanip slajsze
goas ploxil o e )3 (g5 iz il G el g Sa0 S
oLl slsosls aydas g, 5l el oS o9, Shlo s iog

L el 00

[A) |w—v‘(ﬂ') WVFY g olalllas

oRie BaB i3 50 &S jsb (les (Yo)lads Jouz 4 aszlie b
Gl b lass in slo i olgd oo el ou
cJol s 10,5 il dtwd 90 4o Ba Ll 5l ) 6,800, 5
£90 dzwd g Wilos S o)lul (6, Xu0 5 559) » duale (ilwaiy Cuie
(SAESS il azpd 359y jshaie 4 & wites ol e
Jod bawas oo dhl cenlio wipy coss g ol (sl |y (2o S,
Slo g )3 o (§,K83)5 dnagi p S il custe s
4 p90 drwd o ytogh 5l ol iegh codd (astice Jsl diws
Ly ol 5ol sl (g3l sl (ol Sl 11 g (g 4
ol O3 e 059 Jasld pe0 s sla ragi b ol aled axg



OhBes s 5oL

Wy K3 F 0 (GOmezetal.,2018,p. 191) 39 co Sopd YIS
5o a5 ausly e wlelws g wlSToll slacgasa b (S yogas S,
S Gles oo oplplo - Hildreth, 2012, p. 4) o)l J13 p5 0 23
Ol8 1 s st dwd &S Gl (el diwd 90 ghls Wiy
2l oSl Cllie (ol 5 et o 52ty pgo s 5 iy

.(Moghadam, 2016; Sanayeei & Molaei, 2014; Shafaghi,2011)

Sy oY

(Slous g YL 58) Wp. ¥

ol o o Jyaome i nnssh sl o5 ca asiche
Ciyd dtwd 90 Wi b Jad e (iyles o . (Chaneetal., 2021, p. 331)
slaas gl bl 5l slacgormaly wip (B 1395 o0 iz &
oeobed Lyl (oolSy (sl a5 ausls oo (golad g 2y pL L Laipe
b bagye (05 S b basulss i)l agzmie 5 035 00 ol

Ay @)Ln 8‘9" :ra)Lo.& Js.\:

el

S a3 gl

@ (B)oaigd loas b ¥ game ailulis ol as a5 culel 5l (S5 L b o <ojly ol sy

JJ)'\) \.X.ASLAJ)J éﬁ)ls)._:):.&.ﬁ.):Js‘ ALwd

Sl &S b cwdd «Jaame Soo)bys (et Sgye Shelg bl laalicoind sy

a5yls AS[)HJ@[?U: ool lg coimd iy g0 anws

(Moghadam, 2016; Sanayeei & Molaei, 2014; Shafaghi,2011)

oy g Ssls 3 & Sl 5,158l > 59, o llailcsysl oo
Y lgis il TS S (650 gl 293 aulis 5l ailes o 4555
50 .(Gauli et al., 2014, p. 17) 3,5 )8 500 (g3lwasy B o
S3lwiyy iyl uidaz g it 5l (B Foled Jgur

el oo °°)5T6)-Q'3-’

Syt Gl ¥,
&S0 Gyl sl o5 e g oly (Al 4 Jole lajgts o Ll
Eob ol oYlsin (Spa lanl b s golasdl angi s
WSz Saigw a-lid o> 4z b aialys o a5 ol Mo saums
Iy e pb poye a5 oo Saunl 5 c0l8) g Saasy ales o

Sty (S3lunyy Sy : Foylonids Jguiz

iy

&Z.A

93 g0 loyeed el e go Cute (gt sl b oS el 2y,

(Cai,2002,p.722)

Sl o 433l 2ol 6l g, (Rainisto,2003,p. 12)

0 a4z 5 J5I5 10 a4z cpses 4 0l g 5 Ol i agn ool sl ol 23

(Anholt,2006)

4 S8 5 plailaigyed Olee ;o (Goe y5,8 Sl oty a5l 09 (pasLs et (sl (55,0 lajets o5 el (50,00,
S e 3wl )l Gl lo 5 K0, (8 Speanad

(Kavaratzis & Ashworth,2007,p. 18)

S5 g0 iz b sz LS 80,8 Jelts ) Salepes o8 el sl ol

(Belabasetal.,2020,p. 1317)

Sl QBaSL sl el st s peai sl s balg) cost Sl (2L 53,0,

(Chanetal.,2021,p.331)

« 950 lalie « lylae sl (gm0 31l colas a3 5 ol 1oyt JLo 4 ¥ ad oS sl ol § (53,0, 08

Maetal.,2021,p.3)
OIS poy0 5 S Ol lalgs

i 5 ) alers sy byt Sy crge 5 ol s (slaogS y gllan ()1iS58b Bus b gt g el wils

(Scholvin, 2021,p.5)
3550 2l 33

el (2l 3315 LS Lo oo 53 e gl o Gals JSes sl )

(VanHoose etal.,2021,p.2)

Fodzm Cowl (e i dnngi g Ol 63 eSlie oSl
Herget et al., 2015, p. 120; Yang et) ol Joase (g5lwaiy 5l
Glwdip oo laglas 4 (Boylas Jgaz 4o .(al., 2018, p. 1

el 00 o)Ll 0 g Jgazeo

Jojic,) ditud duolie bl oY game slowin b syua sy
S S c Y guaste wi s ales Lo 3552018, p. 152
29 w3 e L3l G:blfT LSl oy |y Slulust a5 o]
3939 J.QJ.)AQLQI‘(G(')mezetal.,ZOIS,p.191)0)\3@),;%&)&5)

