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Abstract

The synergy between tourism and social networks has become a megatrend
to the extent that the two are unbelievably interdependent. The purpose of
the present study is to investigate the behavior of the e-loyalty of tourists in
this megatrend and its influencing factors. The statistical population of the
study is the user tourists on social networking sites (SNSs). The statistical
sample was 1599 persons. An electronic questionnaire was used for data
collection. Data were analyzed using SPSS25 and Lisrel8.5 software
packages. The finding confirms the impact of the e-servicescape on e-trust,
e-satisfaction, e-commitment, and e-loyalty. E-trust has also influenced e-
satisfaction and e-loyalty. In addition, e-satisfaction has influenced e-
commitment and e-loyalty. Based on the findings, it can be suggested that
SNSs’ managers pay more attention to elements of the e-servicescape such
as visual appeal, value for fun, usability, customization/personalization, and
interactions. Also, other practical suggestions were made.

Keywords: Electronic Loyalty (E-Loyalty), Tourism, Travel, Social
Networking Sites (SNSs).

[1Corresponding Author: sm.mirtaghian@atu.ac.ir

How to Cite: Mirtaghian Rudsari, S M., Karoubi, M., Gharibi, N., Nasouti, M.
(2022). The Factors Affecting E-Loyalty of Tourists toward Social Networking
Sites, Journal of New Media Studies, 8(30), 325-349.

Received: 2019/08/12 Accepted: 2019/11/24 Original Research

ISSN: 2538-2209

elISSN: 2476-6550


https://www.orcid.org/0000-0002-5064-6112
mailto:drkaroubi@atu.ac.ir
mailto:naji.gharibi@vuw.ac.nz
mailto:mnasouti@gmail.com

LT3R

.“JU

\YAA/0/Y 2dl

. “JU

Sk

AN VVER VA

ISSN: 2538-2209

elSSN: 2476-6550

5 sl Slallas aalilas
Y’iﬁ U"Vo f L\i.\ QL;..J.U Yo ;JLQ-\:I Lr&i& JLw

www.nms.atu.ac.ir
DOI: 10.22054/NMS.2022.45451.802

A0S ol 4 Ol Koo 5 (K9 51 (551569 ¢ S50 Jelgs
Gchb!

-

P Z. = ..
wdle Ksls ‘dJ"\il“""ﬁ o pe LEHN ‘d)i‘:"’){ 6)‘:{3 L;}gbbb dw” w -X;d
S 39

wde AK:.}‘.} q_;ﬂ.»\.g\...;-)s:hiﬁbu\ﬁ emlb ‘L;AJ.{}L@.? o pde a)j? JL:.iJl:
Ol DL Slblb G5 e

s 05y s dy sy oKy o K5 £ S )
A e O 9 <Gy 590 3¢ > o w6 S (Goeld ‘5:4)-&‘\-029

o Cons ., ¢ .. 5 - L e W7 s

s Ky (R85 8 o4l aisl wlis 8 g sal 2l R

oS>

b bl odd b5 Ob a3 ¢S5 o olainl (slaaSs dile (63bus glalid 5 5 K5 S sl e
Sl S, )y Bl Shash Ooda dilals on 4 93 o) GHsb BB e 4 S gl
85 8 insz LT amale el OT 2 30 Julse 5 01 ool 55 0 Kis 8 (S5 S0
Gty 51 8 a5 1088 LT (hge s slasl S glacule js )8
Lisrel8.5 5 SPSS25 (¢, 153l 5 (sladins 3,k 51 Laosls . o3linul Laosls ‘WTC‘? Sy S S
5 e (il olesl  (SoaSU Sleds s 36 T 1 (S bl ks e sa 20
05 8 36 SSs mS o ylaly 5 ulsy  (SsS slazel cpiman Cl (SGs 2S (6 ol
daasly e Sl iy S S S (6)lsly 5 gy (S0 S Sl e dleny
Ll (SO S Sl s jole & ¢ ph a5 pleml e & 58 slgthy OIS
s Ol 5 (63 e (6 3l sl coslinad B ( FaS 8 o 5 (gl lder

..\4_;; &1y <5)§-1° 63,8 laslgiy Cmomen AL

sl Sl slacula i (a3 SN S NP U5 PRWLY

sm.mirtaghian@atu.ac.ir :J siwe sz 5%



https://www.orcid.org/0000-0002-5064-6112
mailto:drkaroubi@atu.ac.ir
mailto:naji.gharibi@vuw.ac.nz
mailto:mnasouti@gmail.com

VYV | O)an 5 60 55U 0 funn 01, K3 8 (Kig o s ylalhy o 5 ol go

PRV
(PN OLSan 5 Sl3) tade Dl 3550 53 6,8 poess s RIEENE SN
5 ) LS o oslizul elunl s I o3 28 iba s SLlsI
G b 1y s Sleds O K 8 i O 6l e bikaie 5 (ITAA OKen
cLals 5 sl « S .(Kiglkaltan & Pirnar, 2016) das g 41,1 Laislucss
s (Ostovare & Sharraki, 2019) «sl 2 2.8 01,1 53 ¢ Kas S L bs e el
(639 0UE o 5 (glames) (ditad LaSUs ol guie ba Sl ol 5170F) 3405 oy goes
(Mohamed & Moradi, 2011) coul 635 3840L OT I ()l eslizul Ll (VV45
5 S 5o s 6 K85 8 s iulucs Sl eslinel & < 015 e S5 sba
-5 5 (Salavati & Hashim, 2015) o555 idwols) s odig 5 5 Ol gl 53 ans
ssbar 4 Sl 51 (ST bl s JLL O ) X5, 5 HWT sla,s s
5 5 g0 bzl 01,8555 (sl 5 Lo, Ll blgleos )l
.(Saddad, 2010)

S8 5, S i 6 S8 laule iS5 S S sb0ks
kb, % 94, «(Serenko & Stach, 2009) axils (¢, Kt Sl ks [5 okd o Uad s3]
Chang et al., ) T Low ;3 g)s,0 Jolo &K 4 OLLLIL &l 2 & (g,lsb
5 688 s el (e ;815 ey 4 g Ll ol Jis (2014
YD (s 5, 0L oo 5 (slama) 3131 5ol 5 &Sy 5 0T (6,008 56 LB
R 8 T S S @l S S bl sane) 53 Shasi
(Kim et al., 2012) Coul (55,6 sl G 2 Al § 0050 &S Ol 5oy

CSh sl 4 (bl 35 53 Olul 3 gl Slallas OSTE
aon L OLLLLL 1y 58 a1 5 0ds plnil 6 K535 5 aST L elon!
AU o 5 ol ol e Cua ()bl ol il s K83 8 - o
(o) opl 3wl el l S glalale & 11 01 K55 5 (o laby » S3e Jolse

