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Abstract

The tourism industry is recognized as a good driver for development
in emerging economies in urban communities. The purpose of this study
is to explain the effects of experience and motivation of tourists in urban
areas on the satisfaction and loyalty of tourists in the tourist areas of Kish
and Qeshm. The research method is applied in terms of purpose and
descriptive-correlational according to the data collection method. The
statistical population of the study is all tourists in the tourist areas of Kish
and Qeshm in 1400. Using Cochran's formula method, 384 people were
selected as a sample and 399 questionnaires were distributed non-
randomly through available sampling, so that a questionnaire was
prepared. 399 questionnaires were collected. The reliability of the
questionnaire was evaluated by calculating Cronbach's alpha coefficient,
which was 0/762. The data were also measured by structural equation
modeling and Smart PLS software. The results showed that the image of
the urban destination plays a role on the motivation, satisfaction and
experience of tourists in urban areas and the effect of urban tourists
motivation on tourists' satisfaction and loyalty from tourist areas has been
shown and also, the role of tourism experience in urban areas on the
satisfaction and loyalty of tourists from tourist areas has been expressed.
Finally, the effect of urban tourist satisfaction on tourist loyalty from
tourist areas was confirmed.
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Extended Abstract
Introduction

The end of the twentieth century and the
beginning of the 21st century created
favorable conditions for the development of
world tourism (Namberger et al., 2019).
Tourists' interest in visiting cities and the
participation of researchers in urban
tourism studies began in the 1990s. The
21st century has been a period of rapid
urban tourism development (Szubert et al.,
2021).Worldwide, the tourism industry is
one of the fastest growing economic sectors
and is a major driver of socio-economic
development(World Tourism Organization,
2018). Tourism is a new type of industry

that is able to accelerate economic
development along with job creation,
increase  income, including  living
standards, and encourage other productive
sectors (Rini etal., 2021). In most countries,

the importance of the tourism sector,
especially in the field of job creation, has
been deeply considered and is the main
source of national income that has
contributed to the  socio-economic
development of the country (Nasir et al.,
2020).

Methodology

The research method is applied in terms
of purpose and descriptive-correlational
according to the data collection method.
The statistical population of the study is all
tourists in the tourist areas of Kish and
Qeshm. Using Cochran's formula method,
384 people were selected as a sample and
399 questionnaires were distributed non-
randomly through available sampling, so
that a questionnaire was prepared. 399
questionnaires  were  collected. The
reliability of the questionnaire was

VY

evaluated by calculating Cronbach's alpha
coefficient, which was 0/762. The data
were also measured by structural equation
modeling and Smart-PLS software.

Results and discussion

The results showed that the image of the
urban destination plays a role on the
motivation, satisfaction and experience of
tourists in urban areas and the effect of
urban tourists motivation on tourists'
satisfaction and loyalty from tourist areas
has been shown and also, the role of tourism
experience in urban areas on the
satisfaction and loyalty of tourists from
tourist areas has been expressed. Finally,
the effect of urban tourist satisfaction on
tourist loyalty from tourist areas was
confirmed.

Conclusion

From the perspective of tourists in urban
areas, the most influential factor on tourist
loyalty from tourist areas, the variable of
urban tourists' satisfaction with a statistic of
4/870 and the least effective factor on the
experience of tourists in urban areas is the
urban destination image variable with a
statistic of 4/870 and the least effective
factor on the experience of tourists in urban
areas is the urban destination image
variable with a statistic of 2/115.
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