VE=Y COFY) W VY ¢ s lalllas | b4



OhBes s 5oL

S 3l 9 Jguaro (§3luwaiy duwslibo :00)loits Jgu

A /O 3l Jsaze silossin e
VALY ans Mo 3l B ol
b T ] syt o i PSSPRHPORPONE RONP
Obgliwe plaazie bl e S
owbow g golazdl elaxz| o S99’ 085S polie
e eddlnie )gnS (e Slegras Y wlons Cunle
e bcnesSo g as)lops Sy azsn 4o
Vsb bys o
O oy g (Joxe poye Ol ) SSaleys S80S Oyt oo p5SS a0
c_s‘“L‘“"" wLa) ad.o.c”.]o L g_f“L“‘""B L_g.b)iLa.c: Q'f-\.:.:fadlj:‘ul&u
gl golasdlas, bl anwsis Sosy8 oSy mlie
o3 Ja PRSI e
&GS iz Golaxsl Sl eSSl
Oy diz coygliio iz OBaSEyae sl gad S S

(Mlangeni, 2008, p. 48)

Gilwdip g i slasise )0 oo lo Slosl 4 ax gl g gazme )0
2 ) St Gilwss ol (Ao ((65080,5 5 (St
05 gl 45 (2OSD sl Gl oS WS oo Ly g0
3 Cate (83 yygal ol b bzl b 4 sl o0t 51 ciliza ol 3|
oS 5 sl layged Sl g OhliSalerw Cia czrge 02
Obisd cuslle alo 5l calidee J2¥s @ 9 055 o0 o'
Sloas g WY game (gilwaiy 5l Galae Wy drwgs 5 cilisee
T2 e Syl Bas sleogS ciS (g oo olplo ol
el Sypo g OIS Lo pus  Gligzeitils o0 S e LS s 09)F
s besl) )3 (Glusin A5 2 S5 Lyl aghy s
Exo90 429550 33y O3S Bus 09 ST 3)ld (w5 K205

S gy aslllan 890 02 )

4&!&00}9&)&.&.“

GB35 sadlr Iy 5 ool 535 sl 5| (S 052 e
cSlez Sl o 5l o) le oS el gge 030 Sllo o5 0
el g gid o LB et Ol (Sliwl g 45 sla)lolees
soolualble (ObS il cplallls « (ot ot ol catis 00
colidl g il e dalolol e oz zs0 o Ly 5ol e
oo e ¢ Gl A ¢ Gl (stais 4 ey 5 (650
e Foylads Jgaz b Sl ol gamarws b lal e g
5 e2de « Sl g Slo alisee olul ;o 050 i a5 05,5 o
Sl Vb Jesilyy (Jamecan 5 godss g (aio (Sire
o) T B 50 5 095 e ol 4l a5 91 (6080 (Lo
el oais plool g5lwas

G 3Ludips 9 SFWSSY, Y
peobyax b ol glacydled a5 conl B mobio 5l X005
Singh et al., 2021, p. 1) o)l;\f‘so)gt" cilizee slo)giS slazdl
iy Jusalaals (ol e |y canio ol layg2S5l )l 5
Lee & Liu,) aulo oo (ol jlidle daengi g gogas jidu
a5, 5085 Sl plole slayll el 2011, p. 43
e Bl Jlo S b Lis ols Sl b 51 oS e
S (b Joo 3| Syl gune (sl ¥l sl ol ¥, 0 599
30 Gl wlosw Yo o oS windine Hlolis)lS yioen ol
aolys Y8 e Lo dgu Jl s Sk 53 (5, 583,5 Caaio
Gloddls 5525l ol ailiwlie 8,8 walys liSale wle
S5 5 B ol gy o 3 <5 R80T Sl

.(Ismailpour & Parsa,2013,p.2)
i )0 )5S slaadlie uyrege 5l (o et 3luin
s a5 (Fernandez & Meethan, 2014, p. 1) Cuwl (g4 (6, 500,5
Chan et) 3,15 (6,5K505 (idu ;0 el SO 4gzg Lo ) cateo
Ss)S Cdz 0 s gpdocols; coge g @al., 2021, p. 331
4 6,580,550 (glwasy  (Yazdanietal., 2018, p. 1087) 3.2 oo
Glacgaze a5 canbisy lasee SO 0loul (gl dolie 395 sline
SigonS caier | 53 slaslinial s oSalopm K555
Gilwtip b pgeo ool @S (lg5 oo - (Linh, 2012, p. 13) 5ls o
5 S (vl sas 5o dads (gileaiy Loy o)l bl wade
Sabl & ke ppad 5 03903 ]y (G805 waite SIS
Sl 2ble daie g5lwaiy  (Azizetal., 2012) aas ¢l Bas
3 late Cypae g olml 4 5 )l oles & (5505 crio

A(Linh,2012,p. 16) 45, o oS e

S Silwniy Sz s (95 (5l 053 YL Jamniliy s Noylous Jgu

S5y dadye 5y olel
S s bl et Ly Sob e « Sl Slyo e« S SO)0L s Pl et 10 s Sl
celiB g 98 i ¢ ol s (LS counl «plallyls coslialls Syaeg oo
(e A A s S5 kg e < Olpal (Frkeo e (o e W
Db e 43293 8 s eSS e lidlg ol e (et