1. Electronic Loyalty (E-Loyalty)



VEON Ol | ¥ 65l | axtn Jl | 9 sl y Olaflas aslidad | ¥YA

1) s (S, 5lsbs 6,8 Ko s se Jalse 5 s se slaa b na

el ol

s H Sl

Ord Sl o ﬁlablg

Ce Sole Lo san Lo g WWAY Jlo 55 5L s os Sl s Sl NERE
) Gilme 5 B Olgz 33 4 5 4Bl ok polas Olgar (el 03,5 Ol OT y5 5
sl Sl 5 S5 ls Olgm s 6l ol fus (W05 3 o Sle 5
3,13 13 il Saandls b agrlse 53 Olul c5lame Olgr 3 5 2,05 0L > e
S>3 o O K 5 sla,bs, (elaloly ol b bl yen (RN (il 5 S ele)
T o dm Sl oo i 5 ST e L5 00,8 e ST ((s5le (5LD 3 a5 a3l
sy ol sl 3 Kas S0l la iS5 6, K83 § Sleds gl 2 53
ol sl 5 OT i)l (bt oses 513l dal g BT (g5lee gls 53 el

3,8 o U8 G5l Ol o =25 8l s s e o185 8 ST bt s

Go g 5 o3l 4 S

3 S5y b Cano 5 (Katz et al., 1974) e 3 5L odsl ¢ 655285 5 o3linul & b
saley &S p3 0 sosliul (63 5,5 Oolal 5 bY¥s Colin b ol Lol
5 elel gl b o gis 5 eslinal s,k LUl 5 )85l Ll (ol
w b ulul , (Choi etal., 2016) coul ods dub (6 K5 8 b Lo o slaculuss
Wil ezl oley o Olpen S5 8 slatale ST s guis 5 osliad

R385 5 Cule Sl i il ea,T s o 1y 0L R8s F gl
gl e 5 g ekd sy Cole 0T Sleds 1 0L, Kas 8 il wsls sy il
b 013,855 ol Calus OT 51 Kis 80T 5 edis O b 5 65 515 ey

1. Dual Globalization
2. Uses and Gratifications Theory



Y] O 5 (6 ) 0L et 4 01,03 8 (K g U1 6535 0 330 Jol g
CSsls o ks
. . e LT . . . . Yo ey, . .o
o:L@b’ﬁ)ijLwﬁ;b Aﬁ‘f}j)\{—mbjdﬁbﬁwcﬁ; WKLQ‘LJJE
i 5wl K Gl 1 0L geslizal Ol Ols peios LU | Ll okl
Morgan, 1995) ol 4 5 cpl Jool o5 cailuy 0T lgoms wlul 55
Goslizul 4 mia (ol Cule ¢l ols @1, Sleds b g 1gmee 1 Kis § b,
L o1& 8 5 S s, 5 agrlpn 28 i bl 3 e Sl OT 51,5 S
i A w0l S5 bl a1, LT 2K (s Kis § ole oK Sleus

.J.AJ‘SA

SS9 5,156
L A & (s 4 Jolad 51T 5 S Sl gl w5V (6)10B
sible (STHsD) ols g e Sler 3 5l SV (Usmamee OT sdos
Oliver, 1999: 37 Cited in ) 4a> Fo (o)) es 5 (6,155 (oo (b))
bl golales 51 G ya5 o Soddas 5 ds o %5 ) .(Cossio-Silva et al., 2019
i (S S g,y 4 s e S 1 g4Il (Sledbl (g5 ous LS b
& e 5L g Ol e ( SSs 2SI (6,056 5 .(Reichheld & Schefter, 2000) <sl
0T 53 Colws 3l sdoes b 2 b 5 S 33k sl 65 bl 5 Suless &K
.(Bilgihan & Bujisic, 2015) 5 54 . Cos

Coo 53 SN (6ohsby (iles Lo 5 01K S Lk, obs
Roger-Monz6 et al., ) Cul 38" Jiots 58505 8l 5 ot (2 5050 15 6 K83 5
(T Lows 53 Sladst 5 b S 51 (glos 28 Cab 03 5 Hlast| 43 4 4 5 L .(2015
Sanz-Blas et al., ) Cusl 3L Hlaw S5 g by 53 O )8 (g s 2aS

9 c}>=3 @ chj.i.Z.)J? Lg\AC,\.iLAUJ d‘}iv\.ﬁ "y s)\; S 9 ‘)L:: U‘i‘ ‘ui‘_fL" «(2014

1. Cultivation Theory
2. Gerbner



VE Sl | ¥ 55k | pria Jlo | o 55 sladiley Olalllas asliliad | ¥Ye

Colsy (Sos,S slael ((SUg,S Sl Lo Osr el ST Ol
o 5 g g (S A (551265 bl 4 e o7 (S S e 55 5 (Ss S

Rty

S9N Cleds s
Lee & ) 5,13 pb (S5 S Sledss Laswor ¢ p 3T (5L &5 aes slasl Olockr
sshe 0K 8 T laylsy 5 40 6,8 K8 4 2 o5 (Jeong, 2012
‘jmrfﬂ Sl wgsls Culde s s (Sreejesh & Aabhilash, 2017)
ADOU-) ol 03 35 Jolas 55 5 (65l cd5la/ (S5l suaded (05 0 e g o5lannl Sl
.(Shouk & Khalifa, 2017

S Sl gme O 5 Sl T Sy semts daee Lol 3 Juld (65l Culd-
Harris & Goode, ) asls s ol 5 Wi i 1y cphT Lasa opl juix 0 Kis 8
S ol oS e by Sl 5 b (o 8w a2 23,1 (2010
Lie 5 oslizul < LG .(Sreejesh & Aabhilash, 2017) ,LS@ w01 R8s 8
LOT slajl cplu 03,57 5 5 01K S ooylast ool €555 Jas Jols 03y
S e Olsea 50 ile Galin L il esd (Law et s;ll., 2010) <l
Al el oS Col i S gt e SO o st 5 LDl (eSS,
el .(Sreejesh & Aabhilash, 2017) &S 1yl 1, Lols Jasws ¢S5 ¢ Kis S
ol 2l 3 e 543 S 3y 5 Ciltine Sla by 4 Sleds (s41) Ol e Do
.(Fiore & Jin, 2003)

-l Ol S S slazel (S S Sledst b 285 L bLS,I s
(sl OBl 055 die 5 o3lizal Ll &S wBl s O Kiags (o Kis 8 ol
Petter et al., ) was o il 1y Cole jlael 5 355 o0 fool Glge W5 4 2ete
Slods L 4> a A3 5 Lasie (Kim et al, 2012) s iass s (2013

dal s ol Cale 4 O ,p8 slazel il e o K3 5 glacale s Sy S



VN | O 5 (6 395 00 oo fune 01,505,891 (5,135 1 30 Jol g

33,8 o0 7 ke 5 ab b es,0n15) (Chenetal,, 2015) cal

SN slazel p plel S gl (S5 S Sleds Lo Hy
313 g lsbiae 5 e 3T (Ol L8

o3 5 atia gy odbdnl (S5s S uls sy (Sop S Sl o 5T
s (Tran et al., 2019) (s jme g5 wlol 33 ysba Sy S Culs)
Ls (Zhang & Mao, 2016) ol ol Ly ophT sladoses 55 Sladst sla S5
b e 1 (S S Sl Ll o6 K S glacale (S5 S Sl
Lo Ole Jod JB 5 e abl, ox «(Mousavizadeh et al., 2016) as 3
303 35y 6 K83 8 slacale Olls SGs S culsy 5 (S S Sleds
Gl eoll Jole o 6 Kis 8 slaculucss Laos 5 (Agha-Kasiri et al., 2017)
1338 o £ e 5 4 b ss0n 150 (Chen etal,, 2015) ol 01l uls,

S S ooy pleal S il SOy S Sleds s 1H
313 g lsbiae 5 cute 3T (Ol L8

5 SO Sledst Lo glslae bl oS 03ls Ol b tay mls
Sledst boe S1.(Dai et al., 2011; Al-Havari, 2011) 513 3 o 5 S5 2SI dgms
SRR Sl b Bl B 4 IS Bl el clie 6 883 8 les &K
1335 oo e 54l b esscplil b o

S SN g lel Sl ol SOy S Sleds bsee Hy
3,05 st 5 ute L3001,

Ll & Ly 425 oyl 4 (Mohd Kassim & Ismail, 2009) ol K5,
SN s sy S S ,labs 5 (S S Sledst sy (5 l5kne
4 e 0T ;,u;spfﬂ i) S (ol SleMbl i i 45T Wsls ol
&S Sl odd S ummen (Gao & Koufaris, 2006) 55 o O 5,18 sdzes 43534

Dunn et al, ) s ls I3l gobam ,5b T Sledst Lases 3 0SS



VEO) Ol | ¥ 650 | axta Jla | p 9 sy Ollas asliad | ¥YY

308 o b Sy S gyl (S S Sladst Jases o IS sba (2009
Ibb;@ CJLA J‘.’.) 4:.'#)3 ‘ﬁ)uib‘ .(Kim et al., 2011)
S S (gl slerl Sl sbiale S S Slds Lo 1Hy

s golsbas 9 Clia _,“J‘U Ol g,

S 9 S sles!
sl G155k 5 K83 8 Culo sl olls 4 sk Olses (SKis,S sl
Flavian ) sis wal s el 0L e Sl g sl 03,557 5 gl 1y ol glac e
Sl eslizal 5 435k Wl o7 S o S sleze! pe 355 o i x5 (6t al., 2005

(Kimetal.,, 2011) 544 0 s K55 glacslucsy Slads

Kimetal., ) ool (S5s S ulsy £ 5,5 6l p (omlil ale (S5 831 sleze!
3550 3 ekl sl sbezel LOT a4 biyluss 53l /s s 01, 51,2009
Sl 5,15l (Doong et al., 2008) LT o sy 4 e S5 Culeasy OT
Balasubramanian et ) 5 i oo pNT Losws 53 Ob 2ée j2iw Cold) 4 ot c3lazel
T S eSS stianls, U KT 5 85550 O pea slazel (@l 2003
1338 or r e 5 4l b essnlil (Kimetal, 2012) ol ka5 e s K5 8

WL S S uls) p sleml S8 Syl & (S5 S0 slazsl Hs
Sols g ylsblae 5 cuie 3T

DWYEr ) 555 o0 < guoms (55125 Lils s 4 g 53 (alad uaie &5 O o slazel
(Gounaris, 2005) sl dal g il 5301, (6 mine dgas oalazel isl530 (et al., 1987
sld Laein 0L, K83 5 4 biulecs 3k Sl ekd 8Ll Slds o), S e b
(Sanz-Blas et al., 2014) 5,l5> 345 dgx 5 slazel Olo conions L3I &S ol
1338 o R R

Ol (S S g olerl S Glacule 4 (S5 ST slezel Hg

ls ylalims 5 i J:S;\S



VOV | OKan 5 (6 35 O oo funn 01,55 ,8 (K9 i1 (5,135 1 50 Jol g

Kim et al., ) cul glsby gsmts &S =55 Aol galdS 51 S slezsl
Sanz-Blas et al., ) Lil pWT lalosws 4 slazel ams Ll 5 o (5 by (2011
© Okl sl sl Ol pWT Lasws 3 5L oS3, s 4 (2014
S5 S0 slazel L(Cui et al., 2018) Wyl slezel LOT 4 45 dzws obalucs
Chen et al, ) 5,108 ,5b Calisee gloo g 4 Ss 5SU1 (olsliy g9y » il oo
ol O gl Ml oo Bb s S slazel Je (sl (2015
(Riquelme & Roman, 2014) s,Is (o ple 4 K3 5 Coluosy oG sleii)
1338 o e 5 4 b essnll
S S gl sl S gbisle o S5 S slezsl Hy

yls golslas 5 Cie ,".S;U O,

SIS
Wl 0L BMes g0 sl Sl tinls, (T glakows 5o
S S ooy ool b (Blasco-Lopez et al., 2018; Pereira et al., 2016)
Sphe s Sl Glakos 3 T &S w g ) Oog o8 Olsey
515 dgs 53 ege 5 T Sleds 5 sls, (Anderson & Srinivasan, 2003)
Slale 4 byje Sleds 55 dgnd ; Suld, witee 3G (Han et al., 2011)
Ce 5 as s essnlil (Sanz-Blas et al, 2014) Cul ots uub g Ks S

35 5

Ol S (Sos S dgn p (olail S slaale 4 (SS5 S uls, Hy
313 g ylsblae 5 cute 3T

e 5 g Jole G ol (6, 503,8 lalsle Sldst 41l Gae o
2 S S culs, L5t (Zhao & Lu, 2012) 5,108 e b g,lsby &S ol
Sl 0 Kaa g5 .ol ok A (Chen et al,, 2015) ol Kas & g S (s,lsb
Chung ) Lo T sdwe 33l es 85 5 by &G 51 0Ll Culsy o wizals



VEON Ol | 0 85l | pnia dlo | 29 slasiley Slallias aslibiad | ¥Y¥
Sirdeshmukh et al., 2018; Pee et al., ) s sl & ol samo s 5 (et al., 2015

S S osby p eleml b giile 4 (S il Hy

ol golalas 9 Clie _,“J‘U Ol g,

59 AR g3
SN OBy 5 T 3k e D)l s daily U Djs 0 Olsen A
5 G dgm o .(Peppers & Rogers, 2017) &bl gl 5 50l b S o
Brown & Chalmers, ) 5,15 5 5 (g lsbas 5 s aaly gibes Laes j3 (g,lsls
3,05 6t ST LS50S s (olsly 55K b5l s e i dgas (2003
133 8 o o e 25 G4 p sl (Sanz-Blas et al, 2014)

Ol (S5 S ,lsby p olonrl &K oy le 4 (S5 51 g tHi
Sols (ylsblae 5 cute 3T

s Slllas 5 Slosl plal y bas b Loy 5 oddp s Glag b (e

el 0l 0305 OLas (V) K 55 0k (6 5ludnd 3 oo 5o Jobo ¢ pnis

(2o Sl i) oyl hsds Jda N IS0

g;“'uu:'JJ
o Set o 5 £ 5 3 e hsy Blod 4 5 (63,8 (e i1 ol e
LT Gamsl> .l (CB-SEM) ;) pee il )l S okl SVl (giludde