V |\\‘—Y‘(\‘Y) WVFY g olalllas



OhBes s 5oL

DS by |y e ol g3lme el 5 Sy S elei LB
9 oy (Bas blod a4y g0 5 ccvale Llod 4y yol> gudod
ol (@i Ll gy Lilond 4y

rel oas oslazal (plgime (2lg) gyl alas (Sl sl 5o
rdilio 5 olol ann 45 WS oo ligabsl ol g sy
397y Ghories 0150 5 aims LulSailly a5 )50 pspie alys o 45
law! yo . (Gholipour et al., 2011, p. 41) el a3 51,8 Lo c3)ls
Ol 2858 byl yge Ol Raagh 0B sl alas lgt.
i sl osddll sl sl Slee 2y 0 ol o (2l
Smipolozsl jolaiads . ounls 5505 Gl )b )3 Jais)se ol
Cpgots B anld ooled 55 of Syl g lisel s s
o5 BB 50 9 00l 0010 s gl B g A las 4 Blas g g,
5 dulas 950 diged lasuin Yoylads Jgaz 1o . el sanall)l
ewloas oaygl g 550 L olabls)l g5

oRgR slaasl. o
2 Looold jaedi § pad oy a8 55 & b9y Ceple 4 axgi L
55 Laools ol b a5 el Sllee Silis (513888 ol as8 S
0)bgs W sla g, 4 oSl g Wigd s (631 patde «Ligd oo
o2lyo - (Menvariyan etal., 2013, p. 51) g oo Juaie SO0S 4
B PR GRS RSN SRV N WY Ty WES 3y
Odido Lixe (sl 5 03510y admlas )0 axigd slaplo (0905
& o -5 (6138505 5 3900 (§emas 3,509, Uy Lol el
byl aasS Ll ad) oo bl g (g)smme Gl (5)l3505 S8
gd glgeslaslas glaoslsjle g lass,e0 Jae Ll ols

3L (6150578,

Gandsio 5 Gilupgrde oS e 5o Julo 5L ()l8508
ks (sl 3l al> o ol (Sttrauss & Corbin, 2006, p. 61) ol
w;%mbas R W) raL>u| ‘wl..a.n J‘Jf‘)‘ o d..l.«alﬁ)bj Sgdce
G5 0 Lol 03505 S5 g el ) Ol elie caLas o
9 dulilo b (o 9 0l zlisunl biaslas slaas lawl ol>
23S oo kil Gilopalsie alie pralie gunarl )b
el a5 S5 & o5 4l (53505 51 ool gl
25 Ol Ao)las Jgar &yg0 4 Olgi oo

sliwly 50 (Giluodip caeal s ausS asul Lululy § cplplo
Fol sy 5 00,5 o Sl 05 e 55 i 0 (X505 dxgs
oS 614G Lol plad s Ty ot ol 0 (bt U el dasyo
Sl ol sl (5550 353 (S d0eS b 4o b ojug 4 ol S8
O g LSt ailllas S 4 09,550 sl (sypds 95y 51 a5
aalys s 5l ogs Jlad (giluaiy ()l 5l selael (it
ol (63 4 ggie slaplo Jluyl 15 «Dinnie, 2011, p. 15) ols
lisee slolojlo ol  Sialas pas 5l ol wilgs oo il
Sypely g 0l Copae g So o b el ol a0 g sl
Bl g0 Ly 2oy (Kxhaolly 005 s 2B 4 e (53l
GOmez etal.,) asb yeiw ol bl 5l 45 oS ool sla 2l

.(2018,p. 191

93 509)- ¥
Lasloats pasein jod odpy So & Lonyo rotlie (slos a5 Sl
wadeie ST disan (astive ol dxlllae 550 (5156 )0 o5 s
P9y e ¥ilods S5 (255 4 pealie ol (e Ly jg caslons
Homan,) sgo oo ooliwl odsay g S50 (sl a5 Jipgso
S5 g ddnnsl pgas 0 aS Jlesoge jo pizmes (2010, p. 8
g 53 gue ledbl 5 5Ll g ol oy o oS 890 50
SLoAlonl & g2y 5 (xoz gy <GBy R <SS 0529 O
& oplplo . (Rahmani et al., 2019, p. 8) Cewlysl a5 calizee
axslas Sz gls) )55 50 3lain comy slag b oS Gl s
2 iR 59 00 (52995 (Sl (o) b5 52 4 50 9
SN bl jslane o g axd)S 18 oolinl 350 (&S g
A iz 5 S5805 5 Gilwdip pealie b olsl pozen
shate 4 adsl 095 (5 Sam (gl (Solal 5 092 (yoyiass )2 5 352
loead > Lol aS o el asdly)lis-Lodars Gros dlas
b s 9 25992 OLlRails 5 (65835 (60 Copppite dops o
bogi azlae gl Gaw sbaogS (S sl Slopam SSS
aalollas il pglas ol b (g puSaiges . aiaud (Byme 05,5 o
@ Giegh ool 45wl 059 4 Gapaa adnail (g pSaiged
wigas 3] 6yl Eltl oS o] i oy iS5 g5 gl
pad)lez 2 b (e adg) Lol eed)S S (g3905 b pasjlys
S Dygeo s ools zlisuiul oo« yrogi ool 5o LBl aslol
ok ol (Sl gpeld - el oants oslazal oo 3l 5l g 009
plnil Sley akols )3 9 485 )50 Olnl 925 50 g 0092 VFee JLo
29y a>bas GBGIBas orge Lg)S (ugg £ ol o
W05 grs (S tgh g il axslai g Glulis) 55l (> b