VRO | O1,Kan 5 (6 395 0 oo bunn 01,55 ,8 (K9 i1 (5,135 1 30 Jol s

608 Sl sl slel s gyl Sl sdiS eslinad 01,85 £ o
30 3 ealitl Sl 55 5 ()T (amaler 035 pslasl 5 5 5udomali 4 4z 55 L din g
’JWT S aculow oY 4 sad sl 3591 5 8l p 5 ges slas CuliS 4, (CB-SEM)
23,8 oslizal (V Jyua) (KMO) 4 5as slins ColiS Lot ls uoman 5 (Y JSK5)
5 omeman SBL o L8 VO] (63,51 5 (64 sad e (V) Jsd 5 (V) S bl
gl 53 AV byl KMO (a5t ls jlde 6 sas slas ol 51 Waesls (65T mer mg
o a5 Bl Y i Wb et le ol s o (/) Sl LL 0 5e5T (g)laliae
ends sy nl 00 45 255 o Sl Wl ST WL 5SS 4 el ol

3ls sl

2 e ol SVl iledie 6l p3Y wges sl T Sabons S S samio 3T )
https://www.danielsoper.com/statcalc/calculator.aspx?id=89 :(CB-SEM) .,
oS Anticipated Effect Size) sis i 1 o3Il : ols Jsap opl 53 i eslizal (gla el )l
5 a0 5 /Y /N OT (ealayl 5 olie aST (g ksl SVslee (giledde (5l ol s i lae 3T oIl
Desired Statistical POWET ) & g 5T T 015 o shas o €0l &5 5 Lo st 087 sla sl 51
Number of Latent ) ol sla ke sl (A3l /A b golue 255 AL 0T als,l 3 3,0 Level
Number of ) eus sualie (gla ine sl Sl & Olgy Gl ine slun G opl e Variables
| mlaw 5 (Sl V4 od adalie gla e slan Gdos opl » 2 ‘Observed Variables
- <=z Alpha Level L P-Value &0 4 & (+/:0) (s,lskae mhw Ol :Probability Level)

RO
2. Kaiser-Mayer-Olkin (KMO)


https://www.danielsoper.com/statcalc/calculator.aspx?id=89

VEON Ol | ¥ 65led | x| 9 il Olalllas aslibuad | Y¥S

(CB'SEM) J:l:r.'i 6‘1.3 c}‘)‘ 643}«3 sldas ;ﬂ)’ui ))‘giﬁ A JS.J:

il el ) X
- - Bodld 3950 (il g slude
SIS 0 haw | (&313Taz 58 98 &
e W) VFOOF/AAN AV

aalidew ol LS $o5Tpazr (SS9 S Gaalin y 3o b 51 sl 2a g5 slaesls
v by Le ) aat 5 (FLECaer Gbdii) eses S 52 o
S5 S Dledst Lases it ¢ prisd iw 53 Sl 0dd 1 b (Lol (sla e
Cuiet) a8 F L Sy slazel Lz «(Sreejesh & Abhilash, 2017) « & 6 L
Ag5 e o(Pereira et al.,, 2016) 4 8 F LSS, S culs, e (@l 2018
WYL S S g laly iz 5 (Sanz-Blas et al., 2014) 4 S ¥ L Sy S
b oS k=) ey Say Cab S (sabwsa (Sreejesh & Abhilash, 2017)
LOT bl s 1K alsy Gub Sl asliien s by s (6,8 51 (5 k=0

J-\.al)uf,a'r_g).ﬁ @b’ﬂ\f-\.ﬁw)j LS‘?-’{J; g;.’.‘il’.’-}CL"}; ‘5L65TL5ULJ)'\ oslatw!

1S5 S el @S
https://docs.google.com/forms/d/e/1IFAlIpQLSdZCEbuk0080t_ SWAWTNXtoPVVvJ]
pSWSBRj9IfLpdifG0O7eCvQ/viewform


https://docs.google.com/forms/d/e/1FAIpQLSdZCEbuk0o8Ot_SWAwTNXtoPVVvJpSWSBRj9fLpdifG07eCvQ/viewform
https://docs.google.com/forms/d/e/1FAIpQLSdZCEbuk0o8Ot_SWAwTNXtoPVVvJpSWSBRj9fLpdifG07eCvQ/viewform

VIV | O 5 (6 ) O et 4 0103 8 (K g o1 6539 0 3 3o Jol g
e 3l eslizal b baesls Jowt 1 oidw 5 (suail .ol ol S5 (s, S eIl
Lisrel8.5 ,i3le 5 b g ksl S¥olae (g5ladite 3o b I bans 2 Ose31 5 SPSS25

A plo

SpSelul Joe
Gl Jbe obb 5 alsy 3 Oleabl (g ltle SYslee o plosl 51
Sele L by s L) L sls) 3l eslizal b adie 5 a8 ol )l Sjs s
ol zl Al (ubyly 5 (HV/47 > t-value > +1/49) (g labas sl ¢(SLF>1/0)
bl 5 O sl 5550 L5 S GWT 5 eslizal L 0T oLl 5 AVE >)+/0)
bl S 5 e ples o8 ol S5 0L (Y sdr) Aa b CR> V) (oS 5
ol aS 1 Jds 5 dsd 53 plil e 5 Ldd edie g las sbus

) ol onlatuwl

S0l daa gy 2 1Y J g

CR|AVE| o | - |SFL (ot o) 495 20
AD| YF/FA | /Y (EServel) ¢ e culde
WS\ 2 I o /EL NN IRV (EServe2) Suse 8w i) Sladst Lases
VS VAN RY/SYA IR a Viedl IRVA (EServed) eslisul s S S
JAAD | Y¥EIXD | /A (EServed) il b liw/ g5l casi (EServ)
CARE| FV/ES | /AY (EServes) s s Jobs

AR YEAY | AN | ETD) ot Olabsl L otz | 4 gl

3yl Aol 5 slzel slezs | aKi ol oy
AR | FA/E | /AY

(ET2) slazel
CJADD |+ /0%A Sl ooz 4h sl S pdine 0 | (S5 S
AV | YOV | /5
ET3) .l ET)

s ol ol s edd 1l Slads (gl
AV | YO/FS | /YA

ETA) )l 5155 oloz|




VEeY Ol | ¥ 5yl | r,:..;".JMJ\..»| 25 Sdley Ol asllad | ¥FA

t- 2 = .
CRIAVE| O | 16 |SFL (Golast o) 495 550
S eler ) 4 Colu opl Sl Sl e
AR | ¥Ry | VA o P
(ESD) pzr 51,
Pl s Lol Sl eslinad (gl p ol
V/ASF | YY/FE | /VF o)
(ESZ) Sy Sy
IAFA| < /OAY — S S
e Plar 4 Sl oyl 3 5 g 3l T
CIAAE | NS | VY (ES)
(ES3) 5, sl 1 iy s
S B S 55 plamr 805 ylo oyl pukites
ARE | FO/AY | /A it el
(ES4) 515 s sllas
1 olazrt b Salo ool ol pme S 2
onss | vme | ove | 0 N =
ECL) o5 o5 5 5
St ol ol s e Ol o ool 5 o 0 o
AV [ FYVA | AD | 0T L e bl e aslal s 5 (6,08 4 elazs]
Y| sy r e SR
(EC2) cl jisu ol il
(EC)
Pl Kb Solo b o e oty
JAS| FO/NE | /A Sl OT Sl 5 osliul aslsl ol L5
(EC3)
wlie 3,050 4 1y olaznl a8 ol ol o0
ARV | FYIFE | NE
©ylsley
osliul slazal &8 ol pan Sl osbiss e
ASE| /59X | IAAA| FY/PE | LAY S S
EL2) o5
_ (EL)
a5 0L ) plaml s Cule ol e
AR | FYAY | vV
EL3) o5 s
Laadl