905 Wlaseioo : Voylods Jguo

D slaas S Silsin o290 b LSl £ 5
&S ¥ obbs K835 s3les o395 olLtils pale lia
Al bty 5'g (6,50 ¥ b s silunin (§ 8,5 g3l 0395 )3 Ky
b gan)l cwlisyls 7 Gilsdiys 5 (6880, 09> )0 Jlad g uliylS
- V¥ Eyo

V=Y C(FY) WOV g oolallbs | A



Ohlen 5ol

W a-las jl 7 ySeimo Slaalgio g panlio :Aoyloss Jou

yie PHE iae)
Loy o 15 )
ke aose 5 layps ol solazdlaswgs Y
S99 sl in b oels ¥
s b (5l ¥
S il g (6 X89,5 4 azgi pglg (golasdl IS SISale s (sl (5, 580,5 GYL sblie s oodyls o
shemte s s (Saine g oo gasiy gaio Fulis Sleslal 0 00 YL end b \
St Sl sl 3 0 Vb Sl O 2 Sl e A
Olel3550 59 3l «Olodiol 03 (K05 e ) (5,538 A
O3 ey Sy £655 S5 58 00l oLl g0 055 VA 3929 Yo
GRS sl lu ) drwgs 5 -
Sxed Jag Jo sloclupy W
il (Mode 635 540t 3lwip sl 5,5 Ss v
. S525° Silesin slog b oyl g Ll iangs sl )95k (s ¥
S350 o 50 (Sylwdy o3 i3 53
52 34 )3 (§3ldiys ofag 09 SIS JuSis e lbos aalyy o W
52 clie Gl slag,b (gas s
Lo g ouailes 5l onlasl A\
oSl BN
st,iﬂnsfw)n JoL'.a)h_g)l)ﬁﬂ L_g‘)JLQ&M)S)‘W)O oolaw! YA
s ey Olase)l5 ol oSlas 35040 slisly 50 Slejlo sl sl "
Olwe g laia)lS’ ajgal -
e ygel S5 anmgiy colos vo
e Sgpeko dsgaze dalyd ol n
Sl el b by5'g oS 59, v
Gw,8 diey yo Jlieal ol Yy
St S3lain b op o 505 ol 5 Loy (s wiilos sl vy
8 dypasio uge S gl Cogn g GsiSsal Gloe BILE 0 3l sl (Lol (905 s
9l 5 B> \ig
OLS Lo (505 CodS 3 Yv
lpamis b Jlzsla 0o)l38 )l e
OEEs S saienls, oS, ols) iihal Yo
S99, sl Ol o g oot T
;lulwwu@wﬁi_;uwws CHEN R JONY Y
O Sl L5, dnes
el o9 o slaSios wlb L)l aswgs Yy
sl obivll glanwsig ol sbasly ogwes Y¥
Sdate (51358563 5 ylais 63 Yo
caliss (M0 g3 Ol (63 o (5lwolozel \vd
S dral> cSlie g ol Yy
Gt 42, Lo S ita S o b lae slagloils 5) 5 s5l50 YA
HS Yeoo by Voo dy 9Sdgn jo g Bl )25 Y
5 (PFolie (Kaab sla ) oud S Pyl b jl e bl &
siws oo (i0el 0 (6|38 lapen A}
Wy drwgi sl Modliy s o slogrtir )55 Holl i sloslangy 5 b sl baolStoled 555 ¥
29 s 5o Sl o g bolosel fr
Sty IS 9 elax] slo o] olulin Yo
G808 slacllad 5 ag g masiio S3ye i) \ig
e Jib ez sl oplos (sl Wse (solastl sla i 0 (gl Saploy fY
R . S8 oS sl b3 slulis fA
solazdlaw, hal -
La9.: Ls..als)lam 4
L3l 5p90se Sl 0.
Sbein ooy Sz ol o)

q | =Y CFY) WA s slalllas



OhBes s 5oL

s Slp oyl mn yolo g 530S o el o]
0529 09,55 Sy 5l as)le a5 wias ololis rags Bas 4
D295 50 o0y salys S ilie Loy (@ e Ho (3l
Olie)l5 5 Olyods 0 (59ah c3lwiip slag b =1 s
9 Loria 5 wilesin slagyb e aze Gl Gl
Sl dxwgn g Ay anwg sl Madlonn ool

(G SwdS

"ol 0,Y,5
s Loyl 5515 & e e &y Lotalsy (YOO S
sl 50 aalsy i Lasysaly 35 S ool 5 o
Gt Sy degasme (5l Il delyo el 5l o) le oS ol
(> loe Lol (O e 0 A pastie Cughd Cogdi) (D5
Sy (O e (B g S5 X80T saenls, ialiéh
9 € golamdl oy a4 olowwon cqloazt aslo s dansgin oy
st ool Je 3 S 5 e 4 i
Salsloe Ll e Tty LT oo 00,5l ) oylasts poguaiys 45
o 00l plas lasaly g Lasyualy g (65550 ooy « slains; Ll

@Lﬁu&l 6)‘35»‘5.&/"