-

235 Sl &3 bgy e DO 5 5L e 53 3 4503 Sl S s 1unl s

A3 ENE () Jsdr 53 5 s p



VR | O1Kan 5 (6 w3y Ol o fune 01,505 ,8 (K9 i1 (5,135 1 3o Jol g

S35 S Sy oo s ¥ o

(10— s Ar)#o=0+/)

(/F— &9V 45

(LYF — L8 YAF) wls )8
(05 = L& AD) Ayl s, lS”

(LVF— & YYE) ;S

(Sl ) G bbogm
i
, (/0% - 14 AO) O
(Jbs Ogulan) Glidlo ol 33 m;“i&;:::;jhh C/FF = 5V F) 5
CLFY — L VBY) Ya\Y . . s 09 7
CINA = L5 \YFY) 5 e

VARSI r L S JY — 5 YAP) JL Ya-\A
(AF— G YYF) Fe¥ nead g VAL
(A 5 VPF) Be—F /) 177 AN sobs e

— & 0V9) JL. ¥Y-Y$
((Axg

(/XY =5 Y¥8) Jlo FI-YF

(/A— & 1FF) JL. FA-FY

(V= & 1Y) Jlov-b-

(/% — & ¥V) YL 4 0A

(5L b)) G Ao b Lad 4o

1Sl (SR F eloi! A Colw bl
Ll s 5 o3, Kan

ooliiul 0 1Sl g Yo
/o) Bl Sledb| &Léli): 9 e

(/X0) Jaw &)y 3 yaab 5 & g

(/x0) SR d 9 8

(eelw) 3954l Hd ooliw!
Sl bt el d

ooliwl (Jloj ol ¢ g

Sl Y b e

EY 9 Oko)) (Sloir! 40l Calw oy F (53 yol
(oataw!
(o S 32500 5 s 31 3) 1 8 )
(Ol 52y 035 1y Do op) Hplasl (o 5
(8l Slamine 5 (Gl oe e o) 33 5 02 S5
(o8 5 8o e IS EST 280 i 1 ) 1 B i

:00lawld y90 Slous-
(Y8) Lol s

(YD 5555 5% 7

bl e ol SVslee (giludde Gk 31 s bans b Ol

L;wuﬂjd.lﬁ u‘;')‘f Lgb’bu.a;-w)‘ ol ;”Tjﬁsu.omc-jb(b J)vb-).a\.&(bu‘

e coyoplil Lyl gkl Cuxd s b et ls aled oajlbilnl 5 glas Hldie b T




VEON Ol | ¥ 65l | axta Jl | p 9 sy Ollas aslidad | ¥

FVAF Gl e 51 58 55 b o (tValUe mlaw) (5 lskas 5l e p s2e Ao on

(a..l.s‘« J:j:‘b_(HlojHﬁ) 4;..;5}_93 Ry 64:..;2}3\' Shedal —V/48 )\jégz-;_g

.,bw\.&.lﬁifLkwﬁﬁbjwbd.hdﬁtcé)bw.}oj&:?)

Lawd b 005l £ Jgder

i | R ool | lolest 409
Lk Yy Y\N$ ¥z S S slezel (S S Slods Lass L5 Hy
b YA /%8 Y S Sl S, SN Sleds s 5T H)
Lk Vo /AF /¥4 S SNl (S ,Sslael 56 Hs
b W2 £/4) Y S S g (S S Sleds bases 56 :H
5, VX ¥ S S gy (S S slazed L5t Hg
Lk VY /FA S5 S g Sos S euls, st iHg
LE XY g/YV /Yy S S gl (S S Sledst Lass 5T Hy
b ¥/ JNF S S gy S S slezed 56 Hy
Lb £/00 WY S S gy S S euls, L5t Hy
5y \/FF /00 S S gy (S S g 36 Hyg

2

(o gllan Hlude) Jde 551 el

F = AWeAE (v700 51 56555), (P-Value = +/vvvv), df= vfY, RMSEA= «/oAA (< 1Y),

NFI=./a¥ (> -/4), NNFI=./a¢ (> - /4), CFl= ./a8 (> :/4), IFI= +/a0 (+-\), RFI= . A¥ (>
-/4), GFl=./ay (> . /3), AGFI= . /ay (> + /4).

SSdm g ony

A else s Shos 5 BB (g G 5 58 Gl S ealizal b Sl a3
Solsy 5 SOaAS sleel ((SOs S Sl it (SO S o
G lacsle 4 (6)lsby L3 (Ss,S (6ylsby 5 (SKoa,S dew (g S
23 okl Ll I sa o (235 513 allans; go 01 Ks 8 o8 s 1 ez
QL&.»\;'—J:..?:ASMJ@QWJJSGA%t‘)&QM@W%'J‘




VY| O, 5 63 5, O oo bty 31,5 8 (K9 Sl 64135 0 5 50 Jul s

Sliale by » ooy 4SS bl (S S uls, (S S
I8 o 5T el (s

S o p el 8 gaisle (S5 S Sless Lo b w5 L

o3y 5 S SY dew (S SY Sl (S S slazel (e e

e 5 4 HA H3 H2 HL glaas 0l l Sy S o8 aS ws b 5 (Sas SJI

Chen et al., 2015; Petter et al., ) sla_2as5 b b HL 455 Wb s aubs

Tran et al, 2019; ) sl jins3 @\:s LH2 a5 .L_{l: «(2013; Kim et al., 2012

Agha-Kasiri et al, 2017; Zhang & Mao, 2016; Mousavizadeh et al., 2016;
Dai et al., 2011; Al-) sl a3 @Lﬁ L H3 a5 .\f_‘l: «(Chen et al., 2015

Chen et al, 2015; Kimet al., ) b jias3, B LHA 4B b 5 (Havari, 2011
2011; Dunn et al., 2009; Mohd Kassim & Ismail, 2009; Gao & Koufaris,
ool s elaml (gas Glalule 101,87 pased 42 5 ls o (2006

3 b Coless (SO0 S Dleds Lasme S8 5la8 53 2 ol Bl
35 ygam Ol a1y Sleds Sl ys bl (Sos SI oS sl STl
AN Dl Laome 3550 53 gt 5 B Jsba LOT (SThal LokST S 4 25
Dl Laome gl &S5 5l (25,1 65 Ol 5o Ll 5n cnl 5 5L al g 25
Lowe 5103 bl (s S OB LS55k 15 5 e (S5 S
S 2Tl (bl 5 Culs)y) dias e Ol 2STs daiyle (Ss S1 Slats
Wl loir! S clisle Slads Cols )y sdaasilis Ko S Slodst Lo
SV kS cpman 3 5d 0 AL OS5k Sl 53 Caluos YL kS
1> (S s oS 3k 23 p (6 5k b daisle (s S Sledst oo
A3 03 Shlesla 4 o S Olgeny plaml GLadll p gad & Canline Ol !
Sslize cp o 5lediS w3l o ys slezel Sl cad ulide &K ol LGl ol &5
Sl oozl a0 Syl (s S Slodst Lamen ST ol (ol

3 g o Qlf.i;;f.\isjli QA.S 05 slael 4 e Qi‘ el QL?.L.S.L&;)'Q sl



VE Y Oluol | ¥ 8L | ‘,umdul 25 Sadley bl asllad | ¥EY
SlaodiS 35k il Vo ole (Sp SU Slodst oo CoiS S Sl o ulgiso
53T or ol pem a1y LOT (6513l g 5 dgas 5 i dal g bl (S5,

oS o 350 3 elol (S sacube (S5 S slezel b 4 a5 L
OB WS w5l (S S g )lals 5 (S SN g ¢ (S S Ly sl e |
L dub H7 5 H5 w5 &5 cas <1, HT7 5 HB H5 (slaas b 0l l (S S
Kimetal., 2011; Kim et al,. ) Sliiss gls U HS 455 aul s 5, HB a5

Kimet) Olides ool L H7 4.5 3 4G 5 (2009; Balasubramanian et al., 2003

al., 2011; Riquelme & Roman, 2014; Sanz-Blas et al., 2014; Chen et al,
S slenl i sl S5 S slazel Layls suks (2015; Cui et al., 2018

w3 5 vt o O G b 5150 4 Sy 5 Slods #1)) glaaser plas YL i
Colo) s wde Sole 4 ST, 0B S s iL (s S slazel STl
o3l 5 b o I 5a3 53 Calecy Sate ST 4 a5 L 0T (S S
slazel &S ol Las opl 4 HE s 3 Ol 55 5T oo olen 4 |y (SSs S
S S ME i 1 S S ags 55 il 5652 slaale Sy S
Wgloss ol e G S5 b Sl Gaalecy sy I (B0 L5
il Saleoy 501 g ) gome
K a Gl (Sep Sl ileos (Sos S b, S 4 e L
Slaas b ¢ Sl 08 LS5l s (s S 6,laby 5 (S SN A sl i
Blasco-Lopez et al., 2018; Pereira ) Slidss mls L H8 1y s 1,5 HI 5 H8

et al., 2016; Sanz-Blas et al., 2014; Han et al., 2011; Anderson & Srinivasan,
Sirdeshmukh et al., 2018; Pee et al., ) Slides gl L HI 45 1 5 2003;)

24l Cals 2018; Chen et al., 2015; Chung et al., 2015; Lin et al., 2011,)
OT sudoen 133k el 4 (S5 S dgad (11 55k ool 01 K 5 L
ol 1 oyl Suleosy b, 5 Ojed e S, S SLs Sl
boale ol Copde Blos o ape S el 88 slacsle OB S35l



YR | O1an 563 9y OUE oo o 0 01,K03 8 (g iUl 6135 0 3o ol s
Szl plas & Wbl Sl Sy el 4K ) Culs) s O g
dpre el 4 (ST SU Bld S LoT ol ply s 63,57, 0w wsjl
S o 6555 1y dizn OT JUis & o7 (olan) el Cute jy goai 105 s oo
Flerl aSh Glatule 4 (5,l3b s bl gl s (S S uls; ool
sl
35 HI0 (b 3 ¢ (Sos S (s)lsls 5o (Ss SU g 5 pute @ a5 L
Gy el (i glacale SUs S dgn 51 45T Conline Ol ol (s
4 (SSo A dgm sy s 4 Ll & S fge OB WS W5l (SSy S
sl o Kl gl
5 Dlalllan b 0T alin 5 a3 o) 516 2 o 5 o bl
Sl e G b Sl e i (S5 SN Slouts Jaome o573 ,57 IVl O 5 e clie
Goby 53 SSs S ugm 5 S, S uls (S S slazel il il
o s ol elaml Sl ghiule (Bl 018 5 OB sl (S Sl
D15 o el ol alal ol 13 eslizals; g (63,8 slal 3 015 e 1y il
S S Sledst Loses olis 4 (6 2hw 4 5 (Giles GLid Ol pde &S 5 S slgtiny
[ b i coslizal kB (SunSp S 55 s ol sk
S LOT YU iS5 jolie ol o 4l sl wils SOl 5 (gle ais
slazel sloul 4 e a5 das e Ol slerl G4l Gl (i s
Caluy 031 e 5 algns 5 (ST g (S S Sals, (S S
4 0T slgty 5 (plal 0 51 st oslial daiule plo & S Jis )5

.3 g o Q\Jiis



VEON Ol | ¥ 65l | axtn Jl | 9 skl y Olflas aslidad | ¥FY

cbﬂ

23 e 5l S 55 daly gy (IFAA) L DL, o e e Sk Sy ¢ Sbes
sloaley Slflls widanin Sl 5 gas b ela] Slay o Ki3 8 slrog S
MWooles @ Jlo ey v

A 2 AST L o K F olabss S pder L(0TAY) ans e ¢ il €S piam ¢ SU, ale
F opss (oo o e wsme 5 ol Gaadlr —0lg (Sl (e s Gl
A oyled

Cadley L2854 01855 3500 (0FA0) iseadkin (6 w3 5 0T oo ¢ sibanas ((Glioms
Aoyl o o o (sladily Slells (i (65 ya0l 5 AT 5 55 olaz]

Sl O US 45,6 B n (I49) Wasmadinr (6 w35 0LE oo ¢ ibans (Gdimes
(s sleaile, Olalbo c(tdj§$>; daio s gl glaale, 244 L;J.i:::f?
A% osles oF Jl

Sbds , lar! aaSs [2E) (VWAA) Lol (g bl ¢4 1o (gl ¢ silaas ((glamma

YA oyles A Do 06, K55 8 dnnn 5 (60 0l ) Kiss S alids

Abou-Shouk, Mohamed. A. and Khalifa, Gamal. S. (2017). “The influence
of website quality dimensions on e-purchasing behaviour and e-
loyalty: a comparative study of Egyptian travel agents and hotels”,
Journal of Travel & Tourism Marketing, VVol. 34. No. 5. PP: 608-623.