Sl (SBesl (613808 olosls (5)85 50 (5505 al> oy
@ ol dgie Sl Jols aloyo ool )0 (6595wl Wi, o5
Slael daalgio mlo b ol cyols byl g (Seslozunw) PUESTINE
5 85 el Vsha b Js slalr 53,5, 5 Ly, & i
.(Sttrauss & Corbin, 2006, p. 118) a5)ls yrins xS g 0ol 4
oty S50 Lt e Lyt B3 ol s o
033511 0ylauts o5 33 Lokl g lodpeal; ¢ glains) Lol (55900
el 00

[ T 4
Sl Ladyraly cuytees sl ol roagin sloasdl polul
(Gl g (295 JSdn 03 s )0 (Giludip Jupus

SIS pslie b et sl hagiy goli b pee ol -
slin jlzle ool ((Menvariyan et al., 2013) (g5lwasy slew

G Syl o3 @ lejlu g (Ghanbarietal .,2021) (g3Lwas s
el slops sl &5 cowl g (Mohammadifar, 2018)
09,55 oyl S Joie Lol . ilos S slgiiis 1) 09,51 o0l JuSs
Syl cudsinne b ST o> g oauid jaseie calisre sloyes jo
39 plonil (G530 BUIL (Ko Slirn eyl Hta) Jasetn
(g3loiny (Vb Jomils b sloyees 5500 51 ()l 5 sl Soa
23 B 305 o0 Sleiin (g gomme 53 (rlnly 9585 S5 oen 02
Sl 5o g e iy yo Lol vgus JuSCis 055 30 08 55 oyl i o
B0 |83 ,985 )0 (6 X005 dalie Cypie lojlu S

5y 00g 2y (G (S3luonking ol oy )

7 Consequences

g0 (§)la505.0, Y

o 43 1y Ll ctledlbol s digey )l b (597 ()NS5 0
bl G sl oolanwl LIS ol aias oo dasy oS a0 (gaa>
ey oy (e Lulid (reate oS (B b (208l Joe)
eloasly 5 blize 25 /2 slosyl Sallas bl
-(Sttrauss & Corbin, 2006,p. 97) 3,.5 0 <90

'k bolpis. 0,70

ol &S dted B b el 3l slacgass Jo Ll
i 3 - (Strauss & Corbin, 1998, p. 131) 45,135, e 3G (6 95e
3 goladl ey (Sl dope o Lo s cold) peidy yol>
2 YL Joilin 9 (0 s3loin 5 65005 @ 4z g5 o))
SIS slodine (S (Silwdin 5 (S FB0T dnmgs sl o2
B s e by an ool a5 wiloass )T solpinn ol
el 00 0351 Aoylais Jsa ;o pogie

Touw. 8,Y,¥

Sy57 0y lgae s (Lol Bl olayg) ol sy (Lol dlgie
yol> g ;o . (Corbin & Strauss, 1990, p. 14) gl oo Cayyas
angs bl 3 6t Glwdin Jos e (Sy97me ooy
RO (D)2 ph yo 6)3');

T ddo3. O, Y, Y

Menvariyan) cewl oasao b lagye anlBo b olg> Jos Sl die)
Olge a0 Iy glaey bulys (VoY) T Jgw S et al., 2013, p. 54
Creswell,) &S oo Ci a3 25135 o0 3l ool 1 oS Lol Loyl s
Obep g @5 (oo (Kooyd sl oyl yol> iag ;o . (2012
Olgre a4 codwl Aoylots J9uz )0 pagie ez LB yo a5 (g5l
WIS 0 Sl oo a1 aS ol pol> Jraghy sl Lol

b yFads oo balyi. O, Y, F

Mo ans Lot Ol &1 Salslae Ly (TY) JyS
w0 Lails ol @Bly 50 S, e st (5,38, oo il Woyanl, oS
S o0 S (5570 oy 0,0 oS Ll 51 (sl dsgaze
o asy ea0n yol> tags ;o . (Pandit, 1996,p. 12) oS e o)Ll
Salaloe bals glgie a4 (ki (0063 395 9 (D5 o
Jo9uz 50 pagie )loz g dlaiie 90 LB (o a5 Wloas ool asis
~iloaud 035l Aoyleuts

F bliio S/ S Slao . 8,Y,0
odudyjl o3l AT cols wleladl Hlgie 4l oo ol «(YelY) Jou S

Causal Condition
Core Catagory
Context

Creswell

Intervening Conditions

D L AW N

Actions/ Interactions Strategies

=Y CFY) W O (s slalllas | \o



OhBes s 5oL

el EXYO Salslas L5
@yl walps ol - oy 09,58 JSas - 33 e po i ot - oo Ll
O3 (S A Cu s dsgese S5 R ) il alize (M>degd - =
4 raie Cugh Casi - st o biarionlay = 2 Ll o) peyl -
S e 32 szl g s o (e sl Sk 4oy
Syzles alS - Silein slag b ‘ g oolazil oM. -
e s 5 olese @ il - 3 N N ys S 8 ay syt i)
T g G GRS S az e sl sl plase)ls dawg lly 0 o st gl
S e Sileip slagsb S 58,8 S50 el o
o% Sler - s ot Gl B i PSS PO o [
TN 8 s b célaolass; cTm N T
solazil Al 4 ol - &y Arasgs Solwsip ley -
Copde 4 oliws - Gocsloy;  dawy - oo slagy;)
ax LS, s h S8 ,8 o )b