Agha-Kasiri, Leila. Cheng, Kenny Teoh Guan. Sambasivan, Murali. and
Sidin, Samsinar-Md. (2017). “Integration of standardization and
customization: Impact on service quality, customer satisfaction, and
loyalty”, Journal of Retailing and Consumer Services, Vol. 35. PP:
91-97.

Al-Hawari, Mohammad. Ahmad. (2011). “Automated service quality as a
predictor of customers’ commitment: A practical study within the
UAE retail banking context”, Asia Pacific Journal of Marketing and
Logistics, VVol. 23. No. 3. PP: 346-366.

Anderson, Rolph E. and Srinivasan, Srini S. (2003). “E-satisfaction and e-
loyalty: a contingency framework”, Psychology and Marketing, Vol.
20. PP: 123-138.

Balasubramanian, Sridhar. Konana, Prabhudev. and Menon, Nirup M.



VIO | Oy 5 (603 93 [0UE oo b 01 K3,8 (Kig i1 s 105 i 5a ol 38

(2003). “Customer satisfaction in virtual environments: A study of
online investing”, Management Science, Vol. 49. No. 7. PP: 871-889.

Bilgihan, Anil. and Buyjisic, Milos. (2015). “The effect of website features in
online relationship marketing: A case of online hotel booking”,
Electronic commerce research and applications, Vol. 14. No. 4. PP:
222-232.

Blasco-Lopez, Maria. Recuero Virto, Nuria. and San-Martin, Sonia. (2018).
“Local Food Shopping: Factors Affecting Users’ Behavioural E-
Loyalty”. Administrative Sciences, Vol. 8. No. 3. PP: 1-20.

Brown, Barry. and Chalmers, Matthew. (2003). “Tourism and mobile
technology”, In Proceeding ECSCW'03 Proceedings of the eighth
conference on European Conference on Computer Supported
Cooperative Work, Finland, 14-18 September 2003 (pp 335-354)

Chang, Shu-Chun. Chou, Pei-Yu. and Wen-Chien, Lo. (2014). “Evaluation
of satisfaction and repurchase intention in online food group-buying,
using Taiwan as an example”, British Food Journal, Vol. 116. No. 1.
PP: 44-61.

Chen, Jengchung-Victor. Yen, David. C. Pornpriphet, Wannasri. and
Widjaja, Andree. E. (2015). “E-commerce web site loyalty: A cross
cultural comparison”, Information Systems Frontiers, Vol. 17. No. 6.
PP: 1283-1299.

Choi, Eun-Kyong. Fowler, Deborah. Goh, Ben. and Yuan, Jingxue. (2016).
“Social media marketing: applying the uses and gratifications theory
in the hotel industry”, Journal of Hospitality Marketing &
Management, Vol. 25. No. 7. PP: 771-796.

Chung, Namho. Lee, Hyunae. Lee, Seung. Jae. and Koo, Chulmo. (2015).
“The influence of tourism website on tourists' behavior to determine
destination selection: A case study of creative economy in Korea”,
Technological Forecasting and Social Change, Vol. 96. PP: 130-143.

Cossio-Silva, Francisco-José. Revilla-Camacho, Maria-Angeles. and Vega-
Véazquez, Manuela. (2019). “The tourist loyalty index: A new
indicator for measuring tourist destination loyalty?”, Journal of
Innovation & Knowledge, Vol. 4, No. 2. PP: 71-77.

Cui, Feng. Lin, D. and Qu, Hailin. (2018). “The impact of perceived security
and consumer innovativeness on e-loyalty in online travel shopping”,
Journal of Travel & Tourism Marketing, VVol. 35. No. 6. PP: 819-834.

Dai, Hua, Haried, Peter and Salam, Al F. (2011). “Antecedents of online
service quality, commitment and loyalty”, Journal of computer
information systems, Vol. 52. No. 2. 1-11.

Doong, Her- Sen. Wang, Hui- Chih. and Shih, Hui- Chi. (2008).



VEON Ol | ¥ 65l | axtn Jl | 9 skl y Ollas aslidad | ¥E5

“Exploring loyalty intention in the electronic marketplace”, Electronic
Markets, Vol. 18. No. 2. PP: 142-149.

Dunn, Gregory. Baloglu, Seyhmus. Brewer, Pearl. and Qu, Hailin. (2009).
“Consumer E- Loyalty to Online Travel Intermediaries”, Journal of
Quality Assurance in Hospitality & Tourism, Vol. 10. No. 1. PP: 1-22.

Dwyer, F. Robert. Schurr, Paul H. and Oh, Sejo. (1987). “Developing buyer-
seller relationships™, Journal of marketing, Vol. 51. No. 2. PP: 11-27.

Flavian, Carlos. Guinaliu, Miguel. and Torres, Eduardo. (2005). “The
influence of corporate image on consumer trust: A comparative
analysis in traditional versus internet banking”, Internet
Research, Vol. 15. No. 4. PP: 447-470.

Fiore, Ann Marie. and Jin, Hyun-Jeong. (2003). “Influence of image
interactivity on approach responses towards an online retailer”,
Internet Research, Vol. 13. No. 1. PP: 38-48.

Gao, Y. and Koufaris, M. (2006). “Perceptual antecedents of user attitude in
electronic commerce”, ACM SIGMIS Database: the DATABASE for
Advances in Information Systems, Vol. 37. No. 2-3. PP: 42-50.

Gounaris, Spiros. P. (2005). “Trust and commitment influences on customer
retention: insights from business-to-business services”, Journal of
Business research, Vol. 58. No. 2. PP: 126-140.

Han, Heesup., Kim, Yunhi. and Kim, Eui-Keun. (2011). “Cognitive,
affective, conative, and action loyalty: Testing the impact of
inertia”, International Journal of Hospitality Management, VVol. 30.
No. 4. PP: 1008-1019.

Harris, Lloyd. C. and Goode, Mark. MH. (2010). “Online servicescapes,
trust, and purchase intentions”, Journal of Services Marketing, Vol.
24. No. 3. PP: 230-243.

Katz, Elihu. Blumler, Jay. G. and Gurevitch, Michael. (1974). Utilization of
mass communication by the individual. In J. G. Blumler and E. Katz
(Eds.), The uses of mass communications. Current Perspectives on
gratifications research, (pp.19-32). Beverly Hills, CA: Sage.

Kim, Jiyoung. Jin, Byoungho. and Swinney, Jane. L. (2009). “The role of
etail quality, e-satisfaction and e-trust in online loyalty development
process”, Journal of retailing and Consumer services, Vol. 16. No. 4.
PP: 239-247.

Kim, Myung-Ja. Chung, Namho. and Lee, Choong-Ki. (2011). “The effect of
perceived trust on electronic commerce: Shopping online for tourism
products and services in South Korea”, Tourism Management, VVol.
32. No. 2. PP: 256-265.

Kim, Myung-Ja. Chung, Namho. Lee, Choong-Ki. and Kim, Joung-Man.