GRS dnwg bl 53 Syt SLuwntiyy Joro Vo louds yogad

S5z ¥

Ol X805 5 s ibwin b bspe sl gyl gyl
iyl (5 R85 333y » (gite il (50t 55l o A s
Herget et) «(Feyzi et al., 2020) ¢(Mousavi et al., 2017) alo> !
yol> uegss . (Shutaieva et al., 2020) «(Jojic, 2018) «(al., 2015
S iag (b seod g 03ls )8 Lia | a iags ool ol
¢(Ghanbari et al., 2021) «(Menvariyan et al., 2013) alo=> 3|_ 50
_(Setiadietal.,2021) (Mohammadifar,2018) ¢(Hankinson,2007)
P 4 359 Sl (e e g ropal, Sl Jlss 4 oS
e gz 53 i (3l s Lol )b 5l (6 K208
ol g (Lol U S S5 35,4055 3l
) ohle Olgioe alie laiags ple b ol awlie 5
(503 Slewly 33 S Siluin (R anwg s Olge
O AMPNE

5 «OhlASGLe oy (i bgzeislon e K0, 5 (LS Ly 0,5 i -
colin (Hlwdiy <ygo 0 aS dies  Sledi 6 (g e Caymden
Qoo ygs St (Sl Saedils g aeolisS adlie 5l (g
0L (63 iz s a0 Oloz cilizis sl (ol 0305 o0
ol p3¥ ¢ ()08 Le s g Juazei ¢ (6,505 (98w (5l ool
13 2ol 5 (Gilesiy clio slaoyeal, Sl 4

Foe Slwin ln Vb il 3925b Olnl (slayee sl )l -
@ Olle ;3 5 R8T (i (i g axnlad (540 (53l
orlrlo g oas (i Sk BUl g (Samyd Sle c 5 loeet il
Olye b Slle )3 (805 (Ao ged b 93500 Slerin
5 03,5 C8> Sy Azl Capae il jo calie Sy
O s 5085 Joomo ol a0 525,545 slajeed (sl (g5l ol
23485 00 ]y (65 N s b olml it slayen )
S s o gl

\‘ |\\‘—Y"(\°Y’) WVFY g olalllas

3 45 505 (6,500 sleopaly Sl ragi Blawl gixs slowl, jo
8 Lie oyl Lie e ilass 5108 Lol IS 0SB 9o 050 40
ui:a)‘yoT» ‘«6}1-*’45)% LSL‘”C)-"’ 6‘)'?‘ 9 P9 )0 (90 6[.:::&[.@9
((Silosiy slagyb e azpe Sl Gle Ol g Olpse &
drsgi 5 (Ny dawgs sl Mol slolangy g o pi (5500
5olats g8 S lie iz leo ol yo (s, Xw0 5 slacslu s
A cage soo el ( Mol oy slaolang, g o iz (5500
Ghanbarietal.,) ((Menvariyanetal.,2013) S0 sla iw gy j0 a5
g wiloas ole oo slayeis sl (Mohammadifar, 2018) (2021
30 St (Glwdlys 5o o 4 slao sy Cuenl Silo ol ol
oas 5 la egh ;0 pimes  Cuwl (6,880 5 drwgs slil,
e 420 Sl 6l Olaie)lS 4 (e 3paly 90 0 i
&loyLe! ((6;.:1»)5 ‘_ngc;c}L...»ﬁ)' dxwgi) g ((Lg)’L»AJﬁ LSL“C)L’

35185350 (YL Coenl 3105 e 50 sy oo a5 4 aS 39y 00lS
ayle a5 el sl s jse  olaawly casg,lae slas,wal, Sl
o iyt e deyamn Sy il s el o
Gasloy olidly ey loe (alS) g 3,8 ) pastio Coge
Ailop drwghy (O S (God g Bl Gl s S
Supmde 4 olowdn g (solal any 4 olawsy (slaxl
@ baely ganaib 4 argi b ol (2l )0 ezl s
sy o0, @ o ragis ple jo slexxl g golaisl glaasly
Loyt g bl o a5 (s Sl g (o los (ol slasslo
(St (G5l 0 42 55| Sloig g0 4 0 oLl sl
o e Ll ) 50 85 ol gl sl Ml g 050,
b <8 )0 Cigu 5 (S5 Obyr By S 50 O D
Pl slaasly (s Sk g (@pzlpe (ol asls 9o el

g 4¢3 il d (6 ey (Lo b el SNELIECTIESIEIONY



OhBes s 5oL

Refrences:

Anbholt, S. (2006). The Anholt-GMI city brands index:
How the world sees the world’s cities. Place branding,
2(1), 18-31.

Aziz, N., Kefallonitis, E., & Friedman, B. A. (2012).
Turkey as a destination brand: Perceptions of United
States Visitors. American International Journal of
Contemporary Research, 2(9).

Belabas, W., Eshuis, J., & Scholten, P. (2020). Re-
imagining the city: Branding migration-related
diversity. European Planning Studies, 28(7), 1315-
1332.

Cai, L. A. (2002). Cooperative branding for rural
destinations. Annals of tourism research, 29(3), 720-
742.

Chan, A., Suryadipura, D., & Kostini, N. (2021).
City image: city branding and city identity strategies.
Review of Integrative Business and Economics
Research, 10, 330-341.

Corbin, J. M., & Strauss, A. (1990). Grounded theory
research: Procedures, canons, and evaluative criteria.
Qualitative sociology, 13(1), 3-21.

W. (2012). PERSONAL COPY:
Educational Research: Planning, Conducting, and
Evaluating Quantitative and Qualitative Research.
Pearson Education, Incorporated.

Dinnie, K. (2011). Introduction to the theory of city
branding. In City branding (pp. 3-7). Springer.