VEV | 01K 5 (603 93 [0UE oo bt 01, K03,8 (Kig i1 s 105 o i 5a ol 38

(2012). “Do loyalty groups differ in the role of trust in online tourism
shopping? A process perspective”, Journal of Travel & Tourism
Marketing, Vol. 29. No. 4. PP: 352-368.

Kiglkaltan, Ebru-Giinlii. and Pirnar, Ige. (2016). “Competitiveness factors
of a tourism destination and impact on residents’ quality of life: The
case of Cittaslow-Seferihisar”, Journal of Tourism, Heritage &
Services Marketing, Vol. 2. No. 1. PP: 22-29.

Law, Rob. Qi, Shanshan. and Buhalis, Dimitrios. (2010). “Progress in
tourism management: A review of website evaluation in tourism
research”, Tourism Management, Vol. 31. No. 3. PP: 297-313.

Lee, Seonjeong. and Jeong, Miyoung. (2012). “Effects of e-servicescape on
consumers’ flow experiences”, Journal of Hospitality and Tourism
Technology, Vol. 3. No. 1. PP: 47-59.

Mohamed, Ibrahim. and Moradi, Leila. (2011). “A model of e-tourism
satisfaction factors for foreign tourists”, Australian Journal of Basic
and Applied Sciences, Vol 5. No. 12. PP: 877-883.

Mohd Kassim, Norizan. and Ismail, Salaheldin. (2009). “Investigating the
complex drivers of loyalty in e-commerce settings”, Measuring
business excellence, Vol. 13. No. 1. PP: 56-71.

Morgan, Michael. (1995). The critical contribution of George Gerbner.
icinde A Different Road of Taken, Ed. John A. Lent, WestviewPress,
99-117.

Mousavizadeh, Mohammadreza. Kim, Dan. J. and Chen, Rui. (2016).
“Effects of assurance mechanisms and consumer concerns on online
purchase decisions: An empirical study”, Decision Support
Systems, Vol. 92. PP: 79-90.

Oliver, Richard. L. (1999). “Whence Consumer Loyalty?”, Journal of
Marketing, Vol. 63. No. 4. PP: 33-45.

Ostovare, Maryam. and Shahraki, Mohammad-Reza. (2019). “Evaluation of
hotel websites using the multicriteria analysis of ROMETHEE and
GAIA: Evidence from the five-star hotels of Mashhad”, Tourism
Management Perspectives, Vol. 30. PP: 107-116.

Pee, LG. Jiang, James. and Klein, Gary. (2018). “Signaling effect of website
usability on repurchase intention”, International Journal of
Information Management, VVol. 39. PP: 228-241.

Peppers, Don. and Rogers, Martha. (2016). Managing customer
relationships: A strategic framework (3rd ed.). John Wiley & Sons:
Hoboken, New Jersey.

Petter, Stacie. DelLone, William. and McLean, Ephraim R. (2013).
“Information systems success: The quest for the independent



VEON Ol | ¥ 65l | oxin Jl | o9 sl Olaflas aslibuad | ¥FA

variables”, Journal of management information systems, Vol. 29. No.
4. PP: 7-62.

Pereira, Hélia Goncgalves. de Fatima Salgueiro, Maria. and Rita, Paulo.
(2016). “Online purchase determinants of loyalty: The mediating
effect of satisfaction in tourism”, Journal of Retailing and Consumer
Services, Vol. 30. PP: 279-291.1]

Reichheld, Frederick. F. and Schefter, Phil. (2000). “E-loyalty: your secret
weapon on the web”, Harvard business review, Vol. 78. No. 4. PP:
105-113.

Riquelme, Isabel. P., and Roman, Sergio. (2014). “Is the influence of privacy
and security on online trust the same for all type of consumers?”,
Electronic Markets, VVol. 24, No. 2. PP: 135-149.

Roger-Monzd, Vanessa. Marti-Sanchez, Myriam. and Guijarro-Garcia,
Maria. (2015). “Using online consumer loyalty to gain competitive
advantage in travel agencies”, Journal of Business Research, Vol. 68.
No. 7. PP: 1638-1640.

Saddad, Ghazaleh. (2010). Division of industrial marketing and e-
commerce: a study of e-commerce applications adoption in Iranian
Tourist Organization, Master Thesis. Lulea University of technology,
Lulea. Retrieved from [http://www.diva-
portal.org/smash/get/diva2:1016036/FULLTEXTO01.pdf].  (Accessed
10 June. 2019).

Salavati, Shahram. and Hashim, Noor Hazarina. (2015). “Website adoption
and performance by Iranian hotels”, Tourism Management, VVol. 46.
PP: 367-374.

Sanz-Blas, Silvia. Ruiz-Mafé, Carla. and Pérez Perez, Isabel. (2014). “Key
drivers of services website loyalty”, The Service Industries
Journal, Vol. 34. No. 5. PP: 455-475.

Serenko, Alexander. and Stach, Andrea. (2009). “The Impact of Expectation
Disconfirmation on Customer Loyalty and Recommendation
Behavior: Investigating Online Travel and Tourism Services”, Journal
of Information Technology Management, VVol. 20. No. 3. PP: 26-41.

Sirdeshmukh, Deepak. Ahmad, Norita. B. Khan, M. Sajid. and Ashill,
Nicholas. J. (2018). “Drivers of user loyalty intention and
commitment to a search engine: An exploratory study”, Journal of
Retailing and Consumer Services, Vol. 44. PP: 71-81.

Sreejesh, S. and Abhilash, Ponnam. (2017). “Investigating the process
through which e-servicescape creates e-loyalty in travel and tourism
websites”, Journal of Travel & Tourism Marketing, Vol. 34. No. 1.
PP: 20-39.


http://www.diva-portal.org/smash/get/diva2:1016036/FULLTEXT01.pdf
http://www.diva-portal.org/smash/get/diva2:1016036/FULLTEXT01.pdf

V| 0K 5 (6 w03 93 [OUE oo bt 01 K03,8 (Kig i1 s 105 i 5a ol 38

Tran, Lobel-Trong-Thuy. Pham, Ly-Minh. and Le, Loc-Tuan. (2019). “E-
satisfaction and continuance intention: The moderator role of online
ratings”, International Journal of Hospitality Management, Vol. 77.
PP: 311-322.

Zhang, Jing. and Mao, En. (2016). “From online motivations to ad clicks and
to behavioral intentions: An empirical study of consumer response to
social media advertising”, Psychology & Marketing, Vol. 33. No. 3.
PP: 155-164.

Zhao, Ling. and Lu, Yaobin. (2012). “Enhancing perceived interactivity
through network externalities: An empirical study on micro-blogging
service satisfaction and continuance intention”, Decision Support
Systems, Vol. 53. No. 4. PP: 825-834.

(VF0 ) e (sl daned (o G Sdgs (29,5 Llamalie (S sy, OLE e il ! 4 Sl
oy Slodley Slllls waldas ( plux! S glacole & 0183 & Sy S golsby 5 S3e Jolse

FFA-TYD ((FOA
DOI: 10.22054/nms.2022.45451.802

New Media Studies is licensed under a Creative Commons
Attribution-NonCommercial 4.0 International License..