Dinnie, K. (2013). City Branding: Theory and
Cases (Translated by M. Rostami). Tehran: Tabalvor
Publication. [in Persian]

Fernandez, D. B., & Meethan, K. (2014). The
Relationship of City Branding and Tourist Promotion:
The Case of Plymouth (UK) and Malaga (Spain).
Athens Journal of Tourism, 1 (3).

Creswell, .

Feyzi, S., Heydari Chiyanch, R., Roustayi, S., &
Journal. (2020). Barresi-ye Taasir-e Brandsazi
Maghased bar tosee-ye gardeshgari shahri Motalee-ye
Moredi: Kalanshahre Tabriz [Investigating the Impact
of Target Branding on Urban Tourism Development,
Case Study: Tabriz Metropolis]. Tahghighat-e
Karbordi-ye Oloum-e Joghrafiyayi, 20 (59), 229- 252.
[in Persian]

Gauli, R., Hyytidinen, S., & Nadan, K. (2014). How
to build successful city brands?: Case Cities: San
Francisco and Los Angeles.

Ghanbari, F., Sacida Ardakani, S., Rezaei, M., & Rajabi

Cogp b 4295 Lol cans oo b ojlail et (il ) -
sy cwl oY bl cwl coenl Sl g (0B g 5oles
5 Jls slp) il (Lo 10 comy 5 (25 &S (gOunis
Sl ) 105 Copade g S 5 «Wigdh oo axblus (352 50
5 el dilieo o osloglos oo (Sinlan sie Sily Lo ypts
el yrios ol bl ) a5 WS ol ola il

9 Sl SlaalS lewly )0 b oS cunl ooy 3390 (layeed w5y -
o by (lps ez S JSo (e ol sla Siag L)L b
vl Copie Glle arali b (s3laniy o3 09 SIS JuSts
(et Siloin clio szl ol g st b sl jslaie &
2 o slaslys cSlie oy Gazmen oyl Sl
Olaie)lS g lyde 0 e il slagslo sl g g
5 Loiar @S wilusin Slagyk e a2 Sl2l
Sl drwgn g (p drwgs sl Lledlonn sboolag,
aliseo slasl ke glaonoli a5 0y 5o ailyico (g S50,5
7 G (e 5 Gl (amecan; ¢ sloaxl (goladdl
Csls les

S slagiag, plbxl eyl Gol> g gl a4 4zl
S Loy 55 Wy ooy (o)l (Seelal (o 9 (R Oszren
GBI ) 5 (Sl 000 ‘AL;U'I Lol sl (s slez,b
Sy s A (5800 525 (St (3Ll 50 o 5 ey

V=Y C(FY) W OVF Y g oolalllas | ‘Y



OhBes s 5oL

Meybodi, A. (2021). Erae-ye Olgouye Brandsazi-ye
Shahri ba rouykard-e Tosee Gardeshgari, Motalee
Moredi: Shahr-e Shiraz, [Presenting an urban branding
model with a tourism development approach, a case
study: Shiraz]. Barnamerizi-ye Mantaghe-ei, 11(41).
[in Persian]

Gholipour, A., Abouyi Ardakan, M., & Peydayesh,
E. (2011). Barresi-ye avamel-e Moasser dar Sheklgiri
Tasvir-e Shahr dar rastaye brandsazi-ye mosser-e
Shahri [Investigating the effective factors in shaping
the image of the city in the direction of effective urban
branding]. Honar-Ha-Ye-Ziba, 3 (45), 37- 46. [in
Persian]

Gilboa, S., & Jaffe, E. (2021). Can one brand fit all?
Segmenting city residents for place branding. Cities,
116, 103287.

Gomez, M., Fernandez, A. C., Molina, A., & Aranda,
E. (2018). City branding in European capitals: An
analysis from the visitor perspective. Journal of
Destination Marketing & Management, 7, 190-201.

Hankinson, G. (2007). The management of destination
brands: Five guiding principles based on recent
developments in corporate branding theory. Journal of
brand management, 14(3), 240-254.

Herget, J., Petru, Z., & Abrham, J. (2015). City
branding and its economic impacts on tourism.
Economics & Sociology, 8(1), 119.

Hildreth, J. (2012). The Saffron European City Brand
Barometer. London: Safron Brand Consultants.

Homan, H. (2010). Rahnama-ye elmi-ye Pazhouhesh-e
Keyfi [Scientific guide to qualitative research. Tehran:
Motalee va Tadvine-e Kotob Oloum-e Ensani
Daneshgah-ha (Samt). (second edition) [in Persian]

http://4barandeh.ir. (2021).

Ismailpour, H., & Parsa, S. (2013). Berandsazi-ye
Makan, Taarif, Mavane va Rahkarha [Place branding,
definitions, barriers and solutions]. Bahman and
Esfand Commercial Surveys, 63. [in Persian]

Jojic, S. (2018). City branding and the tourist gaze:
City branding for tourism development. European
Journal of Social Science Education and Research,
5(3), 150-160.

Karagiannis, D., & Andrinos, M. (2021). The role of
sustainable restaurant practices in city branding: The
case of athens. Sustainability, 13(4), 2271.

Kavaratzis, M., & Ashworth, G. J. (2007). Partners in
coffeeshops, canals and commerce: Marketing the city

\‘” |\\‘—Y"(\‘Y’) WVFY g olalllas

of Amsterdam. Cities, 24(1), 16-25.

Lee, T., & Liu, R. (2011). Strategy formulation for the
recreational areas of Central Taiwan: An application of
SWOT (strengths, weaknesses, opportunities, threats)
analysis. Journal of Hospitality Management and
Tourism, 2(3), 38-47.

Linh, D. T. (2012). Practice of internet marketing in
destination branding. Management Research, 2(4),
296-3009.

Ma, W., de Jong, M., Hoppe, T., & de Bruijne, M.
(2021). From city promotion via city marketing to city
branding: Examining urban strategies in 23 Chinese
cities. Cities, 116, 103269.

Menvariyan, A., Abouei Ardakan, M., Pourmosavi, S.,
& Rahimiyan, A. (2013). Model-e Farayani Beransazi
Shahri Bara-ye- Kalanshahr-haye Iran, [Urban
branding process model for Iranian metropolises].
Modiriyate dolati, 13, 41-63. [in Persian]

Mlangeni, P. V. (2008). Implications of urban branding
to local economic development in the inner city of
Johannesburg University of the Witwatersrand.

Moghadam, F. (2016). Berandsazi dar haft gam:
rahnama-ye karbordi-ye khalgh va Modiriyat-e Brand,
[Branding in seven steps: A practical guide to brand
creation and management]. Tehran: Site. [in Persian]

Mohammadifar, Y. (2018). The necessities and
consequences of city branding and emphasizing the
economy of urban tourism.

Mousavi, S., Sepahvand, R., & Shariatnezhad,
A. (2017). Tabyine Moallefehaye brandsaziye
shahri ba taakid bar senate gardeshgari, morede
motalee: shahrestane Khorram [Abad Explaining
the components of urban branding with emphasis
on tourism industry, Case study: Khorramabad city].
Gardeshgari va Tosee 6 (4), 160- 179. [in Persian]

Pandit, N. R. (1996). The creation of theory: A recent
application of the grounded theory method. The
qualitative report, 2(4), 1-15.

Rahmani, M., Azizi, M., & Nourian, F. (2019). Finding
the Roots of the Contemporary Problems of Tehran
Based On the Philosophical Hermeneutic Approach.
Gilan: Danesh-e Shahrsazi, 3(3), 1- 20. https://doi.
0rg/10.22124/UPK.2019.14691.1310 [in Persian]

Rainisto, S. K. (2003). Success factors of place
marketing: A study of place marketing practices in
Northern Europe and the United States. Helsinki
University of Technology.



OhBes s 5oL

Sanayeei, A., & Molaei, A. (2014). Berandsazi dar
maghased-e gardesshgari [Branding in tourism
destinations]. Shiraz: Islamic World Science Citation
Database. [in Persian]

Scholvin, S. (2021). Analysing gateway cities at
different scales: From global interlinking and regional
development to urban branding. Geography Compass,
15(7), e12579.

Setiadi, A., Rudwiarti, L. A., Priscilia, F., & Wardhani,
M. K. (2021). City tourism branding resilience during
the Covid-19 pandemic in Yogyakarta, Indonesia.
Spatium, 1-8.

Shafaghi, A. (2011). Memari brand va Branding
[Brand and branding architecture]. Tehran: Behine
Faragir Publishing Company. [in Persian]

Shutaieva, E., Pobirchenko, V., Karlova, A., &
Polyukhovich, E. (2020). Branding of Tourist
Destinations. Journal of Environmental Management
& Tourism, 11(4 (44)), 973-978.

Singh, A. L., Jamal, S., & Ahmad, W. S. (2021).
Impact assessment of lockdown amid COVID-19
pandemic on tourism industry of Kashmir Valley,
India. Research in Globalization, 3, 100053.

Strauss, A., & Corbin, J. (1998). Basics of qualitative
research techniques.

Sttrauss, A., & Corbin, J. (2006). Osoul-e Ravesh
Tahghigh-e Keyfi: Nazariye Mabnayi, Raviye-ha
va Shive-ha [Principles of Qualitative Research
Methodology:  Grounded  Theory, Procedures
and Methods]. (Translated by B. Mohammadi).
Pajoheshgah Oloum Ensani va Motaleat Farhangi. [in
Persian]

VanHoose, K., Hoekstra, M., & Bontje, M. (2021).
Marketing the unmarketable: Place branding in
a postindustrial medium-sized town. Cities, 114,
103216.

Yang, Q., Lu, H., Scoglio, C., de Jong, M., &
Gruenbacher, D. (2018). A network-based approach
to model the development of city branding in China.

Computers, Environment and Urban Systems, 72,
161-176.

Yazdani, M., Alipour, E., Dashti, A. H., & Arzhengi,
B. (2018). Analysis and evaluation of the role of mass
media on urban branding in tourism. Civil Engineering
Journal, 4(5), 1087-1094.

e saalllae )90 Sgas) (65035 angd bl 53 (650 (Slwdiyy Joo (e (1F)) £ e o) L) (65T 8l keen (531
doi: 10.34785/J011.2022.452/Jms.2022.98 .3-14 «(43) 11 . g0 lallae (35

:allie 4y gl ogous

Copyrights:

Copyright for this article is retained by the author(s), with publication rights
granted to Motaleate Shahri. This is an open-access article distributed under the ®
terms of the Creative Commons Attribution License (http://creativecommons.

org/licenses/ by/4.0), which permits unrestricted use, distribution, and repro-
duction in any medium, provided the original work is properly cited.

=Y COFY) WO (e slalllas | \¥



